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GLOBAL MARKETING

Visit the Hollensen: Global Marketing, Fourth Edition Companion Website at
www.pearsoned.co.uk/hollensen to find valuable student learning material
including:

e Full versions of the video case studies at the end of each chapter
Self-assessment multiple choice questions for each chapter

Annotated links to relevant, specific sites on the web

Searchable online glossary

Flashcards to test your knowledge of key terms and definitions

Classic extra case studies that help take your learning further

An entire web-based chapter on global e-marketing, that helps keep you
up-to-date in this fast-moving area

e Further reading for chapters 1-19
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We work with leading authors to develop the strongest
educational materials in marketing, bringing cutting-edge
thinking and best learning practice to a global market.

Under a range of well-known imprints, including
Financial Times Prentice Hall, we craft high quality print
and electronic publications which help readers to
understand and apply their content, whether studying

or at work.

To find out more about the complete range of our
publishing, please visit us on the World Wide Web at:
www.pearsoned.co.uk



