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Safayeva S.R. Restoran biznesi marketingi, O‘quv qo‘llanma -T.: IQTISODIYOT, 2016, -
212 b.

Ushbu o°quv qo*llanmada restoran sohasida marketing tadbirlarini amalga oshirish metodikalari
bayon etilgan. Marketing faoliyatining marketing tadgiqotlarini tashkil etish va o‘tkazish, strategik va
taktik marketingni ishlab chiqish, restoranni ma’muriy marketing yordamida boshqarish kabi muhim
yo'nalishlari ko'rib chigilgan. Asosiy urg‘u restoran sohasida biznesni tashkil etish xususiyatlariga
berilgan.

0*quv qo‘llanma oliy o‘quv yurtlarining marketing, servis (turizm va mehmonxona xo'jaligi),
turizm menejmenti yo'nalishlarida ta’lim olayotgan magistrlar va restoran sohasi xodimlari uchun

mo'‘ljallangan.
Ma’sul muharrir: dots. Xamidov O.X.
Tagrizchi: dots. Tolipova N.,

i.fn. AbidovaD.L

Cadaena C.P. Mapkerunr pecropanoro Gusneca: YyebHoe nocobue. -T.: IQTISODIYOT,
2016.-212¢c.

B HactodleM ydyeGHOM nocoOHH  U3N0XKeHsl MeTOAWKH OCYILECTB/ICHMS MapKETHHIOBLIX
MeponpuaTHH B pecropanHoli cdepe. PaccMoTpenm sawHsle INEMEHTHI, TakHE Kak, yrnpasieHHe
pecTopaHOM C TIOMOLUBIO  4/IMMHHCTPATHBHOTO MapKeTHHFa, paspaboTka cTpaTeruyeckoro u
TaKTHYECKOTO ~ MApKETHHra, OpraHWsaLud M npopeicHHe MEPKETHHIOBBHIX MEpPOTIPUATRIA,
MapKETUHFOBOH JeSTeABHOCTH.

OcHoBHOM aKueHT genaetcs oco0eHHOCTAM opraiu3auuy 6Gusneca s pecTopanHoit coepe.

Hanxoe yuebHoe nocoGue npeaHasHaueHo ans MarCTPOB BBICWIMX yueOHbIX 3aBeneHmii,
00yHatoIHXCS MO HAMPaBACHHIO MAPKETHHT, CEPBHC (Typu3M M FOCTHHHYHOE XO3AACTBO), MEHE[KMEHT
TypH3Ma M COTPYIHHKOB pecTopaHHoro Busteca.

OrteeTerpentnit pekaakrop: 1ou. Xamuaos O.X.

Penenzenr: gou. Tonkmosa,,

k3.4, AGunosa I, 1.

Safaeva S.R. Marketing of restaurant business. Textbook. — T.: IQTISODIYOT, 2016.
-212p.

The following textbook featured methodic of organizing marketing events in restaurant sphere.
Such important directions like organizing and holding marketing researches of marketing activity,
working out strategic and tactic marketing, directing restaurant through administrative marketing were
described. The basic accent was given to business development in restaurant sphere.

The textbook is intended for marketing, service (tourism and hotel economy), tourism
management directions of the High school’s master’s degree students and for restaurant sphere
employees.

Editor in chief: Khamidov O.

Reviewers: doc. Tolipova N.,

Abidova D.
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KBK: 75.81.

ISBN 978-9943-986-38-1

©Toshkent davlat iqtisbdiyot universiteti, 2016
© S.R Safayeva, 2016




e

1 -bob.
1.1

2.5.
3 - bob.
3.1
3.2
3.3.
34.
3.5.
3.6.
4 - bob.
4.1.
4.2.
4.3.
4.4.

5-bob.

1.3.

1.4,

2 —bob.
2.1.

2.2.
2.3.
2.4.

MUNDARDJA

KIRISH... e
RESTORAN BlZNESlNlNG BOZOR KONSEPSIYASI
Restoran marketingiga KiriSh........ocoovvurererceennineinnnesnsnncrerennns
Restoran biznesi konsepsiyasi va uning rivojlanishiga ta’sir
EtUVChi OMILIAT...evcvevceiri et reenen
Umumiy ovqatlanish korxonalarida marketing faoliyatiga
baho DEFISh. ...t sissr e sarer s A
Restoran xizmatlariga talab va taklifni baho darajasiga bog'-
HQLgE tahlili..ececsorsceecereeierenire et renseonns
RESTORANGA OID MARKETING TADQIQOTLARI....
Restoranga oid marketing tadgiqotlarini o‘tkazish zarurati va
olingan axborotdan boshqaruv jarayonida foydalamsh ........... ™
Restoran mijozlarini o‘rganish........
Restoran sohasida anketa so‘rovi....

Restoran mijozlarini o rgamshda intervyu olish usulidan
Foydalanish.........ccceverermnurimesiieenecre sttt
Restoran mijozlarini o‘rganishda kuzatish usulidan foydala-
nish va uning afzalliKIari.........co.oevveevcrrennerminnencinecceneennenns
RESTORANLARNING BOZORDAGI MAVQEL..............
Restoranlarning bozordagi mavqeini tahlil qilish.........c...ccocce...
Bozor ulushlari taqsimlanishini o‘rganish.........ccocooveesionnnnncns
Restoran bozoridagi ragiblarni o‘rganish va tahlil qlllsh magq-
sadida raqobat ko‘pburchagini tuzish usuli..........cccooerccervimrnnne.
Restoran biznesida SWOT-tahlili va uni yaratib beradigan
IMKONIYALIAL.....ovrveirresiscie s
Restoranda xizmat ko‘rsatish monitoringi sifatida va raqiblar
ishini tahlil qilishda “Mystery Guest” metodini qo‘{lash..........
Restoran biznesi ehtiyojlarini hal gilishda tajrlba (eksperi-
MENINNG FOY S rerrerrrreericriicrte et s
YANGI UMUMIY OVQATLANISH MUASSASASINI
REJALASHTIRISH JARAYONI
Restoran ochayotganda o‘rganilishi lozim bo‘lgan asosiy
Shart-SharOitlar. ... ..o cevvvermrenee et sscaenes
Konsepsiyani o‘rganish va uning moddiy elementlari sanalgan
obyektlar va masalalarni tadqiq etish.........ccccovinniinnnnin
Restoranni joylashtirish mo‘ljallanayotgan joyni va bozorini
O TANISHL..cervevercirereeriiter et s e iares
Restoranlar bozoridagi kuchlar holatini aniglashga yo‘naltiril-
gan universa) tadgiqot usulini qo‘llash va uning foydasi...........
RESTORANLARNING STRATEGIK MARKETINGI......

3

12
14
14
16
2

32
36

36
38
40
50
54
58
58
59
62
66
71
75
79
79
81

82

90



