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O‘zbcekiston Respublikasi Oliy va o‘rta maxsus, kasb-hunar ta’limi o‘quv-
metodik birlashmalar faoliyatini Muvofiqlashtiruvchi Kengash tomonidan
“Marketing” ta’lim yo‘nalishi talabalari uchun o‘quv qo‘llanma sifatida
tavsiya etilgan
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muradov A.Sh.,Qosimova M.S., Safarov B.J., Musaeva Sh.A.
Marketingni boshqarish. O'quv qo’llanma. -Toshkent, 2006 y.  bet.

Ushbu o'quv qo'llanmada keng qamroviilik sharoitida marketingni
boshqarishdagi asosiy tendensiyalari, iste'molchilar ehtiyojlarini qondirishning asosiy
omillari, marketing kontsepsiyalari, bozor imkoniyatlari tahlili, marketingni
rejalashtirish, marketing strategiyasini ishlab chigish, marketingni tashkil etish,
marketing nazorati kabi masalalarni yoritib berishga katta ahamiyat berilgan.

Tovar siyosatini boshqarish, savdo markasi, baho siyosatini boshqarish,
chakana va ulgurji savdoni boshqgarish, marketing logistikasi, marketing
kommunikatsiyalari kompleksini yaratish va boshqarish masalalari atroflicha yoritib
berilgan.

Qo’llanma oliy o'quv yurtlari talabalariga, magistriar, aspirantiar, tadbirkorlar hamda
marketingni  boshgarish fani bilan giziquvchi keng kitobxonlar ommasiga
mo’'ljallangan.
Ma'sul muharrir: iqtisod fanlari doktori, professor D.M.Muxiddinov.
Tagrizchilar: igtisod fanlari nomzodi, dotsent A.N.Samadov.
igtisod fanlari nomzodi, dotsent [ Axmedov.

Bexviypaaos ALl ., Kacuimosa M.C., Cadapos b.XK., Mycacsa LI.A.
Yupamacune mapserimurosm. Yucbuoc nocobue. -Tamkenr, 2006 r  crp.

B nanHom y4eOHOM mocofHe H3INaraloTcs TakHe BOMPOCHI KaK, OCHOBULIC TCHACHUITH
yNpPaBNeHHA MApPKETHIHIOM B YCMOBHAX rnoGanu3aliH, OCHOBHBIC (AKTOPLI  YOBJICTBOPCHITA
MoTpeOHOCTER NMOTPCOMTCNEH, KOHUCTILIH MAPKETHHIA, aH@IH3  PLITOYNLIN  BOIMOAHOCICH,
NAaHHPOBAHHE MAPKCTHING, pa3paboTKa MAPKCTHHIUBOH CTPATErHH. OPIAlHIALHA MAPKCTHIN A,
KOHTPOAL MapkeTHitra. [loapoBHo ocBelnesint TakHe BOMPOCH! KaK. yHPARICHHe TOBapioit
NONHTHKH, TOProBas MapkKa, ylpaBlcHHE LUEHOBOA HOTHTHKOR, yOPABICHHC POIHUNIONA H ONITOROI
TOProBNEA, MapKCTHHIOBAN NOFHCTHKA, CO1JalMe M YNPABACIHC KOMILICKCA MAPKETHHIOBLIN
KOMMYRHKAUHA. YuycOioe nocobue npeanasiaticli JUA CTyacton, MarHCTpos i acitMpaliton By 10n.
a TAKXKC NPCANPHIIHMATCIAM H BCEM HHTCPCCY IOWLHMCH BOTIPOCAMH YIIPAKICIHHA MAPKCTHNIY.
OTBercTBCHNLI PEIAKTOP: HOKTOP IKOHOMHYECKNX t11ayK, npodeccop JI.M. Myxiuannos.

Peucisenrnl: Kanauaat JkonoMuieckux nayk, aouent AdL.Cavaon.
KaliJIHAaT JKOHOMHYCCKHX Hayk, aottent H.Axmeon.

Bekmuradov A.Sh., Kasimova M.S., Safarov B.J., Musaeva Sh.A.
Management of marketing. The manual.- Tashkent. 2006, pages.

In data educational the grant such questions as, the basic tendencies of
management by marketing in conditions of globalization, major factors of
satisfaction of needs of consumers are stated, to the concept of marketing, the
analysis of market opportunities, planning of marketing, development of marketing
strategy, the organization of marketing, the control of marketing. The questions as,
management of commodity policy, the trade mark, management of a price policy,
management of retal and wholesale trade, marketing logistics. creation and
management of a complex of marketing communications in detail are taken.

The manual 1s intended for students, masters and post-graduate students of
high schools, and also to businessmen and all are interested by queslions of
management of marketing.

The Editor-in-chief: Doctor of Economics, professor D.M Muhiddinov

Reviewers: Cand.Econ.Sci., senior lecturer A.N.Samadov.

Cand Econ.Sci., senior lecturer |. Axmedov.
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