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_ Ergashxodjayeva Sh.Dj., Qosimova M.S., Yusupov M.A, Marketing. Darslik
- T.: «IQTISODIYOT», 2018. - 315 bet.

Ushbu darstikda marketingning ijtimoiy-igtisodiy asoslari, funksiyalari, vazifalari va turlari,
marketing tadqiqotlari va axborot tizimi, marketing tizimi, strategik marketing, talabni qondirishni
tadqiq qilish va prognoz gilish, bozor segmentssiyasi va tovami bozorda pozitsiyalashtirish,
raqobatli strategiyalar, tovar, narx, sotish va kommunikatsiya siyosatlari, interaktiv marketing kabi
dolzarh muammolar batafsil bayon etilgas. Shuningdek, ushbu darslikda izohli log*at, mavzular

bo*yicha testlar keitirilgan.
Mazkur darslik bakalavriatning barcha ta’lim yo*nalishi talabalari uchun mo‘ljaliangan.
Mas’ul muharrir: u.¢.1., npod.b.Xoanes
Tagrizchilar: u.¢.a., npod. M.Hxpamos

u.¢.a., npog. A.Cyionon

Jpramxoaxaess UL1x., Kacumosa M.C., 1Ocynos M.A. Mapxerunr. -T.:
«1QTISODIYOT». 2018.- 315 ¢.

B naunom yucOuMke noapoGHO oOcBeuleHB aKTYalbhWe NPOONEMb KaK COUHanbHO-
IKOHOMHUECKHE OCHOBM, (QYHKUHH, 3a8MM H BHAB MADKETHHIS, CHCTEM3 MApKETHHTOBHX
HCCREROBAHMH M HHQOPMAUHOHHMAS CHCTCM3, CHCTEM3  MAapKCTHHIA,  HCCACXOBaHHE
YROBACTBOPEHUR H BPOTHOSHPOBAHHE CNPOCE, PHHOUHAA CErMCHTAUMS H TOIMUMOHNDOBAHHE
TOBAPA Ha PHHKE, KOHKYDEHTHHIC CTPATETHH, TOBAPHAS, LICHOBAR, COTOBAY H KOMMYHHKAIBONHAS
ROMHTHKH, HHTCPAKTHBHHLIA MapKeTHHT. B nansoM yueOruke Taioke NPMBOASTCH Fioccapuil,
TECTH 110 TEMAM.

Jlannnit yucGHAK RpeqHAsHAYCH A4 CTYACHTOB 110 BCCM HaNpaBRCHHAM GakanaBpHaTa.

Qrsercrennnili peasxrop: A3, apod.b.Xonses
Penenzentsl: a.3.8., npod.M.Hxpamon
A1, apod.J.Cyonos

This textbook details actual problems as socio-economic bases, functions, tasks and types of
marketing. system of marketing research and information system, marketing system, research of
satisfiction und forecasting of demand. market segmentation and positioning of goods on the
marker. compettive strategies. commodity, price , marketing and communication policies,
interactive marketing. This tatorial also provides a glossary, tests on topics.

This textbook is intended for students in all areas of the undergraduate program.
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