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EIRTSH (fan dolktor: (D%c) dissertatsivas annotatsivasi)

Dhzsertatstva mavzusimng deolzarbhizi va zaruratn. Jahonda 2550 asida
ragamli ghsodmvot va  axborot-kommmmkatsiva texmologrvalan keskin
nvojlanayotgan bir pavida, tmzm mdusmyas: uchun yimoly media marketing
strategk ahammyat kash etmoqda. Bugung kunda AQSh, Avstraliva, Ispaniya kam
vetakchn davlatlar yomory tammoglar orgah tumezm mahsulotlanm i1lgan sunsh,
brending va interaktiv kontent varatish orgali mulhardlab dollar daromad
ohshmoqda. Global muqyosda 2025-vilga kehb sayohat 1lovalan foydalamnrelalan
som 850 mulbondan oshishi kublayotgani ', pandemiyadan keving tiklamish va
ragamb texmologiyalar tunzm schasimmg asosry ommliza avlangamm ko'rsatads

Jahonda yhmoty media marketing bugungz kunda tunzm sohasida nafagat
axborot vetkazmsh balk: mujozlar bulan to®z ndan-to’g'n mulogot o'matsh. brendm
shakllantinsh tahhlry natjalam olish va sohwlam ragbatlantnshmng samarah
vositasiza avlangan. Tunzmming ragobatbardoshhiz endibkda konfent sifati, vizual
koommmkatsiva va yhmory tammoglardam  ta'swchanhk  darajam balan
belglanmoqda. Bu esa ushbu vositalardan strategik va mnovatsion fowdalamish
metodologiyvasim 1shlab chugish zamoatm yuzaga keltimoqda.

(Fzbekiston Respubbkasida so'ngm willarda ragamh mmfratuzibma jadal
sur atlar bilan nvojlanmoqda va bu jaravon tunzmm raqamb kommumkat=ryalar
orgah targ‘th qibish imkonrvatlamm kengavtmmogda. DataReportalmng “Thatal
2024: Uzbekistan” hisobotga ko'ra, mamlakatda mternet fovdalanuvehilan som
2852 mulhonga yetgan bo'lib, bu ummmuy abolming 833 formm tashkil etadh.
Aymgsza, 8,70 nulbon kishi yjhmory tarmoglarda faol bolib, aholmmg 24.6 forzm
gamrab olgan. Mamlakat boyicha 33, 81 malhon faol mobil aloga ulamshy mangud
bo'hb, bu 955 foizhk gamwov darajasini ko‘rsatadi’. Bu kabn ko'rsatkichlar
(Fzbekistonda yhmoy media marketing vositalan orgall funzm mahsulotlanim
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tarz"1b qulish, mully brend wmpm shakllantmsh va mehmonlar bilan to'z'ndan-
to'z'n mteraktiv mmlogot qubish uehun qulay zamm varatmogqda. Abolmine ko' prog
vosh va texnclogrvaga moslacshzan qatlarnm avnan mobal ilowralar, vamnal kontent va
interzktrv reklama orgah hmzmgz bo'lgan q@oshm eshimogda. Bu esa mullny
tunshk lovihalam ptmory tarmoglarda maqsadl auditonyaga vetkanshda yanz

O zbekaston Respublikasi Prezidents Shavkat Mumyvovev mhbarhzida turnizm
sohzsim modermizatsiva qilish va um global ragobatbardosh yo'nalishga avlantinsh
bo‘vicha keng ganwovh 1slohotlar amalza oshinlmogda. Xususan, O°zbekiston
Respublikasi Premdentmimg 2019-vil S-vanvardazm “0O°zbekiston Respubhkazida
twrizomi jadal nveojlantmishea cid go’shimeha chora-tadbirdar to'z'nmida™z? PF-
3611-zon farmom, 202390l 27-1yuldag “Tun=m vo nalishdag 1slohotlarm yanada
jadallashtinsh va sohada davlat boshqarnn tmmmm samarah tashkil quibsh chora-
tadburlan to'g'nmdag* PQ-238-50n va 20230l 26-apreldagm “Respubhkammng
tunzm salohryvatim jadal mvojlantinsh hamda mahallly va xenpy tuistlar sonom
vanada oshinshga doir goshimcha chora-fadbolar to'g'nsida™=® PQ-135-=on
garorlan hamda mazkwr fachyvatga tegishh boshga me'vorry-buquagry apatlarda
belmlangan vamfalarm amalga oshinshda wshbu dissertatsiva tadqgoh muayvan
dargjada xazmat quladi. 2023-wlda tunzmm yyiomery tarmoglarda faol ilgan sunsh
uchun davlat byudjetdan 100 pulliard so'm mablag® ajratilgan® bo'lib, bu ragamh
marketing mfratuzmlma=im nvojlantinshdam e tborm ko'rsatadi. Bundan tashqan,
Samargand shahnda o'tkamlgan TUTNWITCOmmg 25-Bosh assamblevam o'tkazbb
“Ipak yo'hda tunzm” brend: dowrasida xalgare kontent marketing kampanrvalan
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vo'lza go'yildi”. Ihmry nugtayl nazardan esa, tunzmda ijiomety media marketing
samaradorlizim  baholash, mdikatorlar fmmm  wshlab cluqish  1ghsodoy
natijadorhikm o'lchash va pmlliy modelm shakllantin=h kabi muammelar hah to®lig
o'rgamlmagan. Shu sababh, mazkw dissertatziva O'zbekistonda ooy media
marketing asosida funzmm mnovatnion nmvojlantmsh konsepsivasim takhf ehb,
amalbiyotga yvo'naltinlgan iy -metodik vechomlarm 1shlab chigqishga xzmat qalads.

Tadgigotning respubhka fan va texmologrvalan rmvojlanizhoning ustuvor
vo'nalizhlarea moshz. Mazkwr dissertatsiva tadgigots respubhika fanm v
texmologrvalan nvojlamshmmns I “Demoloatk va hugquary januyvatm ma’naviv-
axloqiy va madamy nvojlantinsh mnovatsion igtsodrvotm shakllanhn=h™ ustuvor
yo'nahishiza pmvefiq bajanlgan

Dhssertatsiva mavzusi bo'vicha xonjiy ilmiy tadgigotlar sharha, Xonpy
dawvlatlarda tunzm va yhmory media marketing bo‘yicha 1oy tadgiqotlar, asosan,
Comell, Massachusetts, Flonda va Anzona umversitetlan (AQSh); Oxford
Cambndge, Leeds Beckeit va Manchester Metropohtan wmversitett (Buvuk
Brtanmiva); Lund va Stockholm umversitets (Shvetsoa); Queensland. Gnffith +v=
Charles Sturt umversiteh (Austrahiva); Heidelberg Myunxen texmk va Berhn
Humboldt umiversitet (Germantya); Sorbonna va ESSEC biznes maktaba (Fransrva);
Barcelona avtomolbil va Madndfamng Complutense unrrersitet: (Ispamiya); Toronto
va Mce(nll unrrersitet (Kanada); Seoul mully va Eoreva unrversitett (Janubay
Eoreva) ohmlan tomomdan ohb bonlgan

Tunzmm mvojlantinshda yimory media marketing samaradorhzim oshinsh
metodologiyas: bo'vicha tadmgotlar, asosan, quyidag daviatlar va wnmrersitetlar
tomomdan ohb bonlgan: Amenka Qo' shma Shialan: Comell Umversity (Twnzm va
mehmorxona boshqganma  inshtuf), Unversity of Massachusetts  (Ragamh
marketing kafedra=1), Unmversity of Flonida (Sayvyohhik tadquqotlan marka=n); Buvuk
Britamiyva: Unversity of Oxdfiord (Savyohhk va ragamh tansformatsiva markam),

'G'ﬂnhst-mh;puhhlnhnmhﬂhmyhmfmmhﬂiﬂmﬂ-ﬁh ham]:ln}mmmlg “'ﬁ-smnmlhu:l:l:cr




University of Cambndge (Raqamh media va tunzm msttuh); Germanryva: Techmieal
University of Mumch (Ragamb tunzm statemvalan kafedrami), Hewdelberg
University (Sayvohhk meneyments mstituh); Fransmva: Sorbomme Unrrersity (Tunzm
va Jhmoty media tadmgotlan msttun), ESS5EC Business 5chool (Ragamb
marketing kafedrzni); Ispamva: Autonomous Unrmversity of Barcelona (Raqamh
twrzm markaz); Janubiy Koreya: Seoul Natonal Unmeersity (Sayvohbk va yhmony
media msttuf); Avstrabya: University of Queensland (Fagamh transformatsiva va
tunzm markan). Ushbu unrversetlar tumzm schasida ijtiomoly media marketing va
ragamh marketing bo'vicha yvetakeha 1lony mzktablarm shakllanfirgan
Homy daviatlarda tunzm va yhmoty media marketingz bo‘vicha tadqgotlar
ohb boravotgan ba’zn mufuzll wmrverstetlar va tadmgot markazlan quyidaglar
Comell Unrversity (AQSh) Tunzm va mehmonxona boshganovi sohamda ilmry
tadqugotlar ohib borady; Unrversity of Sumey (Buyuk Brtanrva): Turnzm tadqugotlan
-2 marketing strategivalan bo'vicha xhsoslashgan: Umversity of Queensland
(Avstraliya): Tunzm va yhmory media marketingn bo'vicha tadqigotlar ohb borads;
Universita Boccom (Ttaliya): Biznes va ighsodiyvoet schalanda, shu jumladan | tuzm
marketinmiga oid tadgiqotlarmmi amalga oshiradi; Hong Kong Polytechme University
(Gonkong): Tunzm va mehmonxona sohasida mmovatsion tadqugotlar ohb borads;
University of Central Flonda (AQSh): Twnzm va sayvohat bo"vicha keng qamrovh
tadqugotlar markaz Ushbu umiversitetlar xomjda tunzm sohasidagm 1jiomory media
marketimmidan fovdalamshm o'rgamish va marketing stratezrvalanm tadqig quhishda
mubim rol o' yoavdl.
Auammoning o'reanileanlik darajasi. Xizo Guo, Liping Can, Mana Ek
Stvven va Cammen Cox, Ulnke Gretzel, Mananna Sigala, Damel B Fesenmaer,
Fiob Law, Dhowinios Buhahs, Zheng Miang® kaba ohmlar turizm schasida ghmody
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media marketnm samaradorhiziza dowr gator tadqugotlar ohb borzan.

MDH dawlatlan olmlandan MA. Morozow, N5 Morozova, YeF.
Dhanjugazova, A M. Kaliyev, A S Fanova, AV. Zatseva, £ Altaibaveva®lar
mavzuga doiwr salmogh 1zlamshlar qulishzan.

Tunzm schasimng nazany va amaly phatlan boshganre immlan. marketing
strategrvalan, mfratumbma nvep hamda zameonasty transformaterya tendensivalan
gator mahallry olimlar tomomdan o' rgamlgan. Xususan, K XK. Abdurshmonov, ML T.
Aliyeva, M. Amonboyev, 5. Ehahlov, A.A Eshtayev, N5 Dbagzumov, AN
Morchayev, NI, Safarov, 1.5, Safarova"lar tomomdan bargaror turizm tamoyillan
va wlammng amalry phatlan choqur tadqug efillgan. Tunzm sohasi bo'vicha gator
tadmqgotlar mavjud bo'lsa-da, ulaming har bin muayvan vo'nahshlarga garatlgan.
Majud ilmuy tadqgotlarda esa yhmory media marketnz samaradorhizm
oshimshning trimh metodologivas: yetarh darzjada vontlmagan Bu holat mazkur
dissertatsiya mavzusming oy vanshas va dolzarbhizim belglayds
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