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~ ~muradov A.Sh.,Qosimova M.S., Safarov B.J., Musaeva Sh.A. 
• Marketingni boshqarish. O'quv qo'llanma. -Toshkent, 2006 y. bet. 

Ushbu o'quv qo'lianmada keng qamrovlilik sharoitida marketingni 
boshqarishdagi asosiy tendensiyalari, iste'molchilar ehtiyojlarini qondirishning asosiy 
omillari, marketing kontsepsiyalari, bozor imkoniyatlari tahlili, marketingni 
rejalashtirish, markcting strategiyasini ishlab chiqish, marketingni tashkil etish, 
marketing nazorati kabi masalalarni yoritib berishga katta ahamiyat berilgan. 

Tovar siyosatini boshqarish, savdo markasi, baho siyosatini boshqarish, 
chakana va ulgurji savdoni boshqarish, marketing logistikasi, markcting 
kommunikatsiyalari kompleksini yaratish va boshqarish masalalari atroflicha yoritib 
berilgan 
Qo'lianma oliy o'quv yurtlari talabalariga. magistrlar, aspirantlar, tadbirkorlar hamda 
marketingni boshqansh fani bilan qiziquvchi kcng kitobxonlar ommaslga 
mo'ijallangan. 

Ma'sul muharrir iqtisod fanlari doktori, professor D.M.Muxiddinov. 
Taqrizchilar: iqtisod fanlari nomzodi, dotsent A.N.Samadov. 

iqtisod fanlari nomzodi, dotsent I.Axmedov. 

lie"'IYPlillOB A.W., Ka(,blMoaa M.e., Ca4jlapoB 1i.)I(., MycaeBII W.A. 
YnpaBJIenlie Map"eluurOM. Y'lefinoe lIoc06l1e. -TaullcellT, 2006 r Cl·p. 

B !IaHHOM Y'lc6uo).l noc06Hc HlnaralOTC~ TaKHC BOnpocbl KaK. OCIIOllllhlC ICII}ICIIUIIII 

ynp3BncuH~ MapKCTltlll"O).I B ycnoBII~x rno6anHlallllH. OCH08ltbiC q131(TOPbl YilOllllCTIIOPCHIiH 

flOTpe6HOCTCH nOTpc611 rcneii. KOHuenUIIH ).IapKCTIIHra. altanll] PblIlU'llIbl\ HU]).IU)f(IIUC '.:ii. 

flllaHllpo8311He MapKclIllira. palpa60TK3 MapKcTHHru80H cTpaTcrHH. Up' amna"HH ).IapKCTHll1 a. 

KOIiTpom. MapKCTIIII,.a. 110,1p06Ho OCoCIIICIII>1 TaKllc. 8onpochl KaK. )""P'III.IC"II( TOllaplloii 

1I0nHTHKII. ToprollaH \tapKa. ynpa8ncHHe UCH080H lIonHTHKoH. YllpaoJICllltC POIIIH'IIloil II OIlTOIIOi"l 

Topro8ncH. MapKCTltlll"OIIaH .~orHCTHKa. CO'IJlallHC II ynpa8ncIIHc KOMII:ICKca MapKc'"lIrOIl"'\ 

KOMMYRIIKaUHH. Y'lc611"c IIoc06I1C npc!llta'lIla'ICU IUI~ CTY!lCIITOB. ManICTpoH II ,Kllllp .. 111011 BY·IOII. 

a TaKlKC npe!lnpltlllt\la ICJlHM H OCCM HIITCpeCY'OIUIIMCH 1I0llPOC3MII ynpau;lclIlIH MapKeTIIIII 3. 

OTBernB(,lIIlbI'l peillll,-IOP: HOKTOP 'JKOIiOMII'lc!CKIIX lIaYK. npoljleccop)1. M. MYXIlIL1HIIOO. 

1'('11('11 1('1111,1: K3I1HH.~aT JKOIIOMH'ICCKHX ltaYK. 1l0llCIIT 1\.11.("a.\I'l;IoII 

Kall}Jltllar )KOItOMH'lCCKHX lIaYK. lIOIICIiT ~l.l\.\MC:I"" 

Bekmuradov A.Sh., Kasimova M.S., Safarov B.J., Musaeva Sh.A. 
Management of marketing. The manual.- Tashkent. 2006, pages. 

In data educational the grant such questions as, the basic tendencies of 
management by marketing in conditions of globalization, major factors of 
satisfaction of needs of consumers are stated, to the concept of marketing, the 
analysis of market opportunities, planning of marketing, development of markelrng 
strategy, the organization of marketing, the control of marketing The questions as, 
management of commodity policy. the trade mark, management of a price policy. 
management of retail and wholesale trade, marketing logistics. creation and 
management of a complex of marketing communications in detail are taken. 

The manual IS Intended for students, masters and post-graduate students of 
high schools, and also to businessmen and all are interested by questions of 
management of marketing. 

The Editor·in·chief: Doctor of Economics, professor D.M.Muhlddinov 
Reviewers Cand.Econ.Sci., senior lecturer A.N.Samadov. 

Cand Econ.Sci .. senior lecturer I.Axmedov. 
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