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Nazarova F.M., Karimova R.N. Xalqaro marketing. O’quv qo’llanma. - Toshkent,
2010y. 254 bet.

Ushbu o’quv qo’llanmada milliy iqtisodiyotning o’tish sharoitlarida, xalqaro marketing
faoliyatini tashkil etish bilan bog’liq bo’lgan masalalarning batafsil ifodalanishini o’z ichiga
kiritgan. Xalgaro bozorga chigishida korxona, firma, aksiyadorlik jamiyatlarining marketingning
roli, tovar, narx siyosatlarini shakllantirish, marketing faoliyatining tarkibiy gismlari va bozorga
ta’sir ko’rsatish vositalariga oid masalalar va shu kabi dolzarb muammolar batafsil bayon etilgan.

Shuningdek, ushbu o’quv qo’llanmada izohli lug’atlar berilgan. O’quv qo’llanmada fan
bo’yicha ilg’or pedagogik va zamonaviy axborotlarni qo’llash bo’yicha uslubiy qo’rsatmalar
keltirilgan.

Mazkur o’quv qo’llanma bakalavriatning “Marketing” ta’lim yo’nalishlari talabalari uchun
mo’ljallangan.

Ma’sul muharrir: iqtisod fanlari doktori, professor Xodiev B.Yu.
Tagrizchilar: igtisod fanlari nomzodi, dotsent Mirzaev O.Ya.
iqtisod fanlari nomzodi, dotsent Adilov F.

Haszaposa ®.M., KapumoBa P.H. Y4eOHoe mocoOue. MexIyHAPOJAHbIH MapKeTHHI —
Tamxkent, 2010, 254 c.

JlanHoe ydeOHOe mocoOue paccMaTpUBAECT POJIb MAapKETWHTA B YCIOBHUSX TpaHchopMaruu
HAIlMOHAILHON SKOHOMHKH, OCOOCHHO TPH BBIXOJE NMPEANPHUATHH, pUPM, aKIIMOHEPHBIX OOIIECTB
Ha MC)KILYHapOI[HI)If/i PBIHOK. HOI{pO6HO H3JIOKCHBI BOIIPOCBI H3YUCHUA W BbIXOJa Ha
MEKIYHAPOAHBIA PHIHOK, TOBapHasi MOJIMTHKA, COCTABJISIONINE MApKETHHIOBOW JESTEIBHOCTH H
pbryaru BO3II€I>'ICTBI/I$[ Ha PBIHOK, a TaAKXKC APYruc aKTyaJIbHBIC BOIIPOCHI.

B yueOHOM mocoOuM mpmiIararTcs CIOBaph TEPMUHOB, METOJMYECKas pa3paboTka II0
HCIIOJ30BaHNIO HOBBIX IIE€AAI'OTHYCCKHUX TCXHOHOFHﬁ, IMPUMCHCHUC I/IH(i)OpMaHI/IOHHI)IX TEXHOJIOTHH.
JlanHOe yueOHoe ocobue npeHa3HayeHo il OaKaliaBpoB HalpaBieHUs “MapKeTuHr”.
OTBeTCTBEHHBIH peIaKTOP: TOKTOP SKOHOMHUYECKUX HayK, podeccop Xoaues b.1O.

PenensenTsl: KaHI1J1aT SKOHOMUYECKUX HayK, fo1eHT Mup3aes O.51.
KaHaAuaaT SKOHOMHUYCCKUX HAYK, JOUOCHT A}II)IJ'IOB oD.

F.M. Nasarova, Karimova R.N. The teaching aids. International marketing — Tashkent,
2010, 254c.

Present tutorial considers the role of marketing in the conditions of transformation of the
national economy, particularly on going enterprises, firms and joint-stock company to the
international market. Research and path to international market, commodity policy, components of
marketing activity, instruments influencing on market and other topical question were described in
details.

Glossary of terms, methodical elaboration on utilization of new pedagogical technologies and
application of information technologies were enclosed in the tutorial.

Present tutorial assigned for bachelor of the Marketing streamline.
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