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Ushbu o'quv qo'lIarunada marketing ladqiqotl.iniag murnuni. nazariy ..... Iari. marketiq 

axboroti va tadqiqoti lizimi. markctingniq whqi muhiti. iSle'mol bozorida xaridorlar .... i· 
harakalini o·rganish. markeling ladqiqolining YO'nalish va uslublari. marketing tadqiqolini whkil 
clish, axborol lo'plash u.lublari, bozor ~engligi va wabni buho .. 1 qilish ubi dolmrb mavzular 
baW.il bayon etilgan. Sbuniqdek, ushbu ma'rulII mamida marketing fanidan lIamaIar lug'ali ham 
bcrilgan. U.hbu o'quv qo'lIlnmada fan bo'yicha yang; pedagogik loxnologiyani qo'lIasb bo'yicha 
uslubiy ko·...wna, informalsion Icxnologiyani qo'llash. BMI vo MOlar bo'yicha 2S mina 
mavzudan fango taalluqli mavzular kcltirilgan. MazIrur o'quv qo'llanma !naIni "Markeling" ta'lim 
yo'nllishlari wabalari uchun mo·ljallangan. 
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8 JUlHHOM )'lIe6HOM nocooKH HlJIlnlOTCl T1IJ(HC TellbI, UK CYUUlOC'T'I. HCCJle.u.OIlUlllI 

MapKentHJ1l, TeOpcTH'f.CCI[Be OCHOBaHB.I. CHCTe,... HCCJlCJl,088H.He lIap.lC"T1lJlR HHMMBUHH, 

BHCUIII" cpo.aa "apXCTRHra, R1Y'1CHRe noaellCRRe nO"Y"......... Ra IIIITpC6KTCJ11oa011 pWH1<e. 
IrIIt:TOJlW M Hanpu.1CHHI HccneAOB8HHI NIpKC11IHra. opnHR1AIIH1 Hccnc.no-tlRC .. apICTHHra. 

"CTOJU,I c60pa RHIjIoP"I1UIH. npcnc:DlllRHe UlllpoT}' R cnpoe. pYRU H apynce. TllDfe BKJIIO'IeH 

TepMHHonOlll'lCCkRA CJIoaap. no ""pxCTRRry. 
'JTo rte6Hoe nOCOOKe npellH81H ... eHO AlII CT)' n,CHTOB 06YlIllOO.lHICI no CnCllH8JJWtOC'TM 

MapII:CTMllr. 
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Kuilllo •• M.S .• AbeI.Iu.lil ..... L.T. M.rkeli •• rtBtIIrcb - T.: H ..... eoll.h.lOIO. 158 p. 
The .. scnce of marketing rac:arch. !he _i .. 1 baais, !he ')'IIem of marketing ..... arch and 

informations. !he olside of marketing. study of con.IIIII<:'. behaviour in !he consumer markel. 
methods and direclions of marketing ...... n:h. organizing of markeling ......."h. !he: methods of 
gathering informations and such IhmIcs as predictions of dcmarld and wideneD of !he: market .... 
• tala! here. Tenninological diclionary of markeling i. also given. This handOUI i. f~r students 
whose !pCCillity i. marketing. 
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