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INTRODUCTION

Topicality and necessity of the thesis. The global digital marketing market
has accomplish a rapid development and growth by reaching the amount of $322.2
Billion USD in 2022. Moreover, majority of industry experts expect even much
larger expansion and the market is estimated to reach the level of $689,8 Billion
USD by the year of 2028 and that remarkable growth tendency indicates CAGR
(Compound Annual Growth Rate) 13,62% over a period from 2023 to 2028
According to the “World Bank”, the digital economy comprises more than 15% of
the global GDP and increased 2.5 times faster over the previous ten years than the
GDP of the world. Digital marketing involves the promotion of services or
products via different social media and digital media channels as well as its useful
instruments include cost-per-click, e-mail, content, influencer marketing, pay-per-
click advertising. The role of digital marketing is to develop brand awareness, by
creating the valuable leads of potential customers.

The global prospering e-commerce industry which is accelerated by raising
popularity of online shopping and quite widespread adoption of omnichannel
marketing that are aiming to provide seamless customer experiences, are additional
contributors to market growth as well. In particular, the expansion of enterprise
activities through the widespread use of digital marketing technologies, including
digital marketing technologies such as artificial intelligence (Al), natural language
processing (NLP), Internet of Things (IoT), virtual reality (VR), augmented reality
the researches are being conducted on the application of technologies such as
reality (AR), sensor technology, blockchain, machine learning process, to the
activities’ of enterprises and the improvement of their activities.

Quite many steps are being undertaken in Republic of Uzbekistan in
consolidation of legal legal, normative basis of the fields of digital economy of the

country, further consolidation process of the economy of the country by the means
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