Ergashxodjaeva Sh.Dj., Qosimova M.S.,
Yusupov M.A.

MARKETING ASOSLARI



O‘ZBEKISTON RESPUBLIKASI OLIY VA O‘RTA MAXSUS
TA’LIM VAZIRLIGI

Ergashxodjaeva Sh.Dj., Qosimova M.S.,
Yusupov M.A.

MARKETING ASOSLARI

O zbekiston Respublikasi Oliy va 0 ‘rta maxsus ta’lim vazirligi huzuridagi
Muvofiglashtiruvchi kengash tomonidan 5230400-Marketing (tarmoglar va sohalar
bo ‘yicha)bakalavriat ta’lim yo ‘nalishida tahsil olayotgan talabalar uchun darslik
sifatida tavsiya etilgan

TOSHKENT
«1QTISODIYOT»
2017

1



UO‘K: 347.214.21(075)
KVK 67.404.1
K98
Yo-18
Marketing asoslari. Ergashxodjaeva Sh.Dj., Qosimova M.S., Yusupov M.A. -

O<zbekiston Respublikasi Oliy va o‘rta maxsus ta’lim vazirligi - T.:
«IQTISODIYQOT», 2017. - 305 bet. ISBN:

Mazkur darslikda marketing asoslarining asosiy holatlari yoritilgan. Marketingni ijtimoiy-
igtisodiy asoslari batafsil bayon etilgan. Uning rivojlanish evolyusiyasi, konsepsiyalari,
funksiyalari, vazifalari va turlari yozilgan. Marketing faoliyatini axborot ta’minoti va marketing
tizimi savollari muhokama etilgan. Marketing faoliyatini rejalashtirish, talabni gondirishni tadqiq
etish va prognoz qilish masalalariga katta e’tibor berilgan. Bozor segmentatsiyasi va tovarni
bozorda pozitsiyalashtirish masalalari, shuningdek, tovar, narx, sotish va kommunikatsiya
siyosatlari, ragobat va ragqobatbardoshlik masalalari keng bayon etilgan. SHuningdek, darslikning
har bir mavzusi bo‘yicha nazorat savollari, testlar va glossariy berilgan.

Mazkur darslik bakalavriatning “Marketing (tarmoglar va sohalar bo‘yicha)” ta’lim
yo‘nalishi talabalari, magistrlari, igtisodiy oliy ta’lim muassasalari va fakultetlari o‘qituvchilari,
gayta tayyorlash va malakasini oshirish kursi tinglovchilari, marketing sohasi bo‘yicha giziquvchi
keng kitobxonlar uchun mo‘ljallangan.

B yueOHuKe OCBeLIEHbI OCHOBHBIE OJIOKEHHUSI OCHOB MapkeTuHra. IlogpoOHo m3nmararorcs
CONMAJIBHO-OKOHOMHWYCCKUEC OCHOBBI ~MapKCTHUHIA. OnucaHbl OBOJJIIOIMOHHOEC  pa3BUTHUC,
KOHIIeNUUH, QYHKINH, 33a7a4d U BUJBI MapkeTHHra. O0CyXaaroTcs BOIPOCH HH(OPMAIIMIOHHOTO
o0ecrieueHns MapKEeTUHTOBOM JIEATENbHOCTH U cucTeMbl MapkeTuHra. Oco6oe BHUMaHUE yJEIeHO
BOIIPOCaM IIJIAHUPOBAHUS MAapKETUHIOBOM JEATENBHOCTH, HCCIECJOBAHMS YAOBIETBOPEHUS H
MIPOrHO3UPOBaHUs  crpoca. 3mokeHbl MIMPOKO  BOIMPOCHI PBIHOYHOM CErMEHTAllUU MU
NO3UIIMOHMPOBAHUSI TOBapa Ha pbIHKE, a TakXke TOBapHas, IIeHOBas, cObITOBas U
KOMMYHHUKAIIMOHHAA MOJUTUKH, KOHKYPCHIUA H KOHKypeHTOCHOCO6HOCTI>. A TaKXeE, II0 KaX(HOﬁ
TEME J1aHbl KOHTPOJIbHBIE BOIIPOCHI, TECTHI VISl CAMOIPOBEPKH U ITIOCCAPUH.

Jlanublii yuyeOHMK TMpenHa3HaueH JJid CTYJIEHTOB OakalaBpuaTa IO HaIlpaBJICHUIO
“MapkeTuHr (mo otpacisiM U cdepam)”’, MarucTpoB, MpenojaBaTeNeii 3KOHOMUYECKHX BY30B U
(hakynpTETOB, CIIyHIaTeNe Kypca MEepernoAroTOBKH M TIOBBIINICHUS KBaTU(UKAIIUH, HIUPOKOTO
Kpyra 4nTateneil, HHTepecyoumxcs cepoil MapKeTHHTa.

This textbook details actual problems as socio-economic bases, functions, tasks and types of
marketing, system of marketing research and information system, marketing system, research of
satisfaction and forecasting of demand, market segmentation and positioning of goods on the
market, competitive strategies, commodity, price , marketing and communication policies,
interactive marketing. This tutorial also provides a glossary, tests on topics.

The textbook is designed to bachelor and graduate students on the specialization “Marketing
(by branches and spheres)”, listeners of retraining and advanced training courses, as well as a wide
range of readers interested in marketing.
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