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Azlarova A.A., Abduraxmanova M.M. Bank marketingi va menejmenti: O‘quv
qo‘llanma. — T.: IQTISODIYOT, 2019. -199 b.

Ushbu o‘quv qo‘llanmada bank menejmenti va marketingi fanining predmeti, obyekti va
metodi, bank menejmentining nazariy asoslari va rivojlanishi, bank menejmentining huquqgiy
asoslari, boshqaruv qarorlarining mohiyati va ularga qo‘yiladigan talablar, tijorat banklari
faoliyatini boshqarishni tashkil qgilish asoslari, tijorat banklari faoliyatini korporativ boshgarish,
banklarda korporativ boshqaruv modellari va ularning o‘ziga xos xususiyatlari, tijorat banklari
faoliyatida moliyaviy menejment, bank xodimlarini boshgarish tizimi va uning o‘ziga xos
xususiyatlari, tijorat banklari faoliyatida marketing ning mohiyati va uning o‘ziga xos xususiyatlari,
bank mahsulotlari va xizmatlari bozori, banklararo ragobatning igtisodiy mazmuni va uning tashkil
etilishi, banklar faoliyatini strategik rejalashtirishga oid masalalar batafsil yoritilgan.

O‘quv go‘llanma namunaviy o‘quv dasturi asosida tayyorlangan bo‘lib, oliy o‘quv yurtlarii
talabalari aspirantlari va o‘gituvchilari, ilmiy xodimlar, rahbar va mutaxassislar uchun
mo‘ljallangan.

Tagrizchilar: - Toymuhamedov I.R.., i.f.n., dots. - TDIU “Bank ishi” kafedrasi dotsenti.
- Rahimova X., i.f.n., dots. - BMA “Bank ishi” kafedrasi dotsenti.

A3napoBa A.A., AOgypaxmanoBa M.M. baHkoBcKkHii MeHeXKMEHT M MapPKeTHHT: Yue0HOe
nocodue. — T.: IQTISODIYOT, 2019. -199 c.

B nanHOM ydeOHOM mMocoOMM paccMaTpUBAIOTCS MpPeAMET, OOBEKT W METOJ OaHKOBCKOTO
yIpaBJICHUs] © MAPKETHHTa, TEOPETHUECKUE OCHOBBI U Pa3BUTHE OAHKOBCKOTO MEHEPKMEHTA, IIPAaBOBEIE
OCHOBBI 0aHKOBCKOTO MEHEI)KMEHTA, CYHNIHOCTH YIPABICHYECKHX DPELICHWH W TpeOOBaHUIl, OCHOBBI
yIpaBJIEHUS] JIeATENBHOCThI0 KOMMEPUYECKHMX OaHKOB. KOPHOPATUBHOE YIpaBIEHUE, MOJENU
KOPIIOPATHBHOTO yIpaBiieHHs B OaHKaX M MX OCOOEHHOCTH, yIpaBiIeHUs (pruHAHCAMU B KOMMEPYECKUX
0aHKax, cucTeMa yNpaBJIeHHsI [IEPCOHATIOM U €€ OCOOCHHOCTH, 3HAUEHHUE MAapKEeTHHIa U JeSITEeIbHOCTH
KOMMEpYecKux OaHKOB, OaHKOBCKME IPOIYKThl PBIHOK YCIYr, 3KOHOMHYECKOEE COJepKaHue U
¢dopmupoBaHue MexXOaHKOBCKON KOHKYPEHIIUH, CTPATEIHYECKOE IJIAHNPOBaHUE OAHKOB.

Y4eOHUK OCHOBaH Ha THIIMYHOW y4eOHOW mporpamme IJisi acCIUPAHTOB M IMpernojaBaTelie,
rccieaoBaresield, pyKOBOJUTENEH U CIIEeTCUATUCTOB.

Azlarova A.A., Abduraxmanova M.M. Bank Management and Marketing: Text-book.
—T.: IQTISODIYOT, 2019. -199 p.

This tutorial discusses the subject, object and method of banking management and
marketing, the theoretical foundations and development of banking management, the legal
foundations of banking management, the essence of management decisions and requirements, the
basics of managing the activities of commercial banks. corporate governance, corporate governance
models in banks and their features, financial management in commercial banks, personnel
management system and its features, the importance of marketing and the activities of commercial
banks, banking products, services market, economic content and the formation of interbank
competition, strategic planning of banks.

The textbook is based on a typical curriculum for graduate students and teachers,
researchers, managers and specialists
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