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O‘quv go‘llanma turizm igtisodiyotining mazmun mohiyati, turizm menejmenti rivojlanishidagi
asosiy omillar, turistik mahsulotlarning turlari va uning tagsimlanishi, mamlakat iqtisodiyotining
rivojida turizmni o‘rni, turizm industriyasida menejmentning rivojlanish bosqichlari, turistik
xizmatlarning tashkil etish va turistik xizmatlarni iste’molchiga etkazish jarayonlarini, turistik
mahsulot narxini hisoblash kabilar bayon etilgan.

Shuningdek turizm iqgtisodiyotida mehmonxona xo’jaligini o’rni hamda bugungi kundagi
turizmni rivojida davlat tomonidan yaratilgan imkoniyatlar, turistik korxonalarning litsenziyalash va
sertifikatsiyalash, turizm menegmentining o‘ziga xos hususiyatlari, turistik korxonalarda menegment
turlari va uni tashkil etish, turistik firmalar faoliyatiga taallugli bo‘lgan qonunlar hamda gonunosti
hujjatlarni o’rganish va mustaxkamlashga hizmat giladi.

O‘quv go‘llanma talabalarning amaliy bilim, malaka va ko‘nikmalarini mustahkamlashga
xizmat qiladi shuningdek o’qituvchi va tadqiqotchilar uchun ham mo’ljallangan.

B y4eOHOM nocoOuu M3nmoKeHbl CYyITHOCTh SKOHOMUKH TypU3Ma, KIII0ueBble ()aKTOPhI pa3BUTHS
Typu3Ma, BUIbI U PacIpeieiicHHe TYPUCTCKUX MPOIYKTOB, POJb TypH3Ma B Pa3BUTHH 3KOHOMHKH,
3Tambl ynpaBieHuss B cdepe TypusMa, opraHuzalus TYpUCTHYECKMX YCIYr M Ipel0oCTaBIeHHE
TYPUCTHUYECKHX YCIIYT, PacueT IICHbl TYPHUCTUYECKOTO MPOAYKTA.

Kpome Toro, poib TOCTHHUYHOTO MEHEIPKMEHTa B SKOHOMHKE TypHU3Ma W BO3MOXKHOCTH,
MPEIOCTaBIsIEMbIE TOCYJAapCTBOM B Pa3BUTUM COBPEMEHHOTO TYypU3Ma, JIMLIEH3UPOBAHUE H
cepruduKaMsg TYPUCTHUYECKUX MPEANPHUITHA, OCOOCHHOCTH YIPAaBICHHUS TYPU3MOM, BHIBI
yIpaBJIeHUs] M OPraHU3alUU TYPUCTHUECKUX MPEINPUSATHH, AEATEIBHOCTh TYPUCTHUECKUX (UPM,
M3yYeHHE 3aKOHOB U MOJI3aKOHHBIX aKTOB M 3aKPEIUICHHE 3HAHUH.

Y4eOHoe mocoOue MpeHa3HaueH IS MOBBIIICHUS PAKTUYCCKUX 3HAHNH, HABBIKOB U YMEHHM
yyalmuxcs, a Takxke AJi [pernoiaBaTesield U uccienoBaTeiei.

The textbook covers the essence of the tourism economy and menegment, the key factors in the
development of tourism, the types and distribution of tourism products, the role of tourism in the
development of the economy, the stages of management in the tourism industry, the organization of
tourism services and the delivery of tourism services, calculation of the price of tourist product.

Also, the role of hotel management in the tourism economy and the opportunities provided by
the state in the development of modern tourism, licensing and certification of tourist enterprises,
specifics of tourism management, types of management and organization of tourism enterprises,
activities of tourist firms. The study of laws and bylaws and the consolidation of fundamental
knowledge.

The textbook is designed to enhance students' practical knowledge, skills and abilities, can be
used by teachers and scientific researchers.
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