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“Hollensen’s book truly lives up to its title with its ample cases and examples 
from all over the world. the fourth edition brings in new and updated information 
about markets and explains conceptual developments. it is a rich, easy-to-read 
book. So what are you waiting for: read it!”

Prof. Evert Gummesson, Stockholm University, Sweden

 “Global Marketing is an excellent international marketing book that i have been 
using in my teaching for years. it is very well written, informative and appeals 
to students with different cultural backgrounds. Highly recommended!”

Prof. Samuel Rabino, Northeastern University, Boston, USA

About the author
Svend Hollensen is an associate Professor at the University of Southern 
Denmark. His other Financial times Prentice Hall books include Marketing 
Management and Marketing Research: An International Approach 
(co-authored with Marcus Schmidt).

Drawing on an incomparable breadth of international examples, Svend Hollensen not only demonstrates 
how global marketing works, but also how it relates to real decisions around the world.  

 extensive coverage of hot topics such as: blue ocean strategy;  celebrity branding;  brand piracy;  and viral marketing. 

brand new case studies focusing on globally recognised brands and companies operating in a number of coun-
tries, including ikea, Philips, nokia, Guinness and Cereal Partners Worldwide. 

all new video cases (featuring such fi rms as nike, Starbucks, bMW, Ford and McDonalds) accompany every 
chapter, and are available at www.pearsoned.co.uk/hollensen.  

also available to students on the web are multiple choice questions, web links, and an online glossary of global 
marketing terminology. 
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 “Managers and students need more than conventional international business and international Marketing 
concepts now. this convention remains the purview of most international business and marketing texts. 
i’ve chosen the Hollensen text and two past editions because it offers contemporary thinking in fi rm/
manager strategy development, making and validating the right strategic decisions, accepting trade-offs 
and building fi rm competitiveness in a rapidly changing global environment.”

Greg Walton, School of Marketing and International Business, Victoria University of Wellington, 
New Zealand

 “this book is an invaluable source of knowledge for those who are working on their qualifi cations 
in the fi eld of international marketing.  it contains a variety of new, up-to-date examples 
and cases concerning not only european-based but also other international companies; 
these and other materials let one discuss and analyse thoroughly the concepts 
one is studying.”

Dr Izabela Kowalik, Institute of International Management and 
Marketing, Warsaw School of Economics, Poland

“Hollensen offers not only an excellent text, but the pioneering electronic 
resources that support the book provide optional and additional value that 
can stimulate and motivate further student learning.”   

Prof. Bradley Barnes, Kent Business School, University of Kent, UK

www.pearson-books.com
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GLOBAL MARKETING

Visit the Hollensen: Global Marketing, Fourth Edition Companion Website at
www.pearsoned.co.uk/hollensen to find valuable student learning material
including:

l Full versions of the video case studies at the end of each chapter 

l Self-assessment multiple choice questions for each chapter

l Annotated links to relevant, specific sites on the web

l Searchable online glossary 

l Flashcards to test your knowledge of key terms and definitions

l Classic extra case studies that help take your learning further

l An entire web-based chapter on global e-marketing, that helps keep you
up-to-date in this fast-moving area

l Further reading for chapters 1–19
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We work with leading authors to develop the strongest
educational materials in marketing, bringing cutting-edge
thinking and best learning practice to a global market.

Under a range of well-known imprints, including
Financial Times Prentice Hall, we craft high quality print
and electronic publications which help readers to
understand and apply their content, whether studying
or at work.

To find out more about the complete range of our
publishing, please visit us on the World Wide Web at:
www.pearsoned.co.uk 
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