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Ushbu darslikda marketingning ijtimoiy-igtisodiy asoslari, funksiyalari,
vazifalari va turlari, marketing tadgigotlari va axborot tizimi, marketing tizimi,
strategik marketing, talabni qondirishni tadqiq qgilish va prognoz qilish, bozor
segmentasiyasi va tovarni bozorda pozitsiyalashtirish, raqobatli strategiyalar, tovar,
narx, sotish va kommunikatsiya siyosatlari, interaktiv marketing kabi dolzarb
muammolar batafsil bayon etilgan. Shuningdek, ushbu darslikda izohli Iug‘at,
mavzular bo‘yicha testlar keltirilgan.

Mazkur darslik bakalavriatning barcha ta’lim yo‘nalishi talabalari uchun
mo ‘ljallangan.

B nanHoM y4eOHHMKE TOJPOOHO OCBEIIECHBI AKTyallbHbIE MPOOJIEMBl Kak
COIIMAJIbHO-DPKOHOMHYECKHE OCHOBBI, (DYHKIIMH, 3aJa4d W BUIbl MapKETHUHTA,
CHUCTEMa MAapKETUHTOBBIX HCCIEAOBaHUN M WH(GOPMAIIMOHHAS CHUCTEMa, CUCTEMa
MapKeTHHTa, WCCIEeOBAaHUE YAOBICTBOPEHHs] W TPOTHO3UPOBAHUE CIIPOCa,
pPBIHOYHASI CETMEHTAIUs M TO3UITMOHUPOBAHKWE TOBapa HA PBIHKE, KOHKYPCHTHBIC
CTpaTeTuH, TOBAapHAas, IICHOBas, COBITOBasE M KOMMYHHKAIIMOHHAS ITOJMTHKH,
WHTEPAKTUBHBIA MapKeTHHT. B TaHHOM y4eOHHMKE TaKKe MPUBOAATCS TII0CCAPHUH,
TECTHI TI0 TEMaM.

JlanHBIA yu4eOHWK TIpeIHA3HA4YCH ISl CTYJICHTOB 1O BCEM HAIPABICHHUSIM
OakanaBpuara.

This textbook details actual problems as socio-economic bases, functions,
tasks and types of marketing, system of marketing research and information
system, marketing system, research of satisfaction and forecasting of demand,
market segmentation and positioning of goods on the market, competitive
strategies, commodity, price , marketing and communication policies, interactive
marketing. This tutorial also provides a glossary, tests on topics.

This textbook is intended for students in all areas of the undergraduate
program.
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