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Axborot biznesining hamda axborot mahsulotlari va xizmatlari marketingi
asoslari va shakllanish konsepsiyalari ochib berilgan.

Axborot mahsulotlari va xizmatlari bozorining asosiy tushunchalari, tuzilmasi,
tarkibi va mazmuni, axborot mahsulotlari va xizmatlari marketingining asosiy qoidalari
hamda marketing qarorlarini gabul qilish texnologiyasi ko‘rib chigilgan. Marketing
axborot tizimlarini yaratish asoslari yoritilgan.
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PackprpiBatoTcsi OCHOBBI W KOHLENUIUHU (OPMUPOBAHHS HWH(DOPMAIITMOHHOTO
Ou3Heca, a TakkKe MapKeTUHTa HWH()OPMAIIMOHHBIX MPOAYKTOB UM YCHYT.
PaccmarpuBaroTC OCHOBHBIE TOHATHS, COCTAaB, CTPYKTYypa M COJIEpKAHUE pPBIHKA
WHPOPMAIIMOHHBIX MPOJYKTOB M  YCIYr, OCHOBHBIC TIOJOKEHUS MapKETHUHTa
MH(POPMAIIMOHHBIX MMPOAYKTOB U YCIIYT, a TAKXKE TEXHOJIOTHUS IPUHATUS MaPKETUHTOBBIX
pemieHuid. OcBemIalOTCS OCHOBBI MOCTPOEHUS MAPKETHMHTOBBIX HHGOPMAIMOHHBIX
CHCTEM.
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The basics and concepts of the formation of the information business, as well as
the marketing of information products and services are revealed. The basic concepts,
composition, structure and content of the market of information products and services,
the main provisions of the marketing of information products and services, as well as
technology for making marketing decisions are considered. The basics of building
marketing information systems are highlighted.
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