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O*ZBEKISTON RESPUBLIKASI OLIY VA O'RTA MAXSUS
TA'LIM VAZIRLIGI

TOSHKENT DAVLAT IQTISODIYOT UNIVERSITETI

M.S. QOSIMOVA,
L.T. ABDUXALILOVA

MARKETING TADQIQOTLARI

o zbekmon Respublikasi Ohy va 0 'rta maxsus, kasb-hunar ta'limi o ‘quv-metodik birlashmalar
faoliyatini figlashtiruvchi Kengash idan " Marketing " ta’lim yo 'nalishi talabalari uchun
o'quv qo Nanma sifatida tavsiya esilgan. 2007-yil 28-may 113-sonli buyrug ‘i asosida berilgan.
089! -guvohnoma asosida tavsiya etilgan
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Qosimova M.C., Abduxslilova LT. Marketing tadqiqotiari: O‘quv qo‘llanma - T.:
Hxruconudr, 2012.- 157 b.

Ushbu 0’quv qo'llanmada marketing tadqiqotlarining mazmuni, nazariy asoslari, marketing
axboroti va tadqiqoti tizimi, mnrkenngnmg tashqi muhiti, iste’mol hozondn xnnd.orlu xafti-
harakatini o'rganish, marketi qiqotining yo'nalish va uslublari dqiqotini tashkil
ctish, to'plash uslublari, bozor _,"_' va talabni bash qilish kabi dolzarb mavzular
batafsil bayon elilgnn. Shuningdek, ushbu ma’ruza matnida marketing fanidan atamalar lug'ati ham
berilgan. Ushbu o‘quv qo‘llanmada fan bo'yicha yangi pedagogik texnologiyani qo'liash bo'yicha
uslubly ko'rsatma, mfonnnulon texnologiyani qo‘llash, BMI va MDlar bo’yicha 25 ming

fanga li lar keltirilgan. Mazkur o*quv qo‘llanma mstni “Marketing”™ ta’lim
yo'nelishlari talabalari uchun mo *1jaliangan.
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Kacumona M.C., Abxyxananoss J1.T. Heenenonsune mapxeranrs: Yacnoe nocobme. -
T.: Uxtucoandr, 2012. - 158 crp.

B nawnoM ydcOHOM nNOcoOHMH HINErBIOTCA THKMC TEMM, KAK CYMHOCTE HCCACAORAHNA
MADKCTHHIT, TCOPCTHYECKHE OCHOBAHHE. CHCTEMS MCCTENOBAHHE MApKeTHHra uH(opumauws,
BHCITHAN CPeA MADKETRRIG, HIYYCHRE MOBeficHHe MOKYNATCARA A2 NOTPCONTEMLCEOM puiwke,
NCTOAR W P MBPKCTHHTE, OPRHHMIME HCC/CAOBAHWE MAPEETHHIA,
MeTonu cGopa madop p JAHME MHPOTY R cnpocu PHAKa B ApyTHe. Taxwe BEmMOYEH
TEPMHHONOTHYCCKAA CIOBAPH NO MAPKETHATY.

Imo yuebHoe nocobue npennaiHaxeno anm ctyacHtos 0By no OCTH
MBPKETHIIT,

OTsercraensuii peqaxTop: K.2.K., 2on. Ipramxoxxsnena UK.
PeuemenTu: £.3.4., npod. Kammnoss & K.
A).a., npod. Paxmmona JLH.

Kasimova M.S,, Abd-lulllllwn L.T. Marketing research — T.: Hxruconubr, 2010, 158 p.

The of i h, the aretical basis, the system of marketing rescarch and
informations, the otside of mnrkcung. study of conmmcr L) behnvnour in the consumer market,
hods and directions of marl ganizing of h, the hods of

gathering informations and such lherncs as predictions of di d lnd id of the market ere

stated here. Terminological dictionary of marketing is also given. This handout is for students
whose speciality is mnrkﬂmg
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