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Mazkur darslikda menejment fanining predmeti, obyekti va metodi, menejment
nazariyasining shakllanishi va rivojlanishi, boshgaruv maqgsadi va funksiyalari, boshgarishning
tashkiliy tuzilmalari, boshqgarish usullari, boshqaruv garorlari va uning mohiyati, menejmentda
motivlashtirish, boshgarishda axborot va kommunikatsiya, marketingning nazariy asoslari,
marketing tizimida axborot ta’minoti, marketing mubhiti, bozorni va iste’molchilarni o‘rganish,
marketing tizimida tovar, narx siyosati, kommunikatsion siyosatga oid masalalar batafsil yoritilgan.

Darslik namunaviy o‘quv dasturi asosida tayyorlangan bo‘lib, oliy o‘quv yurtlarii talabalari
aspirantlari va o‘qituvchilari, ilmiy xodimlar, rahbar va mutaxassislar uchun mo‘ljallangan.

B 5ToM yueOHMKE MONTHOCTBIO PACKPBITBI NPEAMET, OOBEKT W METOJA JAUCHUIUIMHBI
MEHEPKMEHTA, MPoOJIeMbl (POPMHUPOBAHUU M PA3BUTHS TEOPUH MEHEDKMEHTA, Ielb U (DYHKIIUU
YIPABICHUS, OPraHU3aLUOHHbBIE CTPYKTYPhl YIPaBJICHUS, METO/Abl YIPABJICHUS, YIPABICHYECKHUE
pelIeHUs M WX CYIIHOCTh, MOTHBHPOBAaHHEC B MCHCIDKMEHTE, MHPOpPMAIUS M KOMMYHUKAIHS B
yIPaBJICHUH, TEOPETUYECKHUE OCHOBBI MapKeTHHra, MH(OpMalHUOHHOE OOecleYeHHe B CUCTEME
MapKeTHHIa, MAapKETHHTOBas cCpena, MpoOJieMbl M3y4eHHsS pbIHKA W TOTpeOuTeneld, ToBap U
LIEHOBAs MOJIUTHKA B CHCTEME MAPKETHUHIa, KOMMYHUKAIIMOHHAs MTOJIUTHKA.

JlaHHBIN y4eOHHUK TIOTOTOBIICH HA OCHOBE THIIOBOW YY€OHOW MPOTrpaMMbl U TIPEIHA3HAYCHO
JUISL CTYJI€HTOB, aCIIMPAaHTOB U IPENoJiaBaTesieil By30B, HAYYHBIX COTPYJHUKOB, PYKOBOAMTENEH U
CIELUAJIUCTOB.

There’re full described the problems in this textbook such as an item, object and method of
management discipline, forming and developing of management theory, object and functions of
management, the managerial organizational structures, management methods, a nature of
managerial decisions, motivation in management, information and communication in management,
the theoretical bases of marketing, information supply in marketing system, marketing environment,
market and customer’s study, product in marketing system, price policy and communication policy.

This textbook prepared on the base of typical academic program might be very interesting
for the students, master’s program students, post graduate students and teachers of higher
educational schools, managers and specialists.
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