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Ushbu o’quv qo’llanmada biznes marketingning metodologik asoslari, asosiy
tushunchalari, tamoyillari, vazifalari va modellari, korxona marketing faoliyatida foydalanish
yo’llari va tizimi, biznesda marketing texnologiyalarini rivojalanishi, ulardan foydalanishning
kontseptual masalalari, marketingning biznes jarayonidagi asosiy yo’nalishlari, biznesda
marketing qoidalari va tamoyillarini, biznes sohalari va turlarida marketingning o‘ziga Xxos
uslublari va gonuniyatlarini, biznes marketing jarayonlarini umumiy, Xususiy va maxsus
jihatlarini, biznes samaradorligini oshirishda marketingdan foydalanish tamoyillarini
shuningdek, xo‘jalik faoliyatini rivojlantirishda marketing imkoniyatlarindan keng foydalanish
zaruratini, korxonalarda marketing samaradorligini oshirish masalalar yoritilgan bo’lib, 5230400
— Marketing (tashqi iqtisodiy faoliyat) bakalavriat ta’lim yo’nalishining “Biznes marketing”
fanidan o’quv qo’llanma sifatida tavsiya etiladi.

O’quv qo’llanma marketing ta’lim yo’nalish tayanch doktorantlari va mustaqil
izlanuvchilar, mutaxassisliklarda ta’lim olayotgan magistrantlar, talabalar, tadqiqotchilar va
marketing sohasiga giziquvchilar, korxona marketologlari va keng omma uchun mo’ljallangan.

B nanHoM y4eOHMKE paccMaTpHUBAIOTCS METOJOJIOTMYECKUE OCHOBBI, OCHOBHBIC MOHATHUS,
NPUHILIMIBI, 33aJa4d W MOJENHU OH3HEC-MapKEeTHHIra, CIOCOObl M CHUCTEMBI HUCHOIB30BaHUS
MapKeTUHra Ha MPEINPUSATHU, Pa3BUTHE MApPKETHHTOBBIX TEXHOJOTUM B  OH3Hece,
KOHIENTYaTbHBIE BOIMPOCH UX HCIOJIB30BAaHUS, OCHOBHBIE HAIpaBlieHUs OW3HEC-MapKETHHTA,
npaBuja W MPUHIMUIIBI MApKETHHTA, KOHKPETHBIE METOJbI U 3aKOHOMEPHOCTH MapKETHHTra B
cdepax u BUIax OM3Heca, oOIIMe, YaCTHbIE U 0COObIE acleKThl OM3HEC-MPOILIECCOB MapKETUHTA,
MPUHIMIIBI  MCIIOJB30BAaHMST MapKeTHUHTAa [UJIs TOBbIMIeHUs J(PexkTuBHOCTH OW3HEeca U
HEO0OXOIUMOCTh IIMPOKOTO HCIIOJIB30BAHMS BO3MOXKHOCTEH MapKeTHHTa JIJIsl pa3BUTHsI OU3Heca.

YueOHUK npenHa3HaveH no npeamMery «bu3Hec MapKeTUHI» I CTYJIEHTOB OakajlaBpuara
no HanpasneHuto 5230400 - “MapkeTuHT (BHEIIHEAKOHOMUYECKAS JIEATENBHOCTh), MATUCTPOB,
npernojiaBaresied  SKOHOMHUYECKMX BY30B H  (haKyJIbTETOB, IIMPOKOTO Kpyra uMTaTeseH,
MHTEpeCyomuxcs chepoil MapKeTHHTa.

This textbook covers the methodological foundations, basic concepts, principles, tasks and
models of business marketing, ways and systems of using marketing in an enterprise, the
development of marketing technologies in business, the conceptual issues of their use, the main
directions of business marketing, the rules and principles of marketing, specific marketing
methods and patterns in areas and types of business, general, private and special aspects of
marketing business processes, principles of using marketing to improve business performance
and the need for widespread use of marketing opportunities for business development.

The textbook is intended on the subject of "Business Marketing” for undergraduate
students in the direction 5230400 - "Marketing (foreign economic activity)", masters, teachers of
economic universities and faculties, a wide range of readers interested in the field of marketing.
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