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KIRISH (falsafa doktori (PhD) dissertatsiyasi annotatsiyasi)

Dissertatsiya mavzusining dolzarbligi va zaru ra ti. Jahon iqtisodiyotida 
MICE (Meetings, Incentives, Conferences, Exhibitions) turizmini rivojlantirishga 
qaratilgan samarali marketing strategiyasi mamlakatlar turistik salohiyatini 
oshirish, investitsiyalarni jalb etish va xizmatlar sohasini diversifikatsiya qilishda 
muhim omil hisoblanadi. Bunday strategiyalar orqali mezbon mamlakatlar xalqaro 
tadbirlarni qabul qilish imkoniyatlarini kengaytirib infratuzilmani modemizatsiya 
qilishga turtki beradi. Shu bilan birga, MICE turizmini targ‘ib qilishda maqsadli 
bozorlami aniqlash, raqobatbardoshlik ustunliklarini shakllantirish va marketing 
vositalarini qoMlash orqali barqaror turistik oqim yaratiladi. Bu esa o ‘z navbatida, 
YIM o'sishi, yangi ish o'rinlarining yaratilishi va transmilliy hamkorlikning 
mustahkamlanishiga ijobiy ta’sir ko‘rsatadi. “2024-yilda xalqaro miqyosda safar 
qilgan sayyohlar soni 1,4 milliarddan oshgan. Bu esa 2023-yilga nisbatan 13 % 
ko‘p b o iib , pandemiyadan keyingi davrda global turizm sektorining barqaror 
o ‘sish tendensiyasini aks ettiradi. 2025-yil yakuniga borib butun jahon 
iqtisodiyotida turizmning bozor ulushi 10 %ga yetishi prognoz qilinmoqda”1.

Jahon tajribasida MICE turizmining raqobatbardoshligini ta’minlash 
maqsadida zamonaviy marketing strategiyalarini ishlab chiqilishi va joriy etilishi 
muhim ilmiy-amaliy yo‘nalishlardan biri hisoblanadi. Xususan, xizmat ko'rsatish 
sifati, mijozlar ehtiyojlariga moslashtirilgan xizmatlar paketini shakllantirish, 
yangi bozor segmentlarini aniqlash hamda ularga yo'naltirilgan takliflar ishlab 
chiqish orqali MICE turizmi uchun istiqbolli sharoitlar yaratilmoqda. Shu bilan 
birga, raqamlashtirish jarayonlari MICE xizmatlarida funksionallik va qulaylik 
darajasini oshirib, iste’molchilaming xatti-harakatlarini tahlil qilish va 
shaxsiylashtirilgan marketing yondashuvlarini qoMlash imkonini bermoqda. 
Bugungi kunda MICE turizmini rivojlantirish bo‘yicha ilmiy-uslubiy asoslarni 
takomillashtirish, kompleks marketing strategiyalarini ishlab chiqish, hududiy va 
tarmoqlararo kooperatsiyani rivojlantirish hamda xizmatlar sifatini xalqaro 
standartlar darajasida ta’minlash dolzarb ilmiy va amaliyr masalalardan biri bo ‘lib 
qolmoqda. r \

Yangi 0 ‘zbekistonda turizm sohasi nafaqat iqtisodiyotnirig muhim tarmog'i, 
balki aholining bandligini ta’minlashga, niainlakat infratuzilmasini rivojlanishiga, 
xalqaro munosabatlarning yanada yaxshilanishiga .samarali hissa qo‘shuvchi soha 
hisoblanib, mazkur turizm bozorida o'ziga xos marketing muhiti shakllangan. 
2024-yil holatiga ko‘ra, mamlakatda turizm sohasida fapliyat yuritayotgan 
joylashtirish korxonalari soni 1085 ta, turoperatorlar esa 2621 tani tashkil etadi. 
.’.022-yilda respublikaga tashrif buyufgan xorijiy turist,lar soni 5,233 million 
imfami tashkil etgan bo'lsa, 2023-yilda ushbu ko‘rsatkich 6,626 million nafarga 
yclib, sezilarli o 'sish kuzatilgan. 2024-yilda 7 288,3 million nafar chet el fuqarolari 
luiislik maqsadlarda 0 ‘zbekistonga tashrif buyurgan. Shundan ish maqsadida 
in .hrif buyurganlar 241 ming va tijorat maqsadida 165,1 ming nafarni tashkil etib

liltI>h //cii.unwto-ap.org/news/worldtourism barometer-sept2024/
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MICE turizm provaydirlarini rivojlanishiga ta ’sir etmoqda2. 0 ‘zbekiston 
Respublikasida MICE turizmini amalga oshiruvchi ochiq va yopiq ko'rgazma 
maydonlari hamda mehmonxonalar faoliyat yuritayotgan bo‘lsa-da, ushbu 
sohadagi muammolar kuzatilmoqda. Xususan, ommaviy tadbirlar 
tashkilotchilarining zamonaviy bozor talablariga moslashuvchanligi yetarli 
emasligi, davlat va MICE turizmiga ixtisoslashgan korxonalar o'rtasida samarali 
hamkorlik mexanizmlarining shakllanmaganligi, shuningdek, mazkur yo ‘nalishda 
malakali mutaxassislar taqchilligi MDH mamlakatlari orasida raqobatbardoshlik 
pozitsiyasini zaiflashtirishga olib kelmoqda. Qayd etilgan muammolami hal etish 
uchun O'zbekistonda MICE turizmi holatini kompleks tahlil qilish, raqobat 
qobiliyatini oshirishga qaratilgan innovatsion marketing strategiyalarini ishlab 
chiqish va joriy etish zaruriyati yuzaga kelmoqda.

0 ‘zbekiston Respublikasi Prezidentining 2024-yil 12-yanvardagi PF-9-son 
“Respublikaga xorijiy turistlar oqimini keskin oshirish hamda ichki turizmni 
yanada jadallashtirish chora-tadbirlari to‘g ‘risida”, 2024-yil 18-iyuldagi PF-102- 
son “0 ‘zbekiston Respublikasida turizm infratuzilmasini yaxshilash va xorijiy 
turistlar oqimini yanada oshirishga qaratilgan qo‘shimcha chora-tadbirlar 
to‘g ‘risida”, 2019-yil 5-yanvardagi PF-5611-son “0 ‘zbekiston Respublikasida 
turizmni jadal rivojlantirishga oid qo‘shimcha chora-tadbirlar to ‘g ‘risida”gi 
farmonlari, 2024-yil 12-yanvardagi PQ-20-son “0 ‘zbekiston Respublikasida 
to‘siqsiz turizm infratuzilmasini rivojlantirish va uni rag'batlantirish chora- 
tadbirlari to‘g ‘risida”, 2023-yil 27-iyuldagi PQ-238-son “Turizm yo'nalishidagi 
islohotlarni yanada jadallashtirish va sohada davlat boshqaruvi tizimini samarali 
tashkil qilish chora-tadbirlari to‘g ‘risi”dagi qarorlari, 0 ‘zbekiston Respublikasi 
Vazirlar Mahkamasining 2014-yil 29-iyuldagi 205-son “Ommaviy tadbirlarni 
tashkil etish hamda o ‘tkazish tartibini yanada takomillashtirish chora-tadbirlari 
to‘g‘risida”, 2024-yil 30-dekabrdagi 918-son “Turoperatorlaming xalqaro turizm 
yarmarkasi va ko‘rgazmalaridagi pavilon ijarasi xarajatlarini qoplab berish tartibi 
to‘g ‘risida”gi qarorlari hamda sohaga oid boshqa me’yoriy-huquqiy hujjatlarda 
belgilang;ui vazifalarni amalga oshirishda mazkur dissertatsiya tadqiqoti muayyan 
darajada xizmat qiladi.

Tadqiqotning respublika fan va texnologiyalari rivojlanishining ustuvor 
yo‘nalishlariga mosligi. Dissertatsiya tadqiqoti respublika fan va texnologiyalari 
rivojlanishining “Demokratik va huquqiy jamiyatni ma’naviy-axloqiy va madaniy 
rivojlantirish, innovatsion iqtisodiyotni shakllantirish” ustuvor yo'nalishiga muvofiq 
bajarilgan. ’

Muanimoning o‘rganilganlik darajasi. MICE turizmi bo'yicha asosiy ilmiy 
tadqiqotlar 2003-2016-yillar oralig‘ida salmoqli bo‘lgan. MICE turizmi 
marketingini nazariy masalalari xorijlik tadqiqotchilardan J.R. Brent and
I.Geoffrey, D.Buhalis, D.Chaffey & Ellis-Chadwick, F.Ellis-Chadwick, A.S.Dick 
& K.Basu, D.Getz , J.Gretzcl, J.Stienmetz, V.Bellasz, P.Kotler & K.L.Keller, C. 
Lovelock & J.Wirtz, V.T.Middleton, R.M.Morgan & S.D.Hunt, A.Parasuraman,

2 Ekologiya, atrof-muhitni muhofaza qilish va iqlim o ‘zgarishi vazirligi huzurida Turizm qo‘mitasi m a’lumoti
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V.A.Zeithaml & L.L.Berry, J.R.Ritchie, B.Ritchie, G.I.Crouch, M.R.Solomon3 va 
boshqa iqtisodchi olimlarning ilmiy tadqiqotlarida o ‘z aksini topgan.

Mustaqil davlatlar hamdo‘stligi olimlaridan S.V. Mitrofanova, O.G. 
Pyankova, T.Ergunova, N.A.Jabreyeva, K.Khafizova, E.D.Shctinina, S.Dagman, 
V.G.Shuxova, F.B.Oligova, E.G.Ershov, V.Mitrofanova, S.G.Pyankova,
B.O.Taipakova, S.A. Globova4 va boshqalar tomonidan atroflicha o'rganilgan. 
Ular tadqiqotlarida MICE turizmini rivojlanishiga ta’sir etuvchi omillarni 
o'rganish masalasiga e ’tibor qaratilgan.

0 ‘zbekistonda turizm sohasini rivojlantirish, jumladan, turizm sohasida 
marketing startegiyasidan foydalanishiii takomillashtirishning nazariy masalalari 
A.A.Eshtaev, B.Navro‘zzoda, M.K.Pardaycv, I.S.Tuxliyev, A.Abdullayev, 
N.T.Tuxliyev, O.H.Hamidov, Ml .Al iyeva,  S.Safarova, A.T.Mirzayev,
A.N.Norchayev, Sh.S.Sayfutdinov, M.S.Oosunova, Sh.J.Ergashxadjayeva, 
A.N.Samadov, R.A.Allayorov, G.S.Sa’dullaycva, Sli.K.Ku/iycv kabi olimlarning 
ilmiy ishlarida o ‘z aksini topgan5.

3 Brent J. R. and Geoffrey I. The com petitive destination : a sustainable Inmlmu prm|n»utlvi» HI I < 'I III , 
Crouch W allingford, xvii, 272, 2003 CABI publishing; Buhalis, D. (2000). Marketing the rnmpcllllV' «1» ulimilinn «>l 
the future rouriim  Management, 21(1), 97-116.; Chaffey, D., &  Ellis-Chadwick, i (1 0 1 9 ) Digital : lari 
Strategy, Implementation and Practice. Pearson.; A. S.D ick & K.Basu (1994), Customer Loyally low  mil mi 
Integrated Conceptual I nimcwork. Journal o f  the Academ y o f  Marketing Science, 22(2), 9 9 - 1 IV , D.O ot/, (200N) 
Event tourism: Definition, evolution and research. Tourism M anagement, 29(3), 403-428.; U.Jahon O rel/el, (20.’ I) 
J.Stienmetz, V. HclliW , / .nii/ nii S/.cnt Istv&n, P.Kotler, K. L. Keller, (2014). Marketing Management (I5tli ed.), 
Pearson Education; I' K otin Marketing places. Attracting investments, enterprises, residents and tourists to cities, 
com m unes, region* ami m m ihir . o f  Europe. SPb., 2005.;P.K otler On Marketing M astering M odem  Marketing for 
Com petitive Advantage W nllon l*y Hookey; C .Lovelock & J.Wirtz (2016). Services Marketing: People, 
Technology, Strategy (Hili n l ) l'« iiinoii . ( l ovelock, &  J.W irtz (2016). Services Marketing: People, Technology, 
Strategy (8th ed ). Pcitmnii . V I ( Middleton, (1994). Marketing in travel and tourism. Buttcrworth-Heinemann.; 
R. M.Morgan, A S  I) I hint, (1994) The ( ommitment-Trust Theory o f  Relationship Marketing. Journal o f
M arketing, 58(3). .’<> wt  ..................... \ iihm il & L.L.Berry, (1988). SERVQ UAL: A  M ultiple-ltem  Scale
for Measuring Coiimuihi ■ I *• • ■ • piimii o l iv ii •• Quality. Journal o f  Retailing, 64(1), 12-40.; J. R. B  Ritchie & G. I.
Crouch, (2003). The ( oiupi niiv • I >• .iiiuHioii A Sustainable Tourism Perspective. CABI Publishing.; J. R. B 
Ritchie & G. I. C ioiu li, (2001) I hr Com petitive Destination: A Sustainable Tourism Perspective. CABI 
Publishing.; M. R Solom on, (201 /)  < mi*   Mrlinvim Itiiymg. Having, and Being (12th ed.). Pearson.

4 K., K hali/ova I hr umil\ .i -it M il I IoiiiIniii development in the world and in Uzbekistan, ISMA  
University -2019 . I D  NIiHinlmi unit N Dnymmi (20IH ) Integrated marketing m ethods o f  regional tourism
development as a I m ini nl ................... In,........I nml . . mioiirn liability o f  the region. Russian Journal o f
E n tre p re n e u rs h ip , I ' l l  l l l ip tu m n  ii I 'm p u n n  ( II I pu .n n t t p n in c i iM i i . i c  IICIICKTIJ pajB H TH H  HHAycTpHH
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Dissertatsiya mavzusining dissertatsiya bajarilayotgan oliy ta’Iim 
muassasasining ilmiy tadqiqot ishlari rejalari bilan bogMiqligi. Dissertatsiya 
tadqiqoti Toshkcnt davlat iqtisodiyot universitetining ilmiy tadqiqot ishlari rejasiga 
muvofiq “Qoraqalpog‘iston Respublikasi turizm sohasi hududiy rivojlanishini 
baholashning kompleks indikatorlarini ishlab chiqish (Taxtako'pir, Xo'jayli, 
Ellikqal’a)” mavzusidagi ilmiy loyiha doirasida bajarilgan.

Tadqiqotning maqsadi 0 ‘zbekistonda MICE turizmini rivojlantirishning 
marketing strategiyasini takomillashtirish bo‘yicha taklif va tavsiyalar ishlab 
chiqishdan iborat.

Tadqiqotning vazifalari:
xalqaro turizm bozorida MICE turizmini rivojlantirishda marketing 

strategiyalaridan foydalanishning nazariy asoslarini o ‘rganish;
MICE turizmini mintaqaviy rivojlanishida marketing strategiyalaridan 

foydalanishning uslubiy jihatlarini tadqiq qilish;
MICE turizmini rivojlantirishda xorijiy tajribani o ‘rganish va 0 ‘zbekiston 

sharoitida qo'llash tamoyillarini umumlashtirish;
O'zbekiston MICE turizmining rivojlanish holatini tahlil qilish;
0 ‘zbekistonda MICE turizmini potensiali va uni rivojlantirishda innovatsion 

marketing imkoniyatlarini aniqlash;
O'zbekiston MICE turizmining zamonaviy infratuzilmasini shakllantirishda 

marketing strategiyalaridan foydalanish imkoniyatlarini aniqlash;
0 ‘zbekistonda MICE turizmini rivojlantirishda marketing miks strategiya­

laridan foydalanishni takomillashtirish;
0 ‘zbekiston MICE turizmini targ‘ib qilishda davlatning iqtisodiy 

rag‘batlantirish mexanizmlarini ko‘rsatib berish;
0 ‘zbekistonda MICE turizmini rivojlantirishning prognoz ko'rsatkichlarini 

ishlab chiqishdan iborat.
Tadqiqotning obyekti O'zbekiston Respublikasining MICE turizmi bilan 

shug'ullanuvchi turistik korxonalar hisoblanadi.
Tadqiqotning predmeti 0 ‘zbekistonda MICE turizmini rivojlantirishga 

marketing strategiyasidan foydalanish jarayonida yuzaga keladigan ijtimoiy- 
iqtisodiy munosabatlar hisoblanadi.

Tadqiqotning usullari. Dissertatsiya ishida ilmiy abstraksiya, dala va cabinet 
tadqiqotlari, statistik tahlil, ekspert baholash, SWOT tahlili, anketa so‘rovlari 
o'tkazish va omillar tahlili, PLS-SEM tahlil usullari va ARIMA modelidan 
foydalanilgan.

Tad<|iqotning ilmiy yangiligi quyidagilardan iborat:
uslubiy yondashuvga ko‘ra “MICE turizmi” tushunchasining iqtisodiy mazmuni 

konfercnsiyalar, xalqaro anjumanlar, kongress va forumlar hamda ko‘rgazmalar 
tashkil elish va o'tkazish orqali turistik xizmatlaming tarmoqlararo kooperatsiyasini 
ta'minlash, mintaqaviy iqtisodiy faollikni oshirish hamda turistik xarajatlaming 
multiplikativ ta'siri orqali mamlakat yalpi ichki mahsuloti hajmini o'stirish imkonini 
beruvchi stratcgik turizm segmenti jihatidan takomillashtirilgan;

O'zbekistonda “MICE tunzmi”ni tashkil etishda respublikada mavjud 
zamonaviy infratuzilma tarkibiga kiruvchi 200 o‘rindan ortiq joyga ega konferens- 
zallar, xalqaro standartlarga mos mehmonxonalar, ko‘rgazma pavilonlari va logistika 
obyektlari asosida maxsus reyestr shakllantirish hamda ushbu obyektlarni baholash 
uchun asosiy talab mezonlariga ko'ra hududlar bo'yicha MICE obyektlarining 
potensial xaritasini yaratish taklifi asoslangan;

marketing strategiyalarining “MICE turizmi”ni rivojlanishiga ta’sirni qisman eng 
kichik kvadratlar usuli yordamida tuzilmaviy tenglamalarni modcllashtirish orqali 
baholashda yo‘l koellitsiyentlarining o‘zaro ta’sir darajalarini “juda kuchsiz” (0 - 
0,10), “kuchsiz” (0,10 0,30), “o'rtacha” (0,30 -  0,50), “kuchli” (0,50 1,00)
mezonlari asoslangan;

O'zbekistonda MKT! turizmini rivojlanishiga marketing strategiyasi ta’siri 
omillarining ekonometrik modellari orqali asosiy faoliyat ko'rsatkichlarining 2028- 
yil-ga qadar prognoz ko'rsatkichlari ishlab chiqilgan.

Tadqiqotning amaliy natijalari quyidagilardan iborat:
xalqaro turizm bozorida M KT tiui/in industriyasining rivojlantirishda 

marketing strategiyalaridan foydalanishning.', na/ai iy asoslari va uslubiy jihatlari 
o'rganilgan;

MICE turizm” tushunchasining mohiyatini asoslnsh orqali lakomillashgan 
ta ’rif taklif etilgan;

MICE turizmini rivojlantirishda xorijiy tajribalar o'rgunilgan vu O'/.bi-kiston 
sharoitida qo'llash tamoyillari umumlashtirilgan;

O'zbekiston MICE turizmining rivojlanish holati tahlil qilingan;
O'zbekistonda MICE turizmini rivojlanish potensiali o'rgnnlb chiqilgan vu 

innovatsion marketing imkoniyatlari aniqlangan;
O'zbekistonda yulduzli mehmonxonalar hamda konferensiya markii/larini 

baholash mezonlari ishlab chiqilib, MICE obyektlari baholangan;
O'zbekistonda MICE turizmini rivojlantirishda marketing miks elcmentlariga 

strategiyalar model lashtirilgan va natijalar aniqlangan;
O'zbekistonda MICE turizmini rivojlantirish istiqboliga ta ’sir etuvchi omillar 

aniqlangan va prognoz ko'rsatkichlari ishlab chiqilgan.
Tadqiqot natljalarining ishonchliligi. Tadqiqotda natijalarining 

ishonchliligi ularni laniqli iqtisodchi olimlarning marketing tamoyillari borasidagi 
ilmiy nazariy qarashlarini qiyosiy va tanqidiy tahlil qilish, ilg 'or xorijiy tajribani 
o'rganish va umumlashtirish, axborotlar bazasining rasmiy manbalaridan, 
jumladan, O'zbekiston Kcspublikasi Ekologiya, atrof-muhitni muhofaza qilish va 
iqlim o'zgarishi va/irligi huzuridagi Turizm qo'mitasining me’yoriy-uslubiy 
hujjatlari, O 'zekspom aika/ inilliy ko'rgazma kompaniyasining manbalari, yulduzli 
mehmonxonalar va ■ nsiniy statistik ma'lumotlar tahliliga asoslanganligi bilan 
belgilanadi.

Tadqiqot natljHliirinlng Ilmiy va amaliy ahamiyati. Tadqiqotning ilmiy 
ahamiyati O'zbekistondn MKT! turizmini rivojlantirishga doir marketing 
strategiyasining na/iu iy jiso-.hn ini chuqur o'rganish hamda milliy sharoitlarga mos 
konseptual yondashuvm islilnb chiqishga qaratilganligi bilan belgilanadi. Tadqiqot
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natijalari MICE turizmini an’anaviy turlardan farqlash, marketing strategiyalari va 
milliy brendlash o ‘rtasidagi bogMiqlikni asoslash, shuningdek, strategik 
rejalashtirish va pozitsiyalash elementlarini shakllantirishga xizmat qilishi bilan 
izohlanadi.

Tadqiqot natijalarining amaliy ahamiyati shundan iboratki, unda ilgari 
surilgan xulosa va takliflar 0 ‘zbekistonda MICE turizmini rivojlantirish uchun 
baholash mezonlari hamda marketing miks strategiyalarini ishlab chiqishga xizmat 
qiladi. Bu esa xorijiy tashkilotchilarni jalb etish, raqobatbardoshlikni oshirish, 
xalqaro hamkorlikni kuchaytirish, davlat idoralari, turizm agentliklari va xususiy 
sektor faoliyatini muvofiqlashtirish, innovatsion marketing vositalaridan samarali 
foydalanish, turistik mahsulotlami diversifikatsiya qilish va zamonaviy 
infratuzilmani rivojlantirishga imkon yaratadi.

Tadqiqot natijalarining joriy qilinishi. 0 ‘zbekistonda MICE turizmini 
rivojlantirishning marketing strategiyasi bo‘yicha ishlab chiqilgan ilmiy natijalar 
asosida:

uslubiy yondashuvga ko‘ra “MICE turizmi” tushunchasining iqtisodiy 
mazmunini konferensiyalar, xalqaro anjumanlar, kongress va forumlar hamda 
ko'rgazmalar tashkil etish va o‘tkazish orqali turistik xizmatlaming tarmoqlararo 
kooperatsiyasini ta’minlash, mintaqaviy iqtisodiy faollikni oshirish hamda turistik 
xarajatlaming multiplikativ ta’siri orqali mamlakat yalpi ichki mahsuloti hajmini 
kengaytirish imkonini beruvchi strategik turizm segmenti jihatidan takomillashtirishga 
oid nazariy va uslubiy materiallardan oliy o‘quv yurtlari talabalari uchun tavsiya 
etilgan “Turizmda elektron marketing” nomli o‘quv qo‘llanmani tayyorlashda 
foydalanilgan (Toshkent davlat iqtisodiyot universiteti rektorining 2022-yil 24- 
oktyabrdagi 328-sonli buyrug'i, bilan berilgan nashr guvohnomasi, ro'yxatga olish 
raqami 328-046). Mazkur ilmiy taklifning amaliyotga joriy etilishi natijasida 
talabalarda strategik turizm segmenti jihatidan takomillashtirilgan “MICE turizmi” 
tushunchasi bo‘yicha nazariy bilimlami kengaytirish imkoni yaratilgan;

0 ‘zbekistonda “MICE turizmi”ni tashkil etishda respublikada mavjud 
zamonaviy infratuzilma tarkibiga kiruvchi 200 o‘rindan ortiq joyga ega konferens- 
zallar, xalqaro standartlarga mos mehmonxonalar, ko‘rgazma pavilonlari va logistika 
obyektlari asosida maxsus reyestr shakllantirish hamda ushbu obyektlami baholash 
uchun asosiy talab mezonlariga ko‘ra hududlar bo‘yicha MICE obyektlarining 
potensial xaritasini yaratish taklifi mamlakatda turizm sohasini rivojlantirishda 
qabul qilingan “2019-2025-yillarda 0 ‘zbekiston Respublikasida turizm sohasini 
rivojlantirish Konsepsiyasi”da respublika hududlarida turizm va u bilan bog‘l iq , 
infratuzilmani rivojlantirish maqsadida foydalanilgan ( 0 ‘zbekiston Respublikasi 
ekologiya, atrof-muhitni muhofaza qilish va iqlim o ‘zgarishi vazirligi huzuridagi 
Turizm qo‘mitasi tomonidan 2025-yil 6-oktyabrda berilgan 03-10-17-10324-sonli 
ma’lumotnomasi). Mazkur ilmiy taklifning amaliyotga joriy etilishi natijasida 
0 ‘zbekistonda mavjud zamonaviy infratuzilma obyektlari asosida maxsus reyestr 
shakllantirish hamda hududlar bo'yicha MICE obyektlarining potensial xaritasini 
yaratish imkoni yaratilgan;
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marketing strategiyalarining “MICE tunzmi”ni rivojlanishiga ta’sirini qisman 
eng kichik kvadratlar usuli yordamida tuzilmaviy tenglamalarni modellashtirish orqali 
baholashda yo‘l koeffitsiyentlarining o ‘zaro ta’sir darajalarini “juda kuchsiz” (0 -  
0,10), “kuchsiz” (0,10 -  0,30), “o'rtacha” (0,30 -  0,50), “kuchli” (0,50 -  1,00) 
mezonlarini asoslash taklifidan 0 ‘zbekiston Respublikasi Prezidentining 2024-yil 
18-iyuldagi PF-102-son “O'zbekiston Respublikasida turizm infratuzilmasini 
yaxshilash va xorijiy turistlar oqimini yanada oshirishga qaratilgan qo‘shimcha 
chora-tadbirlar to‘g‘risida”gi Farmonida ko'zda tutilgan turizm brendining 
maqsadli bozorhir (auditoriya) talablaridan kelib chiqib, xorijiy mamlakatlarda 
O 'zbekistonning larixiy, madaniy, gastronomik, tibbiy va sog‘loinlaslitirish, 
arxeologik, ekologik va ekstremal kabi turizmning turlari to ‘g ‘risida kontcntlar 
yaratish bosqichlarini tafhiq ctishda foydalanilgan ( 0 ‘zbekiston Respublikasi 
ekologiya, atrof-muhilni muhofu/n qilish va iqlim o'zgarishi vazirligi huzuridagi 
Turizm qo'mitasi tomonidan 2025 yil 6-oktyabrda berilgan 03-10-17-10324-sonli 
ma lumotnomasi). Mazkur ilmiy InkliIninj". nmaliyotga joriy etilishi natijasida 
marketing strategiyalarining “MICH (iiimm m fivqjUmilhiga ta’simi baholashdayo‘l 
koellilsiyentlarining o‘zaro ta’sir darajasi mivonl.ii mi .r.c > .l.r.h imkoni yaratilgan;

0 ‘zbckistonda MICE turizmini rivojlanishlfn nimkclinj'. strategiyasi ta’siri 
omillarining ekonometrik modellari orqali asosiy Inollynl ki ..ilkichlarining
2028-yilj».ii <|n<lm ishlab chiqilgan prognoz ko'rsalku lil.u i,l. nllkttda turizm
so h a sin i   ish d a  q a b u l q ilin g a n  “ 2 0 1 9 —2 0 2 5 -y lll« rd «  O 'r .h o k lito n
Respublikasidn Im m n  sohasini rivojlantirish Konsepsiyasi’Vla 2 0 1•> '(>1 vllliinlii 
turizm solm-.ini Iiv<ijliuiiit r.lula lurizmning m illiy iqtisodiyotning s(inU-|',ik .<ihii .if ii 

aylantirish, turiltll 1 IM t lim i diversifikatsiya qilish va  sifatini oshiiisli liiuiuln 
turistik inlralii/ilnmiii. Ini |iiiiilii<liin. xorijiy sarmoyalami jalb qilish, Mtnmiall 
reklama va niinluMii^' r.lilniini <>llh hoiislmi takomillashtirish vazifalarini tumilgn 

oshirishda foydiilimilrnn (< >'/Im kr.i<>n Kc.publikasi ekologiya, atrof-muhilni 
muhofaza qilisli \.i Iqlim o '/f.n iltlil vn/irlijti huzuridagi Turizm  qo‘mitasi 

tomonidan 2025 y ll (i oklyultitln berilgan 03- 10- 17- 10324-sonli
ma’lumotnouiMM) Mu/km i lm iy  Ink li 11   n m nllv<  >lr.‘< jo r iy  etilishi natijasida
0 ‘zbekistonda Mil l lurl/mini rivojhiiw.lni'o I ■ .u koY.atuvchi marketing
strategiyalari haiml.i .i .• > i\ Imiliyal ko'r.alkii  ...........   >• l.<r> /aro muvofiqlikni
t a ’m in la sh  im k o n i y am lilcan

Tadqiqot iiiilljiilm lnin|> iiprohiilsiynsi I ;ul(|U|ol imll|nliul ’ la xalqaro va 3 
ta respublika ilmiy mindly konfcrcnsiyalarida nnihokmim qilingan va 
aprobatsiyadan 0‘tgiin

T adqiqot nalijiiliiiliiliiK c'lon <|ilin^anli^i. Disscrlalsiyn mn\ /usi bo'yicha 
15 ta ilmiy ish, jumladim, <■ In mnli.illiy jurnallarida, 4 ta xoii|iy jiniinllarda va5 ta 
m a’ruza tezislari nashr rlil|',im

D issertatsiyaninc In/Ill hi \ ■ Imjnii. Disscrtatsiya tarkibi km .h uchta bob 
xulosa, foydalanilgan adahlytillm m 's xaii va ilovalardan iborat. I*.lining umumiy 
hajmi 150 betni tashkil eladi
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DISSERTATSIYAN ING ASOSIY M AZMUM

DissertaTsiyaning kirish qismida dissertatsiya mavzusining dolzarbligi va 
zaruriyati asoslangan, tadqiqotning maqsadi hamda asosiy vazifalari, obyekti va 
predmeti shakllantirilgan, respublika fan va texnologiyalari rivojlanishining 
ustuvor yo'nalishlariga bogiiqligi ko‘rsatilgan, tadqiqotning ilmiy yangiligi, 
amaliy natijalari bayon qilingan. Olingan natijalarning ilmiy va amaliy ahamiyati 
yoritib berilgan, tadqiqot natijalarining amaliyotga joriy etilishi, aprobatsiyasi, 
nashr etilgan ishlar va dissertatsiya tuzilishi bo'yicha ma’lumotlar keltirilgan.

Dissertatsiyaning “MICE turizmini rivojlantirishda marketing 
strategiyalaridan foydalanishning nazariy va uslubiy asoslari” deb nomlangan 
birinchi bobida, xalqaro turizm bozorida MICE turizmi industriyasini
rivojlanishida marketing strategiyalaridan foydalanish nazariy asoslandi, MICE 
turizmini mintaqaviy rivojlanishida marketing strategiyalaridan foydalanishning 
uslubiy jihatlari, MICE turizmi industriyasini rivojlantirish bo'yicha xorij 
mamlakatlar tajribasi o'rganilgan va ulardan 0 ‘zbekistonda foydalanish
imkoniyatlari ko‘rsatib berilgan.

Ommaviy tadbirlarni tashkil etish turizm sohasining ajralmas tarkibiy qismi 
bo‘lib, festivallar, madaniy-ko‘ngilochar dasturlar, sport musobaqalari, san’at 
namoyishlari, siyosiy forumlar, shuningdek, korporativ uchrashuvlar,
konferensiyalar, ko‘rgazmalar kabi keng faoliyat turlarini o ‘z ichiga oladi. Bu 
jarayonlar faqatgina tadbimi o ‘tkazish bilan cheklanmay, balki uni strategik 
rejalashtirish, marketingga yo ‘naltirish, xizmat ko‘rsatish sifatini ta’minlash, 
logistika va xavfsizlikni boshqarish, mijozlar ehtiyojiga moslashtirilgan takliflami 
ishlab chiqishni talab etadi.

1-jadval
MICE turizmiga xalqaro tashkilot va olimlar tomonidan berilgan

ta’riflar6 ______________
Xalqaro tashkilotlar va 

m uallif
T a’riflar

ICCA (International 
Congress and Convention 
Association)

MICE tuirzm  -  bu ilmiy, tijorat, madaniy va boshqa sohaga oid 
tadbirlarni tashkil qilish va ulami o 'tkazish  orqali iqtisodiy 
rivojlanishsia xizmat qiluvchi turizm tarm og'i

UN-TOURISM ” 
(Birlashgan M illatlar 
Turizm Tashkiloti)

M ICE turizm i -  bu uchrashuvlar, biznes anjumanlari va ko‘rgazmalar 
orqali sayohat qilishni o ‘z ichiga olgan turizm  sohasi boMib, u 
turizm ning yuqori daromadli segmenti hisoblanadi

C. Davidson
M ICE turizmi -  bu konferensiyalar, seminarlar va boshqa tadbirlarni 
tashkil etish orqali amalga oshiriladigan turizm  sohasi boMib, u katta 
iqtisodiy samaradorlikka ega

Holloway M ICE turizm i -  bu yuqori daromadli sayohat turlari bo‘lib, ular 
ishbilarm onlik hamkorligi va tarmoq yaratish imkoniyatlarini 
kengaytiradi.

So'nggi yillarda xalqaro turizm maydonida jadal rivojlanayotgan MICE 
turizmi (Meetings -  uchrashuvlar, Incentives -  rag'batlantiruvchi safarlar,

6 Muallif tadqiqotlari asosidagi ishlanma.
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Conferences -  konferensiyalar, Exhibitions -  ko‘rgazmalar) ko‘plab mamlakatlar 
iqtisodiyoti va turizm sohasi uchun strategik segment sifatida e ’tirof etilmoqda.

1-jadvalda ICCA va BMT Jahon Turizm Tashkiloti ta ’riflari hamda
C.Davidson va Hollowaylarning ilmiy yondashuvlari asosida MICE biznes- 
turizmining an’anaviy ommaviy tadbirlardan tubdan farq qilishi yoritilgan. MICE 
turizmi to‘y va bayramlardan farqli ravishda biznes manfaatlariga xizmat qiluvchi 
uchrashuvlar, konferensiyalar, ko‘rgazmalar va korporativ yig‘ilishlami qamrab 
oladi.

Shuningdek, muallif tomonidan “MICE turizmi” tushunchasining mualliflik 
ta ’rifi taklif etilib, “MICE turizmi” tushunchasining iqtisodiy mazmuni 
konferensiyalar, xalqaro anjumanlar, kongress va forumlar hamda ko'rgazmalar 
tashkil etish va o'tkazish orqali turistik xizmatlaming tarmoqlararo kooperatsiyasini 
ta’minlash, mintaqaviy iqtisodiy faollikni oshirish hamda turistik xarajatlaming 
multiplikativ ta’siri orqali mamlakat yalpi ichki mahsuloti hajmini o ‘stirish imkonini 
beruvchi strategik turizm segmenti sifatida qaraladi. Shu bois, uni rivojlantirishda 
marketing strategiyalari hal qiluvchi ahamiyat kasb etib, quyida rivojlanishiga 
marketing strategiyalarining ta ’siri tahlil qilinadi (2-jadval).

2-jadvaI
MICE turizm yo‘nalishining rivojlanishida marketing strategiyalarini

ta’siri7

Tarkibiy
elementlar

Tavsif Natijasl

7 P
Marketing mix MICE turizmida 
mahsulot-tadbirlar, narx, joy , siljitish, 
xodimlar, jarayon va jism oniy muhit

mijozlarga xavfsiz, sifatli xizmat 
ko'rsatish vajarayon 
jozibadorligini oshirish orqali 
ishtirokchilar sadaoqatini oshirib 
raqobatbardoshlikni kuchaytirish

Destinatsiya
marketing

(vebinarlar, bloglar, video marketing) 
bu m a’lum bir m intaqa yoki joyni 
ilgari surish uchun m o'ljallangan joy  
haqida xabardorlik va qiziqishni 
oshirishga qaratilganligi

tashrif buyuruvchilar soni va 
daromadning ko ‘payishiga olib 
keladi

STP
(segmentatsiya, targeting, positioning) 
segmentatsiya, maqsadli va 
joylashishni aniqlash

sotishni ko'paytirish, bozor ulushini 
oshirish, brend xabardorligini 
oshirish va m ijozlam ing ijobiy 
sharhlari orqali o 'lehash

Raqamli
marketing

(SEO, SMM, email-marketing) 
xalqaro auditoriya hamkorligi, aniq 
targeting orqali mijozlarni jalb qilish

MICE tadbirlarida ishtirokchilar 
soni ko'payadi

Innovatsion
markting

yangi mahsulot yoki xizmatlarni 
bozorga chiqarishda kreativlik, raqamli 
texnologiyalar, sun’iy intellekt, big 
data, AR/VR vositalar, m ijozlar bilan 
aloqani individuallashtirish

raqobatchilardan ajralib turish orqali 
ko‘proq mijoz ja lb  etiladi, brend 
imijining yaxshilanadi, sotuvlar va 
daromadlar oshadi, marketing 
xarajatlari kamayadi

7 Muallif tadqiqotlari asosidagi ishlanma.
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2-jadvalda ko'rsatilganidek MICE turizmini rivojlantirishda zamonaviy 
marketing yondashuvlarini integratsiyalash muhim ahamiyat kasb etadi. Xususan, 
7P marketing miksi modeli asosida xizmatlarning har bir elementi chuqur tahlil 
qilinib, iste’molchilar ehtiyojlariga moslashtiriladi. Bu yondashuv MICE 
xizmatlarining sifalini oshiradi hamda ishtirokchilar uchun innovatsion va qulay 
muhit yaratadi. Destinatsiya marketingi MICE tadbirlarini o ‘tkazish joyining 
jozibadorligini oshirish, barqaror tashrif oqimini ta ’minlash va hudud brendini 
shakllantirishda muhim omil hisoblanadi.

STP modeli auditoriya segmenatsiyasi va maqsadli marketing strategiyalarini 
ishlab chiqishni ta ’minlaydi, innovatsion raqamli texnologiyalar esa MICE 
turizmining xalqaro raqobatbardoshligi va operatsion samaradorligini kuchaytiradi.

Dissertatsiyaning “O‘zbekistonda MICE turizmini rivojlantirishda 
marketing strategiyalaridan foydalanish holati tahlili” deb nomlangan ikkinchi 
bobida O'zbekistonda MICE turizmini targ'ib qilishga ta’sir etuvchi asosiy omillar 
tahlil qilinib, MICE turizmiga asosiysi ta’sir etuvchi omillar siyosiy barqarorlik, 
xalqaro hamkorlik, qulay infratuzilma, sifatli xizmat, jozibador targ'ibot va 
sohadagi krcativlik ekanligi ko'rsatib berilgan.

O 'zbekistonning Xitoyda o'tkaziladigan “CSITE”, “GITF” va “ITE” kabi 
nufuzli xalqaro turizm ko'rgazmalaridagi faol ishtiroki, shuningdek, Xitoyning 9 ta 
yirik shahrida tashkil etilgan targ'ibot tadbirlari mamlakatda MICE turizmini 
rivojlantirishga muhim turtki bermoqda. “Shinjon O 'zbekiston” hamda “Ipak yo 'li 
sarguzashtlari” singari qo'shm a yo'nalishlar esa biznes uchrashuvlari, 
ko'rgazmalar va madaniy almashinuvlar orqali xalqaro hamkorlikni yanada 
mustahkamlashga xizmat qilmoqda. Quyida O'zbekiston Respublikasi bo'yicha va 
viloyatlar kesimida yulduzli mehmonxonalar soni keltirilgan (3-jadval).

3-jadval
O'zbekiston Respublikasi bo‘yicha va viloyatlari kesimida yulduzli 

mehmonxonalar soni (2024-yil )8.
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2* 3 2 1 6
3* 2 4 5 1 2 1 1 9 1 3 16 2 4 51
4* 2 1 3 10 16
5* 2 3 1 6

jam i 2 6 8 1 2 2 1 2 14 1 3 30 2 5 79

3-jadvaldan ko 'rinadiki, O 'zbekistondagi yulduzli mehmonxonalarning

8 Muallif tadqiqotlari asosidagi ishlanma.
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umumiy soni 2024-yilda 79 tani tashkil etgan bo 'lib , eng yuqori ko'rsatkich 
Toshkent shahrida (38 %) va Samarqand viloyatida (17,7 %) joylashgan 
bo'lib, o 'rtacha ko'rsatgich esa Buxoro (7,5 %), Farg 'ona (10 %), (Xorazm 6,3 
%) viloyatlariga to 'g 'r i kelmoqda, eng kam ko'rsatkich, Andijon (2,5%), 
Namangan (2,5%), Navoiy(2,5%), Qashqadaryo viloyatlarida (2,5%) va 
Q oraqalpog'iston respublikasida (1,3%), Jizzax (1,3%) va Sirdaryo (1,3%) 
viloyatlariga to 'g 'r i kelgan.

MICE tadbirlarini tashkil etishda bino va mehmonxonalarni tanlash 
jarayoni xalqaro amaliyotga, xususan, ICCA xalqaro tashkilot tomonidan 
ishlab chiqilgan mezonlarga asoslanadi (4-jadval).

4-jadval
MICE tadbirlarini tashkil etuvchi iiii'lmionxonalar uchun mezonlar tavsifi9

Mchmonxonada 
tadbirlarni tashkil 
etish inikoniyatlari

M o/onlni inv.Ui
Baholash
m ezonlari

Joylashuv (Location)
shaham ing markaziy qismida,transport qulay blgnn 

Imdudda joylashgan bo'lishi 
acroport, vokzal, metro va boshqa transport 

Uumoqlariga yaqin lokatsiyadajoylashuvi 
xavlW Jik daiajasi yuqori boMgan joyda bo'lishi

0-5

Konferensiya va 

majlis zallari

-  turli hnjimlai'.i (kichik, o 'rta, katta) zal va majlis 
xonalari
-k o n fc rcn s  /ullni (200+ o'rinli)
-  xalqaro standm llm jj.h mos xi/.matlar 
-k o 'rg a z m a  hurt Imul
-  o 'rindiqlar moaliinliuvi lion joylashuvi: “klass” , “U- 
shakl”, “banket” iinIiiI>nln lin 'lr.hi

0-5

Texnik jihozlar

-  projektorlar, 1,1 1) 11 nmlm iniinitorlar
-  sifatli ovoz tizinu (nilkinliinlni simli va simsiz)
-  sinxron tarjim a uiliiin plm i n (n|>ar xalqaro tadbir 
bo‘lsa)
- yoritish tizimi (salinn yinllili.lil. Ion yoritilishi)
-  tez va barqaror Wi I I /  ini> iim l uloqasi (mehmonlar 
uchun alohida tarmoq) Im’li .ln

0-5

Oziq-ovqat va 

ichimlik (Catering)

-  kofe-breaklar, tushlik vu 1 • ■ lil i ovqatni tashkil etish 
imkoniyati
-m axsusm enyular(vegcliiiim i. Imlnl. allcrgcnlargamos)
-  banket va rasmiy tadbirlar uchun nvqitllanish xizmati 
mavjudligi

0-5

Yotoqxona fondi -  katta miqdorda xonalar (dclcgnllm ■•iiniga qarab)
-  turli toifadagi xonalar (standaid. Iiiimiicis, suite)
-  qulayliklar: mini-bar, ish stoli, dn/inollash vositalari, 
seyf va h.k. bo 'lishi

0-5

9 Muallif tadqiqotlari asosidagi ishlanma.

15



Q o'shim cha
qulayliklar

-  transport xizmatlari (aeroport-m ehm onxona transferi)
-  avtoturargoh
-  SPA, sport zali, basseyn (delegatlar dam olishi uchun)
-  restoran, kafe, barlar
-  biznes markaz (printer, skaner, kompvuterlar) boMishi

0-5

Xavfsizlik va 
maxfiylik

-  kam era nazorati, xavfsizlik xizmatlari
-  kirish nazorati, tadbir ishtirokchilari uchun alohida 
kirish-chiqish yo'laklari
-  maxfiy muzokaralar uchun yopiq xona bo 'lishi

0 -5

Marketing 
materiallari va 

brending imkoniyati

-  raqamli ekranlar yoki bannerlar uchun joylar
-  tadbir uchun logotip, brend atributlarini joylashtirishga 
ruxsat boMishi kerak

0-5

ICCA xalqaro tashkilot mezonlariga zamonaviy infratuzilma, kamida 200 
o'rinli konferensiya zallari mavjudligi, so'nggi besh yil davomida xalqaro 
tadbirlami tashkil etish tajribasi, a ’zolik talablari hamda professional tavsiyalar 
kiradi. Shu bilan birga, turizmda mavsumiylik omili hisobga olinib, 0 ‘zbekistonda 
faoliyat yuritayotgan yulduzli mehmonxonalar va konferensiya inshootlari uchun 
maxsus baholash mezonlari ishlab chiqildi hamda MICE obyektlari reyestri 
shakllantirildi.

Yuqoridagi 4-jadvalda mehmonxonalarda MICE tadbirlarini o'tkazish 
imkoniyatlari ko‘rsatilgan bo‘lib, ular m a’lum mezonlar asosida baholangan. Eng 
avvalo, mehmonxonaning joylashuv qulayligi tadbir muvaffaqiyatining muhim 
sharti hisoblanadi. Konferensiya va majlis zallarining hajmi va o'rindiqlami 
moslashuvchan joylashtirish imkoniyati, ishtirokchilami zarur texnik jihozlar bilan 
ta’minlash darajasi hamda ovqatlanish xizmatlarining xavfsiz va sifatli boMishi 
alohida ahamiyat kasb etadi. Mehmonxonada qo'shimcha qulayliklar konferensiya 
zallari, texnik jihozlar, dam olish va rekreatsion xizmatlar tadbirlaming sifat 
darajasini oshiradi. Shu bilan birga, marketing materiallari va brending strategiyasi 
mehmonxonaning xalqaro bozordagi taniluvchanligini kuchaytirib, MICE 
segmentida raqobatbardoshligini ta’minlaydi.

Respublika hududlarini MICE destinatsiyalari sifatida baholashda geografik 
joylashuv, infratuzilma rivojlanganlik darajasi, xizmat ko‘rsatish sifati, qo'shimcha 
imkoniyatlar mavjudligi hamda xavfsizlik va barqarorlik omillari asosiy mezonlar 
tizimini tashkil etadi. MICE joylari tadbirlar samaradorligini belgilovchi asosiy 
omil hisoblanadi. Osiyo mamlakatlarida bu borada Asean MICE Venue Standards 
(AMVS) joriy etilgan bo'lib, Tailand Qirolligi tomonidan ishlab chiqilgan va 
AMVS tomonidan sertifikatlangan TMVS xizmat sifati, salohiyat va 
raqobatbardoshlikni oshirishga qaratilgan. Ushbu standartlar uchta yo'nalishni 
qamrab oladi: y ig ‘ilish xonalari, ko‘rgazma maydonlari va tadbir o'tkaziladigan 
joylar. Shuningdek, Xalqaro Kongress va Konvensiya Assotsiatsiyasi (ICCA) 
tomonidan 2022-yilda e ’lon qilingan hisobotda xalqaro assotsiatsiyalar 
yig‘ilishlarini o 'tkazishda shaharlami tanlash mezonlari tahlil qilingan10. Shunga

10 Klinmalai, S. va Kaewlai, P., 2024. Assessment and Selection Criteria for MICE Destinations and 
Convention Centers in Thailand. Journal of Architectural/Planning Research and Studies (JARS), 21(2).
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ko‘ra, 0 ‘zbekiston hududlarining MICE markazlari sifatida tasniflovchi mezonlar 
tizimi 5-jadvalda aks ettirilgan.

Baholash shkalasi 0 dan 5 gacha bo‘lib, har bir mezon hududning 
raqobatbardoshligini aniqlashda muhim ahamiyat kasb etadi. Joylashuv va 
infratuzilma mezonlari hududning transport aloqalari hamda yirik tadbirlami qabul 
qilish imkoniyatlarini belgilaydi. Xizmat sifati xalqaro standartlarga muvofiqlik 
darajasini baholash imkonini beradi. Q o'shim cha imkoniyatlar hududning turistik 
jozibadorligi va qo'shimcha qiymat yaratish salohiyatini ko‘rsatadi.

5-jadval
0 ‘zbekiston hududlarining MICE markazlari sifatida baholash mezonlari"

M ezonlar T«v«m M iqdori
Baholash
shkalasi12

(0-5)

Joylashuv
Geografik qulaylik, trans-port 
infratuzilmasi, aero-port vn 
lem iryo‘1 aloqalari

20 daqiqa (0-5)

Yulduzli m ehm onxonalar (3*-5*) +4
Infratuzilma konferensiya zallari (+200) 14

ko'rgazm a markazlari (+400) l 1 (0-5)

X izm at sifati SIIRVQIJAI, m odelining 5 asosiy 
oMchovi jihozlar, texnika, xodimlui
jismoniy muliil (0-5)
ishonchlilik aniq va ishonch
tezkorlik vaqt va sifat
ishonch uyg'otisli bilim, malaka, odob-axloqi
hamjihatlik, e ’tibor xodim lam ing mijozlarga 

g 'niiixo 'rligi
Q o 'sh im cha Madaniy obidalar, imi/cy,lculi .tin ixly ohidliliir,
im koniyatlar sayyohlik obyektlari, tuhily, m adaniy, turixiy, 

ijiinmiy va iqlisodiy rcNurslar (0-5)
gastronomiya ovqullanish m adaniyati, milliy 

laomlur, pu/.umlalik san’ati
Xavfsizlik va 
barqarorlik

Siyosiy-iqtisodiy barqarorlik, 
xavfsizlik choralari

siyosiy liolati, huquqiy 
tizim ning islumehliligi, xalqaro 
reytinglar, valyuta barqarorligi, 
investitsiya niuhili, kriminal 
holat, transport xavl'sizligi, 
favqulodda tayyorgarlik, 
Xalqaro talablar -  ISO 31000 
mosligi

(0-5)

Hududlarning xavl'sizligi va barqarorligi esa siyosiy-iqtisodiy muhitning 
ishonchliligini belgilaydi. Siyosiy-iqtisodiy barqarorlik xorijiy va mahalliy 
investorlar hamda tashrif buyuruvchilar uchun asosiy kafolat sifatida qaraladi. 
Obyektlaming ommaviy tadbirlar tashkil etishda favqulodda tayyorgarligi turistik 
imij, investitsion joziba va ishtirokchilar xavfsizligini ta ’minlash bilan birga,

"Tailand tajribasi asosida muallil' ishlanmasi.
12 Izoh: 4.5 -  5.0 —> Yuqori potensial, 3.5 - 4.4 —* O 'rta potensial, 2.8 -  3.4 —> Boshlang'ich potensial.
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mamlakatning iqtisodiy barqarorligi va global MICE bozordagi nufuzini 
oshiruvchi strategik omil sifatida namoyon bo ‘ladi. Yuqoridagi 5-jadval MICE 
obyektlarini kompleks baholash va rivojlantirish yo ‘nalishlarini aniqlashda ilmiy- 
uslubiy asos b o iib  xizmat qiladi.

Quyidagi 6-jadvalda hududiy MICE turizmini potensial Indekslash darajasi 
keltirilgan.

6-jadvaI
Hududiy MICE turizmini potensial indekslash darajasi13
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Potensial
darajasi

Toshkent
shahri 5 5 5 5 4 4.8 Yuqori potensial

Samarqand
shahri 4 4 4 4 4 4.0 0 ‘rta potensial

Buxoro
shahri 4 3 3 3 3 3.2 Boshlang‘ich

potensial

5-jadvalda keltirilgan mezonlar asosida 6-jadval shakllantirildi, unga ko ‘ra 
Toshkent, Samarqand va Buxoro hududlarining MICE salohiyati baholandi. 
Natijalarga ko‘ra, Toshkent -  yuqori, Samarqand -  o ‘rta, Buxoro esa boshlang‘ich 
potensialga ega ekani aniqlandi. Hududlar bo‘yieha y ig‘ilgan ballar o ‘rtacha 
ko ‘rsatkich sifatida olinib, integral indeks hisoblandi.

Respublikadagi ommaviy tadbirlarning asosiy qismini Ekologiya, atrof- 
muhitni muhofaza qilish va iqlim o'zgarishi vazirligi huzuridagi Turizm qo'mitasi 
tashkil etadi. Quyidagi 7-jadvalda 0 ‘zbekiston hududlarida yillar kesimida xalqaro 
va respublika miqyosida tashkil etilgan ommaviy tadbirlar soni keltirilgan.

7- jadval
0 ‘zbekistonda tashkillashtirilgan ommaviy tadbirlar soni (yillar kesimida)14

JV» Tadbir turlari
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-y
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1TfNOfN
1. Xalqaro darajadagi 

tadbirlar soni 45 45 60 75 5 65 78 80 89
2. Respublika m iqyosidagi 

tadbirlar soni 46 40 44 47 10 45 50 49 53

Ushbu 7-jadvaldagi m a’lumotlarga ko ‘ra, 2016-2024-yillar davomida 
0 ‘zbekistonda xalqaro va respublika miqyosidagi tadbirlar soni barqaror o ‘sish 
tendensiyasini namoyon etgan. 2020-yilda pandemiya tufayli keskin pasayish 
kuzatilgan bo ‘lsa-da, 2021-yildan boshlab tiklanish jarayoni boshlangan.

2022-yilda 78 ta xalqaro tadbir o ‘tkazilgan bo‘lib, bu ko ‘rsatkich

13 Tayland tajribasi asosida m uallif ishlanmasi.
14 Vazirlar M ahkam asining m a’lum otlari asosida m uallif ishlanmasi.
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2019-yildagidan yuqori natijani qayd etdi. 2024-yilda esa 89 ta xalqaro va 53 ta 
respublika miqyosidagi tadbirlar tashkil etilib, sohaning eng yuqori ko‘rsatkichiga 
erishildi. Ushbu dinamika 0 ‘zbekistonning MICE turizmi turizm bozorida izchil 
rivqjlanayotganini va global inqirozlardan keyin ham tez tiklanish salohiyatiga ega 
ekanini tasdiqlaydi (1-rasm).

Q oraqalpogiston; 21

Surxondaryo; 15 

Nam angan; 17 

Sirdaryo; 17

Navoiy; 15 

Sam arqand; 18

Xarg'ona; 23
T oshkent v iloyati; ().i%h(|.id»ryo; 19

28

l-rasm . 2(l24-yilj»a 0 ‘zbekiston Respublikasi viloyallari kesimida 
fashkillashtirilgan tadbirlar so n l'\

2024-yilda 0 ‘zbekiston hududlari bo‘yicha m adaniy-nm ’riliy va 
ko ‘ngilochar tadbirlar talilili Ioshkent shahrida eng yuqori ko 'rsatk ich  (40 ta) 
qayd etilganini ko ‘rsatadi. X ora/m  (29 ta), Toshkent (28 ta) va Buxoro (27 la) 
viloyatlari keyingi o ‘rinlarni egallagnn bo ‘lsa, Andijon viloyati 11 ta tadbir bilan 
eng past natijani ko‘rsatgan. Unumum, ludbirhirning hududlar b o ‘yicha notekis 
taqsim langani va ayrim viloyatlarda rivojlumsh salohiyati pastligini tasdiqlaydi.

Dissertatsiyaning “O ‘zbekiston MIC I'! turizm ini rivojlantirishda 
m arketing strategiyalaridan foydalanlslini takom illashtirish va 
sam aradorligini oshirish” deb nomlangan uchinchi bobkla, marketing miks 
strategiyalaridan samarali foydalanish MICE turizm kin ishlirokchilarning 
tadbirlardan qoniqish darajasini oshirishning m uhim omili sifatida qaraladi. 
Turistlarning M id i  tadbirlaridagi ishtirokida ularning kutilgan natijalar bilan 
real tajriba o'rtasidagi m uvofiqlik darajasi iste’molchi qoniqishining mezoni 
sifatida namoyon bo 'ladi ham da M ICE xizm atlarining sifat samaradorligini 
baholashda asosiy indikator vazifasini bajaradi.

0 ‘zbekistonda MIC I turizmini rivojlantirishda 7P marketing miks 
strategiyalarini takomillashtirish orqali sohaning samaradorligini oshirish, xizmatlar 
sifatini yaxshilash va turizm industriyasini barqaror rivojlantirish imkoniyatlari 
ko‘rsatib berilgan. Amalga oshirilgan nazariy tadqiqotlar asosida MICE turizmida 
7P marketing elementlaridagi strategiyalar va ularning iqtisodiy hamda ijtimoiy 
samaradorligi bo‘yicha asosiy natijaviy omillarga nisbatan 0 ‘zbekistonning 
Toshkent va Samarqand viloyatlarining mavjud holatlari tahlili qilindi. Mazkur

15 Ekologiya, atrof-muhilni muhofaza qilish va iqlim o ’zgarishi vazirligi huzurida Turizm qo‘mitasi 
ma’lumoti asosida muallif ishlanmasi.

Andijon; 11
Toshkent; 40

Xorazm; 29

fzzax; 20
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tahlilni amalga oshirishning konseptual sxemasi 2-rasmda keltirilgan.

ta’sirni baholash modeli16.
2-rasm da M ICE turizm ida 7P m arketing strategiyalaridan foydalanish 

imkoniyatlarini baholash m aqsadida o ‘tkazilgan so ‘rovnom a natijalari 
keltirilgan. M azkur so ‘rovnoma uch asosiy qismdan tashkil topgan. Birinchi 
qism respondentlarning ishtirokchi segmentini aniqlashga y o ‘naltirilgan. 
Ikkinchi qism  M ICE turizm i sohasida 7P m arketing strategiyalarining amaliy 
qo ilan ilish  holatini tahlil qilishga bag‘ishlangan b o ‘lib, har bir “P” elementi 
bo ‘yicha uchta indikator savol ishlab chiqilgan va ular Likert shkalasi asosida 
baholangan. Uehinehi qism da esa respondentlarning M ICE turizm ining asosiy 
sam aradorlik natijalari haqidagi qarashlari, y a ’ni qoniqish, sodiqlik va ishonch 
darajalariga oid fikrlari o ‘rganilgan. U shbu anketa natijalari M ICE turizmi 
bo ‘yicha strategik m arketing yondashuvlarini shakllantirish va ulam ing amaliy 
samaradorligini ilm iy asosda baholash im konini beradi.

3-rasm. MICE turizmi rivojlanishida 7P marketing strategiyalarining 
ta’sirini PLS-SEM modeli asosida baholash17.

16 M uallif tadqiqotlari asosidagi ishlanma.

2 0

3-rasm da 7P m arketing strategiyalari MICE turizm i rivojlanishga ta ’sirni 
PLS-SEM (Partial Least Squares Structural Equation M odeling) modeli asosida 
baholash natijalari keltirilgan. PLS-SEM modeli m urakkab konseptual 
modellardan latent o ‘zgaruvchilar orasidagi bog‘liqliklam i aniqlash uchun 
ishlatiladi. Rasmda keltirilgan sariq bloklar -  kuzatilgan indikatorlarni ifodalaydi 
(o ‘lchov elementlari). K o‘k doiralar -  latent o ‘zgaruvchilar (konstruktlar) bo 'lib , 
to ‘g ‘ridan-to‘g ‘ri o ‘lchab bo ‘lmaydigan tushunchalarni modellashtirishda 
qoMlaniladi. Qora chiziqlar latent o ‘zgaruvchilar orasidagi korrelyatsion 
bogMiqliklarni anglatadi. Asosiy natijalar y o ‘l koeffitsiyentlari (strelkalar 
ustidagi sonlar) -  o 'zgaruvchilar orasidagi ta ’sir kuchini anglatadi. 7P marketing 
strategiyasining har bir komponenti b o ‘yicha foydalanuvchi qoniqish va 
ishonchini o ic h a sh  uchun tu /ilgan  Likert shkalasidagi ko ‘p savollik (multi-item) 
so‘rovnoma asosida empirik tadqiqot olib borildi.

Y o‘l koeffitsiyentlari PLS-SEM  usulida regressiya koeffitsiyentlari latent 
o ‘zgaruvchilam ing mustaqil o 'zgaruvchidan (exogenous variable) bogMiq 
o ‘zgaruvchiga (endogenous variable) boMgan ta ’sirini ko'rsatadi. Odatda -1 dan 
+ 1 gacha bo 'lgan qiym atlar olinadi. M usbat qiymatlar > mustaqil o 'zgaruvchi 
(X) bogMiq o 'zgaruvchi (Y) ga m usbat ta ’sir qiladi (ya’ni, X oshsa, Y ham 
oshadi). Manfiy qiym atlar —► mustaqil o ‘zgaruvchi (X) bogMiq o 'zgaruvchi (Y) 
ga manfiy ta ’sir qiladi (ya’ni X oshsa, Y kamayadi).

YoM Koeffitsiyentlari (|!) o 'za ro  ta ’sir darajalari quyidagi mezonlar asosida 
baholanadi. T a’sirlar kuchli va kuchsiz, ijobiy (+) va salbiy (-) boMishi mumkin 
(8-jadval).

8-jadval
Yo‘l koeffitsiyentlarini buholash mezonlari18

Y o‘l koeffitsiyenti (P) T a’sir kuchi InUTprclalsiya
0 .0 0 -0 .1 0 Juda kuchsiz Muhim emus yoki nom a’lum
0 .1 0 -0 .3 0 Kuchsiz T a’sir bor, Ickiu kuchli emus
0.30 -  0.50 0 ‘rtacha T a’sir m aviud va ahamiyatli
0 .5 0 -  1.00 Kuchli Katta ta ’sir bor

Yuqoridagi 8-jadvalda marketing strategiyalarining “MICE turizmi”ni 
rivojlanishiga ta’sirini qisman eng kichik kvadratlar usuli yordamida tuzilmaviy 
tenglamalami modellashtirish orqali baholashda yoM koeffitsiyentlarining o'zaro ta’sir 
darajalarini “juda kuchsiz” (0 -  0,10), “kuchsiz” (0,10 -  0,30), “o ‘rtacha” (0,30 -  
0,50), “kuchli” (0,50 1,00) mezonlari asoslangan.

7P marketing strategiyalari MICE turizmi rivojlanishga ta ’sirini yoM 
koeffitsiyentlarini hisoblash natijalari 9-jadvalda aks etgan boMib, Toshkent 
shahrida MICE turizmi doirasida o'tkazilayotgan tadbirlaming marketing MIKS 
(7P) strategiyalari orqali qanday ta ’sirga ega ekanini ko‘rsatadi.

MICE turizmini raqobatdoshligini marketingning 7P elementlari ta ’sirini eng

17 PLS-SEM modeli asosida muallif ishlanmasi.
18 Please cite the use o f SmartPLS: Ringle, C. M., Wende, S., and Becker, J.-M. 2015. "SmartPLS 3."
Boenningstedt: SmartPLS GmbH, http://www.sm artpls.com.
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kichik kvadratlar usuli (PLS) modeliga asoslangan usulda turistlaming ishonchini 
ta ’minlanishi (Trust=-0,320) va sodiqligini oshirishga (Loyalty=-0,360) salbiy va 
qoniqishga (Satisfaction = 0,045) ijobiy ta ’sirlariga ko‘ra baholash orqali 
oshirishning strategik yo ‘nalishlari asoslangan.

9-jadval
7P marketing strategiyalarining MICE turizmi rivojlanishiga jami 

ta’sirlari sam arasi19
0 ‘zgaruvchilar R aqobatbardoshlik Sodiqlik Qoniqish Ishonch

lP-m ahsulot -0,024 0,053 0,155 0,024

2P- narx -0,105 0,106 -0,143 0,199

3P-joylashuv 0,018 0,094 0,100 -0,156

4P-siljitish -0,005 0,085 0,113 -0,072

5P-xodim lar -0,021 0,062 0,104 0,001

6P-jarayon -0,142 0,184 -0,129 0,228
7P-jism oniy dalillar 0,228 -0,179 0,419 -0,486

Raqobatbardoshlik
Sodiqlik -0,360
Qoniqish 0,018
Ishonch -0,320

9-jadvalda olingan natijalardan m a’lum b o ‘ladiki, 7P m arketing 
strategiyalaridan foydalanish Toshkent shahri va Sam arqand shaharlarida M ICE 
turizmi raqobatbardoshligiga kuchsiz ta ’sirlari kuzatilmoqda. 
Raqobatbardoshlikka eng katta musbat ta ’sirga ega (P =  0,228) bo ‘lgan om illar 
sifatida konferensiya va ko 'rgazm a zallarining dizayni, tadbirlardagi fizik 
muhit (ofislar, auditoriyalar, ko 'rgazm a m aydonlari) yuqori darajada 
tayyorlanganligi bilan b o g iiq d ir. Biroq M ICE turizm ida eng asosiy strategik 
yondashuv hisoblangan 6P raqobatbardoshlikka sezilardi teskari ta ’simi 
nam oyon etm oqda ((3 =  -0,142). Buning asosiy tarkibiy qism lari hisoblangan 
M ICE tadbirlarini tashkil etish jarayonlarini turistlar uchun qulayligi va tizimli 
tashkil etilmasligi, elektron bron qilish va ro ‘yxatdan o ‘tish jarayonlarini 
noqulayligi, tadbirlam ing tashkil etilish jarayonlari ishtirokchilar uchun 
tezkorligi kabilarga tadbir tashkilotchilari yuqori aham iyat qaratilishi lozim. 
Raqobatbardoshlikka IP , 2P, 4P va 5P ta ’siri juda oz yoki nom a’lum b o ‘lib, 
m azkur faoliyatlarni tadbir tashkilotlari tom onidan tizimli o ‘rganish va tahlil » 
qilishi asosida strategik qarorlar qabul qilishlari lozim.

MICE turizmini rivojlantirishga ta ’sir ko ‘rsatuvchi 7P m arketing 
elementlari tahlil qilinib, ayrim kom ponentlarda salbiy natijalar aks etgan. 
Aniqlangan natijalam i raqobatbardoshlikka ijobiy ta ’sir doirasini kengaytirishga 
ta ’sir etuvchi m arketing strategiyalari quyidagi 10-jadvalda shakllantirildi.

19 SmartPLS 4.1 dasturi asosida olingan natijalar.
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10-jadval
MICE turizmida 7P marketing elementlariga innovatsion marketing 

strategiyalarining ta’s ir i20

IP m ahsulot 2P narx 4P siljilish 5P xodim lar

m ahsulot
differensiatsiyasi

talab asosida ijtimoiy mas’uliyat kadrlarni rivojlantirish va 
o 'q itish

m ahsulot
diversifikatsiyasi

Segm entlashtir
ilgan

hamkorlik va homiylik 
loyihalari

m otivatsiya va 
rag 'batlantirish

kom pleks xizm atlar psixologik raqamli marketing va 
SEO

xizm at ko‘rsatish 
standartlari va sifat 

nazorati

10-jadvaldan ko‘rinadiki mahsulot (IP ) differensiatsiyasi 0 ‘zbekiston 
madaniy merosini zamonaviy infratuzilma bilan integratsiyalaydi, diversifikatsiya 
turli segmentlar uchun paketlar yaratadi, kompleks xizmatlar mijoz bilan qiymat 
yaratishni ta ’minlaydi. Narx (2P) dinamik narxlush mavsumiy o ‘zgarishlami 
hisobga oladi va segmentlashtirilgan tarif maqsadli auditoiiyaga moslashtiriladi. 
Shuningdek, targ'ibot (4P) strategik hamkorlik bozor peneratsiyasini kuchaytiradi 
va raqamli marketing data-driven yondashuv orqali personallashtirilgan kontentni 
yetkazadi. Xodimlar (5P) kadrlarni rivojlantirish kompetensiyasini oshiradi va 
motivatsiya samaradorligini ta ’minlaydi.

MICE turizmi rivojlanishining asosiy omili bu ishbilarmonlik va tijorat 
maqsadida mamlakatga tashrif buyuruvchi xorijiy turistlar oqimi b o iib , u 
tarmoqning iqtisodiy salohiyati va raqobatbardoshligini belgilaydi (4-rasm).

— —Ish maqsadida tashrif buyurgan xorijiy turistlar soni, ming nalar

Forecast=Prognoz (Ish maqsadida tashrif buyurgan xorijiy turistlar soni, ming nafur)

 LCL=Yuqori ehtimollikdagi prognoz (Ish maqsadida tashrif buyurgan xorijiy turistlar soni, ming nafar)

 UCL-Yuqori ehtimollikdagi prognoz (Ish maqsadida tashrif buyurgan xorijiy turistlar soni, ming nafar)

-100
2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

4-rasm. 2025-2028-yillarda ish maqsadida tashrif buyuradigan xorijiy 
turistlar sonining prognoz ko‘rsatkichlari2I.

Ushbu 4-rasm da taqdim etilgan forecast model kelajakdagi turistlar sonini

20 M uallif tadqiqotlari asosidagi ishlanma.
21 A R IM A  m odeli o rqali tah lil q ilingan.
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prognoz qilish uchun ishlatilgan. Bu prognozlar, o ‘zining yuqori va past 
chegaralari bilan birga, m odelning kelgusi yillarga oid prognozlarini aks ettiradi.

2025-2028-yillar uchun ishlab chiqilgan prognoz ko'rsatkichlari MICE 
sohasi bilan bogMiq m akroiqtisodiy va ijtimoiy om illar asosida tahlil qilingan 
boMib, u ikki m aqsadga xizm at qiladi: birinchidan, M ICE oqimlarini miqdoriy 
baholash; ikkinchidan, istiqbolli y o ‘nalishlam i aniqlab, strategik rejalashtirish 
uchun asos yaratish. U shbu yondashuv m am lakatda noaniqliklarni kam aytirib, 
barqaror va raqobatbardosh M ICE turizm ini rivojlantirishga xizmat qiladi 
(1 1-jadval).

11-jadval
2025-2028-yillarda mamlakatga ish maqsadida tashrif buyuradigan 

xorijiy turistlar sonining prognoz qilingan q iym atlari22
Model 2025-yil 2026-yil 2027-yil 2028-yil

Ish m aqsadida tashrif 
buyurgan xorijiy turistlar 

soni (m ing kishi)- 
M odel_l

Forecas 253,88 266,76 279,65 292,53

UCL 369,92 406,29 439,30 470,09

LCL 137,84 127,24 120,00 114,97

Shuningdek, jadvalda har yil uchun yuqori ishonch chegarasi (UCL -  Upper 
Confidence Limit) va pastki ishonch chegarasi (LCL -  Lower Confidence Limit) 
ham ko‘rsatilgan. Ushbu ko 'rsatk ichlar prognoz modelining ishonchlilik 
darajasini aniqlashda muhim rol o ‘ynaydi. A sosiy prognoz bo 'y icha olingan 
ko‘rsatkichlar 2025-yilda 253,88 ming kishidan boshlanib, 2028-yilda 292,53 
ming kishiga yetishi kutilmoqda. Bu 6 yil ichida 25,4%  o ‘sishni anglatadi. 
U shbu o ‘sish tendensiyasi M ICE turizm iga boMgan talabning barqaror ravishda 
ortib borayotganidan dalolat beradi. UCL (Upper Confidence Limit) -  yuqori 
ishonch chegarasi bo 'y icha k o ‘rsatkichlar m avjud shart-sharoitlar maksimal 
darajada qulay boMsa (siyosiy barqarorlik, m arketing strategiyalari, infratuzilma 
yaxshilanishi, xalqaro k o ‘rgazm alar sonining oshishi), turistlar soni sezilarli 
darajada ortishini bildiradi. 2028-yilda maksimal prognoz 470,09 m ing kishiga 
yetadi, bu M odel i prognozidan 65% k o ‘p. LCL (Low er Confidence Lim it) -  
pastki ishonch chegarasi b o ‘yicha ko ‘rsatkichlar esa mavjud sharoitlar salbiy 
yoki sust rivojlangan holatda boMsa, qanday pasayish boMishi mumkinligini 
ko ‘rsatadi. 2028-yilda minimal prognoz 109,35 ming kishi, bu holatda 
rivojlanish o ‘rniga keskin pasayish ehtimoli m avjud (2025-yildagi 137,84 ming 
kishidan 2028-yilgacha 20%  pasayish). M odelga k o ‘ra, M ICE turizmi doirasida 
ish maqsadida 0 ‘zbekistonga tashrif buyuruvchi xorijiy turistlar soni barqaror 
oshib boradi.

22 ARIMA modeli orqali muallif tomonidan tahlil qilingan.
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13-jadval
0 ‘zbekistonda MICE turizmini rivojlantirish istiqbollariga ta ’sir etuvchi 

omillarning prognoz hisob-kitoblari qiymatlari23.

Yillar
kesimida

Y Umumiy tashrif 
buyurgan xorijiy 

turistlar soni, 
ming nafar

XI Ish maqsadida 
tashrif buyurgan 
xorijiy turistlar 
soni, ming nafar

X2 Xalqaro 
darajadagi 

tadbirlar soni 
hirlikda

X3 Respublika 
miqyosidagi 

tadbirlar soni 
birlikda

2016 2027 149,7 45 46
2017 2690,1 28,4 45 40
2018 5346,2 56,5 60 44
2019 6748,5 53,1 75 47
2020 1504,1 17,4 5 10
2021 1881,3 60,7 65 45
2022 5232,8 83,8 78 50
2023 6626,3 143,6 80 49
2024 8200 241 89 53
2025* 10595,96 253,8 91 77
2026* 11122,50 266,7 96 78
2027* 11649,07 279,6 101 79
2028* 12175,65 292,5 106 80

Yuqoridagi 4-jadvalda 2016-2024-yillar uchun empirik maMumotlar hamda 
2025-2028-yillar uchun ARIMA modeli asosida prognoz qilingan 0 ‘zbekistonda 
MICE turizmini rivojlantirishga ta’sir etuvchi asosiy omillar tahlili keltirilgan. 
2016-2024-yillar davomida xorijiy sayyohlar oqimi barqaror o ‘sish tendensiyasini 
namoyon etgan. Jumladan, umumiy turistlar soni 2016-yildagi 2 million nafardan 
ortiq ko‘rsatkichdan 2024-yilda 8,2 million nafargacha yetgan, ishbilarmonlik 
maqsadida tashrif buyuruvchilar soni esa 149,7 ming nafardan 241 ming nafarga 
oshgan. 2025-2028-yillar oraligMda 0 ‘zbekistonda MICE turizmi jadal rivojlanish 
bosqichiga kiradi: xorijiy sayyohlar soni 2025-yilda 10,6 million, 2028-yilda esa 
13,2 million nafarga yetishi kutilmoqda. Ish maqsadida tashrif buyuruvchilar 
sonining 253,8 ming nafardan 292,5 ming nafargacha o ‘sishi prognoz qilinmoqda. 
Bu esa MICE turizmining mamlakat iqtisodiyotidagi rolini kuchaytiruvchi omil 
sifatida baholanadi.

23 M uallif ishlanmasi.
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XULOSA

1. MICE turizmi milliy iqtisodiyot rivojiga yuqori daromad manbai sifatida 
hissa qo'shibgina qolmay, malakali ish o ‘rinlari yaratish orqali bandlikni oshiradi
hamda xalqaro tadbirlar orqali mamlakatning tabiiy, madaniy va tarixiy
salohiyatini targ 'ib etib, barqaror rivojlanishni ta ’minlaydi.

2. MICE turizm yo ‘nalishini rivojlanishini rag‘batlantirish uchun
foydalaniladigan vositalarni jahonda turizm sohasi eng rivojlangan mamlakatlar 
tajribasiga asoslangan holda o ‘rganish (masalan, MICE turizmni samarali tashkil 
etishni Osiyo modelini amalga oshiradigan Malayziya va Qozog‘iston
mamlakatlari) maqsadga muvofiqdir.

3. MICE turizmining har bir bo ‘limidagi mezonlari va maqsadlariga ko ‘ra 
samarali marketing strategiyalarini qoMlash orqali tadbirlami yuqori sifatda tashkil 
qilish, tashkilotchilar va ishtirokchilarning sodiqlik ko'rsatgichini oshirgan holda 
xalqaro turizm bozorida raqobatbardosh b o iish  hamda turizmda mavsumiylikni 
bartaraf etish imkoniyatlari mavjud bo‘ladi.

4. MICE turizmining samarali rivojlanishiga ta ’sir etuvchi omillar -  turistlar 
soni va maqsadi, yulduzli mehmonxonalar, ommaviy tadbirlar uchun 
infratuzilmalar hamda xalqaro va respublika miqyosidagi tadbirlar tahlil qilinib, 
jozibadorlikni oshirishga qaratilgan marketing strategiyalari ishlab chiqildi.

5. Turizmdagi mavsumiylikni hisobga o lgan 'ho lda mahalliy va xalqaro 
tadbirlar dasturi ishlab chiqilib, 0 ‘zbekistondagi yulduzli mehmonxonalar va 
inshootlar uchun MICE tadbirlarini o ‘tkazish mezonlari shakllantirildi.

6. 0 ‘zbekistonda MICE turizm tadbirlari muvaffaqiyatini va ulami 
raqobatbardoshligini oshirish uchun 7P marketing miksi modeli asosida strategik 
yondashuvlar ishlab chiqilishi natijasida turistlami qoniqishi, ishonchliligi hamda 
sadoqatiga ta ’sirlari aniqlandi.

7. Turizm sohasidagi tadbirkorlarni davlat tomonidan rag‘batlantirilishi 
shuningdek, xalqaro turizm ko‘rgazmalari va yarmarkalarida mamlakat nomidan 
ishtirok etgan turoperatorlar hamda mehmonxona korxonalarining xarajatlarining 
m a’lum bir qismi davlat tomonidan qoplanishi uchun xalqaro turizm ko‘rgazmasida 
ishtirok etadigan turoperatorlarni tanlashda baholash mezoni takomillashtirildi.

8. Mazkur tadqiqotda 2025-2028-yillar oralig‘ida 0 ‘zbekistonda MICE 
turizmining rivojlanishiga doir prognoz ko ‘rsatkichlari ishlab chiqilgan b o ‘lib, ular , 
MICE sohasi bilan bog‘liq makroiqtisodiy va ijtimoiy omillar statistikasi asosida 
tahlil qilingan. Mazkur tadqiqotda 2025-2028-yillar oralig‘ida 0 ‘zbekistonda 
MICE turizmining rivojlanishiga doir prognoz ko‘rsatkichlari ishlab chiqilgan 
bo‘lib, ular MICE sohasi bilan bog‘liq makroiqtisodiy va ijtimoiy omillar 
statistikasi asosida tahlil qilingan.

9. Dissertatsiya ishini bajarish jarayonida olingan yuqoridagi xulosalar hamda 
ishlab chiqilgan amaliy-uslubiy taklif va tavsiyalar turizmni rivojlantirish, ulami 
boshqarish samaradorligini oshirish imkoniyatlarini sezilarli darajada kengaytiradi.
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M a p K e T H H ro B b ix  C T p a T e rH H , o 6 e c n c M H B a io m H X  K O H K y p c n T o c n o c o 6 n o c T b  M I C E -  

T y p H 3 M a , HBJiaeTca o^hhm H3 B aa cH b ix  H ay H H O -n p aK T H H ecK H X  H a n p a B J ie H H H . B  
lacTnocTH, co3flaioTca nepcneKTHBHbie ycnoBHa jjm  M I C E - T y p H 3Ma 3a c h c t  
n o B b im e H H a  KaneciBa o6cnyacHBaHHa, <J)opMHpoBaiiHa az;airiHpoBaHHoro k  

noTpc6nocTaM k jih c h to b  n a K e T a  ycnyr, BbiaBJieHHa h o b h x  c e m e H T O B  p b iH K a  h  
pa3pa6oTKH flna  h h x  neneBwx npefljio^KCHHii. ITpn 3tom , nponeccbi 
iIH (J)poB H 3auH H  n o B b im a io T  y p o B e H b  (J jy jiK iiH onajiL tijoG X H  h  y / ; o 6 c T B a  M I C E -  

y c j i y r ,  nosB O Jisisr a H a jiH 3 H p o B a T b  n o B C A e n n e  n o .x p e 6 in r e j i e H  h  n p H M e H a x b  

n e p c o H a j iH 3 H p o B a H H b ie  MapKexHHroBue r io A x o f lb i .  C e r o f l H a  coBepmeHCTBOBaHHe 
HayHHO-MCToaojioiHHCCKHx o ch o b  pasBMTHa M lC E - x y p H 3 M a ,  p a 3 p a 6 o n c a  

K O M njieK C H bix  M a p K e T H H ro B b ix  C T p a T e rH H , •p a sB H iH C  p e rH O H a n b H O H  h  

MevKOTpacjieBofi KoonepanHH, oGecneneirae . KanecxBa ycjiyr Ha ypoBHe 
MeaytyHapoflHbix CTaiiflaproB o c T a io T c a  oahhmh;. h 3  aKTyinbHbix HayHHbix h  

n p aK T H H ecK H X  3 a f l a n .  \ -

C ( J ) e p a  T y p H 3 M a  a B J ia e T c a  H e  x o jib K O  b e d k h o h  O T pacJib ra '.aK O H O M H K H  h o b o i  o  

y 3 6 e K H C T a H a , h o  h  c e r r o p o M ,  B i io c a m iiM  3(J)(|icK TH B H biii B K Jiaa  b  o 6 e c n e n e H H e  

3aHHTOCTH, pa3BHTHe naijHOHajibHOH H H (J )p a c x p y K x y p b i h  / l a j i b i i e i i i n e e  y j i y n m e H H e  

M e ^ A y n a p o f lH w x  o T H o m e H H H , H a  pbiH K e K O T o p o ro  c ( j )o p M H p o B a j ia c b  

cn c i;H (} )H M ccK aa  M a p K e m H r o B a a  c p e ^ a .  I l o  cocToaHHio H a  2 0 2 4  r o f l  b  c i p a H e  b  

c(J> epe T ypH 3M a p a 60T a i0T 1 0 8 5  n p e /p ip H a T H H  p a 3 M e m e H H a  h  2 6 2 1  

T y p o n e p a T o p o B .  C o r a a c H O  c T a r n c r H 4 e c K H M  flaH H M M , e c j i n  b  2 0 2 2  r o f l y  h h c j i o  

H H O C T paH H bix  TypH C TO B , n o c e T H B u iH x  H a u iy  p e c n y 6 j iH K y ,  c o c x a B H J io  5 ,2 3 3  m j ih

1,1 hllps://cii.iinwl(t-iip.org/ncws/worldtourismbarometer-sept2024/

http://www.tsue.uz
http://www.ziyonet.uz
mailto:tdiu@tsue.uz


HejiOBeK, t o  b 2 0 2 3  r o s y  s t o t  noKa3arejib  a o c r a r  6 ,6 2 6  m jih  h c j io b c k , h t o  

C B H A e Tejib C T B ye T  o suaM H T ejibH O M  p o c T e . B a iiB a p c -H io n c  2 0 2 4  r o f la  b 

Y 3 6 e K H C T a H e  c  T y p n c T H H e c K H M H  u e jia M H  n o 6 b iB a n o  4 ,2 4 3  m jih . m io c T p a n H b ix  

rpajKflan25. O y H K im o H n p y io T  HecKOJibKO o t k p b it m x  h  3 a K p b ix t ix  B b iC TaBO H H bix  

ru io m a flO K , 3 a H H M a io m H x c a  o p ra H H 3 a i;H e H  M I C E - T y p H 3 M a . O flH a ico , 

HeCO O TBeTCTBH e ypOBIIfl O pia iJH 3aL[H H  M aCCOBbIX M e p O n p iM T H H  H 0 6 "beKT0 B 

O praH H 3aT O paM H  HOBbIM p b lH O H H H M  Tp e6 o B a iIH H M , O TCyTC TBH e B3aH M O fleH CTBH a  

M e a m y  r o c y a a p c T B O M  h  n p e a n p iM T H H M H , 3anH M aio iH M M H CJi M I C E - T y p H 3 M O M ,  

H e x B a T K a  c n e u H a j iH c r o B  b c(J)epe M I C E - T y p H 3 M a , H e ra iH B H O  C K a 3 b iB a io T ca  H a  

K0 H K y p e H T 0 c n 0 C0 6 H 0 CTH cp cA H  cTpaH CHr. Y c T p a H e H H e  s t h x  npo6neM T p e 6 y e T  

a H anH 3a p a a B H r a a  M I C E - T y p H 3 M a  b y 3 6 e K H C T a H e , b llh b jic h m ji n y re f i n p n M e H e im a  

HIIHOBaHHOIIHblX M apKCTHIIFO BblX C T p a T e rH H  flJM  n o B b im e H H a

K0 H K y p e H T 0 CI10C0 6 H 0CTH , COBepm eHCTBOBaHM  MeXaHH3MOB 3K0 H0 MHHCCK0 r 0 
CT H M yjiH p o B a H H fl, a  TaKHce 3<J)(J)eKTHBHoro Hcn0Jib30BaH H 5i o T p a c J ie B o ro  

M a p K e T H H ra .

flaHHaa ziHccepTaiyiOHHaa pa6oTa b onpeflCJieHHoii cTeneHH cjijokht 
peajiH3ai;HH 3a/jaH, o6o3tiaHennbix b YKa3ax n p e3tmem:a PecnyGjiHKH 
Y36eKHCTaH N° YII-9 o t  12 am apa 2024  ro^a « 0  Mepax no 3iiaHHTejibHOMy 
yBeJiHHeHHio noTOKa HHOCTpaHHbix TypncTOB b pecrryGjmicy h flajibHenmeMy 
aKTHBH3aL(HH BHyTpeHHero TypH3Ma», Ne Y n -102  o t  18 hkmlh 2024  ro^a «Q 
AonojiHHTejibHbix Mepax no yjiynmeHHio TypHCTHnecKOH HH^pacTpyiaypbi h 
flajIbHCHLUCMy yBCJIHHCHHIO nOTOKa HHOCTpaHHbix TypHCTOB b Pecny6nHKy 
Y 36cKHCTan», y n -5 6 1 1 o t  5 aimapa 2019  ro/ia « 0  AonojiHHTenbHbix Mepax no 
ycK0peHH0My patBHTHio TypH3Ma b Pecny6jiHKe y 36eKHCTaH», nocTaHOBJieHHax 
1 Ipc3HfleHTa PccnyGjiHKH y 36eKHCTaH -Na n r t-20  o t  12 aHBapa 2024  rofla « 0  
Mepax no pasBHTHK) HH(J)pacTpyKTypbi 6e36apbepHoro TypH3Ma h ero 
CTHMyjiHpoBaHHio b Pccny6nMKe y 36eKHCTaH», J'fo m i -238 o t  27  mojia 2023  roaa 
« 0  Mepax no /lajTLneHiiiCMy ycKopcHHM pe<f>opM h 34x})ckthbhoh opraHH3ayHH 
CHCTeMbi rocy;!apcTBeHHoro ynpaBJieima b ccjiepe TypH3Ma», nocTaHOBJieHHax 
Ka6nHera M hhhctpob PeciiyGnHKH y 36eKHCTaH Xa 205 o t  29 hkjjih 2014  rofla « 0  
Mepax n o  AajibHeiuiieMy c0BepmeHCTB0BaHHK) nopa^Ka op raH M 3 au .n n  h  

npoBeaeHHs MaceoBbix MeponpHaTHH», JV° 918 o t  30  ,aeKa6pa 2024  roaa “0 6  
y T B e p a m e H H H  IIojioHceHHa o  nopaflKe B03MemeHHa p a c x o ^ o B  T y p o n e p a T o p o B  H a  

apeH/iy naBH UbO H O B H a  MeamyHapoflHbix TypHCTCKHx apMapKax h BbiCTaBKax” h 
Apyrnx H o p M a T H B H O -n p a B O B b ix  aicrax b stoh  c(j)epe.

COOTBCTCTBMC HCCJie.JOBaHHH IipHOpHTCTIIblM liaiipaBJICHHHM p 33BHTHH 
HayKH h TexiiojiorwH pecnySjiHKH. /jHcceprai;noHHoe Hccne/ioBaHne 
BbinOJIHeHO B CO O TBeTCTBHH C n p H O p H T e T H H M  H an p aB JieH H eM  pa3 B H TH a  H a yK H  H 

T e x H o n o rH H  p e c n y 6 n n K n  I. « /],yx o B H o -H paB C TB C H H o e h  K y jib T y p H o e  pa3B H TH e  

A e M O K p a T H M e cK o ro  h  n p a B O B o ro  o G m e c r a a , (J )o p M n p o B a n n e  H H iio B a u H o n n o H  

3KOHOM HKH».

2S IliujiopM aH M M  K o M jr re T a  n o  T y p H 3 M y n p H  M H im c T e p c T B e  3 ico jio rH H , o x p a n u  O K p y w aJO m efi c p e . i u  h  w iM en en H H  
m iH M aT a
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O r e n e H b  H 3y H e H H O C T H  n p o S j ie M i. i .  3 H aH H TejibH b ie  6 a30 Bbie H a y H H u e  

HCCJieflOBaHHa no MICE-TypH3My npoBOflmmcb b 2 0 0 3 -2 0 1 6  roflbi. 
TeopeTHHecKHe B o n p o c w  MapKeTHHra MICE-TypH3Ma naniJiH CB o e  OTpaaceHHe b  

HaynHbix HCCJie^OBaHHax tbkhx 3apy6c*Hbix nccjieflOBaTcueii, KaK J.R. Brent and
I.Geoffrey, D.Buhalis, D.Chaffey & Ellis-Chadwick, F.Chaffey, F.EIIis- 
Chadwick, A.S.Dick & K.Basu, D.Getz, J.Gretzel, J.Stienmetz, V.Bellasz, Zsuzsa 
Szent Istvan P.Kotler & K.L.Keller,, P.Kotler, C.Lovelock & J.Wirtz, C. Lovelock 
& J.Wirtz, V.T.Middleton, R.M.Morgan & S.D.Hunt, A.Parasuraman, 
V.A.ZeithamI & L.L.Berry, J.R.Ritchie & G.I.Crouch, B.Ritchie, G.l.Crouch, 
M.R.Solomon26 h  apyrnx yneHbix s k o h o m h c t o b .

CpeflH yneHbix H3 cipan C o a p y jK e c T B a  He3aBHCHMbix To c y a a p c i B  b  3tom 
HanpaBJieHHH C.B. MHTpo(J)anoBa, O.r. IlbaHKOBa, T. 3prynoBa, H.A. /^>Ka6pecBa 
npoBOflHJin HccjieaoBaHHa, nocBameHHbie npoABH*CHHio MICE-ycJiyr ropofla 
EKaTepHH6ypra KaK H CTO H iiH K a y c T o i in H B o r o  p a 3 B K T n a  aejiOBoro TypH3Ma b 

peraoHe. KpoMe Toro, perHOHanbHoe pa3BHTne MICE-Typn3Ma no/ipoSHO 
H3yHaiiH TaKHe yneHbie, KaK P.A. AiuiaepoB, K. Xa<J)H30Ba, 3 .^ .  IHeTHHHHa, C. 
flarMaH, B T . IlIyxoBa, Ca.B. OjimoBa, EX. EpuioBa, B. MHTpo(j)anoBa, C. T. 
IlbaHKOBa, B. T a iin a K O B a , C. A. rno6oBa27. B sth x  nccjicflOBaHHax yqeHbie 
yflenanH BHHMaHHe ouenKe (jjaKiopoB, bjihhioihhx Ha pa3BHTiie MICE-TypH3Ma.

T e o p e T H H e c K H e  a c n e K T b i p a3B H TH a c < |)ep b i T y p H 3 M a b  Y s G e K H C T a n c , b  t o m  

H HCJie c o B e p m eH C T B O B aH H a  H c n 0 J ib 3 0 B aH H a M a p K e r a H r o B b ix  c i p a r c i 'H M  b

26 Brent J. R. and Geoffrey I. The competitive destination : a sustainable tourism perspective RITCHIE, 
Crouch Wallingford, xvii, 272, 2003 CABI publishing; Buhalis, D. (2000). Marketing the competitive destination o f 
the future. Tourism Management, 21(1), 97-116.; Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing: 
Strategy, Implementation and Practice. Pearson.; Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing: 
Strategy, Implementation and Practice. Pearson.; A. S.Dick & K.Basu (1994), Customer Loyalty: Toward an 
Integrated Conceptual Framework. Journal o f  the Academy o f  Marketing Science, 22(2), 99-113.; D.Getz, (2008). 
Event tourism: Definition, evolution and research. Tourism Management, 29(3), 403-428.; U.Jahon Gretzel, (2021). 
J.Stienmetz, V. Bellasz, Zsuzsa Szent Istvan, P.Kotler, K. L. Keller, (2014). M arketing Management (15th ed.). 
Pearson Education; P.Kotler Marketing places. Attracting investments, enterprises, residents and tourists to cities, 
communes, regions and countries o f  Europe. SPb., 2005.;P.Kotler On M arketing Mastering Modem Marketing for 
Competitive Advantage Written by Bookey; C.Lovelock & J.W irtz (2016). Services Marketing: People, 
Technology, Strategy (8th ed.). Pearson.; C.Lovelock, & J.W irtz (2016). Services Marketing: People, Technology, 
Strategy (8th ed.). Pearson.; V. T. C. Middleton, (1994). Marketing in travel and tourism. Butterworth-Heinemann.; 
R. M.Morgan, & S. D. Hunt, (1994). The Commitment-Trust Theory o f  Relationship Marketing. Journal o f 
M arketing, 58(3), 20-38.; A.Parasuraman V. A. Zeithaml & L.L.Berry, (1988). SERVQUAL: A Multiple-Item Scale 
for Measuring Consumer Perceptions o f  Service Quality. Journal o f  Retailing, 64(1), 12-40.; J. R. B Ritchie & G. I. 
Crouch, (2003). The Competitive Destination: A Sustainable Tourism Perspective. CABI Publishing.; J. R. B 
Ritchie & G. I. Crouch, (2003). The Competitive Destination: A Sustainable Tourism Perspective. CABI 
Publishing.; M. R. Solomon, (2017). Consumer Behavior: Buying, Having, and Being (12th ed.). Pearson.

27 K., Khafizova The analysis o f  MICE tourism development in the world and in Uzbekistan, ISMA 
University -2019.; E.D Shetinina and S.Dagman (2018). Integrated marketing methods o f  regional tourism 
development as a factor o f socio-ecological and economic stability o f  the region. Russian Journal o f  
Entrepreneurship, E.B IIJcpSHHa H EropOBa C.II. T pa#ocTpoHTejibHE»ie acneKTH pa3BHTH« HimycTpHH 
Typn3Ma,MocKBa-2019.; O .E . O jm roB a M apKCxmiroBaa CTpaTerna KaK HHCxpyMeHT pa3BHTWi c(f)cpt>i 
TypHCTHnecKHX ycjiyr peraoH a, PocTOB-Ha-^OHy, 2003.; E.r EpinoB PerHOHajibHWH TypncTHiiecKHH 
6peHfl KOK 3JieMeHT CTpaTerHH MapKeTHHra TeppHTOpHH: 4)0PMHP0BaHHc, oueiiKa, Hcn0Jif>30BaHHe 
A_BTope{|)epaT-2023.; B. MjnTp0(|)aH0Ba , C. TpHropbCBHa, O.IIi.aHKOBa, T. EpryHOBa, H. )Ka6peeBa 
npOABH»ceHHe MICE-ycJiyr KaK HCTOHHHKa o6ecneHeHH5i ycTOHHHBoro pa3BHTiw flejiOBoro TypH3Ma b  perHOHe 
2021.; B.Taipakova, (2023). Analysis o f  the interaction o f  MICE tourism development factors (the case o f  Astana 
city in Kazakhstan). Geo Journal o f  Tourism and Geosites.
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TypHCTHHecKOH c4)epe, H a n iJ iH  CBoe OTpa>KCHHC b  n a y n i i h i x  rpy/iax TaKHX yncHbix, 
KaK A.A.3urraeB, B.HaBpy3-3ofla, M.K.IlapflaeB, H.C.TyxjineB, A.AGziyjuiaeB,
H.T.TyxuneB, O.X.XaMHflOB, M.T.AjiHesa, C.Ca<J)apoBa, A.T.Mnp3aeB, 
A.H.HopnaeB, IH.C.CaHtJtyTflHHOB, M.C.KocHMOBa, IIL>K.3pramxo,zpKaeBa,
A.H.CaMaflOB, P.A.AjinaepoB, r.C.Ca-bflyjuiacBa, III.P.Py3HeB28.

C b h 3 b  TC M bi , iH c c e p T a iiH H  c  n j ia i io M  n a y i iH o -H c c jie /x o B a T e jiF .C K H \ p a 6 o r  
B b i c u i e r o  o 6 p a 3 0 B a T e j n > H o r o  y M p e v K /ie iiH H , b  k o t o p o m  B b in o j iH c u a  

/ ( H c c e p r a u H j i .  T e M a  A n cccp T a i;H H  B b in o jm e H a  b  p aM K ax  i ia y n H o r o  n p o e K T a  Ms 

A L M - 2 0 2 4 0 3 1 1 0 2 4 3  “ P a 3p a 6 oTK a H iiflH K aTopoB  k o m iu ic k c h o h  o i i c h k h  
T c p p H T o p H a J ib n o ro  p a 3BHTR8 c(|>epbi T ypH 3M a P e c n y 6 jiHKH K ap aK an n aK C T aH  (H a 

n p H M e p e  T a x T a K y n w p c K o ro ,  X o flace itiiH H C K o ro , S ju iH K K ajiH H C K oro  paHOHOB)” .
H,cjibio Hccjic/ioBaHHH aBJiHCTCH pa3pa6oTKa npe/UKmeiiHH h 

peKOMeHflaqHH n o  coBepnieHCTBOBaHHK) MapKCTHHroBofi CTpaTerHH pa3BHTH» 
MICE-TypH3Ma b  Y36eicHCTaHe.

3 a a a n H  H C C JieflO B aiiH n:

HSyqCHHC TeOpeTHHCCKHX OCHOB H MCTOAOJIOI'HieCKHX aCneKTOB 
H c n 0 Jib3 0 B aH H a M apK eT H H roB bix  C T p a T e rH H  p a 3 B H Tna MICE-TypH3Ma H a  

MCKflyiiapoflHOM xypHCTHHecKOM pbiHKe;
H c c J ie f lO B a H n e  M e T O f lO J io r H H e c K H X  a c n e K T O B  H c n 0 J ib 3 0 B a H H »  M a p K e T H H r o B b ix  

C T p a T e rH H  b  p e r H O H a j ib H O M  p a 3 B H T H H  MICE-TypH3Ma;
H3yHeHHe 3apy6eacHoro onbrra pa3BHTHH MICE-TypH3Ma h  o6o6meHHe 

n p H H ijH n o B  ero  npHMeHeHHa b  y c j io B H a x  y36eKHCTaHa;
aHajiH3 cocToaHHa pa3BHTHa MICE-TypH3Ma Y36eKHCTaHa;
BblHBJieHHe nO T eilU H ajra  H HHHOBaHHOHHbIX M apK eT H H roB bix  B0 3 M0 >KII0 CTeft 

f lj ia  p a 3 BHTHa M IC E -T y p H 3M a b  Y 3 6 eKHCTaHe;
B biaB JlC H H C  B03M 0jK H 0CTCM  H C II0JIb30B aH H 5! M apK C T H H rO B blX  C T p a T e rH H  B

(j)opMHpoBaHHH coBpeMeHHofi HH<J)pacTpyKTypu MICE-TypH3Ma Y36eKHCTaHa;
C 0 B e p m e H C T B 0 B 3 H H e  H C nO JIb30B aH H » C T p a T e rH H  M a p K e T H H r MHKC B pa3B H T H H  

MICE-TypH3Ma Y36eKHCTaHa;
onpe/ieueHHC 3kohomhhcckmx MexaHH3M0B rocyuapcTBeHHoro 

CTH M yjiH poBaH H a upoflBHvKCHHii MICE-TypH3Ma b  Y 3 6 eKHCTaHe;

p a 3 p a 6 o T K a  n p o r H 0 3 H b ix  n o K a 3 a T e j ie f i  p a 3 B H r a «  MICE-TypH3Ma b 
Y 3 6 e K H C T a H e ;

O S b C K T O M  H C C JIC A O B ailH H  flBJWIOTCJI TypHCTHHCCKHe n p e / in p iM T lW  

Pecny6jiHKH Y36eicHCTaH, ocymecTBJiaromHe fleaTejibHocrb b  ccjiepe «MICE- 
TypH3Ma». *

28 A .A . E sh taev  Globallashuv sharoitida turizm industriyasini boshqarishning marketing strategiyasi 
(o‘zbekiston Respublikasi turizm tarmog‘i misolida). Doctor o f  science dissertatsiya avtoreferati -Samarqand. 
2019.;
Sh.Dj. Ergashxadjayeva Innovatsion marketing darslik “Iqtisodiyot” -  2019.; R.AAllayorov Hududiy 

turistik resurslardan samarali foydalanishning marketing strategiyasi. (PhD) Avtoreferati-Toshkent-2023.;
B. Navro'z-Zoda The Destination Marketing Development of Religious Tourism in Uzbekistan (2016), 
SH. Ruziev M ICE turizm orqali Q o'qon shahrining turistik salohiyatini targ’ib qilish usullari 2023, A.N Norchayev 
3aMouaBHH T y p u 3 M  HHf^paiy'jHjiMacHHHiir uiajoxjiaifflm Ba pHBojKJiaiiMm re!i;;eni;;iM Ktpii. I.f.d. diss-T.,2021.;
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IIpe/iMeTOM Hccjie/jOBaHHJi xBiwioTca coijHajibno-'jKOHOMH'tecKHe 
OTHOHieHHa, B03HHKai0mHe b npouecce ncnojibsoBaHHa MapKeTHHroBbix
CTpaTerHH pa3BHTH» MICE-TypH3Ma b Y36eKHCTaHe.

MeTOflbl HCCJICAOBailHH. B flMCCCpTailllH HCn0JIb30BaHbI MCTOflbl HayHHOH 
a S c T p a K iiH H , n o n e B b i x  h  K a G H iie T iib ix  H CCJieflO BaH H H , C T a r a c x H H e c K o r o  a H a n H 3 a , 

S K C iiep T H o fi o u c h k h ,  S W O T - a H a i i H 3 a ,  a H K eT H O ro  o n p o c a  h  (J> a K T o p H o ro  a H a n H 3 a , 

MeTOflbi aHanH3a PLS-SEM h MOflejib ARIMA.
HayMHaa HOBH3iia nccjiivionaniiii 3aioiioHaeTca b cjieflyiomcM: 
ycoBepineHCTBOBaHO 3K0H0MHHecK0e coflepxcaHHe noHaTHa «MICE-TypH3M» 

coraacHO Meio/iojiorHHCCKOMy noflxofly, b KOHTeKCTe CTpaTerniecKoro
TypncTHHecKoro cerMema, KOTopwii n03B0JiaeT oSecneHHBaTb MC*orpacjieBoe 
coTpyflHHHecTBO TypHCTCKHX ycjiyr, noBbimaTb perHOiiajibiiyio 3KoitoMHHCCKyio 
aKTHBHOCTb 3a CHCT OpraHH3aiIHH H npOBeaCHIia KOH(J)epeHIIHH, MCvKflyHapOflHMX 
ctes/ioB, K0Hipecc0B h (j)0pyM0B, a Taicace BbicTaBOK, yBenHHHBaTb o6i.eM 
BanoBoro BHyipeHHero npo^yKTa CTpaHbi 3a cneT MynbTHnjiHKaTHBHoro 3<j)(j)eKTa 
TypncTHHecKHX 3aTpaT;

0 6 0 CH0BaH0 npefljioaceH H e o  (j)opMHpoBannM c n e n n a jib H o ro  p e e c r p a  Ha 
OCHOBe KOH(j)epCHII-3aJIOB BMeCTHMOCTblO 60JICC 200 MeCT, rOCTHHHIJ
M eam yH apoflH oro  ypoB H a, BbiCTaBOHHtix naBHJibOHOB h  jioracTH H ecK H x 
o6 t>c k to b , BxoflMUXHX b cy m ecT B y io in y io  coBpeM eHHyio HH(J)pacipyK’iy p y
pecny6jiHKH, a TaioKe co3flaiiHH noTeHunaJii.HOH KapTbi MICE-o6beKTOB no 
pemoHaM c yneroM KpHrepncB ocho b h b ix  Tpe6oBaiiHH ajih  o iic h k h  ;taHHbix 
06beKT0B npH opranioanHH «MICE-TypH3Ma» b Y36eicHCTaHe;

0 6 0 CH0 B aH bi K pH T epH H  y p o B iw  B sanM O A eiicT B H K  nyreBbix K 034)(jiH H H eH T 0B : 

« o H C H b  c j i a 6 w H »  (0 -  0,10), « c j i a 6 b i 0 »  (0,10 - 0,30), « c p e f lH H H »  (0,30 - 0,50), 
«C H H bH biH »  (0,50 -  1,00) n p n  o n e i iK e  bjihhhh» M a p K e T H H ro B b ix  C T p a T e rH H  Ha 
p a3 B H T H e  «MICE-TypH3Ma» nO C peflC T B O M  M OflCJtHpO BaH H H  C T pyK T ypH bIX

y p a B H e H H H  C H C n 0 JIb 3 0 B a H H eM  M C TO /ia H aCTH H H blX  H aH M eH bH IH X  K B aflpaT O B ;

p a 3 p a 6 o T a n b i  n p o r a o 3 H b i e  n o K a 3 a T e jiH  0 C H 0 B H b ix  n o K a 3 a T e j ie 0

fleHiejibHOCTH no 2028 ro«a Ha OCHOBe sKOnoMeipHHecKoro MOfleJinpoBaiiHa 
(jiaKxopoB BJiHaiiHH MapKeTHHr0B0H CTpaTerHH Ha pa3BHTHe MICE-TypH3Ma b 
Y 3 6 e K H C T a H e .

IIpaKTHHecKHH pe3yjibTaT Hccjic/ioBaiiHH 3aKjnoHaeTca b cjieayiomeM: 
H3yneHbi TcopeTHnecKHe ochobbi h MeroflonorHHecKHe acneKTbi 

HCn0JIb30BaHHX MapKeTHHTOBbtX CTpaTerHH B pa3BHTHH HiiaycTpiiH MICE- 
TypH3Ma Ha MexyiyHapoflHOM TypHCTHHCCKOM pbimce;

n p e f l J io a c e H o  y c o B e p iu e H C T B O B a H H o e  o n p e a e n e H H e  n o H S T H a  «MICE-TypH3M» 
n y r e M  0 6 0 CH0 B aH H a e r o  c y m H o c T H ;

H 3 y n e H  3 a p y 6 e * H b i H  onbiT p a3 B H T H a  MICE-TypH3Ma, B b ia B J ie m i  h

o6o6ineHbi npHnnmibi ero npHMcuciiHa b ycnoBHax Y36eKHCTaHa;
npoBeflen aHajni3 cocToaHHa pa3BHTHa MICE-TypH3Ma b Y36eioicTaHe; 
Hsyneiibi h BbWBJicHbi noTCHiiHaJi h HUHOBaiiHOiiHbie MapKeTHHroBbie 

bo3mo»chocth p a3 B H T H a  M I C E - T y p H 3 M a  b Y 3 6 eK H C T a H e ;
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pa3pa6oTaHBI KpHTepHH OHCHKH HJW 3Be3flHbIX rOCTHHHH H KOU(})epeHU- 
U C H 'rpoB  YsSeKHCTaHa h  npoBe/icna oueinca MICE-06teKT0B;

C M O fle jin p o B a H H  h onpejiejreiibi p e s y n t T a T H  C T p a T e rH H  3jjeM e iiTO B  

MapKeTHHra m h k c  no  pa3BHTHK> MICE-TypH3Ma b Y s G c K H C T a H e ;

onpeflejieHbi nporao3Hbie noKa3aTeJiH (JtaicropoB, b j im io u ih x  Ha  

nepcneKTHBbi pasBHTHJi MICE-TyproMa b  y36cKHCTane;
JJ,OCTOBepHOCTI> pe3yjII»TaTOB HCCJieaOBaUHH. /̂ OCTOBepHOCTb peSyJIbTaTOB 

HccjieflOBaHna onpeflejweTca cpaBHHTejibHbiM h kphthhcckhm aHajiH30M HayHHO- 
TeopeTHHecKHX B3rjiaflOB H3BecTHbix yHenbix-3KOHOMHCTOB Ha npHHqnnbi 
MapKeTHHra, H3yneHHeM h o6o6iueHHeM nepeflOBoro 3apy6eacHoro on tn a , 
HCn0Jlb30BaHHCM 0{J)Hi;HaJIbHbIX HCTOHHHKOB HH(J)OpMaiIHH, B TOM HHCJie 
0CH0BaHHbix Ha aHajiH3e npaBOBbix h HopMarHBiio-MeTO/iOJiorHHCCKHx 
AOKjfMeHTOB KoMHTeTa no TypH3My npn MHHHCTepcTBe skojiofhh, oxpaHbi 

OKpyacaromen cpe^bi h H3MenenHa KJiHMaTa Pecny6jiHKH Y36eKHCTaH, 
HCTOHHHKOB HaUHOHajIbHOH BblCTaBOHHOH KOMnaHHH «Y33KCnOIieHTp», 
OtJlHLIHajIbHblX CTaTHCTHHeCKHX flaHHblX.

H a y M H a n  h  n p a K T H H e c K a n  3 iia 'm i\ io c T b  p e 3y jib x a T O B  HCCJie/iOBam in. 
H a y n n a a  3iia H H M o c x b  H ccn e flO B a H H a  o n p e a e n a e T c a  t c m , h t o  o h o  H a n p aB JieH O  H a  

y rJ iy 6 u c H H o e  H s y n e H H e  T e o p e T H H e cK H x  o c h o b  M a p K e ra H T O B O H  C T p a T e rH H  

p a 3BHTHS[ M I C E - T y p H 3M a  b y 36eK H CTaH e h  p a 3p a 6 o T K y  K O H u e iiT y a j ib iio r o  

n o f l x o ^ a ,  a flC K B a T H O io  H a u H O H a n b H b iM  y c j iO B M M . P e 3 y j ib T a x b i  H C C JicflO B aH H a 

C n O C o 6 cTB yiO 'I flH cJ^ CpCH IJH aUH H  M I C E - T y p H 3M a  O T TpaflHIJHOHHbIX BH flOB, 

o 6 oCHOBaiIHIO CBH3H M apK C T H H rO B blX  C T p a T e rH H  c Hai^HOHajIbHblM 6 p C U A H IirO M , a 

TaKHce 4)0 P M HP 0 BaHHK) 3JieM eH T0 B e r p a T e r H H e c K o r o  n u a iiH p o B a H H a  h  

n 03HIJH0 H H p0 BaHHfl.

IlpaK T H M C C K aa 3Ha>IHM OCTb p e3 y jIb T a T O B  H CCJieflO BaH H H  3aK JIK )H aeT C a B TOM , 

h t o  B b i/ jB H H y ib ic  b  H eM  B biB O /jb i h  n p e f l j io x c e H H s  cnocoScTByioT p a 3 p a 6 o T K e  

KpHTepHCB OUCHKH H CTpaTerHH MapKeTHHra MHKC pa3BHTHa MICE-TypH3Ma B 
YsGeKHCTane. 3 to pacuiHpaeT b03M03kh0cth npHBJieneHHa HHocTpaHHbix 
opramraaTopoB, noBbimeHHa KOHKypeHTOcnocoGHOcm, yKpeiuieHHa 
M e a c f l y n a p o A i io r o  c o ip y A H H H e c T B a , K o o p flH H a n ,H H  f lc x ie j ib H O C T H

r o c y f l a p c T B e H H b ix  o p ra H O B , T y p n c T H H e c K H X  a reH T C T B  h  n a c T H o r o  c e K T o p a ,  

3(})(J)eKTHBHOrO H C II0JIb30B a iIH H  HIIHOBaHHOHHbTX M apK C T H H rO B blX  H H C T pyM eH T O B , 

^H B epC H (J)H K aH H H  TypHCTCKHX IipO flyK T O B  H p a3 B H T H S  C O B peM eH H O H  

HH(J)pacTpyKTypbi.
B i i e / i p c i i u c  p e 3 y j i b T a T 0 B  H C C Jic f lO B a iiH H . H a  0 C H 0 B e  H a y n H b ix  p e 3 y jib T a T 0 B *  

pa3p a6oT aH H bix  n o  M a p K erH H iO B O M  C T p a T e rH H  pa3BHTH» M I C E - T y p H 3M a  b 

y 3 6 e K H C T a H e :

TeopeTHHecKHe h MCTOflOjrorHHecKHe MaTepnajibi no coBepineHCTBOBaHHio 
3KOHOMHHeCKOrO COflepHCaHHa nOHSTHH «M IC E -T ypH 3M » COraaCHO 
MeTOflOJiorHnecKOMy noflxosy, b  KOHTeKCTe CTpaTeranecKoro TypHCTHHecKoro 
cemeHTa, KOTopbiii n03B0JiaeT oGecneHHBaTb MeacoipaencBoe coTpyzjHHnecTBo 
TypHCTCKHX ycjiyr, noBbimaTb perHOHanbHyio 3K0H0MHHecKyio aKTHBHocTb 3a 
chc t opraiiHsauHH h npoBeaeHHa KOH<J>epeHiiHH, MOKflynapofliibix ct>c3/iob,
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K0 H r p e c c 0 B h  (J)0pyM0B, a T a io K e  B bicT aB O K , yBeitHHHBaTb o6i>eM BanoBoro 
B H y r p e H H e ro  n p o f ly K T a  C T p a H b i 3 a  c h c t  M y n b T H n n H K a T H B H o ro  3 (J)(j)eKTa 

T y p n c T H H e c K H X  3 a T p a T , H c n 0 J ib 3 0 B a H b i n p n  n o a ro T O B K e  y n e S H o r o  n o e o G n a  

« 3 neK T pO H H bIH  M ap K eT H H r B T y p H 3 M C », peK O M C H flO B aH H O rO  ana CTyACIITOB 

B b ic u iH X  y n e G H b ix  saBCflCH H H  ( n p H K a 3  p c K T o p a  T a u iK e H T C K O ro  r o c y z i a p c T B e H H o r o  

3 K0 H0 M H H ecK 0 r 0  y n H B e p c H T C T a  N° 328 o t  24 O K T afip a  2022 roaa, 
p e rH C T p au ;H O H H b iH  H O M ep 328-046). B p e 3y jib T a T e  BiieflpeiiHa f l a m i o r o  HaynHoro 
n p c f l j i o * e i i H a  Ha n p aK T H K e  noaBHnacb B0 3 M0 »CH0 CTb ;iJia p a c u i H p e n n a  

TeO peT H H eC K H X  3HEHHH CTyfleHTOB O nO H aT H H  «MICE-TypH3M», 
ycoBepmencTBOBaHHoro b  KOHTeKCTe CTpaTeniHecKoro T y p n c T H H e c K o ro  

cemeHTa;
npefljioaceHHe o (j)opMHpoBaHHH cnennajibHoro peec ipa  Ha ochobc 

KOH(J)epeni;-3ajiOB BMecTHMOCTbK) 6onee 200 MecT, to c th h h ii MexcayHapoflHoro 
ypoBHa, BbicTaBOHHbix naBHJibOHOB h  JiorncTHHecKHX oGteKTOB, Bxo^amHX b 
cymecTByromyro coBpeMeHHyro HH^pacTpyioypy pecny 6jiHKH, a  TaioKe cos^aHHH 
noTCHLtHajibHOH KapTbi M ICE-o6,beKTOB no peraoHaM c yneTOM KpHTcpncB 
ocHOBHbix Tpe6oBaHHH fljja oi^eHKH aaHHbix o6tjCktob npn  opraiiH3aL[HH «M ICE- 
TypH3Ma» b y36eKHCTaHe, 6h jio  Hcn0Jib30BaH0 b «KoHi;eni;HH pa3BHTHa c<J)epbi 
TypH3Ma b PecnySnHKe y36eKHCTaH b 2019-2025 roaax» , npHHaTOH asm pa3BHTHfl 
c<|)epbi Typn3Ma b cipaHe, b u,enax pa3BHTHa TypH3Ma h conyrcTByroJueK 
HH(J)pacipyKTypbi b pernoHax pecnyGjiHKH (CoraacHO cnpaBKe Ns 03-10-17- 
10324, BbmaHHOH 6 OKTa6pa 2025 ro^a  Komhtctom no TypH3My npn 
MHHHCTepcTBe 3K0Ji0rHH, oxpaHbi OKpyacaroiucH cpeflbi h  H3MCiiCHHa KJiHMaia 
PecnyGjiHKH y36eKHCTaH). B pe3yjibTaTe peanH3anHH flannoro Haynnoro 
npefljiovKCHHa b npaKTHKy CTano B03M0»cHbiM 4>opMHpoBaHHe cnei;HajibHoro 
peec ip a  Ha ochobc cymecTByiomHx coBpeMeHHbix o6i.ck tob  HHcJjpacipyKTypbi b 
y 36eKHCTaHe h  co3flaHHe noreHiiHajibHofi KapTbi oG icktob M ICE no peraoHaM;

npe/iJiOyKCHHe 06 060CH0BaHHH KpHTepneB ypoBiia B3aHM0aeKcTBHa nyreBbix 
ko3(3)4)hhhchtob: «0HeHb cjia6i»iH» (0 - 0,10), «cjia6wH» (0,10 - 0,30), «cpe/iHHH» 
(0,30 - 0,50), «CHJibHbiii» (0,50 - 1,00) npn oi^eiiKe BJiaaHHa MapKeTHHroBbix 
CTpaTerHH Ha pa3BHTHe «MICE-TypH3Ma» nocpeflCTBOM MOflejiwpoBaHHa 
CTpyKTypHbix ypaBHeHHH c Hcnojib30BaHHeM MeTO^a nacTHHHbix HaHMeHbuinx 
KBa/ipaTOB, Hcn0Jib30BaH0 npn  pcajmsaiiHn 3TanoB co3/iaHHa b 3apy6eacHbix 
CTpaHax KOHTeHTa 06 HCTopunecKOM, KyjibTypHOM, racTpoHOMHnecKOM, jieneGHo- 
03flOpOBHTeJIbHOM, apxeOJIOrHHeCKOM, 3KOJIOrHHeCKOM H SKCTpeMaJIbHOM TypH3Me 
y36eKHCTaHa, HCxo.ua H3 TpeSoBaHHH iiejiCBbrx ph h k o b  (ay^HTopHH) 
TypncTHHecKoro 6peiifla, npeAycMoipeHHbix b yKa3e npe3H/;eHTa PecnySjiHKH 
y36eKHCTaH JVe yn-102 o t  18 Hiojia 2024 ro ^a  « 0  aonojTHHTejibHtix Mepax no 
yjiynujenHio TypncTHHecKOH HH^pacTpyiciypbi h  ^ajibHcnnicMy yBCJiJfHCHHM 
noTOKa HHocTpaHHbix TypHCTOB b Pecny6nHKy y36eKHCTaH» (CoraacHO cnpaBKe

03-10-17-10324, BbiflaHHOH 6 oicra6pa 2025 rofla K om htctom  no iypH 3My npn
MHHHCTepCTBe SK O JIOrH H , O X p aH b l OKpyacaiOIHeH C pC flb l H  H 3M CHCHHa K JiH M aT a 

PecnyGnHKH y36eKHCTaH). B pe3yjibTaTe peajiH3auHH flaHHoro HaynHoro 
npefljiojKeHHa b npaKTHKy noaBiuiacb B03M0»cH0CTb 060CH0BaiiHa KpHTepneB

35



ypOBHH B3aHMOfleHCTBH3 HyTeBHX K03(|)<tlHHHeHT0B UpH OUCHKC BJIHHHHfl 
MapKeTHHroBBix CTpaTerHH Ha pa3BHTHe M IC E -T ypH 3M a;

n p o r n o 3 H H e  n o K a3 aT en H  ochobhbix n o K a 3 a T e jie ii  / je a x e jib n o c T H  no 2028 
r o f la ,  p a 3 p a 6 o T a H H tie  H a 0C H 0Be 3K 0H 0M eT pH H ecK 0r0  M 0A ejiM p0B aH na (jja ic ro p o B  
BJIHHHH» MapKeTHHTOBOH C TpaTerH H  H a pa3BH TH e M IC E -T y p H 3 M a  B Y 36eK H C TaH e, 
6hjih Hcn0JiB30BaHti b p eaJiH 3aiiH H  3aflan n o  n p e B p a m eH H JO  TypH3Ma b 
C T paT erH H ecK yio  O T p ac n b  HaiiHOHajibHOH skohomhkm, ^HBepcH<J)HKauHH h 
noBHineHHK) K a n ecT B a  TypHCTCKHx y c j i y r ,  coBepmeHCTBOBaHHio TypHCTCKOH 

H H (J)pacT pyK TypLi, b tom HHCJie n p H B Jien eH H io  H H O CTpaHHbix hhbccthuhh, 
n p o B eacH H K ) 3<J)4)eKTHBHOH peKJiaMHO-MapKCTHHTOBOH p a 6 o n > i ,  o n p e / je j i e n n b ix  B 

«K oH ijcnL [H H  pasBHTHH c(})cpbi T ypH 3M a b Pecny6jiHKe Y36eKHCTaH b 2019-2025 
r o f l a x » ,  npHHHTOH /uia p a 3 B H x n a  cijjepbi T ypH 3M a b C T paH e (CoraacHO c n p aB K e  .Ns 
03-10-17-10324, BbiflaHHOH 6 O K T a6pa 2025 roaa Komhtctom no iy p H 3 M y  n p n  

M H H H C TepcTB e 3K0Ji0rHH, o x p a H b i O K p y aca io m eH  c p e / ib i  h  H 3 M eH en n a  K JiH M ara 
Pecny6jiHKH y36eKHCTaH). B p e 3 y jib T a T e  p e a j iH 3 a u n H  aaHHoro H ay H H o ro  

n p e fljio a c e H H a  b npaK T H K y cTano bo3mo*hmm oGecneneHHe c o ra ac o B a H H o c T H  
(JiaKTopoB MapKeraHroBOH CTpaTerHH, b^hhiouihmh Ha pa3BHTHe MICE-TypH3Ma b 
y36eKHCTaHe h ochobhbix noKa3aTCJieH fleaxenBHOcxH.

A i i p o C a u H H  p e s y j i b i a r o B  u c c j i c i o i t a i i m i .  TloiryHeHHbie pe3yjibTaTbi 
HccjieflOBaHHa narnjiH oxpaaceHHe h  npouum  HayHHyro anpoGaijHio b  xofle 
o6cy>KfleHHH Ha /jByx MeamyHapoflHbix h Tpex pecny6jimcaHCKHX HaynHO- 
npaK T H H eC K H X  K O H ^C peH L lH H X .

IlyGjiHKanHH pe3yjibTaTOB Hccjie,noBaHHH. IIo  TeMe flHccepTanHH 
onyGnHKOBaHO 15 Hayrabix pa6oT, b  tom  hhcjic 6 craTeS b  oxeHecxBemibix 
HayHHbix acypHanax, 4  CTaTbH b  3apy6e*Hbix nsflaHnax h  5 xc3mcob AOKJiaAOB.

C T p y i c r y p a  h  o C te M  /iH c c e p T a u H H . C r p y i c r y p a  A H C cepra iiH H  c o c t o h t  H3 

B B e;jenn> i, T p e x  ru a B , iaKJiiOHeiiHH, c n n c K a  H cn 0 Jib 3 0 B aH H 0 H  jiH T ep a T y p b i h  

npH JioaceH H H . O S ih h h  o 6 i , c m  p a 6 o x b i  c o c x a iw ia e x  1 5 0  c x p a i iH n .

OCHOBHOE CO^EP^CAHHE flHCCEPTAI^HH

Bo BBe^eHHH flwcceprauHH 060CH0Banbi aKTyaiibHOCTb h  B0Cxpe60BaHH0cxb 
TeMbi AHCcepTaqHH, c(j)opMynnpoBaHbr qeiib h  ocHOBHbie 3aaalin, o6bCKT h 
npeflMCT HccjieflOBaHHa, yKa3aHa ero  CB»3b c npHopHTeTHbiMH iianpaBJicHHHMH 
pa3BHTiw HayKH h  TexHOJiorHH pecny6jiHKH, H3Ji0HceHbi HayHHaa HOBHspa h 
npaKTHHecKHe pe3yjn>TaTbi HCCJie/joBaHHH, ocBemeHa HaynHaa h  upaKTHnecKaa 
3HaHHMOCTb noJiyHCHHbix pe3yjibTaTOB, iipeacTaBjieHa HH<j)opMamw o BHeflpeHHH 
pe3yjibTaTOB HccneflOBanHa b  npaKTHKy, hx  a n p o 6 a i iH n ,  0 n y 6 jiH K 0 B a iiH b ix  

pa6oTax, CTpyKiype AHCcepTaqHH.
B nepBOH raaBe /inccepxaqHH nofl Ha3BanHCM « T e o p e T H H e c K H e  h 

M C T O aO JIO rH H eC K H C  O C H O B bI H C n< )JIb3 0 B a iIH H  M a p K C T H IirO B b lX  C T p a T e r H H  B 

p a 3 B H T H H  M I C E - T y p H 3 M a »  AaHO xeopexHHCCKoe 060CH0BaHHe Hcn0Jib30BaHHa 
MapKeTHHroBBix cxpaxeniH b  p a 3 BHTHH HHjiycrpm MICE-TypH3Ma Ha 
MexyryiiapoflHOM TypHCTCKOM pbiHKe. OcBemeHbi Mexo/iojiorxiHecKHe acneKTbi
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Hcn0JTb30BauHa M apK eT H H roB bix  CTpaTerHH p e n i o n a j i b i i o r o  pa3BHTHa M ICE- 
T ypH 3M a. B biaB JieH bi b o 3M o :k h o c th  Hcri0Jib30BaiiHa b  y36eKHCTaHe onwxa 
3apy6e»cHbix cT paH  no p a 3BHTHK) H im ycT pH H  MICE-TypH3Ma.

O p r a H H 3 a u H a  M a c c o B b ix  M e p o n p n a x H i i  a B J ia e x c a  H eo T b eM JieM O H  n a c T b io  

T ypncTH H ecK O H  H HflycTpHH h  B K jnonaeT  b  c e 6 a  uiH poK H H  cn eK T p  TaKHX 
M ep o n p n aT H H , KaK <J)ecTHBajiH, K yjibT ypH O -pa3B.neKaTeJibHbie n p o rp a M M b i, 
cn opT H B H bie  copeB H O B aH H a, xyA oacecT B eH H w e B b icT y n n eH H a, noJiHTHHecKHe 
(fiopyM bi, a T aioK c K opnopaT H B H bie  B cxpeH H , K o m Jiep en u H H , BbicTaBKH. O h h  He 

orpaH H H H B aioT ca  TOJibKO n p o B eaeH H eM  M e p o n p n a T H a , a T p e 6 y io T  h  ero 
C T paT erH M ecK oro  n JiaH H poB aH H a, M apK eT H H roB oii o p n eH T aiiH H , o G e cn e n e H H a  

K an ecT B a  o6cjiyacHBaHHa, ynpaBjTC H Ha j i o t h c t h k o h  h  6e3onacHocTbK>, a raioKe 
p a 3p a 6 oTKH n p efljioaceH H H , yH H T bm aioinH X  n o T p e 6 HocTH k j ih c h to b .

MICE-TypH3M (Meetings -  BCTpenH, Incentives -  noonipHTenbHbie Typbi, 
Conferences -  KOH^epeHijHH, Exhibitions -  BbicTaBKH), CTpeMHTeJibHo 
pa3BHBaiomHHca b nocuc^HHC roflbi Ha Meac^yHapoAHOH TypncTHHecKOH apeHe, 
n p H 3H a eT ca  cT paxernH ecK H M  cerM eHTOM  s k o h o m h k h  h  TypncTH H ecK O H  
HHflyCTpHH MHOrHX CTpaH.

TaGjiH ija 1 HjunocTpHpyeT npHiinHnnajibHoe o tjih 'th c  /icnoBoro M I C E -  

TypH3Ma o t  ipaflHUHOHHbix M accoBbix M eponpnaraH , ocHOBaHHoe Ha 

onpcflejicH H ax I C C A  h UNWTO, a raK»ce HayMHbix n oflxoflax K. /JsBHflcoHa h 

X o ju io ya a . M IC E -T y p H 3M oxBaTWBaeT b ctp ch h , KOH(})epeHi;HH, BbicTaBKH h  

KopnopaTHBHbie M eponpH araa, KOTopbie b o tjih h h c  o t  cBaaeG h upas/iHHKOB 

o 6 cjiy*H BaK)T HHTepecbi 6H3Heca.
l a o j i n n a  1

O n p e A e j i e i m e  M I C E - T y p H 3 M a  MC5K / iy i ia p o f l i ib i M H  o p r a i i H  j a u u H M H  h  

y n e H b iM H 29

A b t o p m Oiipe/ie.ieiiHH
ICCA (International Congress 
and Convention Association)

MICE -  TypH 3M  3 t o  T y p n c T H H e c K a s  OTpacjib, K0T0p a a  
cay>KHT SKOHOMHqecKOMy pa3B H T H io n o c p e ^ c T B O M  

o p raH H 3 a u H K  h  upoBCACHHa H a y liHHX , k o m m c p 'ic c k h x ,  

K y jib T V p n u x  h  a p v t h x  OTpacjieBtix m c p o i ip h s t th h .

UN-TOURISM ” 
(TypHcraiecKM  o p ra H H 3 a n .n a  
06teAHHeHHi,ix Haimfi)

MICE-TypH3M -  3TO CeKTOp T ypH 3M a, BKJHO'iaiOmHH 
noc3A K H  j j f lx  ynacTHK b  a c j i o b l i x  a c T p c n a x ,  

KOH(])epCHHHHX H BHCTaBKaX, H  ilBHSHOIUHHCH 

BBICOKOflOXOAHBIM CerM eHTOM  TypH 3M 3.

K. j[(3BHflCOH
MICE-Typa3M -  3 t o  ci^epa T ypH 3M a, o c y u ic c T B jia e M a a  

n o c p e ac T B O M  o p raH H 3 a ijH H  K O H ijjepeiiU H fi, c c M H H a p o B  h  

A p y r n x  M ep o n p H aT H H , H M e io m a a  6 o j i t m y i o  

SKOHOMHHeCKyiO 3(})(})eKTHBHOCTL.

Xojuioyaii MICE-TypH3M -  3TO BI.ICOKOAOXOAHLIH BHA TypH 3M 3, 
paC U IH paH Jm H H  B 03M 0JK H 0C T H  C03A aHH » OTpaCAH H 

A e n o B o ro  coTpyA H H H ecT B a.

29 P a 3 p a 6 o T K a  H a  o c h o b c  H ccneA O B anH H  aB T O pa
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A b t o p o m  npc/vio*eHO T a i o K e  h  a B T o p c K o e  o n p e a e j ie i iH e  n o u a ra s  «MICE- 
T y p H 3 M » , coraacHO K 0 T 0 p 0 M y  3 K 0 H0 M H H e cK 0 e  c o A e p a c a H H e  norornra «MICE- 
T y p H 3 M »  p a c c M a r p H B a e x c a  b K O H T eK C T e c x p a x e r H H e c K o r o  x y p n c x r i n e c K o r o  

c e r M e H T a ,  n 0 3 B 0 J W K > m e r0  o 6 e c n e H H B a r b  M e a c o T p a c j i e B o e  c o ip y A H H H e c x B O  

TypHCTCKHX y c j iy r ,  nO B bim axb peiH O H ajibH yro SKOHOMwqccKyK) aKTHBHOCXB 3a  

chct o p r a n H s a i i H H  h  n p o B e a e H H a  K O H (|> epeH n H H , M e a c A y H a p o A H H X  c i> c 3A O B , 

K o r a p e c c o B  h <j)0 p y M 0 B , a T a i o K e  BbicTaBOK, yBejiHHHBaTb o 6 t e M  BajioBoro 
BHyxpeHHero rrpoayKxa cxpaiibi 3a c h c t MyjibTHruiHKaTHBHoro 3<j)<j)CKra 
T yp H C T H H eC K H X  3 a T p a T .

TaSjiHua 2
B jiH H H H e M a p K e T H H ro B b ix  C T p a T e rH H  H a p a 3BH THe H a n p a B Jie iiH H  

MICE-TypH3Ma30

CocTaeHbie
3JICMCHTbI

XapaKTepHCTHKa P e 3y j ib T a T

7 P
MapKeTHHroBbiH mhkc b M I C E -  
TypH3Me: npoAyKT-MeponpHjrmji, 
HeHa, MecTO, npOABH»ceHHe, 
n e p c o H a n , nponecc h <})H3HHecKoe 
OKpyjKeHHe

noBbimaer jioanbHocTb 
ynacTHHKOB h
K0HKypeHT0cn0C06H0CTb 3a cneT 
npeaocTaBJieHHa KJineHTaM 
6e3onacHoro h KaqecTBeHHoro 
o6cny»cHBaHHfl h noBbimeHHa 
npHBJieKaTejibHocTH nponecca

MapKeTHHr
fleCTHHaiJHH

BeGnHapu, Gjioth, BHAeoMapKeraHr 
-  3TO Cn0C06 npÔ BĤ KCHHH 
o n p e A e J ie H H o ro  p e rH O H a  hjih MecTa, 
HanpaBJieHHbiH H a noBbimeHHe e r o  

Y3HaBaeMOCTH h HHTepeca k HeMy

npHBOAHT K yBeJIHHeHHK) 
KOJinnecTBa noceTHTejieH h
flOXOAOB

C T O

cerMeHTanna, TapreTHHr h 
n03HHH0HHp0B3HHe

yBejiHHHBaeT npoAa^cn, 
yBejiHHHBaeT aojho pbiHKa, 
noBbimaeT y3HaBaeMOCTb S p e H f la  

h  o u e n K a  3a  cneT nojio>KHTejibHbix
OT3bIBOB KJIHeHTOB

Î Ĥ pOBOH
MapKeTHHr

SEO, SMM, email-MapKeTHHr - 
npHBJieHeHHe kjihchtob 3a cneT 
coTpyAHHqecTBa c Me5KAyHap0flH0H 
ayAHTopneH, TOMHoro TapreTHHra

noBbimaeT yqacTHfl b MICE 
MeponpHHTHJix

HHHOBaHHOHHblH
MapKeTHHr

KpeaTHBHocTb b 3anycKe hobbix 
npô yKTOB hjih ycjiyr, HH^poBbie 
TeXHOJIOrHH, HCKyCCTBeHHMH 
HHTejuieKT, big data, hhCTpyMeHTbi 
ARA^R, nepcoHajiH3aiH«i o6meHHH c
KJIHeHTaMH

npHBJieKaerca 6ojibmee hhcjio 
KJIHeHTOB 3a cner BbmeJieHH» 
cpe^H KOHKypeHTOB, yjiynmaeTCH 
hmha»  6peHAa, yBejiHHHBaiOTCH 
HpOflaHCH H AOXOAbI, 
3$$eKTHBHOCTb MapKeTHHTOBblX 
3aTpaT.

TaGnnna 2 noKa3biBaeT, h t o  H irrerpam w  c o B p c M e m i b i x  MapicexHHroBBix 
noAXOflOB HMeeT 6oubiuoc 3HaHCHHC Ana pa3BHraa MICE-TypH3Ma. B HacxHocra, 
Ha O C H O B e M O A e J in  M a p K e r a m - M M K c a  «7P» K a a c A b iii  s j i c m c h t  o6cny>KHBaHHa

30 Pa3pa6o nca Ha OCHOBe HCCJieflOBaHHH aBTopa.

rjryGoKO anajiHSHpycTor h aAanrapyeTca k noxpe6HOCT«M noxpe6Hxejieii. TaKOH 
iiOAXOA noBumaex KawecxBO MICE-ycjiyr h co3AaeT HimoBanHoiiiiyio h 
K0MtJ)0pTHyK) cpeAy a™  ynacxHHKOB.

MapKCTHHi' AecTHHauHH fflm cTca BaxcHbiM (jjaxxopoM noBbimeHaa 
npHBneKaTejibHOCTH MecTa npoBCAeiiHa MICE-MeponpHaraH, oGecrieneHHa 
CTaGnjibHoro n0T0Ka nocexHxejieM h (j)opMHpoBaon5r 6peHAa perHOHa. EnaroAapa 
3X0My ypoBeHb TypncxHHecKOH wnjipacTpyKxypbi h ycjiyr npn6jm>Kaexca k 
Mc>KAyiiapoAHbiM cTaHAapTaM.

MoAeJib STP (CTII - cerMenxanna, xaprexMHr, no3HnnoHHpoBaHHe) 
n03B0JiaeT B b ia B JiaT b  LteucByio ayAnxopmo, aHajiH3npoBaTb ee noxpe6nocxH h 
pa3pa6aTbiBaTb a^xjieKTHBHHe MapKexHHTOBHe CTpaTerHH. KHHOBanHOHHbic 
MapKeTHHroBbie TexHOJiorHH h  UH^poBue KOMMynHKaqHH noBbimaiox 
rjio6ajibHyro KOHKypeHTOcnoco6HOCTb MICE-TypH3Ma h 3(|)(})eKXHBH0cxb 
ynpaBJieHHa MeponpnaraaMH.

Bo B Topofi r a a B e  A ncccpTaijnM  n oA  H a3B am ieM  « A u a j iH 3 c o c to h h h h  

HCn0JIb30BaHHH M a p K e T H H ro B b ix  C T paT e rH H  B p a 3BH THH  M I C E - T y p H 3Ma  
Y 3 6 e K H C T a H a »  npoaHanH3HpoBaHbi 0C H 0BHbie (JiaKxopbi, bjihhioihhc Ha 
npoABHaceHHe MICE-TypH3Ma Y36eKHCTaHa. B HacraocTH, k hhm othochtcx 
noitHTHHecKafl cTaGnjibHOCTb, M eacAyHapoAHoe coxpyAHHHecTBo, y A o 6Haa 
HH^pacTpyKTypa, KaHCCTBCHHbiH cepBHC, npHBJieKaTejibHoe npoABHXceime h 
O T p a c u cB a a  K pearaB H O CT b.

AKTHBHoe ynacTHe Y36eicncTaHa b npecTHXCHbix MeacAyHapoAHbix 
TypHCTHHecKHx BbiCTaBKax b KHTae, TaKHx KaK CSITE, GITF h  ITE, a Taitace 
npoMoyniH-MeponpHaTHH, 0praHH30BaHHbie b 9 Kpyirabix ropoAax KnraH, 
npHAaioT 3HaHHTejn>HbiH HMnyjibc pa3BHTHio OTewecxBCHHoro MICE-TypH3Ma. 
CoBMecTHbie MapmpyTM, TaKMe KaK «Cimbi;3aH-y36eKncTaH» h  «npnKJiiOHeHiia 
IllejiKOBoro nyTH», cnoco6cTByK)T AaJibHciimeMy yKpeiuieHHio MeacAyHapoAHoro 
coTpyAHHHecTBa rrocpeACTBOM 6H3Hec-BCTpen, BbicTaBOK h  KyjibTypHbix o6MenoB.

T a 6 jiH u a  3
KoJiHHecTBo 3Be3AHbix i o c x h h m u  b 2024 roAy (no perHOHaM PecuySjiHKH

Y36eKHCTaH)31
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H3 Ta6jTHnw 3 BHflHo b 2024 roAy o6m ee kojihhcctbo cepTH(J>HUHpoBaHHUx
rOCTHHHII, HMCIOII(HX KaTerOpHK) 3BC3AHOCTH, B PeCIiy6jIHKe y36eKHCTaH
cocTaBiiuo 79 cahhhij. Han6oJii>mafl KoiinenTpanHa to c th h h u  aannoro THna 
na6jnoflacTca b ropofle TaniKeHTe -  38 %  o t  o6m ero nncjia, a Taicace b 
CaMapKaHflCKOH o6 jiacra  — 17,7 %. Cpe^HHC noKa3aTejiH npnxoflaTca Ha 
EyxapcKyio (7,5 %), < t> cp raH C K y io  (10 % ) h  Xope3MCKyio (6,3 % ) oBjiacm. 
HanMeiibinafl n o m  rocranHH c npHCBoeHHoii sbcsjihocti.io 3a(j)MKcnpoBana b 
AHflHacaHCKOH, HaMaHraHCKOH, HaBOHHCKoft h  KaiiiKa/iapbHHCKOH o6nacTax -  no 
2,5 % c00TBeTCTBeHH0, a  Taicace b Pecny6jiHKe KapaKannaKCTaH, /IxcnsaKCKOH n  
CbipAaptHHCKOH o6nacT«x -  no 1,3 %.

Ilpouecc OT6opa 3flaHHH n rocTHmm ana  npoBCflCHHH M ICE-M eponpHaran 
ocymecTBJiaeTca coraacHO MOK/iynapo/iHon npaKTHKe, b  H acraocT H , H a 0CH0Be 
KpHTepneB, pa3pa6oTaHHbix ICCA. K h h m  o t h o c h t c h  coBpeM eHHaa 
HH<j)pacTpyKTypa, nannHne KOH(j)cpeim-3ajiOB BMecTHMOCTbK) He MeHee 200 MecT, 
o n w T  opraHH3aqnH MejK^yHapoflHbix MeponpnaTHH 3a nocncAHHe naT b neT, 
T p e 6 oB aH H H  k H JieH C T B y h  H a n H H n e  n p o ^ e c c H O H a n t H b i x  p eK O M C H /ia n H ii. Flpn 
3 t o m ,  c yncTOM (JjaKTopa ce30HH0CTH b  cfjicpc TypH3Ma, pa3pa6oTaHbi 
cneijH anbH bie  KpHTepHH o iieiiK ii jjjia 3Be3/pn>ix ro c n n n m  h  KoinjjcpcHn-ncHTpoB, 
AeHCTByroiiiHX b  Y sG eK H craH e, a TaioKe c<})opMHpoBaH peec ip  M IC E -oG icktob.

TaO jiuua  4
XapaKTepHCTHKa KpHTepneB fljiH ro c T H H H U , opraiinsyioiUHX MICE-

M e p O n p H H T H M 32
B03M0HCH0CTH  
o p r a iiH 3 a i|H H  

M C p O n p M H T H if  B 

rO C T H H H U C

X a p a K T e p H C T H K a K p H T ep H H

OUeHKHH
O H C IIK H

M e c T o n o jio » c e H H e

(Location)

-p a cn o jio jK eH H e b  u e i n p e  r o p o a a  c  y f l06H0H T p a H c n o p r a o H  
pa3B»3KOH

-p a c n o jio a e c H H c  p a a o M  c  a ap on op T O M , B 0K 3aji0M , Merpo m 
ApyTH M H T paH C nopT H blM H  CCTHMH

-paCn0J103KCHHC B MCCTC C BLICOKHM ypOBHCM 6c3onacnocTM.

0-5

K o H 4 > e p e H n - 3 a n t i  h

neperoB opH tie
KOMHaTM

-3ajibi h  neperoBopH Lie KOMHaTti pa3HLix pa3M epoB  
(ManeHbKHe, cpe^HHe, 6ojibuiHe)
-K O H (j)epeH n-3ajn»i (200+ MecTHwe)
-ycjiyrH , cooTBeTCTByiomHe MeacayHapoAHbiM CTaH^apTaM 
-BLICTaBOHHLIH yrOJIOK
-  ra6KaH pacca^Ka: «KJiacc», «U -o 6 p a 3 H a a » , «6aHKeTHafl»

0-5

TexHHnecKoe
o6opyaoBaHHe

-  npoeicropM , JIE^-3KpaHi.i, mohhtopli

-KaHecTBeHHaa 3ByKOBaa CHCTeMa ( m hkpo^ ohli -  npoBoaHbie  
h  6 e c n p 0 B 0 f lH t ie )

- o G o p y ^ o B a H H e  jjjw  CHHxpoHHoro n e p e B O ^ a  ( a n a  
M e^ayHapoAHoro MeponpHsmiH)
-CHCTeMa ocBem eH H a (cueHHHecKoe ocBem eH H e, ^ 0H 0B 0e  
ocBem eH H e)
- 6bICTpMH H CTa6HJ3LHbIH W i-Fi/HHTepHeT-CBH3b (oTflejibHaa 
c e n .  ansi r o c T e f i)

0-5 ,

Efla h HariHTKH
(Catering)

-B03M0MCH0CTb OpraHH3aUHH KO(J>e-6peHKOB, 0 6 efl0 B H  y^CHHOB 

- c n e n H a j ib H o e  M e m o  (B e re T a p n a H C K o e , xanajibH oe,
0-5

32 Pa3pa6onca H a o c h o b c  Hccjie^OBaHHH aBTopa
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r H n o a n j ie p r e H H o e )

-K eHTCpHHrOBOC 0 6 cJiy>K HBaHHe SaHKCTOB H 0(|)H U H ajIbH bIX  
M eponpH H T H H

K oeH H blH  cj)OHA

- 6 0 JIbUI0 e  KOJIHHeCTBO HOMCpOB ( b  33BHCHMOCTH OT 
KOJiHH ecTBa a e j ie ra T O B )

-p a3 JiH H H b ie  K a T e ro p H H  H O M epoB  ( s t a n d a r d ,  b u s i n e s s ,  s u i t e )  
- y A o 6 c T B a : M H H H -6ap , p a S o H H H  c t o ji , r^ a ^ H J ib H b ic  

npHHaflJICJKHOCTH, CCH(j) H T .fl.

0-5

/ ] ,o n o jiH H T e jib H b ie

y A o S c T B a

-T p a H c n o p T H b ie  y c j i y r n  ( T p a H c ^ e p  a s p o n o p T - r o c T H H H n a )  
-napK O B K a

-CnA, c n o p T 3 a j i ,  6 a c c e H H  (a jih  O T ^ b ix a  A eJie raT O B ) 
-p e c T o p a H b i ,  Ka4>e, 6 a p b i

-6H 3H C C -U eH T p (npHHTep, CKaH Cp, K O M nblOTCpbl B HaJIHMHH)

0-5

B e 3 0 n a c H 0 C T b  h  

KOH(|)HAeHUHaJIbHOCTb
-K aM ep b i H a S m o a e H H H , c j iy n (6 b i  6 e 3 0 n a c H 0 C T H

-KOHTpOJTb A O C T yna , O TfleJlbH blH  BXOA-BblXOA AJIH ynaCTHH KOB

M eponpH H T H H

-3 a K p b iT a a  KOM HaTa r j i x  KO H (j)H A eH U H ajibH bix n e p e r o B o p o B

0-5

M a p K e T H H ro B b ie  

M a T e p n a jib i  h 
S p eH A H H r- 

B03M0)KH0CTH

- M eC Ta ĴIH UH(J)pOBbIX 3K paH O B  h j ih  6 a H H e p o B

- p a 3 p e m e H H e  Ha p a 3 M e m e H H e  JioroTHna h  G p e n ^  a T p n 6 y T O B  
MeponpHHTHH

0-5

B T a G jiH u e  4 n p e A C T a B n e H b i b o ; m o > k h o c t h  ro c T U H H ii  jxnn iipoise;ieiin;i MICE- 
MeponpnaTHH, oucH cm ibie no onpcflejrem ibiM  KpmrepHaM. B nepB yio  onepeflb, 
y;(o6Ha;i jioK auna rocnnnm bi h b j i j i c t c h  B a rn u M  y c jio B H erv r  y c n e x a  M eponpH araa. 
Oco6oe sna'ieiiHe h m c f o t  pa3Mep KOH(|)epciiu-3ajiOB h  neperoB opH bix  KOMHaT, 
B03M0>KH0CTb t h 6 k o h  paccaflKH, ypoBeHb oGecrtcMCHHJi ynacTHHKOB 
HC06x 0AHMbIM TCXIIHMCCKHM 060pyfl0BaHHeM, a  T3K>KC 6e3OnaCH0CTb H KaneCTBO 
y c jry r nnTaH na. flononHHTenbHbie yaoGcTBa b  t o c t k h h u c  -  KOH(J)cpeHi;-3ajibi, 
TexHHHecKoe ocH arueune, y c n y rn  n o  opiaiiHsauHH a o c y ra  h  oxzjbixa -  noBbimaioT 
KaqecTBeHHbin ypoBeHb M eponpnaraH . f lp n  3 t o m ,  Map Kern h  i o  b  b ic  M aTepnanbi h  

CTpaTerHH GpeiiflHin a noBbimaioT y3HaBaeMOCTb i o c t h h h u m  Ha MC>K;iyHapoAnoM 
pbiHKe h  o6ecncHHBaK)T e ro  KOHKypeHTocnocoGuoci b b  cerMeHTe MICE.

TafijiHiia 5
KpHTepHH O U CH K H  ]>CI 110HOB Y 3 6 e K H C T a H a  K a K  H C in p O B  MICE33

K pH T ep H H X a p a K T e p H C T H K a KOJIHHeCTBO
I l i K a j i a

o h c h o k ' 4

( 0 - 5 )

P a c n o jro ^ c e H H e

T eorpa4)HHecKoe yAoScTBO, 
T p a H c n o p T H a n  H H ^ p a c T p y K T y p a , 

B03flym H 0e h »cejie3Ho/iopo>KHoe 
cooGm eHH e

20 M HHyT (0-5)

HH(J)pacTpyKTypa
3Be3AHbie rocTHHHUbi (3*-5*) +4

(0 -5 )
KOH4)epeHu-3anbi (+200) +4
BbicTaB O H H bie n e H T p b i (+400) +1

KanecTBO
o6cjiy»HBaHHH

5 OCHOBHbIX H3MCpCHHH MOACJ1H

SERVQUAL o 6 o p y a o B a H H C , MamHHbi, 
n e p c o H a n (0-5)-OH3HHCCKOC OKpy^CCHHC

'  'ARTopcicasi p a 3 p a 6 o n c a  H a o c h o b c  TaH JiaH jicicoro onb iT a.
34 ITpHMCHaHHe: 4,5 -  5,0 —> B m c o k h h  rioTeHUHan, 3,5 - 4,4 —> CpeflHH H noTeH U H an, 2,8 -  3,4 —* H a n a jitH b iH  
n o T eH U H aji.
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-H aA e»cH O C T b 5ICHO H yB ep eH H O

-O nepaT H B H O C T b BpCMH H K aneCTBO

-Y B epeH H O C T b 3HaHHH, HaBbIKH, 3THK a

-C O JIH A apH O CTb, BHHMaHHe 3 a 6 o T a  n e p c o H a j i a  o  K Jiw eH Tax

/J,OnOJlHHTCJlbHbie

B03M0HCH0CTH

K y jib T y p H b ie
A O C T onpH M enaT ejibH O C T H

M y 3 e n , T e a T p b i, H CTOpHH ecK He 
naMHTHHKH

(0-5)TypH CTH H eCK H e 0 6 T>eKTbI n p H p o f lH b ie ,  K y jib T y p H b ie , 

HCTOpHHeCKHe, COU H aJIbH bie H 

3K O H O M H necK H e p e c y p c w

raCTpOHOM HH K y jib T y p a  riHTaHHH, 

H aiiH O H ajibH aH  K y x H a , 

K y jiH H a p H o e  h c k y c c t b o

E e 3 0 n a c H 0 C T b  h  

CTaS m ibH O C T b

IIOJIHTHKO-3KOHOMHHeCKaH 

CTa6H JIbH O CTb, M epb l 

6 e 3 0 n a c H 0 C T H

n o jiH T H H e c K a a  cH Tyaii,HH, 

HaAe>KHOCTb npaBOBOM 

CHCTeM bi, M e> K flyH apoA H bie 

p e iiT H H rH , cT a6 n jib H O C T b  

B aJlIO Tbl, HHBeCTHUHOHHblH 

KJIHMaT, K pH M H H O reH H aa 

0 6 c T a H 0 BKa, T p a H c n o p T H a a  

6 e 3 0 n a c H 0 C T b , roTOBHOCTb k  

H p e3 B b in aH H b iM  cH T yaijH flM , 

M e ^ c A y n a p o A H b ie  T pe6oB aH H H  

-  C o oT B eT C T B H e C TaH A apTy

ISO 31000

(0-5)

B  Ta6 n H u e  5 iipe/iCTaBJicHLi KjnoHefibie (J)aKTopi>i M IC E -oS teK T O B , 
onpc;iejiM K )inH e 3<|)<j)eKTHBHOCTb M eponpHaTHH . B  CBA3H c  3 th m  b a in a r c K n x  
CTpaHax Gbijr b b c ^ c h  cxaH ^apT  A s e a n  M IC E  V e n u e  S ta n d a r d s  (A M V S ) , a  CHC'reMa 
T M V S , p a 3p a 6 oraH naH  KopoJieBCTBOM T a m ia im a  h  cepTH t|)K H H ponaniia>i A M V S , 
H anpaB JieH a Ha noB hiineH H e K anecTB a y c j iy r ,  r io T c im n a jia  h  
K0HKypeHT0c n 0 C0 6 H0CTH. 3 t h  cra ii/iap T M  oxB aTbm aiO T TpH HanpaBJTCHHM: 
KOH(J)epeHU-3aJibi, BbicTaBOHHbie njionjaflK H  h  M ecTa n p o B e ;ie n H a  M eponpHaTHH . 
K poM e T o ro , b o m e x c ,  0 iiy 6nHK0 B aim 0M M e * ^ y H a p 0flH0H acconnauH C H  
K OHrpeccoB h  K oii(|)epennH H  ( IC C A )  b  2 0 2 2  ro A y , npoB C flcn  aHajiH3 K p m e p n e B  
OT6 o p a  ro p o ^ o B  a n a  npoB c/ic iiH a M eam yH apo/iH bix  sa c e q a n H H  a c c o u n a n H H  ’- .

B n p e^ cT a B JieH H O H  hh>kc T a G jm q e  n p H B O flH T c a  C H C Te M H o e o n n c a H H c  

KpHTepweB oueHKH 0 6 bei<T0B M ICE-TypH3Ma. U lK ana oqeHKH -  o t  0 flo 5, a 
KaacflbiH KpHTepnii nrpaeT  Ba>KiiyK) p o u t b o n p c / j e j i e i i H H  

KOHKypeHTOcnocoGHOCTH pci HOiia. KpHTepHH MecTononoaceHHa t  h  
H H tf jp a c T p y K T y p b i oiipexjeJiMior TpaHcnopTHbie KOMMyHHKauHH h  pei HouaJibHbic 
b o 3 m o > k h o cth  a n a  npoBefleHHa KpynHbix MeponpHaTHH. KanecTBo y c jiy r  
n 0 3 B 0 Jia e T  oueHHTb ypoBeHb cooTBeTCTBHa Meac^yHapoAHbiM CTaHflapxaM. 

/loiIOJIHHTCJlbHblC BO3M05KH0CTH CBHfleTejIbCTByiOT O TypHCTHHeCKOH 
npHBJieKaTejibHocTH peraoHa h ero rioiennHajie co3/iaun>i ;io6aBaemioH 
CTOHMOCTH. Be30nacH 0 CTb h  CTaGnjTbHocTb o n p e ^ e iw io T  HaflemHOCTb n o n H T H K O - 

3KOHOMHHecKOH cpe/tb i, M paccM arpH B aiorca KaK ocHOBHbie rapaHTHH ana  
H H B e c T o p o B  h noceTHTejieft. H c x o ah  H3 3 t o t o ,  T aS.iH na cjiyacHT Haywuo-

35 Klinmalai, S. va Kaewlai, P., 2024. Assessment and Selection Criteria for MICE Destinations and 
Convention Centers in Thailand. Journal of Architectural/Planning Research and Studies (JARS), 21(2).
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M eT O flO Jio rH H ecK O H  6a30H f l j i a  KOMnjieKCHOH o q e H K H  0 6 -beK T0 B MICE h  

o n p e a e n e H H a  H a n p a B j ie H H H  h x  pa3BHTHa.
Tao imia 6

Tafijiwua n n a c K c a n n n  pernoHajibiioro n o T e n u n a . i a  MICE-TypH3Ma16
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noTeiiiiHajibiibiif
ypoBciib

5 5 5 5 4 4.8 BbicoKHH noTeHqHaji

CaMapKaHfl
4 4 4 4 4 4.0 Cpe^HHH noTeHLiHan

Byxapa 4 3 3 3 3 3.2 HanajibHbiH noTeHiiHan

Ha 0CH0Be KpmepHCB, iipcAC i aBjrenHbix b laojm ne 5, 6bijia c(|)opMHpoBaHa 
Ta6jinna 6, no KOTopoii 6i>uia oneiieiia HHBecTHLiHOHHO-BbicTaBOHHaa 
zieaTejibHOCTb (MICE) TauiKeHTa, CaMapKaima h  Byxapbi. Flo pe3yjibTaTaM 
oiipcACJTeHO, h to  TariiKcm HMeeT BbicoKHH, CaMapKaHfl -  c p e f lH H H , a Byxapa -  
HanajibHbiH rrreminajr. HaKonneHHbie no  pei HOnaivt 6ajTjibi npHHHMaioTca 3a 
cpe^Hee 3HaLieHHC, KOTOpbm cHHTaeTca HHTerpajibHbiM hh;ickcom.

Tadim ia 7
M a c c o B b i e  M e p o i ip i in n n i ,  0praHH30BaHHbie b  Y 3 6 e K H C T a H e  ( b  i o / i o i i o m

p a 3 p e 3 e ) 37

no B H /ia M  MeponpHiiTHH, b  

1 O /JO B O M  pa3pC3C

20
16

20
17

20
18

20
19

20
20

20
21

20
22

20
23 T f

O

KoJIHHeCTBO M eHCAyHapO^HblX 
M eponpH H T H H 45 45 60 '75 5 65 78 80 89
KojiHHecTBO p ec n y 6 jiH K aH C K H x  

M epO npH H TH H 46 40 44 47 10 45 50 49 53

O c H O B H a a  n a c T b  M a c c o B b ix  MeponpnaTHH b pecnySnH Ke o p ra H H 3 0 B a H a  

K o M H T e T O M  n o  T y p H 3 M y  n p n  M n H H C T e p c T B e  s k o j io t h h ,  o x p a H b i o K p y a c a io m e H  

c p c ^ t i h  H 3 M e n eH H a  K JiH M aTa. B CBa3H c  s th m  b  r a o j iH u c  n p e flC T a B Jie H  aH anH 3  

M a c c o B b ix  M e p o n p H a T H H  m c>k a  y  11 a  p  o  /i h  o  r  o  h  p e c n y 6 j iH K a H C K o r o  M a c n rr a S a ,  

o p ra H H 3 0 B a H H b ix  b  y s G c K H C T a n e  b i o a o b o m  pa3 pe 3 e.

F lo  A a in ib iM  T ao jiH L ib i 8 H a S m o fla e T c a  y c T O H ’ W B a a  T cn a c H n H s t  p o c T a  

K O JiH H ecTB a n p o B e a e H H b ix  M C /K jiy iiap cv iH b ix  h  p e c n y G n H K a H C K H X  M e p o n p H a T H H  b  

Y 36 eK H C T aH e b  2016-2024 r o j ib i.  X o T a  b  2020 ro / jy  n a G a fo a a j ie a  p e3K H H  c n a a ,  

Bbi3B aH H biH  n a ii/ iC M H c ii, c  2021 ro /ja  n a 'ta jie a  n p o u e c c  B o e cT a H O B n e H H a .

3,1 A B T opcK aa p a3pa6oT K a Ha o c h o b c  T aftc ieo ro  o n b rra .

37 P a 3 p a 6 o T K a  a B T o p a  H a o c h o b c  o iK p p .rn .ix  a a H H t ix  K a 6 H n e T a  M h h h c t p o b  P Y 3 .
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B 2022 rofly upoBc;;eno 78 MoiaiyHapo.xnux McponpnHTnii, h to  npeBtimaeT 
noKa3aTenb 2019 ro«a. B 2024 ro;iy 0praHH30BaH0 89 MexmyHapoflHtix h 53 
pecny6jiHKaHCKHx MeponpHaxHH, h to  aBjiaeTCH caMbiM bmcokhm noKa3aTeneM b  

3to h  c(})epe. Tai«ui uMiiawHKa noflTBepamaex, h to  y36eKHCTaH CTa6HHbHo 
pa3BHBaeTca Ha pbiHKe MICE-TypH3Ma h HMeeT noxeimHajr fljia 6ucTporo 
BoccTaHOBJieHHa flawe nocjie rjro6ajibHbix KpH sncon.

K a p a K a s in a K c ra H ;

21
AH flM M O H C Ka fl;  11  __

C y p xa H A a p b M H C K a n ; 15 

H a M a H ra H C K a n ; 17

CbipAapbMHCKan;

r .T a iuK e H T ; 4 0

CaMapKaHACKan;
18

Xope3M CKan; 2 9

Eyxapcxafl; 27

T auJK eH TCKan ; 2 8
O ep raH C K an ; 23  

KaLUKaAapbMHCKan; 19

P hc. 1. KojiHHecTBO MeponpMHTHH, op rail ii 3(> B u n  ii bix b  perHOHax 
Pecny6jiHKH y36eKHCTaH b  2024 ro ay 18

A H 3.H H 3 KyjIbTypHO-npOCBeTHTeHbCKHX H paiB JIC K aT C JIbH bIX  M C pO npH aT H M  no 
perHOHaM y 3 6 e K H C T a H a  b  2024 roay  noKa3biBaeT, h t o  HaH6ojibmee h x  k o j i h h c c x b o  

ripHxoAHTca Ha ropofl TauiKeHT (40). flanee  cjie^yioT Xope3MCKaa (29), 
TauiKeHTCKaa (28) h  Byxapci<aa (27) o6jiac™ , a caMbift h h 3 k h h  pe3yjibTaT -  11 
M e p o n p n a T H H  -  naGjiioziacTca b  AHflH5KaHCKOH oG nacT n. B ucjiom, HepaBH0MepH0e 
pacnpeaeneHHe MeponpnaTHH no p e r n o n a M  noflTBepacaaeT HariHHHe iioTCHHHajia 
pa3BHTHa b  HeKOTopbix pernoHax.

B TpeTben rnaBe flHccepTauHH no# Ha3BaHHeM «C0BepuieHCTB0BaHMe h 
IIOBblUieHHe 3(J)(j)CK IlIBHOC Til HCn0JIb30BaHHH MapKeTHHroBbix CTpaTerHH B 

pa 11111X1111 MICE-TypH3Ma y30eKHCTaHa» paCCMOTpeHbl B03M05KH0CTH 
noBbimeHHa 3t|)(j)eKTHBHOCTH o ipaciiH, yjiynuieHHa KanecxBa ycjiyr h  ycTOHHHBoro 
pa3BHTHa TypHCTHnecKOH MH/iycTpHH 3a cneT coBepuieHCTBOBaHHa CTpaTerHH 
MapneTHHra MHKca 7P b pa3BHTHH MICE-TypH3Ma y36eKHCTaHa. Ha ochobc 
upoBeacHHhix TeopeTHnecKHX Hccne^OBaHHH BbinojiHen aiiajiH3 Tei<ymero 
cocToaHHa Hcn0Hb30BaHHa b TaniKeHTCKOH h CaMapKaHflCKOH oG.'iacxax 
y36eKHCTaHa CTpaTerHH sjicmchtob 7P-MapKeTHHra b MICE-TypH3Me, h 
OCHOBHbTX pe3yjIbTHpyK>mHX 4>aKTOpOB, ISIIHSIKHUHX Ha HX 3KOHOMHLICCKy [O H 
coijHajibHyio 3tj)(J)eKTHBH0CTb. Konneinyajih.iiaa cxeMa peajiHsauHH /la im oro  
aHaJiH3a npeacxaBJieHa Ha pHeyHKe 2.

38 P a 3 p a 6 o T K a  aBTopa Ha OCHOBe HH(|)opMaiiHH K o M H T e T a  n o  TypH3My npw MHHHCTepcTBe 3 k o j i o i™ ,

oxpaHbi O K p y a c a io m e H  cpe^b i h H3MeHeHHH K J iH M a x a
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Phc. 2. Moaejib oiiciikh bo3achctbhh MapKeTHHroBbix CTpaTerHH 7P Ha 
pa3BHTHC MICE-TypH3Ma39

H a pncyHKe 2 npc/icTaBJiciihi pe3ynbTaTbi onpoca, npoBCflcmioro an a  ouchkh 
BO3M05KHOCTeH Hcn0Jib30BaHHa MapKeTHHroBbix CTpaTerHH 7P b MICE-TypH3Me. 
flaHHHH onpoc BKjnoiiaeT xpn ochobhm c nacxn. nepB aa nacTb HanpaBjieHa Ha 
BbiaBJieHHe cerMeHTa ynacTHHKOB pecn0HflCHT0B. BTopaa nacTb nocBamena 
aHajiH3y cocToaHHa npaKTHnecKoro iiphm chchhh MapKeTHHroBbix CTpaxerHH 7P b 
c<})epe MICE-TypH3Ma, zurjr Ka>K,xoro ajreMeura «P» 6biJiH pa3pa6oTaHbi xpn 
Bonpoca-HHflHKaxopa, Koxopwe oueHHBajincb no uiKane JlaiiKepxa. B xpen,cH 
nacTH H3yHanocb MHeHHe pecnoim enxoB 06 0CH0BHbix pesyjibrarax  
3(j)c])eKTHBHOCTH MICE-TypH3Ma, a HMeHHO 06 ypOBHaX yflOBJICTBOpCHHOCTH, 
noajibHOCTH h AOBcpHH. Pe3yjibTaTbi 3Toro aHKeTHoro onpoca no3BOJiaioT 
c(j)opMHpoBaTb CTpaTci HMCCKHe MapKeTHHroBbie no/ixoflbi ;uia MICE-TypH3Ma h 
npoBecTH HayHHyio oueHKy hx npaKTHHecKOH 3(|)(|)eKXHBH0CTH.

Ha pncyHKe 3 npeflcxaBneHbi pe3yjibTaTbi oueiiKH BjinaHHa MapKeTHHroBbix 
CTpaTerHH 7P Ha pa3BHTHe MICE-iypH3Ma Ha OCHO Be mo/icjih PLS-SEM (Partial 
Least Squares Structural Equation Modeling). Mo/jejib PLS-SEM H c n o J ib 3y e T c a  

AJia BMHBJieHHa B3aHMOCBa3en MOK^y naTeHTHbiMH n e p e M e H H b iM H  b  cjio>KHbix 
KouuenryaniiHbix MOflcnax. ) K e j iT b ie  6jiokh H a  pncyHKe n p e ; ic x a B j i s r r o x  

iiafijnoAacMbie HH/iHKaxopbi (ajieMeiiTbi H3MepeHHa). CnHHe Kpyixi — naxeHTHbie 
n e p e M e H H b ie  (K O H C T pyK X bi), H c n o j i b 3 y e M b ie  a n a  M o ^ c j iH p o B a u H a  K a T e r o p H ii ,  

KOTOpbie H e  noflAaiorca npaMOMy H3MepeHHio. Hepuwe jihhhh npe/icxaBJiaioT

39 Pa3pa6oTKa Ha OCHOBe HCCjie^oBaHHH aBTopa
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KOppejIHLlHOHHbie CBH3H MOKfly JiaTCHTIIblMH nCpeMeHHblMH. OcHOBHblMH 
pe3yjibTaTaMH siBJiafOTCii nyTeBbie K03(|)(|)HHHCiiTbi (nncjia na/t CTpejiKaMH), 
orpavKaiomHC cw jiy b jihhhhji M e»m y nepeMeHHbiMH. 3 M nnpH H ecKoe HCCJieflOBaime 

i i p o B o j iH j i o c b  Ha 0 C H 0 B e  MH0r03JieMeHTH0H (m ulti-item ) aHKeTbi no uiKaJie 
JlaiiKepTa, pa'jpa6oTaimoti fljia H3Mepennsi yaoBJieTBopeHHOCTH n AOBepna 
nojib30BaTejien k  KaayjoMy KOMnoHeHTy MapKeraHroBoii c rpa rcrHH 7P.

7 9

P h c . 3 .  O u e H K a  b j i h h h h u  M a p K e T H H r o B b i x  C T p a T e r H H  7 P  H a  p a 3 B H i  u e  

M I C E - T y p H 3 M a  n a  o c h o b c  M o a e j i H  PLS-SEM40

I ly  reBbie K O S^m tneH Tbi, k 03 (|h[) h u  h c h t  bi p e rp eccn n  b MOfleJiH PLS-SEM  
OTpaxcaiOT BJTHHHHe naTeHTHbix nepeMeHHbix: iiesaBHCHMoR nepeMeHHoii
(exogenous variab le) Ha 3aBHCHMyio nepeMCHHyio (endogenous variable). 
06biHHo npnuHMafOTCfl 3HaneHHa o t  -1 no +1. rioiio>KHTenbHbie 3HaHeHiia —> 
H e3aBHCHMaa nep eM eH H aa  (X) OKa3biBaeT noji /KHxejibiioe bjimhhhc Ha  

3aBHCHMyio nep eM eH H y io  (Y) (T.e. ecjin  X yBejinLrnnaeTCH, Y xaioice 
yBejiHMHBaeTca). OTpnijaTejibHbie 3nalieiiH>i —► HCiaBHCHMaa nepeMeHHaa (X) 
0Ka3biBaeT oTpnuaTejibHoe BJinaHne Ha 3aBncnMyio nepeMeHHyio (Y) (T.e. ccjih 
X yBenHHHBaeTca, Y yM eH bm aeT ca).

40 ABTOpCKaa pa3pa6oTKa Ha ochobc MO^ejiH PLS-SEM
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T a 6 j i H u a  8

KpHTepHH oueHKH ny r c B b i x  ko»<J)(|)iiuhchtob41

r iy T e B O H  KO >(|)(|)II1 [ I f011 (  |j

)
C m i a  i i i m i n i i i i H m e p n p e i a m i i i

0 .0 0 -0 .1 0 O liCH b c j ia f i i . i i i H e  B a a cH o  h j ih  H eH 3B ecT H O
0 .1 0 - 0 .3 0 C j ia 6 b r a B j ih s ih h c  H M eeTC H , h o  H e  

CHJIbHOe.
0.30 -  0.50 C p e/IH H H B jIH ilH H e HMCCTCd H StBJISICTCSI 

3HaHHMbIM.
0.50 -  1.00 C H JlbH blH H in e e T c s i  6 o j t b m o e  b j ih j ih h c

Y p o B e H b  BiaHMO/ieiicTBHa nyTeBbix KO')(|)(j)HHHeiiTOB (P) on eH H uaerca  no  

CJieAyioniHM  K pnTepnsM . B n n a H n a  M o ry T  SbiTb cnjibHbiM H mjih cn a 6 biMH, 
nojiow HTejibHbiM H (+) h jih  OTpm jaTejibHbiM n (-).

B  Bb iineripH Bc/ieiiiio ii Ta6 j in n e  9  060CH0BaHbi KpnTepH H  ypoBH a  

B3aHM OflencTBna nyTeBbix  iu)3c|)([)huhchtoh: « o cieHb cjxa6 bin» (0  - 0 , 10), « cna6 bin»  

(0 ,1 0  - 0 ,3 0 ), «cpeflHHH» (0 ,3 0  - 0 ,5 0 ), «enjibHbiH» (0 ,5 0  - 1,0 0 ) npn oueHKe 
BJiHHHHa M apKeTHHroBbix CTpaTerHH na pa3BHTHc « M I C E - T y p n 3Ma» nocpe/iCTBOM  

Mo^ejiHpoBaHHa CTpyKTypHbix ypaBneiiHii e Hcn0^b30BaiiHeM MeTO/ja nacTHHHbix 
HaHMeHbUIHX KBaapaTOB.

Pe3yjibTaTbi pacneTa nyTeBbix ko3(|k |w hhchtob Bjinanna MapKeTHHroBbix 
CTpaTernii 7P Ha pa3BHTne MICE-Typn3Ma orpa>Kciibi b t 36 jihhc 10 , r;ie noKa3ano  
BJinaHHe MeponpnaraH, npoBOflHMUX b paMKax MICE-TypH3Ma b ropo;ie  
TauiKeHTe nocpeacTBOM CTpaTerHH MapKeTHHra MHKC (7P).

l afi.iiina 9
K o M n j i e K C H o e  b . i h h h i i c  M a p K i r i i i n o B o i i  k o h u c i i u h h  « 7 P »  n a  3 (|x |)c k i  h b i i o c i  ■> 

p a 3 B H T H f l  M I C E - T y p H 3 M a 42.

IIcp C M C IIH b lC K o H K y p e H T O c n o c o S H O C T b J lO flJ lb H O C T b
y / l o B j i e i B o p e i i n o

C T b
A o B C p H C

IP -0,024 0,053 0,155 0,024
2P -0,105 0,106 -0,143 0,199
3P 0,018 0,094 0,100 -0,156
4P -0,005 0,085 0,113 -0,072
5P -0,021 0,062 0,104 0,001
6P -0,142 0,184 -0,129 0,228
7P 0,228 -0,179 0,419 -0,486

K o H K y p e H T o e n

o e o 6 H O C T b

JloSIJIbHOCTb -0,360
Y flO B JIC T B O peil

HOCTb
0,018

/ t O B e p n e -0,320

41 Please cite the use o f  SmartPLS: Ringlc, C. M., Wende, S., and Becker, J.-M. 2015. "SmartPLS 3.’ 
Boenningstedt: SmartPLS GmbH, http://www.smartpls.com.
42 P e3 y jii> T aT b i, n o j iy n e H H b ie  H a  ochobc nporpaMMw SmartPLS 4.1
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H 3 n o J iy H C H H iiix  p e 3yjibTaTOB cneA yeT , h t o  Hci[0Ji[>30BaiiHC M apKeTHHroBbix 
CTpaTerHH «7P» OKa3biBaeT o r u o c n T e j i b i i o  c J i a S o e  b j i m h h h c  Ha noB w m eH H e 
KOHKypeHTOcn0C0 6H0CTH M IC E -T y p H 3Ma b  ro p o f la x  TauiKeHT h  CaMapKaHA- 
H a n o o jie e  w an H M o e nojioacH T ejibH oe b o 3a c h c t b h c  Ha y p o B e i i b  

K0HKypeHT0c n 0C0 6H0CTH (P = 0,228) 0K a3biBai0T TaKHe (jjaKTopbi, KaK AHsaHii 
K0 HC|)CPCHU- H BblCTaBO H H bIX  3ajlOB, a  TaiOKC BblCOKHH yp O B C H b  nO flTO TO BK H  

(J)H3HHeCKOH CpC/lhl IipOBe/ICUHH MCpOIipHaTHH (0 (J)HCbI, ayAHTOpHH, BblCTaBOHHbie 
n n om a/jK H ). B M ecT e c  TeM, cT paTernnecK H H  s jie M e n r  MO/iejiH -  «6P»,
TpaAHijHOHHO paccM aTpHBaeM biw i<aK KJHOHeBOH b cncT eM e MICE-MeHeA>KMeHTa, 
AeMOHCTpHpyeT 3aM eTHoe o G p a ra o e  b j i u s i h h c  H a  KOHKypeHTOcnoco6HOCTb ( p  =  

-0 ,142). 3 t o  0 6 y c j i 0 B JicH 0  HH3 KOH C T e n e H b io  y ;io 6 c iB a  h  c h c t c m h o c t h  b  

o p r a in m u H H  M e p o n p n a r H H  a j m  T ypH C T O B , orpaH H H cm ibiM H  b o s m o m c h o c th m h  

3JieKTpOHHOH p e i H C i p a i l H H  H OpOHHpOBailHM, a  TaK)Ke H eA OCTaTO HH O H  

onepaTHBHOCTbK) n p o u e c c o B  u p o B C A e iiH H  M e p o n p n a T H H , h t o  T p e 6 y e T  o c o 6o r o  
BHHMaHHH CO CTOpOHbl OpraHH3aTOpOB.

B o 3 A e iic T B H e  s n e M C H io B  «1P», «2P», «4P» h «5P» H a

KOHKypeHTOcnoco6HocTb oKa3ajiocb He3HaHHTeJibHbiM hjih cTaTHCTHHecKH 
HeonpeAejieHHbiM, h to  cbmactgjibCTByct o hcoGxoammocth hx Sojiee rny6oKoro 
aHajiH3a h C H C T e M H o r o  H3ylicnn>i co C T o p o H b i  opraHH3aTopoB MICE-MeponpitHTHH 
AJia npHHaTHa cTpaTernnecKH 060CH0BaHHbix pemeHHH.

npoB eA eH H biH  aHajiH3 b jih h iih h  ceMH 3/re mc h t o  b MapKeTHHroBoii m o a c jih  
«7P» Ha pa3BHTHe MICE-TypH3Ma noKa3an HajiHHHe OTAeJibHbix HeraTHBHbix 
TeHAeHUHH B HeKOTOpbIX K O M nO H eH T aX . Ha OCIIOBailHH BbiaBJICHHbIX pe3yjIbTaTOB 
6biJiH c<j)opMHpoBaHbi M apKeTHHroBbie CTpaTerHH, HanpaB JieH H bie Ha p aeu iH p eiiH e  
[lOjioiKHiejibHoro BOiAeiiciBHa Aam ibix 3JieM CinoB Ha KOHKypeinocnocofinocTb 
ceK T opa, npeACTaBJieHHbie b  Ta6 jm u e  10.

T a S jiH u a  10

tiH H O B auH O H iib ie  M a p K eT H H roB bie  C T paT erH H , 0C H 0B aH H bie n a  sjie iw eH T ax 
MapKeTHHra 7P b  MICE- TypHSMe43

1P - n p o A y K T 2P-ueHa 4P - l ip O A B H V K e ilH C 5P -  nepcoHaji

A H ([)(j)ep eH ijH a u H fl

n p O A y K T a

u eH 0 0 6 p a3 0 BaHHe, 

0 CH0 BaHH0 e  Ha 

c n p o c e

co u H a jib H a a
OTBeTCTBeHHOCTb

p a 3BHTHe h  o 6 yneH H e 

KaApoB

♦
AHBepCH(|)HKaUHH

npO AyK Ta

cerM eH TH poBaH H aa 

ueH O Baa nojiHTH Ka

ripoeK Tbi
COTpyAHHHeCTBa H 

cn o H C o p cT B a

MOTHBaUHH H

CTHMyjIHpOBaHHe

n e p c o H a n a

KOMnjieKCHbie ycjiyrH n cH xo jio rH H e cK o e

u eH 0 0 6 p a3 0 BaHHe

LJH(j)pOBOH

M a p K e T H H r  h  SEO
CTaHAapTbi

o 6 cJiy)KHBaHHH H 

KQHTpojib K an ecT B a

B T a 6 j i H u e  10 o r p a > K C H o ,  h t o  n p o A y K T O B b i f t  s j i e M C H T  ( I P )  o p n e H T H p o B a H  H a  

AH(J)(j)epeHUHai;HK), M H T erpnpy to iny io  K yjibTypH oe HacJieAHe Y36eKHCTaHa c

43 Pa3pa6oTKa Ha o c h o b c  HCCJie^OBaHHH aBTopa
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c0BpeMeHH0H H ii( |)pacT py inypoH , TorAa KaK AHBepcH(J)HKauHa HanpaBJieHa Ha 

4>opMHpoBaHHe TypncTHHecKHx naKeTOB ajiji pa3JiHHHbix uejieBbix cerMemoB. 
KoMnjieKCHbie ycjiyrn o6ecneHHBaroT co3AaHHe Aono/iHHTejibHOH u c h h o c t h  aji» 
KJineHTa. U,eHOBOH 3jieMeHT (2P) 0CH0BaH Ha n p H H ijn n a x  AHnaMH'iecKoro 
HCH006pa30BaiiHa, yHHTbiBaiomcro ce30HHbie KOJie6aHHa, a TaioKe Ha

cerMeHTHpoBaHHbix Tapntjiax, aAanTHpoBaHHbix noA cneuHtjjHKy nejicBOH 
ayAHTopHH. KpoMe Toro, sjieMeHT npoABHaceHHa (4P) BKjnonaeT CTpaTerHHecKoe
napT H epcT B o, c n o c o 6 c T B y io m e e  ycHJieHHio p b ih o h h o h  SK cnancH H , h

Hcn0Jib30BaHHe HHCTpyMeHTOB HH(|)poBoro MapKeTHHra, 0CH0BaHHbix Ha data- 
driven noAXOAe AJia nepc0HajiH3Hp0BaHH0H a o c t3bkh KOHTeHTa. 3 jieMeHT 
nepcoHana (5P) HanpaBJieH Ha pa3BHTHe KaApoBoro noTcimnajia, noBbimeHHe 
K O M neT eH U H H  COTpyAHHKOB H peajlH 3aH H IO  MOTHBaiJHOHHbIX MeXaHH3MOB, 

o6cCHCMHBaiOIHHX pOCT 3<{)(|)eKTHBHOCTH AeaTejIbHOCTH.
OcHOBHbiM AeTepMHHaHTOM pa3BHTHa MICE-TypH3Ma b  P ecn y 6 jiH K e

B bicT ynaeT  n0T0K HHocTpaHHbix noceTHTCJieH, opneH TH poBaH H bix Ha AeJioBbie h 
KOMMepnecK H e ijejiH .

KOJIHHCCTBO HHOCTpaHHbIX TypHCTOB, npH 6 bIBaFOmHX B CJiyMCe6 HbIX UCJWX, TbIC. Men.

———• F o re c a s t^  P ro g n o z  ( K o j ih h c c tb o  HHocTpaHHbix TypHCTOB, npH 6 wBaiom H X  b cn y w eG n b ix  n e n a x ,  tw c .  
hcji.)
LCL=BbICOKOBepOHTHbIH n p 0 rH 03 (KOJIHHCCTBO HHOCTpaHHbIX TypHCTOB, IipH6 bIBaiOlUHX B C;iy>Ke6 Hi>lX 
u e n n x ,  tw c .  H en.)

UCL=Bb!COKOBCpOJ?THblH n p 0 rH 03  (KonHHeCTBO HHOCTpaHHbIX TypHCTOB, npH 6 bIBaiOUIHX B CJiyHCeGHblX 
n e n a x ,  tw c .  Men.)

600

-100

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

P h c .  4 . I l p o r n o i i i b i c  n o K a3 aT e jiH  K O JiH necTB a H i io c ip a H iib ix  ry p n c T O B , 
u p n O b iB a io iH H x  b  cjiy>K e6H bix iic jih x  b  2 0 2 5 -2 0 2 8  ro A a x  44

44 ripoaHajIH3HpOBaHO C HCn0JIb30BaHHCM MOACJIH ARIMA
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Ha pncyH K e 5 npc/[craBJicH L.i n po rH 03H bie  noKa3aTeJiH G y /iy m n x  
TypHCTHHecKHX i[pn6fcn'HH c Hcn0JH,30BaHneM  MOflejiH fo re c a s t .  3 t h  noKasaTCJiH, 
B K jn o n a a  B e p x H H e  h h h /k h h c  ipaHHuw, 0 T p a > K a i0 T  n p o rH 0 3 b i MOAeiiH Ha 

6jiH>KaiiiiiHe ro ;ib i.
PaapaGoTamiaH Ha 2025—2028 toah nporao3H aa MOACJib ocHOBaHa Ha

aHajlH3e M aK pOJKOHOM HHCCKHX H COHHajII)[(bIX (jiaKTOpOB, CB»3aHHbIX C CeKTOpOM 
MICE, h n p e c n e f ly e T  ABe hcjim : BO-nepBbix, KOJiHHecTBeHHyro o n e m c y  n0T0K0B 
MICE; Bo-BTopbix, Bf.isiBjiennc n e p c n c K T H B H b ix  iiaiipaBJicHHH h  c o 3 ;ia iin c  6 a 3 bi 

A na cT paT erH H ecK oro  ruiaiiM poBanHsi. T aK oii i io a x o a  cn o co 6 cT B y eT  c h h v k c h h io  
H eonpeA eneH H O cra  h  pa3BHTHio ycT o iinH B oro  h  K O H K ypeH TO cnoco6H oro MICE- 
T y p H 3 M a  b c T p a n e .

T a S j i H u a  I I

ll|)oriio3in>ic j i ia ’iciiHii K O JiH n ecT B a  H H O C T p aH H b ix  TypH C TO B , 

i ip iiO M ita io n iiix  b cjiyvh-eGnbix hcjijix b 2025-2028 i o/jax45

Moaejib 2025 2026 2027 2028
KpnHHecTBO 

H H O C T p a H H b ix  T y p H C T O B , 

n p n G b iB i i iH x  c a e n o B b iM H  

iic jis im h  ( T b ic .  neji.) - 
M o a e j i b l

Forec
ast

253,88 266,76 279,65 292,53

UCL 369,92 406,29 439,30 470,09

LCL 137,84 127,24 120,00 114,97

B raGiiHnc raioKe yKasaiiM BepxHHH AonepnTCjibiibiH npeAen (UCL -  Upper 
Confidence Limit) h h h > k h h h  AOBepmeJibHbiH npeAen (LCL -  Lower Confidence 
Limit) a m  Ka*Aoro roAa. 3 t h  n o ic a 3 a T e jiH  HrpaioT B a> K iiy ro  pojib b  o n p e A e j ie H H H  

y p o B H H  iia a o K H O C T H  M O A eJiH  n p o r H 0 3 a .  O /K H A ae iC M , h t o  i i o n y Lie i iH b ie  no 
0 C H 0 B H 0 M y  n p o r H 0 3 y  n o K a 3 a T e n H  B b ip a c T y T  c  253,88 T b ic .  H e n . b  2025 r o A y  AO 

292,53 Tbic. neji. b  2028 r o A y .  3 t o  o i i i a n a c T  pocT H a  25,4% 3a 6 j i e T . Tanaa 
T e H A e H ijH a  c B H A e T e jib C T B y e T  o CTa6HJibHOM p o c T e  c n p o c a  Ha MICE-TypH3M. UCL 
(Upper Confidence Limit) -  noKa3aTejiH BepxHero AOBepHTeJibHoro npeaeJTa 
yKa3biBaioT Ha c y m e c T B e H H o e  yBCJiHHCHHe ‘iH C Jia  rypncioB npn iviaK CH M ajibH O  

SnaroiipHMTHbix c y  meciBy h d ik h x  ycnoBnax (nojiHTHHecKaa craGHJibiiocib, 
M a p K e T H H ro B b ie  C T p a T e rH H , y j iy M u ie i iH a a  H H ( |)p a c T p y K T y p a , yBCJiHHCHHe 
KOJiHnecTBa M e * A y n a p o A H b i x  B b icT aB O K ). M a K C H M a jib iib if i  nporao3 b  2028 roAy 
c o c T a B H T  470,09 Tbic. neji., h t o  Ha 65% 6ojibme n p o r H 0 3 a  MoAeJiH_l* LCL 
(Lower Confidence Limit) -  noKa3aTejiH im>KHcro AOBepHTeJibHoro ripeAena 
n o K a 3 b iB a iO T , K a K o e  C H H > K eiine  M o ic e r  H a 6 jn o A a ib C 5 i n p n  H eraT H B H O M  hjih c n a 6 o M  

pa3B H T H H  T e K y m n x  y c j io B H H . M H H H M a jib H b iH  n p 0 r H 0 3  b  2028 r o A y  cocTaBJiaeT 
109,35 Tbic. neji., b 3 t o m  c u y w a e  b m c c t o  pocTa m o v k c t  n p 0 H 3 0 H T H  pe3KHH c n a A  

(CHH>KeHHe H a  20% k  2028 roAy c 137, 84 t h c .  neji b 2025 r o A y ) .  CoraacHo
MOAenH, KOJiHHecTBO HHOCTpaHHbix TypHCTOB, riocemaioiHHx Y36eKHCTaH c 
AejiOBbiMH uejiaMH b paMKax MICE-TypH3Ma, SyneT HeyKJioHHo p a c T H .

45 ripoaHajiH3HpoBaHo c Hcn0Jib30BaHMeM MOAeJiH A R IM A
5 0

Ta6jiHua 12
Ilp0rH03Hbic pacneTHbie 3iialiciiiin iJiaKiopon. B.iiiflioiiuix Ha 

n e p c n e K T H B b i  p a 3B H T H H  M IC E-TypH 3Ma b Y 36 e K H C T a H e 46

r o A b i

Y (06m ee i h c j i o  

n p ilS b lT H H  

H H O C TpaH Hbix  

TypH CTO B, 

T blC .IC JI.)

XI ( K o j i h m c c t b o  
H H O C TpaH H bix  

T ypH CTO B, 
n p i l 6 blBIIIHX C 

A ejiO B biM H  i n 1 i n  m u .  

TbIC .IC JI.)

X2 (KOJIHMCCTBO 

M t tK /iy n a p o A iib ix  
M CpO npH H TH H )

X3 ( K o jih m c c t b o  

p ccn y fijiH K a H C K H x  

M CpO npH H TH H )

2016 2027 149,7 45 46
2017 2690,1 28,4 45 40
2018 5346,2 56,5 60 44
2019 6748,5 53,1 75 47
2020 1504,1 17,4 5 10
2021 1881,3 60,7 65 45
2022 5232,8 83,8 78 50
2023 6626,3 143,6 80 49
2024 8200 241 89 53

2025* 10595,96 253,8 90,72 76.58
2026* 11122,50 266,7 95,79 77,83
2027* 11649,07 279,6 100,86 79,09
2028* 12175,65 292,5 105,93 80,34

B TaGjinqe 13 npeACTaBjieH aHajiH3 och o b h b ix  cpaKTopoB, bjihsiioluhx Ha 
p a 3 BHTH e MICE-TypH3Ma b  Y 3 6 e K iic T a H e , npoBCA CH H biH  Ha 0 CH0 B e  s M n n p H H ecK H x  

AaHHbix 3a 2016-2024 roAbi h  nporH03Hbix [[OKasarejieH Ha 2025-2028 roAbi c 
upHMeHeHHeM m oacjih  ARIMA. B t c h c h h c  2016-2024 io ;io b  noTOK HHOCTpaHHbix 
TypHCTOB AeMOHCTpnpoBaji ycTOHHHByio TeHAeimHio pocTa. B H acT iiocra, o6 m ec  
h h c jio  TypHCTOB yBejiHHHjiocb c Gojiee hcm 2 m hju ihohob  b 2016 roA y a o  8,2
MHJIJIHOHOB B 2024 TOAy, a HHCJIO IIO C C TH iejieH  C AeJIOBWMH HejIHMH yBCJTHHHJIOCh

c  149,7 T b ic . neji. AO 241 t h c .  neji. B n c p n o A  c  2025 no 2028 t o a  MICE-TypH3M 
Y 3 6 e K H C T a H a  BCTynH T b <J>a3y 6 y p H o r o  pa3B H T H 5i: o^K H A aeT ca p o c T  HHCJia 

HH O C TpaH H bix TypHCTOB a o  10,6 MJIH H ejiO BeK  B 2025 r o A y  h  13,2 m jih  h c j io b c k  b 

2028 r o A y .  IIpornoiH pyeTca y B e jm n e H H e  HHCJia A eJiO B bix  i i o c e T H ie j ie H  c  253,8 
T b ic . h c j i .  a o  292,5 t h c .  h c j i . ,  h t o  p a c c M a T p H B a e T c a  KaK ( f ia ic io p  ycHJiCHHH p o n H  

MICE-TypH3Ma b  3 k o h o m h k c  C TpaH bi.

46 Pa3pa6oTKa Ha ochobc Hccjie^oBanHH aBTopa
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3AKJIIOHEHHE
1. MICE-Typn3M He xojibKO cnoco6cxByex pa3BHTHio namionajibnoH 

3KOHOMHKH K3K HCXOHHHK BblCOKHX flOXOJIOB, HO M nOBblUiaeT jaHHXOCXb 3a CHeX
c03flaHHH KBajiH(|)HLinpoBamiL.ix paGoHHX MecT, a xaicace o6ecnenHBaex 
ycTOHHHBoe pa3BHTHe CTpaHbi 3a cm ex npoflBHHceHHS npHpoflnoio, KynbxypHoro h 
HcxopHvecKOi'O iioxeiiuHana nocpcacxBOM MOK/iynapo/iHbix McponpHHXHH.

2. U,enec006pa3H0 H3yneHHe HHcxpyMeHxoB cxHMyjiHpoBaHHa pasBHXMM 
MICE-xypH3Ma Ha 0CH0Be onbixa 3apy6e>KHbix cxpaH c HanSojiee pa3BHX0H 
xypncxcKOH oxpacnbK) (HanpHMep, ManaH3HH h Ka3axcxaHa, peajiH3yioiijHx 
a3HaxcKyio Moaenb 3(J)(J)eKXHBHOH opraHroaiiHH MICE-xypH3Ma).

3. Bnaroflapfl npHMeHeHHio 3(|)(f>eKXHBHbix MapKexHHroBbix cxparcrHH b 
cooxBexcxBHH c KpHxepHAMH h ncjixMH no KawflOMy nanpaBJieiiHio M ICE- 
xypH3Ma C X aH O B H X bC S I B 03M 05K H H M  0 p i a i I H 3a H H 5I M C p O lip M M X M M  B b lC O K O T O  

KanecxBa, oSecneneHHe KOHKypeHxocnoco6HocxH H a  MejKflyHapoflHOM 
xypHCXHHecKOM pbiHKe 3a c h c x  noBbimcHHH jiOMbHOCxH opraHH3axopoB h 
ynacxHHKOB, ycxpaHeHHe ce30HH0CXH b xyproMe.

4 . npoaHajiH3HpoBaHbi (j)aKxopbi, BjiHHioruHC Ha )(|Kj)eKXHBH0 e pa3BHXHe 
MICE-xypH3Ma -  kojihmccxbo h hcjih xypncxoB, 3BC3/iHbie rocxHHHijbi, 
HHcjjpacxpyicrypa jyin  iipoBe^eiiHH MaccoBbix McponpHHXHii, a  xaKace 
MC/KflynapoaHbie h HauHOHajibHbie MeponpHsixHa, n pa3pa6oxaHbi M a p K e x H H ro B b ie  

cxpaxerHH nnn noBbiuieHHa npHBjieicaxejibHocxH.
5. Pa3pa6oxaHa nporpaMMa MecxHbix h MOKflynapofliibix MeponpnaxHH c 

ynexoM ce30HH0CXH xypH3Ma, c(|)opMHpoBaiibi Kpnxepnn npoBeaenHH M ICE- 
MeponpHAXHH nnsi 3Be3flHbix rocxHHHU h oGickxob Y36eKHCxaHa.

6 . Jlnsi noBhiiiicHHsi ycneuiHocxH h KOHKypeHxocnocoGHOCxH M ICE- 
MeponpHHXHH b Y 36eKHCxaHe 6bijiH pa3pa6oxaHbi cxpaxei'HnecKHe no/ixoahr Ha 
0CH0Be MOflejiH MapKexHHra mhkc 7P, a raioicc onpc/icjicHo hx bjihhhhc Ha 
y/lOBJiexBopeimocxb, flOBepne h noajibHocxb xypncxoB.

7. B hcjihx rocyyapcxBCHHoro cxMMyjinpoBaHHH npc/uipwuHMaxejieii b c(j)cpc 
xypH3Ma, a xaKwe nacxHHHoro noKpbixHH pacxoAOB xyponepaxopoB h 
rocxHHHHHbix npeanpHHXHH, y'lacxByioniHx ox hmchh cxpaHbi b MOK^yiiapoAHbix 
TypHCXHHecKHX BbicxaBKax h apMapKax, 3a c Liex rocy^apcxBa 
ycoBepmeHCXBOBaHbi KpnxepHH ohchkh  npn ox6ope xyponepaxopoB-ynacxHHKOB 
M c > K ; iy H a p o / iH b ix  xypn cxcK H x BbicxaBOK h  a p M a p o K .

8 . B paMKax flam ioro HccneflOBaHHa paspaSoxaiibi nporH03Hbie rroijasaxejiH 
pa3BHXH« MICE-xypH3Ma b Y36eKHCxaHe b 2025-2028 roabi, aHajiH3 Koxopbix
n p O B C a e H  H a  O C H O B e  C X a X H C X H K H  M a K p O S K O H O M H H e C K H X  H  C O H H a jIh H b lX  c|)aKXO pO B , 

C B H 3a H H b ix  c  c e K x o p o M  M ICE.
9. IlojiyHeHHbie Bbraoflbi h pa3pa6oxaHHbie ripaKXHHccKHC h 

Mexo/iojiorHHCCKHe npeflnoaceHra h pcKOMcnaaunn b xofle anccepranHOHHOH 
pa6oxw cymecxBeHHO pacniHpaiOT bo3mo5Khocxh pa3BHXHa xypH3Ma h 
noBbiiiicHHsi 3([)(|)eKXHBiiocxH ero ynpaBJieiiHsi.
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INTRODUCTION (Abstract of the PhD Dissertation in Economic Sciences)

Relevance and necessity of the dissertation topic. In the world economy, an 
effective marketing strategy aimed at developing MICE (Meetings, Incentives, 
Conferences, Exhibitions) tourism is an important factor in enhancing countries’ 
tourism potential, attracting investments, and diversifying the services sector. 
Through such strategies, host countries expand opportunities to host international 
events, providing impetus for modernizing infrastructure. At the same time, by 
identifying target markets, forming competitive advantages, and applying 
marketing tools in promoting MICE tourism, a sustainable tourist flow is created. 
This, in turn, has a positive impact on GDP growth, the creation o f  new jobs, and 
the strengthening o f transnational cooperation. “In 2024, the number o f tourists 
who traveled internationally exceeded 1.4 billion. This is 13 percent more than in 
2023, reflecting the stable growth trend in the global tourism sector in the post­
pandemic period. By the end o f 2025, tourism’s market share in the world 
economy is forecasted to reach 10 percent”47.

In world practice, the development and implementation o f  modem marketing 
strategies to ensure the competitiveness o f MICE tourism is considered one o f the 
important scientific-practical directions. In particular, through service quality, 
forming service packages tailored to customer needs, identifying new market 
segments, and developing targeted offers, promising conditions are being created 
for MICE tourism. At the same time, digitalization processes are increasing the 
functionality and convenience level in MICE services, enabling the analysis of 
consumer behavior and the application o f  personalized marketing approaches. 
Today, improving the scientific-methodological foundations for developing MICE 
tourism, developing comprehensive marketing strategies, developing regional and 
inter-sectoral cooperation, and ensuring service quality at the level o f international 
standards remain one o f  the urgent scientific and practical issues.

In New Uzbekistan, the tourism sector is not only an important branch o f the 
economy but also an effective contributor to ensuring population employment, 
developing the country’s infrastructure, and further improving international 
iclntions, with a unique marketing environment formed in this tourism market. As 
■ 11 .’.024, the number o f accommodation enterprises operating in the tourism sector 
mi l l i c  country is 1085, and tour operators number 2621. According to statistical 
ilnlii. in 2022, the number o f foreign tourists visiting the. republic was 5.233 
million, while in 2023, this figure reached 6.626 million,.'showing significant 
I'lowth. In January-July 2024, a total o f 4.243 million fqreign citizens visited 
i 1 • I'i kistan for tourism purposes48. Several open and closed exhibition venues that
   MICE tourism are operating. However, the organizers o f mass events
hi.I the objects where they are held do not sufficiently meet new market demands, 
• li* cooperation between the state and enterprises related to MICE tourism has not 
I  formed, there is a shortage o f specialists in the MICE tourism direction, and

•' iiii|. . n imwto-ap.org/news/worldtourismbarometer-sept2024/
'* 1 • "lit^iyn, atrof-muhitni muhofaza qilish va iqlim o‘zgarishi vazirligi huzurida Turizm qo‘mitasi ma’lumoti
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these factors negatively affect competitiveness among CIS countries. Eliminating 
these situations requires analyzing the development o f MICE tourism in 
Uzbekistan, applying innovative marketing strategies to increase competitiveness, 
improving economic incentive mechanisms, and identifying ways to effectively 
use marketing in the field.

The Decree o f  the President o f the Republic o f Uzbekistan dated January 12, 
2024, No. PF-9 “On measures to sharply increase the flow o f foreign tourists to the 
Republic and further accelerate domestic tourism”, dated July 18, 2024, No. PF- 
102 “On additional measures to improve tourism infrastructure in the Republic o f 
Uzbekistan and further increase the flow o f foreign tourists”, dated January 5, 
2019, No. PF-5611 “On additional measures for the rapid development o f  tourism 
in the Republic o f  Uzbekistan”, dated January 12, 2024, No. PQ-20 “On measures 
to develop barrier-free tourism infrastructure in the Republic o f  Uzbekistan and 
encourage it”, dated July 27, 2023, No. PQ-238 “On measures to further accelerate 
reforms in the tourism direction and effectively organize the state management 
system in the field”, the Resolution o f the Cabinet o f  Ministers o f the Republic of 
Uzbekistan dated July 29, 2014, No. 205 “On measures to further improve the 
procedure for organizing and conducting mass events”, dated December 30, 2024, 
No. 918 “On the procedure for covering the pavilion rental costs o f  tour operators 
at international tourism fairs and exhibitions”, as well as other normative-legal 
documents related to the field, this dissertation research serves to a certain extent 
in implementing the tasks set.

Relevance o f  the research to the priority directions o f the republic’s 
science and technology development. The dissertation research was carried out in 
accordance with the priority direction o f  the development o f  science and 
technologies o f  the republic “Spiritual-moral and cultural development o f a 
democratic and legal society, formation o f  an innovative economy” .

Degree of study of the problem. The main scientific researches on MICE 
tourism were significant between 2003-2016. Theoretical issues o f  MICE tourism 
marketing are reflected in the scientific researches o f  foreign researchers such as 
J.R. Brent and I.Geoffrey, D.Buhalis, D.Chaffey & Ellis-Chadwick, F.Ellis- 
Chadwick, A.S.Dick & K.Basu, D.Getz, J.Gretzel, J.Stienmetz, V.Bellasz, P.Kotler 
& K.L.Keller, C. Lovelock & J.Wirtz, V.T.Middleton, R.M.Morgan & S.D.Hunt, 
A.Parasuraman, V.A.Zeithaml & L.L.Berry, J.R.Ritchie, B.Ritchie, G.I.Crouch, 
M.R.Solomon49 and other economists. «

49 Brent J. R. and Geoffrey I. The competitive destination : a sustainable tourism perspective RITCHIE, 
Crouch Wallingford, xvii, 272, 2003 CABI publishing; Buhalis, D. (2000). Marketing the competitive destination ol 
the future. Tourism Management, 21(1), 97-116.; Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing 
Strategy, Implementation and Practice. Pearson.; A. S.Dick & K.Basu (1994), Customer Loyalty: Toward | i i  
Integrated Conceptual Framework. Journal o f  the Academy o f  Marketing Science, 22(2), 99-113.; D.Getz, (2008) 
Event tourism: Definition, evolution and research. Tourism Management, 29(3), 403-428.; U.Jahon Gretzel, (2021) 
J.Stienmetz, V. Bellasz, Zsuzsa Szent Istvan, P.Kotler, K. L. Keller, (2014). Marketing M anagement (15th cd.) 
Pearson Education; P.Kotler Marketing places. Attracting investments, enterprises, residents and tourists to cition, 
communes, regions and countries o f  Europe. SPb., 2005.;P.Kotler On M arketing Mastering M odem  Marketing Ibl
Competitive Advantage Written by Bookey; C.Lovelock & J.W irtz (2016). Services Marketing: People, 
Technology, Strategy (8th ed.). Pearson.; C.Lovelock, & J.W irtz (2016). Services Marketing: People, Technology,
Strategy (8th ed.). Pearson.; V. T. C. Middleton, (1994). Marketing in travel and tourism. Butterworth-Heinemnmi
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In the Commonwealth of Independent States, this has been thoroughly studied 
by scholars such as S.V. Mitrofanova, O.G. Pyankova, T.Ergunova, 
N.A.Jabreyeva, K.Khafizova, E.D.Shetinina, S.Dagman, V.G.Shuxova,
F.B.Oligova, E.G.Ershov, V.Mitrofanova, S.G.Pyankova, B.O.Taipakova, S.A. 
Globova50. In these studies, attention has been paid to evaluating the factors 
influencing the development o f  MICE tourism by scholars.

In Uzbekistan, the theoretical issues o f developing the tourism sector, 
including improving the use o f  marketing strategy in the tourism sector, are 
reflected in the scientific works o f  scholars such as A.A.Eshtaev, B.Navro‘z-Zoda, 
M.K.Pardayev, I.S.Tuxliyev, A.Abdullayev, N.T.Tuxliyev, O.H.Hamidov, 
M.T.AIiyeva, S.Safarova, A.T.Mirzayev, A.N.Norchayev, Sh.S.Sayfutdinov, 
M.S.Qosimova, Sh.J.Ergashxodjaeva, A.N.Samadov, R.A.Allayorov,
G.S.Sa’dullaeva, Sh.R.Ruziev51.

Connection o f the dissertation research with the scientific research 
activities of the higher education institution where it is being conducted. The 
dissertation research was carried out within the framework o f  the scientific project 
in accordance with the scientific research work plan o f Tashkent State University 
o f Economics on developing comprehensive indicators for evaluating the regional 
development o f the tourism sector in the Republic o f Karakalpakstan (Takhtakupir, 
Khojayli, Ellikqala).

The purpose of the research is to develop proposals and recommendations 
lor improving the marketing strategy for developing MICE tourism in Uzbekistan.

Objectives of the research:

I' M Morgan, & S. D. Hunt, (1994). The Commitment-Trust Theory o f  Relationship Marketing. Journal o f 
1 I ml. riing, 58(3), 20-38.; A.Parasuraman V. A. Zeithaml &  L.L.Berry, (1988). SERVQUAL: A  M ultiple-Item Scale 
Imi M anuring Consumer Perceptions o f  Service Quality. Journal o f  Retailing, 64(1), 12-40.; J. R. B Ritchie & G. I.
• minli. (2003). The Competitive Destination: A Sustainable Tourism Perspective. CABI Publishing.; J. R. B 
Milt liir & G. I. Crouch, (2003). The Competitive Destination: A Sustainable Tourism Perspective. CABI 
I 'ill *1 lulling,; M. R. Solomon, (2017). Consumer Behavior: Buying, Having, and Being (12th ed.). Pearson.

10 K., Khafizova The analysis o f  MICE tourism development in the world and in Uzbekistan, ISMA 
I 'm u i •.llv -2019.; E.D Shetinina and S.Dagman (2018). Integrated marketing methods o f  regional tourism 
!»•» • lnpmont as a factor o f socio-ecological and economic stability o f  the region. Russian Journal o f  
I    iinu'Nhip, E.B LHep6HHa h EropoBa C.II. Tpa/jocTpoHTejiLHue acneKTU pa3BHTH» mmycTpnn
• i HiMu.MocKBa-2019.; <D.E. O jw roB a MapKCTHHTOBaa CTpaTcrna KaK HHCTpyMCHT pa3BHTHa c(J)epu 
t > |nt< iii'irwiHx ycjiyr peiMOna, PocTOB-Ha-̂ OHy, 2003.; EX EpmoB PerHOHajibHbiH TypncrHHecKHH
•  ..............   •>jieMCHT CTpaTerHH MapKeTHHra TeppHTopHH: <j>opMHpoBaHHe, oijeHKa, Hcn0Jii>30BaHHe

 I" <|n'pUT-2023.; B. MmrpotjjaHOBa , C. TpHropbeBHa, O.IlMHKOBa, T. EpryHOBa, H. )Ka6peeBa
Ml .... . imr MICE-ycJiyr KaK HCTOTOHKa oGecneHerata ycToibiHBoro pa3BHTHH nejiOBoro Typw3Ma b peraoHe
" I  H I ui|iiikova, (2023). Analysis o f  the interaction o f  M ICE tourism development factors (the case o f  Astana
   ii/nMiNtun). GeoJoumal o f  Tourism and Geosites.

" A A I • shtaev Globallashuv sharoitida turizm industriyasini boshqarishning marketing strategiyasi 
' i Imi.iii UcNpublikasi turizm tarmog‘i misolida). Doctor o f  science dissertatsiya avtoreferati -Samarqand. tt||U

'I' i •! I if inhxudjayeva Innovatsion marketing darslik “Iqtisodiyot” -  2019.; R.A.Allayorov Hududiy 
I""  " -in I.udan sam arali foydalanishning m arketing  strategiyasi. (PhD) Avtoreferati-Toshkent-2023.; B.

 '-"In Hie D estination M arketing  D evelopm ent o f  R elig ious T ourism  in U zbek istan (2016), SH.
i m  I luri/jn  orqali Q o‘qon shahrining turistik salohiyatini targ’ib qilish usullari 2023, A.N Norchayev

• m » ........  • iu i< l>paTy3H JiM acnH H H r m aK Ju ia H H in  B a  pHBOTKJianHm  T e n z te n n H Ju ia p H . I . f . d .  d i s s - T . ,2 0 2 1 . ;
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studying the theoretical foundations and methodological aspects o f  using 
marketing strategies in developing MICE tourism in the international tourism 
market;

researching the methodological aspects o f  using marketing strategies in the 
regional development o f  MICE tourism;

studying foreign experience in developing MICE tourism and generalizing the 
principles o f application in Uzbekistan conditions;

analyzing the development status o f  MICE tourism in Uzbekistan; 
identifying the potential o f  MICE tourism in Uzbekistan and innovative 

marketing opportunities in its development;
identifying opportunities for using marketing strategies in forming modem 

infrastructure for MICE tourism in Uzbekistan;
improving the use o f marketing mix strategies in developing MICE tourism in 

Uzbekistan;
developing state economic incentive mechanisms for promoting MICE 

tourism in Uzbekistan;
analyzing forecast indicators o f factors influencing the prospects for 

developing MICE tourism in Uzbekistan;
The object of the research is tourist enterprises engaged in “MICE-tourism” 

in the Republic o f  Uzbekistan.
The subject of the research is the social-economic relations arising in the 

process o f  using marketing strategy for developing MICE tourism in Uzbekistan.
Methods of the research. In the dissertation work, scientific abstraction, 

field and desk researches, statistical analysis, expert evaluation method, SWOT 
analysis, questionnaire surveys and factor analysis, PLS-SEM analysis methods, 
and AR1MA model were used.

The scientific novelty of the research consists o f the following: 
according to the methodological approach, the economic content o f  the 

“MICE tourism” concept has been improved in terms o f a strategic tourism 
segment that provides inter-sectoral cooperation o f tourism services through 
organizing and conducting conferences, international conventions, congresses and 
forums, as well as exhibitions, increases regional economic activity, and enables 
the growth o f  the country’s gross domestic product through the multiplicative 
effect o f tourism expenditures;

a proposal has been substantiated for forming a special register, based on 
modem infrastructure in the republic for organizing “MICE tourism” in 
Uzbekistan, including conference halls with more than 200 seats, hotels meeting, 
international standards, exhibition pavilions, and logistics objects, and creating n 
potential map o f  MICE objects by regions according to the main requiremeni 
criteria for evaluating these objects;

in evaluating the impact o f  marketing strategies on the development ol 
“MICE tourism” through structural equation modeling using the partial lc.r.i 
squares method, the mutual influence levels o f path coefficients have been bas< ■ I
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on criteria “very weak” (0 -  0.10), “weak” (0.10 -  0.30), “medium” (0.30 -  0.50), 
“strong” (0 .5 0 -  1.00);

forecast indicators o f  main performance indicators up to 2028 have been 
developed through econometric models o f factors influencing the impact o f 
marketing strategy on the development o f  MICE tourism in Uzbekistan.

The practical results o f the research consist o f  the following: 
the theoretical foundations and methodological aspects o f  using marketing 

strategies in developing the MICE tourism industry in the international tourism 
market have been studied;

an improved definition has been proposed by substantiating the essence of the 
“MICE tourism” concept;

foreign experiences in developing MICE tourism have been studied, and 
principles o f application in Uzbekistan conditions have been identified and 
generalized;

the development status o f  MICE tourism in Uzbekistan has been analyzed; 
the development potential o f  MICE tourism in Uzbekistan has been studied, 

imd innovative marketing opportunities have been identified;
criteria for evaluating starred hotels and conference centers in Uzbekistan 

luvc been developed, and MICE objects have been evaluated;
marketing mix elements strategies have been modeled in developing MICE 

tourism in Uzbekistan, and results have been identified;
forecast indicators o f  factors influencing the prospects for developing MICE 

tourism in Uzbekistan have been identified;
The reliability of the research results. The reliability o f the results in the 

ii ' inch is determined by comparative and critical analysis o f  the scientific 
ili' metical views o f well-known economists on marketing principles, studying and 
P 'nuali/.ing advanced foreign experience, based on official sources o f  information 
Inr.r',, including legislative and normative-methodological documents of the
I uiiiisni Committee under the Ministry ofEcology, Environmental Protection and 
| I mi.iic Change of the Republic o f Uzbekistan, sources o f  the Uzexpocenter
II nl Ii mill Exhibition Company, status o f  starred hotels, analysis o f  official 
"iiilUllcal data.

I lit- scientific and practical significance o f the research results. The
i' Millie significance o f the research is determined by the in-depth study o f  the 

• I" "n th .il foundations o f  marketing strategy related to the development o f  MICE
 ................ Uzbekistan and the development o f  a conceptual approach adapted to
MMllinull conditions. The research results serve to distinguish MICE tourism from 
luiilllliiiml types, substantiate the connection between marketing strategies and 
ii . i i  i m I In,Hiding, as well as form elements o f strategic planning and positioning.

I Ii' practical significance o f  the research results lies in the fact that the 
11 in In i n n  and proposals put forward in it serve to develop evaluation criteria and 
H" nl i line, i i i i \  strategies for developing MICE tourism in Uzbekistan. This creates 
M n  1 11 h i  il  n  ■ for attracting foreign organizers, increasing competitiveness, 
itinn ilh iiliif, international cooperation, coordinating the activities o f  state
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agencies, tourism agencies, and the private sector, effectively using innovative 
marketing tools, diversifying tourism products, and developing modem 
infrastructure.

The implementation of the research results. Based on the scientific results 
developed on the marketing strategy for developing MICE tourism in Uzbekistan:

according to the methodological approach, the theoretical and methodological 
materials on improving the economic content o f  the “MICE tourism” concept in 
terms o f  a strategic tourism segment that provides inter-sectoral cooperation o f 
tourism services through organizing and conducting conferences, international 
conventions, congresses and forums, as well as exhibitions, increases regional 
economic activity, and expands the country’s gross domestic product through the 
multiplicative effect o f  tourism expenditures, have been used in preparing the 
recommended textbook “Electronic Marketing in Tourism” for higher education 
institution students (Order o f  the Rector o f  Tashkent State University o f 
Economics dated October 24, 2022, No. 328, registration number 328-046). As a 
result o f implementing this scientific proposal into practice, opportunities have 
been created to expand students’ theoretical knowledge on the “MICE tourism” 
concept improved in terms o f  strategic tourism segment;
the proposal for forming a special register based on modern infrastructure existing 
in the republic for organizing “MICE tourism” in Uzbekistan, including conference 
halls with more than 200 seats, hotels meeting international standards, exhibition 
pavilions, and logistics objects, and creating a potential map o f MICE objects by 
regions according to the main requirement criteria for evaluating these objects, has 
been used in the “Concept for the Development o f the Tourism Sector in the 
Republic o f  Uzbekistan in 2019-2025” adopted for developing the tourism sector 
in the country for the purpose o f  developing tourism and related infrastructure in 
the regions o f  the republic (Reference No. 03-10-17-10324 issued on October 6, 
2025, by the Tourism Committee under the Ministry o f  Ecology, Environmental 
Protection and Climate Change o f  the Republic o f  Uzbekistan). As a result o f 
implementing this scientific proposal into practice, opportunities have been created 
for forming a special register based on existing modem infrastructure objects in 
Uzbekistan and creating a potential map o f  MICE objects by regions;

the proposal for basing the mutual influence levels o f path coefficients in 
evaluating the impact o f  marketing strategies on the development o f  “MICE 
tourism” through structural equation modeling using the partial lesfSt squares 
method on criteria “very weak” (0 -  0.10), “weak” (0.10 -  0.30), “medium” (0.30 
-  0.50), “strong” (0.50 -  1.00) has been used in implementing the stages of 
creating content on types o f  tourism such as historical, cultural, gastronomic, 
medical and health, archaeological, ecological, and extreme tourism o f Uzbekistan 
in foreign countries, based on the requirements o f target markets (audience) for the 
tourism brand envisaged in the Decree o f  the President o f the Republic of 
Uzbekistan dated July 18, 2024, No. PF-102 “On additional measures to improve 
tourism infrastructure in the Republic o f Uzbekistan and further increase the flow 
o f  foreign tourists” (Reference No. 03-10-17-10324 issued on October 6, 2025, by
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the Tourism Committee under the Ministry o f  Ecology, Environmental Protection 
and Climate Change o f  the Republic o f  Uzbekistan). As a result o f  implementing 
this scientific proposal into practice, opportunities have been created for basing the 
mutual influence levels o f  path coefficients in evaluating the impact o f marketing 
strategies on the development o f  “MICE tourism”;

the forecast indicators developed up to 2028 for main performance indicators 
through econometric models o f  factors influencing the impact o f  marketing 
strategy on the development o f  MICE tourism in Uzbekistan have been used in 
implementing the tasks o f transforming tourism into a strategic sector o f the 
national economy, diversifying tourism services and improving their quality, as 
well as improving tourist infrastructure, including attracting foreign investments 
and conducting effective advertising marketing works, in the “Concept for the 
Development o f  the Tourism Sector in the Republic o f  Uzbekistan in 2019-2025” 
adopted for developing the tourism sector in the country (Reference No. 03-10-17- 
10324 issued on October 6, 2025, by the Tourism Committee under the Ministry of 
Ecology, Environmental Protection and Climate Change o f  the Republic o f 
Uzbekistan). As a result o f  implementing this scientific proposal into practice, 
opportunities have been created for ensuring mutual coordination between 
marketing strategy factors influencing the development o f  MICE tourism in 
Uzbekistan and main performance indicators.

The approbation of the research results. The research results have been 
discussed and approved at 2 international and 3 national scientific-practical 
conferences.

The publication o f the research results. Within the framework o f  the 
dissertation topic, 15 scientific papers have been published, including 6 in local 
journals, 4 in foreign journals, and 5 conference abstracts.

The structure and volume of the dissertation. The dissertation consists of 
mi introduction, three chapters, a conclusion, a list o f references, and appendices.
Hie total volume o f  the work is 150 pages.
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