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KHUPUI (JJoKTOPJMK IUCCEPTANMUACH AHHOTAIUSICH)

Juccepranus MaB3yCHHUHT J10J13ap0Juru Ba 3apypatu. byryHru kyHaa
KaXOH MHUKEcHIa axOopOoT TapKaThil Ba axOopoT KalOyn Kuiaum Oyinda
rodaiantyB JkapaéHimapu ToOopa 4YyKypaamubd Oopaétran Oup mIapouTaa
axOOpOTHUHI WKTHUCOAWN Ba WXXTUMOHMH pecypc cudaTtugarn axaMusiTé OpTHO
o6opMokna. buzra mabiymku, Oapua coxa Ba TapMOKJApHH KaMmpad oOJiraH 103
MUHIIIA0 OocMa Ba DBJEKTPOH Meauanap, Teje- Ba paJdOKaHAIIap KaxoH
WOKTUMOUM-UKTUCOAUN XAETUHUHT y3BUM OWp KUCMUTA aliaaHuO yATYpIu.
MasbiaymoTiapra kypa, «2014 iuiga xaxoH OMMaBHil axO0pOT BOCHUTaJIapUHUHT
iimuk napomanu 1,8 tpan. AKII posnapunn?, yHUAT sy MUKy MaxcyJ10Taaru
yiymu 3ca 1,12 Gou3HM TalIKWI >TraHu, MasKyp coxazaa 48 MMIUIMOH HadapaaH
3uén xoauM (paoausT onnub 6opaETraH»HU KA 3TUO YTHUII JIO3UM.

By Oopama MycTakwuiMK WwuUlapuga MamjakaTUMU3[a XaM OMMAaBHUMN
ax00OpOT BOCHTAJIApU PUBOXKJIAHUIINIA KaTTa IbTHOOP KapaTwiuO, YIapHUHT
APKUH (PAOTUAT KYpCaTUIUIAPUHU TabMUHJIAII Oopacuaa KEHr KyJaMiu 4dopa-
Tanoupnap amanra omupuiagu. Mammakatumu3 llpesunentu 1. A. Kapumos
TabKUIIA0 VYTraHJapuaeK, «...JIEMOKpPAaTHUK Kapa€HJIApHU YyKypJIAIITHPHILL,
aXOJUHUHT CHUECUU (PAOJUIMIMHUA OWUpHIL, (QyKapOJapHUHT cuécuil Ba
WOKTUMOMM Xa&Tuaru aMaliuidi UIITUPOKH XaKuaa cy3 IopUTap 3KaHMH3, ajdaTTa,
ax00poT JSPKUHIIMTUHU TabMUHJIAMaclaH, OMMAaBUN axOOpOT BOCUTAJIAPUHU
onamiiap ¥3 GUKp Ba FOsUIapUHU, cOaUp OynaéTraH BoKeanapra y3 MyHocabaTu Ba
MO3UIMACUHA 3pKUH HQoJia dTaAuran MuHOapra ailantupmaciaH TypuO, Oy
MaKcauIapra 3pumu6 6YIMacIUTHHK Y3UMU3Ta SAXIIKM TaCaBBYP dTaMU3»°,

Xo3upru KyHaa Y36eKHCTOH OMMaBHil axGOpOT BOCHTAIapH 0O030pH Xam
OyHE aHjo3ajapu Japaxkacujia 0apKapop cypbaTiaplia PUBOXKIAHUO OOpPMOKJA.
SAbHM, YTran 25 Wnun uuujga yaapHUHT yMyMHuil conu 3,3 maprta ycub, *aMu COHH
1395 rtara ernu. llynnan 689 tacuuum razera, 283 tacuHu XypHai, 100 TacuHu
Tese- Ba paguokaHamiap, 304 TacMHM MHTEpPHET BeO-HallIpiap Ba OoIIKa Typaaru
OMMaBHUi axO0pPOT BOCUTATAPH TALUIKHUII ATaIH.

Masbnymku, OAB (oMMaBuii axOOpoT BocuTanapu) OOIIKa TypJard XuU3MaT
KypcaTull cyObeKTIapuaaH Gapkiu paBuliga 3 (HaonusaTUHU MKKH WYHAIMILIIA
amajira ommupaad, OuUp TOMOHIAH, yiap ¥3 MaxcyjloTd, SbHH axOOpOTHU
MCTEbMOJYMIa €TKA3UIll Ba HATWXKaJa XU3MaTjiap XaXKMUHU OLIMPHUIITa WHTHIICA,
UKKUHYM TOMOHJIAH 3Ca, peKkjamMa OepyBumjiap MaxCyJOTJIApUHU TaHUIITHPHII
xucoOura ¥3 ayJuTOpUACHHHM KeHTalTthpuiira xapakat kuiagu. [y xwuxatnan
KapalraHjia camapajii TallKWiI 3TUirad OpeH;| OONIKapyBU Xap WKKUA WYHAIHIIIA
XaM MKOOWH HaTWXKajlapra 3aMUH sSpaTau.

Taxnunnapra kypa, OAB Openn OomkapyBUHHMHI yCIyOui €HIalIyBIapyUHU
TaKOMUWJUTAIITUPUIT Oyiinya KyHuJaru TaAKUKOT WIUIAPUHU aMajra OUIMPHIL

! Pricewaterhouse Coopers KOMOaHUACH MabIyMOTIAPUTa ACOCAH.

2 http://knoema.com/mhrzolg/gdp-statistics-from-the-world-bank?country=World

3 Kapumos M.A. MamnakaTUMu3/1a IEMOKPATHK MCJIOXOTIAPHHU SHAA YyKypPJIAIITHPHII Ba (YKAPOIUK KAMUATHHH
PHMBOKIIAHTHPHUIN KOHIEMIusAcK: Y30ekucton Pecny6mukacu Ommii Maxomicn KOHYHUMIMK Tamatack  Ba
CeHATHHUMHT KYIIMa MaXucuaara Mabpysacu. 2010 #iun 12 Hos6ps. TomkeHT: «Y36ekucton», 2010 it. — 28 6.
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JO3UM: caMapaiy OOIIKApYBHUHI TAIIKWJIUK Ty3wiIMacu OpeHJ OOLIKapyBHHU
TalIKWJI OTUII Ba WIMHH acociaml, «prime-time» (KWU3FUH) AaBpiap Y4yH
UKTUCOANN camapajgop OYNraH sSIHTM KOHTEHT Ba JIOWHMXATapHU >KOPUU OSTHIIL,
OMMaBUU axO0OpOT BOCHUTANAPUHUHI MWJUIMA OpeHjjiapu TaCHU(GUHU TETUILIH
CEerMEHT acocuja TaKOMHJUIAIITHPHUII, OOIIKApyB KapopJIapuHU Kalysl KUJIUII
MEeXaHU3MJIapH Xama OpeH/]l lapakacu caMapaJopJIMriHu 0axOoJIallHUHT XaJIKapo
KYpCaTKUWIAPUHU TaTOWK HSTHUIL, DJEKTPOH OMMaBHI axO00pOT BOCHUTAIapUHHUHT
MOKTUMOMH Ba 0030p Tayabiaapura HyHaITUPHITAH caMapain OONTKApyBUHU HyJTa
KyHuI Kabu TakaugIapHu acociall JUCCepTalusl MaB3yCUHUHT JOJI3apOIUTHHU
KypcaTaju.

V36exucron Pecry6mukacn «OMMaBHii aX60pOT BOCHTAIApH TYFPUCHIANTH
KOHYHH XamJia Ma3Kyp (QaojusITHH caMapalii TAalllKWJ 3TUIITa KapaTWiran OOIIKa
MEBEPUI-XyKYKUI XyxoKaTnapaa® Genrunanran BasuaaapHd aMaira OINMPUIITra
yiidy auccepTanus TaJKUKOT UK MyaisiH 1apaxajaa Xu3MaT KUIa/iu.

TagKUKOTHUHT V36exkncron Pecnyboimkacuga ¢aH Ba TeXHOJOTMsJIap
TAPAKKHETUHUHI YCTYBOp HYHAJIMILIApUIra MOCJAMIH. Yoy auccepranus
Uiy pecnyOnauka (aH Ba TEXHOJOTUSIIAPHU PUBOKIAHUIIMHUHT «JleMoKpaTHK Ba
XYKYKUH SKaMHUSTHH MabHABUU-aXJIOKUM Xamaa MaJlaHuid PUBOKIIAHTHUPHIIL,
WHHOBAIIMOH HWKTUCOAUETHH TAKOMWUIAIITUPUID» YCTYBOp HYHaIUIIUra MOC
KEJIau.

JluccepTauMHUHT MAaB3yCHM OyiH4Ya XaJKapo WIMHH-TAAKHKOT/Iap
mapxu. bpeHn OomKapyBUHHMHI yCIyOMil €HAAIIYBIAPUHU TAKOMWIUIAIITHPHIL
Oyiinya WIMHA TaAKUKOT MIUIAPU >KAXOHHUHI €TaK4Yd WIMHI TalIKWIOTIapu Ba
yHuBepcuTeTnapuaa, xymiaaad, Nicholson School of Communication (AKIL),
Northwestern University (AKIL), New Jersey University (AKII), University of
San Francisco (AKLL), Pretoria University (XKanyouii Adgpuxa PecnyOnukacu),
Lappeenranta University of Technology (®unnsamus), University of Mainz
(I'epmanus), Institute of Mass Communication and Media Research (ILIBefiiapusi)
Ba OoIIKa Mapkasznap/ia 00 OOpUIMOKIa.

Kaiin stunranmnek, kxaxon OABnapu OpeHn OommkapyBuUTa JOWpP WIMHN
TaIKUKOTIAp YPraHWIUIIN XucoOWra KyWuaard MyXHM Hazapui Ba aMaldil
HaTWXXayapra >punniiiu: ssbau, Maxaumii OABnapu ¥3 OpeH/uIapuHy TapKaTUII
xama Hy(py3uHH OLIMPUIIIa MYKH Ba TAIIKU OMIJIJITAPHUHT Y¥3apo MyHOcabaTiIapu
MYXHUM axamusT kacO stummm ound oepwiau (Institute of Mass Communication and
Media Research); Openn OOIKapyBM TaKOMWUIAIITUPWIMINM HATHXKAacHIa 3Ca
UCTEBMOJIYMIIAP MABKEW, UKTUCOAMI IIapT-IIAPOUTIApU Ba OOIIKa XyCyCHUSTIapU
BTUOOPTa OJIMHraH XOJJa Meauara MyHocaOariap TEHACHIMSICH Y3rapuiliu
anukyangu (University of Mainz); Openn OomkapyBH SIXIIM Hynra KyWuiarad
Hampjapaa pekiama  OepyBUMJIAPHMHT  MUKIOPUA  TaxXJuji  yCIyOUSITH
TAaKOMHWJUTAIITUPWIAM Ba camapanu mexanusmuiapu acocinad oepuiau (Nicholson
School of Communication); 3JeKTpOH OMMaBHUii ax00pOT BOCUTAIAPUHHUHT OocMa

4 ¥36exncton Pecmy6InKacHHUHT «AXGOPOT SPKUHJIMTH MPHHIMIUIAPH Ba KadoJaTIapH TYFPHCHIA»TH KOHYHH
(12.12.2002 i1.), «KypHaIuCTIUK GAOTUATHHA XUMOS KWW TYFpucuaantu KouyHu (24.04.1997 #1.) Ba Gomkanap.
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HIAKJIJIark TypJoLUIapura HucbataH OO030pHH TE3pOK HSrajuialuiapy acoCliaHuo,
YHHHT UKTUCOIUM sxuxaTiiapu ucoornanau (Pretoria University).

Hynéna Openn OOMIKapYBUHU 3aMOHABUM TEXHOJIOTHSUIIAp Xamaa MKTUMOUI
TapMOKJIap €pJlaMHIa caMapalid TallKWJI 3THIL, STHTUM TEXHOJOTHSUIAPHU KYyJUlall,
XU3MaT Kypcatuiiga OpeHara YbTHOOPHUHT KYyUYaWTUPUIIMIIM XamJla UKTUCOJIUN
nactakiap €paamua ymoy OomKapyB AKX parOaTIaHTUPWIMIIUHUHT YCTYBOP
HYHATUIIUTAPUHM TAAKUK STHUII OVHHWYa UMUK TaIKUKOTIAp 0Ju0 OOpUiIMOKIa.

MyaMMOHMHI YPraHwJratjuk aapaxacu. OMMaBuii ax00opoT BOCHTaIapU
OpeH OOMIKAPYBUHU TAITKWJI ATHUII Ba TAKOMUJUIAIITAPHUIN MacalaCH UKTHUCOIAN
anabuéTaa eTapiu Japaxkaja TaJIKUK dTUiMaran. Xopwxkiauk onumiap M. [ayai,
®. Kotnep, O. Kyiianaiinen, X. Huencretn, M. Otc, Jl. Peitnonba, A.TapkuaHneH,
M.Tanreiit, ®. Xa66an, I'. lllurepr, X. DIIOHEHIAPHI® WIMHI HUIIAPHAA OpPEHN
OOIIKapyBUHUHT YMYMHUH >KMXaTiapu VypraHwirad, jJekuH OABmap mwuconmna
TagKuKoTiIap onubd Oopwimaradn. MJIXna aca, OpeHIHUHT allpuM >KHXaTjapura
Oarunuianran tagkukornapuu . barues, P. bapra Ba E. ['onyOkoBiapHUHT niamMuit
UIUIapyuaa Ky3atuin MyMmkuH.Mamnakatumus onumiapu b. Axmenos, I'. AXyHoBa,
A. Baxo6oB, M. HUkpamos, JI. Paxumona, III. Dpramxomkaera, H. FOnnames Ba
M.KocumoBanapHUHI® Hiiapyaa 3ca 6ab3u X0IaTIapy TaxJIil KUIMHTaH, X0JI0C.

bupok, oMmMaBuii ax00opoT BocuTanapu Hpaoausti, 6030p UIITHPOKUYUTIAPUHUHT
OpeHJ1 OOIIKAPYBU METOIOJIOTHK acociaapu, 0030pHUHT TY3WIHIIN Ba TIMHAMUKACH,
PUBOKJIAHUIII TEHJCHUMSUIApUTAa OWJ MaXxCyC WIMUNA TaJKUKOTIap OJHO
OopuiMara.

[Ily cababnu xam, MaMjiakaTUMu3Aa oJuO OOpwWIIraH TaaKUKOTIapaa OpeH.I
OOLIKAPYBMHUHI WJIMHMI-Ha3apuil Macajajapyd akcapusT XoJulapAa MOJAIUN
TOBapjap HWILUIA0 YMKAPYBYM TapMOKJAp MHUCOIHMAA TaXJWiI DSTHITaHJIUTUHUA
pTUOOpra 0JM0, Ma3Kyp HIIJIa XU3Marjap COXacH Ba MabHAaBUU HEbMaTIap
ApaTyBYM CYOBEKTIAPHUHT OpeH1 OOmMKapyBU WYHATUIINMIA TAIKUKOT HIILIAPUHU
amaJira OIIMpHUII WIMHM-aMalIii axaMusiTra ara J0ia3apo mMacaia XucoOJaHaau.

JAucceprauus TAAKHKOTHUHHHT WIMHMHA-TAAKMKOT HILIAPH PpeKaJiapu
Owian Oorimkauru. Jlucceprauus TaAKUKOTH TOIIKEHT AaBiIaT HUKTUCOAUET
YHUBEPCUTETH WIMHUN TAAKUKOT MIIAPU peXKacura KUPUTUITaH Ba A-2-32-COHIIU
«Munnuit GpeHANApHH IIAKIIAHTHPUII acOCHAA Y30EKUCTOH HMKTHCOIAMETHHH

° Baruep I'.Jl MapkeTuHr: yueGHMK 1/ By30B. 2-€ u3faHue. - M.: Dkonomuka, 2001. - .718 c.; Tony6kos E.IT.
Mapketunr. — M.: @unnpecc, 2001. - 688 c.; Mcdowell W. // Issues in marketing and branding. Handbook of
media management and economics. — 2006, no. 4, pp. 34-39, Armstrong G., Kotler P. Principles of Marketing.
Prentice Hall, 12 edition, 2006. — 613 p.; Tarkiainen A., Ellonen. H., Kuivalainen O. Magazine Online Brand
Extensions: Do They Really Affect Brand Loyalty // Media brands and branding. — 2008. Nel, pp. 53—-79.; Habann
F., Nienstedt. H., Reinelt J. Success Factors in Brand Extension in the Newspaper Industry: An Empirical Analysis
/I Media brands and branding. — 2008. Nel, pp. 29-52; Tungate M. Media Monoliths: How Great Media Brands
Thrive and Survive. Kogan Page 2006. — 272 p.; Ots M. Media and brands: new ground to explore // Media brands
and branding. — 2008. Nel, pp. 1-10; Siegert G. Self Promotion: Pole Position in Media Brand Management //
Media brands and branding. — 2008. Nel, pp. 11-28.

& Axmenos .M. u ap. OcHOBEI cucTeMBl MeHekMeHTa KauecTsa.-T.: UIIT]] «Y36exucrany», 2009.-208 c; AxyHoBa
T, ﬁynnomes H. Uktucoauér Ba meHexxmeHT. — Jlapcenuk. - T.: «AkTtucon-momnus» , 2005., 174 6.; ﬁ?nﬂomeB H.K.
Crpareruk meHexxmeHnT. — T.: Ukrucomuum, 2011. — 450 6.; Kocumoa M., FOcymoB M., Dpramxomkaesa I11.
Mapxkerunar — T.: TAWY, 2010. 263 6.; Vakhabov A.V., Sharifkhodjaev U.U. Tourism as a vital part of national
branding // Development of tourism infrastructure and increase of a role of ecotourism in the conditions
modernizations of economy (international scientific-practical conference). — Tomkenr, TJIAY, 2013. — B.13-15.

7



PUBOMUIIAHTHPHUII MaB3ycujaru JlaBmar WIMHA-TEXHUK JacTypu acoCHAaru
amanuii (2015-2017 vmmiapra MyJpkalljlaHTaH) JJOMKXa Toupacuia Oaxapuiras.

TaagKMKOTHUHT MAKCAAH MUUIUHN 3JIEKTPOH OMMaBUl ax00pOT BOCUTAIApU
Ba paJMOKaHAJUIAPHUHT MXKXTUMOMM Ba 0030p Tanabiapu acocupard camapaiu
OOIIKAPYBUHU TAIIKWJ JTUII OVinuya Takiaudiap Xamaa MWUIMH OpeHjiap
TacCHU(DUHM UNIA0 YUKUIL, YHUHT caMapayii OOUIKapyBU TAIIKUIMN Ty3UJIMAaCUHU
acocinai, OpeHJ Japakacd Ba caMapaJopJiurduHu Oaxojaml KypcaTKudjiap
TU3UMUHU TaKOMUJUTAIITHPHUIIIAH HOOpaT.

benrmmanran Makcaara SpUIIMII y9yH KyHHIard TAAKMKOT Basudanapu
amaJira OUIMpUJITraH:

OpeHI KaTEeTOPUSICHHUHT YMyMHU TaBCU(U, Typjapu Ba TaCHU(DUHHU TaXJIHJ
ATHII XaMJla Myayuti( KapalnuiapuHy [aKUIaH TUPHILL;

OpeHn OOIIKaApYBU >KapaCHUHUHT Ha3apuil acOCIapUHU TAAKUK STHII Ba YHTA
TabCUP KYpCaTyBYM OMWJIJIAPHU aHUKJIAIIL

KaXOH OMMaBUM axO0opoT 0030pu OOCKUUJIAPUHH TaX W THII, Y3UTa XOC
XYCYCHUSITIapU Ba pUBOXKJIAHUII UCTUKOOIIIAPUHU aHUKJIAI;

V36exncron Pecniyoniukacu OABnapu (GaoMATUHUHT MEbEPUN-XYKYKHUI
acoCJIapUHU TaJAKUK JTHUIIL;

UCTEBMOJIYH Ba pekiiamMa OepyBumiiapHuHT Maxaii OABiapu 6penanapura
MyHOoca0atTiaapuHu Oaxolyialn xamja OpeHJ OOoIIKapyBU >KapaHUAaru MULTUN
XYCYCUSATIApPHA aHUKJIAIIT;

AJIIEKTPOH OMMAaBUH axO0OpOT BOCHTaJapy 0030pH HUINTUPOKYMIIAPU OpeH.
OomKapyBUHH 0OaxoJaml, MyaMMOJApUHU aHHUKIAIl XaMJa YJIapHU Xajl JTHUIIra
KapaTWiITaH WMWK Takianu( Ba aMaIuii TaBCUSUTAPHU UITUTA0 YHKHIIT;

paaviocTaHIUsIap OpeHa OOMKAPYBUHUA TaKOMHWJUTAIITHPHIIN Ba WKTHUCOIHMA
caMapaJIOpJINTUHY ~ ONIMPHUINTAa KapaTWwiraH WIMHH Takaud Ba  amMaiui
TaBCUSIAPHU IIAKJVIAHTUPUIILI,

OMMaBUW axO0oOpOT BocuTajdapu OpeHJ OOIMKAPYBUHHM TAIIKWI JTHUIIIA
UKTUCOJMI MaTEeMaTUK MOJeuiapAad QoiiaJaHrad XoJija yJIapHUHT UCTUKOOJAa
MYKOOWJI ClIeHapUiIap acOCH/1a PUBOIIAHUII TPOTHO3JIAPUHU UIIITA0 YUKHIIL;

AJIIEKTPOH OMMAaBUN  axO0poT BOCHUTaIapu OpEHIJTAPUHH  3aMOHaBUUN
WOKTUMOMM TapMOKJIap épaamuaa OOMIKAPHII METOAOJIOTUSICHHY SIPATHIIIL.

TaakuKOTHUHT 00beKkTH cudaTuaa MamiIakaTuMuzga (HAoIUAT IOPUTYBUU
OMMaBHi ax00OpOT BOCHTANapH, XyMJaJaH, pPaTUOCTAHIUSIAP Ba DJICKTPOH
OMMaBHI axO0POT BOCUTANIApU CETMEHTUHUHT OOIIKAPYB JKapaéHH TaHJIaH[IH.

TaaKMKOTHHHT NpeAMeTH paJdOKaHall Ba JJIGKTPOH OMMAaBHH axOopoT
BOCUTAJIAPMHUHT OpeH | OOINKApPYBHHHM TAIIKWJ STHII Ba TAKOMHUJUIAIITHPHII
*)apaéHuia cogup OVIyBYM UKTHUCOAUM MyHOcabatiap MaxMmyacujaH ubopar.

TaakuKOTHUHT ycyuiapu. TaaKUKOTHU OJauO OOopHIIga YMYMIIAIITHPHII,
TaxJIMJI Ba CHUHTE3, WHIYKIWA Ba ACAYKIMs, THU3UMIM EHIANTYB, WKTHUCOIMIA-
MaTeMaTUK Ba TPOTHO3JAII, COIUOJOTHUK CYpOBIAp VTKA3WI, CTATUCTUK
MabIyMOTJIAPHU YPTaHUIll yCeyJuiapuaaH GoiaanaHuiIf.

JuccepTanusi MaB3ycura Oujl aMajduETHU YpraHUII BaKTHIa MHUHTIAH 3UEN
HMCTEHbMOJTUMIIAp Ba OMMAaBUU axOOpOT BOCHUTAJapHia peKiiaMa KOMIAMTUPYBUU
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WHAPUK MAXaJJIMM KOMITAHHUSUIAP XOAMMIIAPU YPTacHa COLMOJIOTUK CYpOBHOMAJIAP
VTKa3UJIIH.

Juccepranus TAAKMKOTHHUHI WJIMHI SHIWJINTH Kylyaaruiaapiad noopar:

WIK 60p MUJUTHI OMMaBui axO0pOT BOCUTaNIapH, XyCyCaH, paJuoKaHauiap Ba
AJIEKTPOH OMMaBHUM axOOpOT BOCUTAJIapU MUJUIMNA OpeHuiapyu TaCHU(HU TETUILIN
cerMeHT Oenrunapu (MyJKYWIMK, Xyayaud ¢aonuar, daomust Typu, 0030p
CEerMEHTJIapH, WKTUMOUNM MYHANTUPUITAHIIUK, MaKCaJIN ayIuTOpUsIIap, KOHTEHT
Ma3MyHH Ba OOMIKajgap) acocuaa uiniad YuKuIraH;

paauokaHai(map) camapaiu OOMIKAPYBUHUHT TAIIKWIMA TYy3WJIMacu OpeH.
OOIIKapyBUHU MAKCaJUIA TAIIKMII STHUII aCOCHIA SIPATUIITaH;

Makcaaiu ~ OOImIKapyB  KapopjapwHH  KaOydl — KWIHIL,  3aMOHABHM
TEXHOJIOTHSUIAPHU JKOPHUH ITHUII Ba «prime-time» (MUK) AaBpiapaaH QoiinagaHran
X0JI1a UKTUCOAMI camapa op sIHTM KOHTEHT Ba JIOMMXAJIAPHU KOPUH 3THUILI OYiirya
Takiudap acocnad Oepuiiras;

OpeHJ napakac Ba camapaJopJIUTUHU OaxoJiall XaxOH KYpcaTKu4iapu
acocu/ia MWUIHMNA 3JIEKTPOH OMMaBHii axO00pOT BocUTalapy OO30pUHUHT Y3HUTra XOC
XYCyCUSTIApUHN (MUHTAKABUN MXTUCOCIIANTYB, MAaKCaJIJI CEIMEHT, PUBOKIIAHMIII
Japakacu, caMapaiopJiiiK) 3bTHOOpra OJIraH X0J1/1a MOKTUMOUHN TapMOKJIap/a YHH
0axoalIHUHT TAKOMUJUIAIITUPWITAH TU3UMHU UIIUTa0 YUKUIITaH;

HATHKABUUIIUK, 0030p CErMEHTH, OOIIKAPYBHUHI TOPU30HTAI-BEPTUKAI
MyHoca0aTiapy Ba MaKCcaJJld ayJUTOPUSHM HMHOOATra OJIraH XOJIJa 3JIEKTPOH
OMMAaBUl axOOpOT BOCHUTAJIAPUHU WXKTUMOMI Ba 0030p Tanmabnapu acocuaa
caMapaiy OOIIKApyBUHU TAIIKUII 3TUII OYViin4a Takiudiaap acociad Oepuiiras.

TagKMKOTHUHI aMajIMii HATIKacH. Y36ekucToH PecryGmukacH OMMaBHit
ax0o0poT OO30PHMHUHT PAJANO Ba BJEKTPOH MEIUalapyd CErMEHTHHM TAJKUK STHUII
HaTwkacuaa «Vodiy Sadosi» paguoCTaHUMSICH THHIJIOBUMJIAPM COHUHU  €TTH
dousra, pekiiaMa Xu3Matu myn Tymymua 54 ¢owusra, paauo OpeHIu MaIIXypJvK
napaxkacu sca YH ¢ous omupuiuinura spumwian. [y 6wman Oupra, snexkTpoH
OABmnapu yuyH uniad 4MkKwiIran takiaudiaap >KOpUN KWIMHMIIKA HATHXKACHIA
«Daryo.uz» BeO-caiTUHM YKyBUWJIApU COHHM Y4 MapTa OPTAM Ba MamJlaKaTUMU3]a
9HT KYyT Tampudiaapra sra BeO-caiitra ananan. Taakukot HaTmxkacuaa OABnapu
Openn OomkapyBu OVinMya HILIA0 YMKWITAH Ba JKOPUM 3TUITAH WIMUK-aMalldid
Takiudiap mMacc-meana cyobeKTIapu MyaMMOJIapuHu OapTapad 3Tuill, yaapHUHT
Openjyiapura OYJraH WIIOHYHHU CakKjall, UCTEbMOJIYM Ba pekiama OepyBUMIIap
COHUHM KYNaTUpUII AapoMajyiap XaKMHHHM OIIMPHUII XaMJa MaxcCyJIOTJIApHU
TuBepcUBUKAIUS KIIUIITa XU3MaT KUJIa/IH.

OJMHTaH HATHKAJAPHUHI WIIOHWINMJIMTH. TaJKuKOT HaTWKaJapWHUHT
UIIOHWIMJIUTH HMIIJA KYJJIaHWIraH ¢EHAAIlyB Ba YCYJUIApHUHT Makcajara
MYBOQUKJIUTH, aXO00pOT 0a3aCUHUHT pacMUil MaHOaNap/iaH OJIMHTaHM, YTKa3UTraH
COIMOJIOTUK CYPOBHOMAJIADHUHT aHKETa, WHTEPEBBIO Ba JKCIEPT CYpPOB
IaKJuTapyura acoCJIaHTaHu, XyJjoca, Takiaud Ba TaBCUSsJIAPHUHT amalijla CHHOBJIaH
VTranw, OJIMHTAaH HATWKAJAPHUHT  BaKOJATIAM  Ty3WJiMajaap TOMOHHJIAH
TaCIAUKJIAHTaHU OUJIaH U30XJIaHATH.



TagKUKOT HATHXKAJTAPUHUHI MJIMHMH Ba aMajuii axaMHMATH. TaakukoT
HAaTWKAJIAPUHUHT WJIMHUN axaMUSATH JMCCepTalusi MIIWHUHT WIMUN Xylioca Ba
amMajauil TaBCUsJIApUIAH OMMaBUM axO0poT BocHUTalapu OpeH]l OOoIIKapyBUHU
XYKYKUH-MebEPHUL acociapuHu Ba OpeHji OOIIKAPYBMHU TAKOMUJLIAIITHUPUIITHU
KOHIETITyall KUXATIAPUHU YYKYp TAJKHUK STUIITa OaFUIUIaHTaH Maxcyc WJIMHM
unuiapaa man6a cudaruna GonganaHmIvIIg MyMKUH. TaaKUKOT HaTWXKajdapuaaH
OMMaBUi axO0pOT BocHUTaNapy OpeH]| OOIIKApyBUHU JaBjaT TOMOHHUJAH KYiia0-
KyBBaTjalira Ba pPHUBOXKJIAHTUPHINTA  OaFMIUIaHTaH  MakKcajiu  JaBiar
JacTypJIapyHU WIUIA0 YMKHIIAA KYJUTAHUIUIIA MyMKHUH.

TaaKUKOT HATWIKAJAPUHUHT aMajiiii axaMUsITH IIyHJIaK¥, TUCCEePTAIUs WIITH
FOSUIApW Ba MaTepUHAUIAPHUIAH OJMM YKyB lopriapuna «bpeHmuHr», «bpenn
oommkapyBmn», «MeHnexxmeHT» Ba « CTpaTeruk MEHEXMEHT» (QaHnapu Oyiindya YKyB
JACTypJIapuHA TAKOMILIAIITHPHIN, JAPCIUK, VKyB Ba YCayOwil KyJmaHmaiap
Tanépiani Ba YKUTHIIIA Poi1aTaHuIMOK/IA.

TaagkKuKOT HATHKAJIAPUHUHI SKOPUH KWIMHUIIN. DJIEKTPOH OMMAaBHUH
ax0opoT BOCHTalTapyd Ba paavoKaHaap (PaoTUATHHUHT OpeHa OOoIIKapyBU
Oyiinya uiIMHUI TaIKUKOT UIIIMHUHT HATHXKAJIapy acoCHIa:

MIUIa0 YMKWITaH MHUIMHA OpeHmnap TacHHGU Y30eKHCTOH MatbyoT Ba
ax6opoT AreHTIMIMHMHT aMaimii (aomusaTura sxkopuit kumumm (Y36eKucToH
MaTOyoT Ba axOopoT areHTAUruHuHr 2015 #wun 23 wosiOpmarm  05-2563-con
MabJIyMOTHOMAacH). TacHU(QHHHT areHTauK WII KapaéHuAa KYJUTAHWITUIINA
HaTWKacuaa SHTH O4YMIA€TraH MeIuajJapHUHT Ak Ba (aoduaT WYHAIWIIHHA
TacHUGIIANI >KapaéHU TAKOMWLIAIITUPUIITaH;

Takiu@ STuiaran paauokaHai(iaap) OpeHJ OOIIKApYyBHUHUHI  TaIIKUJIHMA
Ty3HIMAacH Y306EKHCTOH MaTOyoT Ba ax0oOpoOT AareHTIUIH TOMOHHIAH
MabKyJUIaHUO, KymiadaH, Tusumaard “Vodiy Sadosi” paarokaHamu ¢GaosmsTura
sxopuit Kumuann (V36exkncTon MatOyoT Ba ax6opoT areHTIMruHuHr 2015 fnn
27 wanigaru  01-1112-con  mabiaymoTHomacu). bpena OomkapyBu Oyiinua
TAIIKAJIUN TY3WIMAHUHT KOPUN KWJIMHUIIW, MAKCAJIM ayJUTOpUs OWJIaH HIIIAIl
Ba pekjiaMa OepyBUMJIAPHM KAJI0 KWIMII HATHXKacHaa PaJdOCTaHIUS JapoMaju
54 ¢dousra Ba TUHTIIOBYWIAP COHM 7 (hOM3ra KYTApWINIIN TAbMUHIAH]IH;

AJIIEKTPOH OMMAaBUM axOOpPOT BOCHUTAJAPUHUHT camapainu OOolIKapyBUHU
TAaIIKUI 3THII Gyitnda Takmudnap Y36eKnCTOH MaTtéyoT Ba axGOpOT areHTIHIH
TOMOHMJIaH MAabKYJUIaHHO, >Kymiaaad, Tusumaaru “Daryo.uz” 3leKTpOH
MEIMAHUHT (DAONHUATHTA KOPUil KHIMHIM (Y30eKHCTOH MaTOyoT Ba axG6opoT
areHTIUrUHUHT 2015 ¥#un 3 centsaOpmaru 01-1943-coH  MabliyMOTHOMACH).
WMxtumonii  TapMokjapna OpeHIHWUHT TaHWIMIIATA OWJ WIUIAPHW aMajra
OIIMPHIIMINHN, OOIIIKA CETMEHT BaKWJUTApY OMJIaH XaMKOPJIUKHUHT Ky9au THPHITUTITH
HaTIKacuaa BeO-callT oiiiaJaHyBUYMIapU COHU TAIKUKOT AaBpuaa 3 MapTa OUIIn
Ba ymiOy 2JIGKTPOH OMMAaBHI axOOpOT BOCUTACMHU WHTEPHET PEUTHHTHA FOKOPU
MoFOHaIapra YMKUIura cabad oyuau.

NmuuHr anpobGamusicu. TaakuKOT HaTwkagapuy 6 Ta WIMHN-amaaui
amKyMmaHna, xxymianan, «Development of tourism infrastructure and increase of a
role of ecotourism in the conditions modernizations of economy» (ToukeHT,
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2013), «IlepcnexkTrBHBIE HANIPABIEHUS IPUMEHEHNSI HHHOBAIIMOHHBIX TEXHOJIOTUI
B HaIlMOHAILHOU YKOHOMHUKE) (TomkeHT, 2014), «xkTncoauéTHn
nuBepcuUKaIsIall MapouTHAa KUUYUK OM3HEC Ba TaJOUMPKOPIUK CYObEeKTIapu
(baoIMATHHA PUBOMIIAHTUPHUITHUHT J0y3apd Macananapu» (Tomkent, 2014),
«Munmit GpeHANapHH IAKVIAHTHPUII ACOCHAA Y30EKUCTOH HMKTHCOIXMETHHH
uHHOBaIMOH puBoxJIaHnTupui (Tomkentr, 2014), «Hayka u oOpa3oBaHue:
npoGieMbl M mepecrekTuBb» (Mocksa, 2014), «Y36ekucToHma MONHSABHI
CEKTOPHUHI pPOJMHM OLIMPUII Ba YHAA WIFOP XOpWXK TaxkpuOacuaaH
¢oiinananunn (Tomxkent, 2015) maB3ynapunaru peciyoirka Ba Xajakapo HIMHUA-
amManuii  KoHpepeHUusIapuga Mabpy3a KypuHuIIMga OaéH HSTUiaraH Ba
anpoOanusaIaH YTKa3HIraH.

HatuxanapHuHr 3bJ0H KUJIMHUIIM. J[uccepTanus MaB3ycu Oyilnua xamu
19 ta unmuil um, xxymiuagaH, MIUDTHN KypHaJIapaa 8 Ta Ba Hy(y3iIH XOPIKUAN
KypHayutlapaa 3 Ta  WIMHH  Makoia, — IIYHHHTACK,  WIMHH-aMmalidi
KOHpepeHuusaapaa 7 Ta Mabpy3a Ba Te3uciap Ba 1 Ta MoHorpadus Hauip
KWJIMHTaH.

JuccepranMsiIHMHT TY3WJIMIIM Ba XaKMHU. VIMuM HIDHUHT XaKMH Ba
TY3WIHMIIM YHUHT MaKcajau Ba Badudanapura myBodhuxkaup. Juccepramus tapkudu
KUpUII, YH WKKU mnaparpadHd V3 wuudra oyiraH Typrra 000, XyIoca,
doitnananunran agabuétinap pyixaru Ba wioBaiapaaH ubopar. NIIHUHT XaxMu
200 Getnm Tamkmi >1au. Umga 112 ta man6a Ba agabuérnapaan oigananuiras.
Nnosanap 35 Ger.

JIUCCEPTAIIUSIHUHT ACOCU MA3ZMYHHU

Kupum xucmuaa yTkazwiral TaaKUKOTJIAPHUHT J0I3apOJIMTH Ba 3apypaTH
acoCllaHTaH, TAJKUKOTHHHT Makcaaud Ba Basudamapu OOBEKT Ba MpeAMETIapu
TaBcU(IIaHTaH, pecrnyOanka ¢aH Ba TEXHOJIOTUSIAPH PUBOKIAHUIITMHUHT YCTYBOP
WYVHAIIMIUIADUTa MOCJIWTUA KYpCaTWIraH, TAaAKUKOTHUHI WIIMUW SIHTUJIMTHA Ba
amasuil HaTuXxkanapyu 0aéH KUJIMHTAH, OJJMHTaH HATHKAJIAPHUHT WJIMUN Ba amMaliuid
axamMusATH o4O OepwiraH, TaAKUKOT HaTWXKAJApUHU aMaIu€Tra »KOpUW KHJIMIIL,
Hallp OTWITaH HWLOUIAp Ba JUCCEPTALMS TY3WIMIIM Oyin4Ya MabIyMOTJIap
KEJITUPUIITAH.

bupunun 006 - «OmmaBuii ax00poT BocuTajJapu OpeHa OOMIKAPYBH
daoausaTHHN TAIKWJI KUWIMIDIHUHT MJIMHH-YCJOYyOHM#l acocjiapu Ba 3KaxoH
Taxkpudacuw». Map3y Oyiirda TErMIUIA TaAKUKOT WYHAIMIIA TaXJWJ KUJIMHTaH,
Opena OolmKapyBH HYKTauW-Ha3apujaH «OpeHA» TYUIyHYacH WKTUMOMUM-
WKTUCOJUN KUXATIaH TAJIKUH KUJIWHUO, Ym0y TyIIyHYara MCTEbMOJIYM OHTH]IA
MabIyM OUpP TUMCOJHH SPATyBYH, IXTHEKIAPHU KOHIUPHUIIN MYMKHH OVIiras,
MyaiisSsH HOM Ba KYpHHMIITa 3ra OyjiaraH ToBap €KUM XU3MaT TYpUIUp, AeraH
MyaTu)IUK Tabpudu acOCIaHTaH.
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XKaxon ommaBuii axOOpOT BOCHUTaNapy OO30PUHUHI PUBOXIJIAHUII XOJATH,
TapUXU Ba PUBOXKIAHUII TEHIACHUUSAJIAPU TaxJIUJI KWIMHHUO, TETUIUIM WIMUN
XyJocanap acocinad Oepuwirad. YHra Kypa >kaxoH OMMaBUi axOopOT BocuTalapu
0O030pMHUHT TapuUXUW JaBpu Oemr Oockuura (6ocma meauanap JaBpu, OBO3JIU
Meauanap JaBpy, BUAECO Ba CypaT/id Meauasap AaBpH, TEIEBUICHUE JaBpU, FOKOPU
ax0opoT TeXHoNOrusIap AaBpH) OYIMHUO YpraHuiarad. X03Upru KyHJaa Mearaap
¥3 HCTEebMOJYMIIAPUTa 3aMOHABHUM TeXHoJOrHsuiap (MHTEpHET, ysul TenedoH,
cMapThoH, Typiau NOAaCTypHid TabMHUHOT) OpPKAIM MAabIyMOT €TKAa3WIIl WYyiura
YTa€TraHIMKIIApY aHUKJIAHTaH.

Xankapo wmemaua Oo3opuHuHr 2014 #wmnpa 1.8 tpan. AKII  ngosmapu
MUKJOpUAA OJraH JapoOMaJH acoCaH, JIOMUXAJApHUHI MaH3WUIM Ba MaKCaaJv
TaTKWI OSTUWINIIA XaMJa WKTHUCOAWN JKUXATAaH IOKOopW (olga KeITUPYBUH
Joluxanap XMcoOHra OJIMHraH! aHUKJIAHIU. AJIOXU1a TAbKUJIAll KEPAaKKH, MEIha
0030puHU cudaT KUXATUIAH PUBONKIAHTUPHUIIAA UKTUCOJIUN >KUXATIAH FOKOPH
napaxana puBokiaanran mamuakatinap (AKLL, Axrnus, Iepmanusi, dpannus,
Snonus) anoxuna ypun tyragu. AKII y3o0k Hutap 1aBoMujia >kaxoH OMMaBUN
ax0opoT OO30pPUHHUHI MYTJOK eTakuucu Oynub, «2014 iunga yHUHT KaXOH
6o3opugaru ynymu 30 dousHu Tamkuia dtau.  Xutod Xank PecmyOmnmkacw,
bpaswmus, Xwungucton, Mekcuka, XKanyouit Adpuxa PecnyOnukacu Ba
ApreHTrHa MaMJakaTJIapUHUHT OMMAaBUN axOOpOT BOCUTANapu 0030pH Kajal
cypbaTiaap OMIaH pHUBOXJIAHAETTaH MaMIIAKATIAPHM TAIIKWJI KUIMOKaa'. Bpenn
OolKapyBu sXIM Hynara Kyvwiran rioban meauanap cudaruaa Fox, Time
Warner, Sky, ESPN BBC, Thompson Reuters, MTV kaOunap Kaiigx 3THO YTHITaH.
[IporHosnapra acocaH KeWwHTrH 2-3 WA MoOalHHWIA JKaXOH OMMAaBHHA axOopoT
BocuTanapu 0o30pu Oapkapop cypbariapiaa puBoxiaaHuO, 2017 iwira kenud
xamu gapomajiap 2,15 tpau. AKII ponmapura, 31€KTpoH OoMMaBUM axOopoT
BOCUTAJIApUHUHT  gapomamiapu 665 wmapa. AKII  gommapura  eruiu
KYTHIMOKIa»®S.

TaakukoT nmoupacuaa WIK O0p MWUIMKA OMMaBUH axOOpOT BOCHTAaJapH,
XyCyCaH, paJuOKaHaJIap Ba DJEKTPOH OMMaBUN axOOpoT BOCHUTAJAPUHUHT
MWUIMA OpeHIIapu MYJIKUYUIUK, XyIOyaud ¢aonuar, ¢Gaoiuar Typu, 0030p
CErMEHTJIapH, WKTUMOUN NYHANTUPUIITAHIMK, MAKCAUIA ayIUTOPUSIIAP, KOHTEHT
Ma3MyHHU acocuja TacHu(u unuiad unkuirad (1-pacm).

OMmMmaBuii ax00poT BocuTaliapu €pJaMuia axOJUHUHT CUECUN, MOKTUMOUM-
MKTUCOIUN (PAaOJUTMTMHM YCIyOMI >KMXATAaH TaxJIJ 3THUII acocuja Oaxonarl
yCIIyOMETUHU TaKOMUJUTAIITUPUII F03aCUAAH KyHuAaru KypcaTKuWwiapHU KYyJulail
TakIupu UIUIA0 YMKWITaH Ba TETUIUIM WIMUK XyJiocanap IIAKJIaHTUPUIITaH:
OMMaBHI axOOpOT BOCHUTACHAA WKTUMOMHU—MKTUCOIUM KOHTEHT K03 UITMEHTH
S =TCs/TC (by epaa S - ommaBuii ax00pOT BOCUTACH 1A WKTUMOUM — UKTUCOAUIN

" PricewaterhouseCoopers KOMIaHHACH MabIyMOTJIAPUTa aCOCAH.
8 PricewaterhouseCoopers KOMIIaHHACH MabIyMOTIAPUTA ACOCAH.
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Qaonusar Myax
coxacu 0yitnya wak 0yitnya

Herebmomyn ém Xyayamii
rypyxu 0yitnya KamposH 0yiin4a

f N[
bocma Mezmanap Emmap yuayn
Jlasnat Opennapn ['no6an Openap
Opennapu Memanap
\ J \ J \ J \ y,
1 1 1 1
f AV 4 \N[ o MY 4 \
DIEKTPOH ) Ypra ém yuyn 3
Xycycuii Openzap Munmmit Gpennap
MeHanap Meaap
\, J J \\ J
1 1 1
\ ( )
Tenesunenne Kexca émrarnnap MunrakaBuit
Open/1apu YUyH Me/anap Operap
\ J \ J \ J
1 1
s \ 6 \
Maxanmit
Pauo Openiapu
Operznap
\ y, \ J

1-pacm. OMMaBHii aX00POT BOCHTAIAPHHUHT MUJLIKI Openan Tacuudpu’

KOHTEHT Ko3(pduuumentu, TCs — mxtumMonii kKoHTeHT, TC — ’kaMu KOHTEHT) Ba
axonuHuHTr cuécuit paommuru  kodddummentu  PA = Gs/TG (6y epna
PA — cuécuit daomnmuk kodpdurmentu, Gs — WKTUMOUN KOHTEHT ayJIUTOPHSICH,
TG — >xamu ayauTopus).

TaaKUKOT WM MaB3ycura O TypJid MaHOajap Tax)IMJIM HaTHUXacu Ba
ucTukOonmarn BasudamapHu HbTUOOpPra OJITaH XOJjJa OMMaBUH axOopoT
BocUTaiapu (aojuATUra TabCUP KYpCaTyBUM HWIKTUMOUN-UKTUCOAMN OMUILIAp
TU3UMITaIITUpwiIrad. TacHudra acocan omMmaBuii axO0pPOT BOCHUTACH OpEHIUHU
Oomkapum >kapaHUTa acOCHH WKKH TYpPyX, SbHH Taxpupuil (PKaxoHOaru
XoAucasap, WKTUMOMH xoiar, PR, MabmymoTnapHuHT MaHOanapu Ba Oormkasap)
Ba TIWKOpAaT (TabCHUCYM Ba WHBECTOPJIAP, MEAUAHWUHT MKTUCOAMH CHECATH)
XapakTepura ara OyiraH oMWuIap TabCUPU TaXJ M KWIMHTAH Ba TETUIIUTA WIMHAN
Xynocanap makiiadrad. [IlyHUHT ek Teruium 9K Ba TAllKd OMUJUIAP TabCUPU
acocujia, OMMaBHUN axO0OpOT BOCHTAJIapu OpEHIWHM TAHUKJIWIUTH XamJia
MaBKEWHHU OUIUPHINIA YOy OMUJUIAPHUHT Y3TrapuIlli Ba TabCUPUHU YPTraHUO
Oopunuiapm Ba 3apyp XoJamiapja TETUILIM KapopJapHH Kalysl KHJIUIIN
3apypauru acociab oepuiaran (2-pacm).

® Myannud TOMOHUIAH ULLIAG YMKMIITAH.
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AX00pOT Ba SHTHJIHKJIAP

Cuécuii MyxuT
L Pakobar Mmyxutu

WNoxTaMOHMiA MyXuUT G

KOoHyHYHIHK TexHONOrHK MyXHUT

MyxappupiHK Kapopiapu bomkapys Kapopnapu
XKypHamucTuk iHyHamum bo3op iynanumuapu

bpennuuHr ypEN
SIHrHIMKIapHUHT Xa)XMH Ba cudaru

Menuna 6peHIHUHT HMHIKHA

2-pacM. OMMaBuii aX00pOT BOCUTACH OPEHAUra TAbCUP KYpcaTyBYH
ommaap?

NkxuHun 600 - « MUILJIMH 3JI€KTPOH OMMAaBHii aX00pPOT BOCHTAJIApPU Ba
PAAHOKAHAJUIAPDHUHT  MKTUMOMM-MKTHCOAMH  XoJlaTM Ba  OOMIKApyB
aapaxkacw». OJIEKTPOH MeAuanap Ba paJuocTaHiusiap 0030p CerMeHTIapH,
UKTUCOAUN-MOJIMSIBUM Ba JACTYpUU-KOHTEHT (HaoNMATH TaxJIMJI  KWJIMHTaH.
TaakukoT >kapaéHuga oOMMaBUM axOOpOT BOCHUTAJIAPUHUHT  PETPOCIEKTHB
PUBOKJIAHUILN, >KYMJIAJaH JJIEKTPOH MEIHAa Ba PAJAMOKAaHAJ CETMEHTIAPUHUHT
WOKTUMOUM-UKTUCOMMMA XOJIATH Ba PHUBOXKJIAHUII TEHACHIMUIApH, OOIIKAPYB
TY3WIMAIAPUHUHT [IAKUTAHUII X0JIaTH TaXJIMJI KUJIMHTaH.

MamnakatumMu3ga  TabMHUHJIAHAETraH  OapKapop  MKTHCOAMM  Ycui
CyphaTiiapy, aXxojdu TYPMYI JapaKaCUHUHT W34YWJI OO Oopuiu Ba cudaTWHU

10 Siegert G., Gerth M.A., Rademacher P.// Brand identity-driven decision making by journalists and media
managers. The international journal of media management — 2011, Vol. 13, no 1. p.53
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AXIIMJIAHUIIN, TaAOUPKOPIMK Y4YyH sApaTHO OepunaéTraH Kynaid HKTHCOAMM,

XYKYKUH, WKTUMOMM Ba OOIlIKa MIapT-IIapoUTIap OMMaBHil ax00OpOoT BOcUTalapu

coxXacura xam V3WHUHT WKOOMH TabCHUpMHM KypcatMmokaa. 1991 iwmnma xamu

Meauanap coHM 392 TaHM Tamkuia dtraH Oymca, 2014 iwira kenu6 ymoy

kypcatkud 1395 Tara (336 ¢dous) erau, )KkymiaagaH yIapHUHT MaMaKaTHMU3Iary
MHUHTaKaBUi TapkuOu XaM y3rapud copmokaa (1-kamsai, 3-pacwm).

1- sxaaBaJi.

Muiinii omMaBuii aX00poT BocuTasnapu 0o3opuaa paoausar

IOPUTASTraH MeIMAJIAP COHMHH V3rapumu’!

Ne Xyayajiap HoMA 2009 | 2010 | 2011 | 2012 | 2013 | 2014
1 Pecny6nHUKa Oyiinya TapKajaauran 464 503 531 587 624 651
(mapkasuit) OAB
2. | Kopakanmorucron Pecnybimkacu 50 52 54 54 55 57
3. | TomxkeHT maxpu 102 102 102 103 104 101
4, | ToIIKeHT BUIOSATH 58 60 65 69 68 67
5. | AHIMXOH BWIOATH 43 40 41 41 42 42
6. | bByxopo Buiositn 40 41 42 41 44 42
7. | XKuzzax BHIOITH 26 29 29 30 30 30
8. | HaBowuii Bunositu 41 42 41 43 48 45
9. | Hamanran Bujostu a7 48 a7 49 51 51
10. | CamapkaHy BUIOSITH 54 58 59 59 55 55
11. | Cupnapé BuiiosiTu 27 24 26 29 28 28
12. | CypxoHnap€ BUIOSITH 39 41 39 41 40 40
13. | ®aprona BUIOATH 87 94 94 94 100 101
14. | Xopa3M BHWIOSTH 32 32 32 36 34 33
15. | Kamkagapé Bunositu 46 51 52 50 49 52
Kamn 1156 | 1217 | 1254 | 1326 | 1372 | 1395

DONeKTpOH OMMaBHH axO0OpOT BOCHTaIapu 0030pH SHTM 0030p CErMEHTH
Oynmummra KapamacaaH, 0apkKapop cypbaTiapJa pUBOXKIAHUII TEHIACHIUSCUTA dTa
(Ypraua 20 ¢dous HWMK Ycuil) Ba TYpJIU-TyMaH MKTHMOWM-UKTUCOIUN
Ma3MyHJIaTd MaTepuayiap Ba MaKCaJIJId KOHTCHTJAPHH ayJUTOPHUATa TaKIuM
3TMOKIa. Meaua 0030pu CyOBEKTIApUHUHT OpeHJ] Japakacu, TETHIILIN
pEUTHUHTIIIap Ba UKTUCOAUN KYPCATKUWIAPUHU >BTUOOpPra OJraH XOJAa AJIEKTPOH
OMMaBUi axO0oOpoT BocHUTalapu 0030pU MIUTHPOKYMIAPUHU PEUTHHIM HIILIA0
YUKWIraH. YmoOy peuTuHr HaTwxkanapura kypa «Daryo.uz», «Anhor.uzy,
«Kun.uz», «Uza.uz» Meauanap 0030pHHHT €TaKYMIApH SKAHJIUTHM aHUKJIAHTaH 2,

Pagmocranmusiiap cerMeHTH JIoWpacuia paauo  0030puaard  acoCHid
OpeHIIapHU YpraHuil HaTWwxkacuaa, 0o3opaaru ertakun opermiap «Vodiy Sadosi»
Ba «Ozbegim taronasi» skannuru aHUKIaHraH. Y0y OpeHIIapHUHT TAHUKIUIAK
napaxacu 38 dous Ba 31 pous 6Ynmmob, ynap uCTEHMOIYUIAP OHTUIA WIIOHWIH,
KU3UKApIU Ba Ma3MyHJIM KOHTEHTra j3ra OpeHmyap cudartuga NIaKUIaHTaH
(4-pacm).

11 ¥36ekncTon MaTOyOT Ba aXG0POT areHT/IHIHM MabIyMOTIAPH ACOCHA MyaJUTH() TOMOHH/IAH MIIA0 YMKUIITaH.
12 http://www.uz/ru/stat/visitors/ratings?cat_id=0
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. AHIV>XOH BHIIOATH

. Byxopo Bunosatu

. XKu33ax BUIOATH

. HaBowmii Bui0sSTH

. HamanTaH BuioATH

. Camapkanyi BUIOATH
. Cupnapé Bunosaru

NN AW =

8. CypxoHjapé BUIOATH
9. TomkeHT BUIOATH
10. TomkeHnT maxpu

11. ®aprona BHUIOATH

12. Xopa3Mm BUIOATH

13. Kamkanapé Bunosaru
14. Kopakanmnoructon Pecnybnukacu

3-pacM. Mujiinii 371eKTPOH OMMAaBHii aX00pOT BoCHTAJIapH
Ba PAINOKAHAJIADHUHT MUHTAKaJap Oyiu4a TakcumMoTn>

V36ervm TapoHacy Bopuit Capgocu Ewnap Malwwban MpaHg Bowkanap

4-pacM. Y30exkucToH Pecnybiukacu paano cerMeHTUHHUHT
eTaKk4u MmTupokyuiapu (pomsaa)

13 Myannud ToMOHMAAH ULLIA0 YMKUIITAH.
14 CypoBHOMA HATHKANAPHTa aCOCAH Myaslli() TOMOHHIAH TY3UITaH. .
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bpenn OomkapyBu OVitmua TeruuuiM Takiau(aapHu acociaml ro3acujaH
Menua 6o3opuaa GaoausAT IOpPUTAETTaH AIIEKTPOH OMMAaBHH axO0OpOT BOcHTallapu
Ba PaJUMOKAHAUIAPHUHT MCTUKOOJIMHM Ba YHIOy CETMEHTIApHUHI KeIryCHIaru
PUBOXJIAHUII TEHACHUMSUIADHHU AaHMUKJIAII MakKcaauaa YJIapHUHT (HaosusTH
perpeccusi TEHIJamajapu, KOPPEJUIAIMS Ba SJIACTUKIMK KO3 UIMEHTIAPH
acocua 6axoJgaHIu.

DJNEeKTpPOH OMMaBHii axO0pOT BOCHTAJlapU CErMEHTHMHHMHI >XKaMu Oo3opra
HHUCOAaTaH KOPPEIALMSICHHU XUCOOIam Makcaauaa TETUILIH alrOPUTMIIAp UILIa0
YUKWIIM Ba YIAPHUHT HATHKAIAPU aCOCUIA XUCOO-KUTOOIap amanira OUIUpUIITaH.

Yo 7568 O 2Y; 1035
7= =128 = 161.33 p=""=10 1725
2T 1344535
7y == =R = 22408917
;J‘."-’-' =4 1= .
S @)= E.f,_ F—z?= D002 1961.337 = 8270.22
iy P
Sy =T - g = 2B - 172,57 = 5461.92

(a2 .
S(z)=\/5%x)=V8210.22=90.941  S(y)=\/S%y)=1/5461.92 = 73.905
a =7 —bx =172.5—0.7871-1261.33 = — 820.2459

cov(L,Y)=T-§—T -7 = 22408917 — 1261.33-172.5 = 6309.17

90.941
—— —().968
Siy) 73.905 0968

Tankukor »xapaéumma Yemmox(Chedoke) mkamacu acocuaa 3JIEKTPOH
OMMaBUW axOOpOT BOCHUTAJIAPH CETMEHTHHUHT JKaMH MeJuanapra HucOaTaH
koppesus kodhdunrentu (0,96) rokopu Ba TYFPH SKAHIUTH aHUKIAHIN. YIIOY
XOJIaT KeATycuaa 0030pHUHT PUBOKIIAHUIIM YIIOY CETMEHT UIITHPOKYMUIAPHHHHT
KyTIaiuiy OvtaH 0€BOCHUTA OOFIMKIUTH TYFPUCHIATH XyJlocara KeJIUIl UMKOHUHA
O0epagu. Taxmummap acocupa, OWPUHYUIIAH, DJEKTPOH OMMABUU axOOpOT
BOCUTAJapyu COHU Kenrycu 5 iuiga 2 6apobap Kynaluim MporHo3u acoCiIaHTaH,
WKKUHYUAAH, PaguOCTaHIMUIAp OO30PUHUHT MKTUMOWN-UKTHCOIUN HCTHKOOJN
Ba MCTCHhMOJIYMIAp TanabuaaH (THI, MyCHKa JKaHpU KaOW HyHamuiuiap) Keauo
YUKKaH XO0JIJIa YpTa MYyIJaT/IM MPOTHO3 KYpCaTKUWIApW acCOCIAHTaH, >KyMJIaJIaH,
VIIAPHUHT KENTYCUJIaTH UXTUCOCIAIYBY Japakacu 0axoJiaHTaH.

dukpuMu3yua, JIEKTPOH OMMAaBHN axOOpOT BOCHUTAJIAPH COHUHUHT OPTHO
Ooopur — OO30PHUHT TYWWHMAraHJIWTU, aXOjdu TapkuOuma €nuiap yaymuHUHT
IOKOpUJIUTH Ba ymi0y COXaHH KyJIaO-KyBBaTJAlllHH  parOaTIaHTUPUIITa
HYHANTUpUITaH MEBbEPUM-XYKYKUI Oa3aHUHT MaBXYMJIMTU OWJIaH M30XJIaHA]IH.
Menua 6030pu pUBOKJIAHUIIIKMIA JABIATHUHT aJIOXHUJA YPHUHU TAbKHIJIA0 YTHII
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JO3UM, KyMJIaJaH «CYHITH 7 WA JaBOMHAa pecnyOiuka OKETH, Typid
KpeauTiap, WKTUMOUNM OyropTMajiap Ba JaBjaT I'paHTiIapu xucobura 13 mipa.
cymra TeHr wMabnarmap»’® ymby COXaHM PHBOKIAHWIIWIA HYHAITUPHIITAH.
PagnokaHanmapHuHT OOIIKapyB TapKMOM XOJATHHU TaxJIMI JTUII acOCHAA
MaMJIaKaTUMM3 paJAuOoCTaHIMsuIapuaa OpeHn OOLIKAPYBUHM aMajira OLUUPYBYH
MyTaxaccucjiap TapKUOMHM Makcajyli OOolIKapuil Oyinudya TEruiuiM HIMHUMA
XyJiocajap UIuiad Yukmwian (2->xaaBai).

2-KaaBaAJ
PaguokaHaIJIADHUHT TAIIKWINH-00IIKAPYB Ty3HJIMACHHH
TAKOMUWLJIAIITUPHUIN OViMYAa aMaTuéTra sKOPU 3ITHITaH Y0pa-TaadupJiap

HaTHxacu'®
. Tapkuodra Opena

Paano unaap o Y IITATHHHT JKOPHIi
Ne (dou3)

HOMMH yJayuu KUJTHHUIIHA

(powu3)
18 | 31 41 55
30 |40 | 55 | + | | ? 3

1 | Vodiy Sadosi 26 43 137 15 | 5 | F | + | 54%
2 O’zbegim Taronasi 14 68 | 23| 8 1| F + 4%
3 GRANDE 11 71125 | 2 2 | F | + 1%
4 Navro‘z 6 49 1301| 13 | 8 | F + 1%
5 Poytaxt 8 15152 | 21 (12| S - X
6 [Toiitaxt uHpOpPM 4 9 |3 23 |15 S - X
7 ORIAT FM 5 18127 | 33 | 22| F + 7%
8 ORIAT DONO 7 17 (27| 29 |27 | F + 11%
9 MAXIMA 2 14 |37 | 33 [ 16| S + 1%
10 | HAMROH 2 50 133/ 5 | 3]S | + | -2%
11 | CLASSIC FM 2 5 149| 36 | 10| S -
12 | Nukus FM 1 X X X | S - X
13 | NRT-To'rtko’l 1 X | x| x | x|S - X
14 | Hwiinop FM 3 25129 | 34 | 12| S - X
15 | NRT Buxoro 1 x| x| x | x|S - X
16 | Boukamap (14 Ta) 7 X | X X X | S - X

Wzox: 1-bpenann kydaiTupuira paanoKaHalHUHT 3XTHEXKH; F -OupinaMun, S -uKKniIamuy,
2-bpenn OomKapyBura MacbyJs1 XOAUMHHUHT TalUHIaHUIIN; 3—/lapoma utapHUHT Yeum Gousy;

15 Kapumor U.A. «Mat6yoT Ba oMMaBHii ax60pOT BOCHTaIapH KyHU 'Ta GaFruIlIaHraH Tabpuk. 26.06.2015 .
(http://press-service.uz/uz/news/5135/)
16 Myannud TOMOHMIAH Ty3UJIraH.
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Alinan OpeHAHMHT Hy(]y3M Ba MaBKEM paJMOKAHAIHHUHT Kela)KaKIaru
PUBOXH, XyCyCaH, HUKTHCOAUM CAJOXUATUHU IOKCAUITUPHUIN Ba JapOMaJIWHU
OLLMPHUII Xam/la MOTEHIINAJ TUHTJIOBUMIAPHUHT COHMHU KYNaUTUPUIIIHA UHOOATTa
OJTaH XOJiJa, paJuoKaHal OpeHJ OOLIKapyBUHUHI caMapaid TaIIKWJIUMI
TY3WJIMACHHU MAKCaJIM TAIIKWI JTHIN Takiupu wuiwiab uukuwigu®’. Tamkummi
TYy3WIMaHd SKOPUM KWIMHUIIMAA Xap Oup paJMOKaHAJIHMHI  MamJlakar
MUKBECUIATH AyJUTOPHUSCH aHUKIAHUO, ymOy ayauTopus TYpPT TypyXra, SbHU
«18-30», «31-40», «41-55», «55+» €mra axpartunud Tax I KWIWHIA Ba
TETUILIIN JIOWUXAJIAp aMajuérra )KOpU KUIMHTaH.

Yurnuun 600 - «MWLIMHA 3J1eKTPOH OMMaBHMii axX00poT BOCHUTAJApH Ba
PAAMOKAHA/UIAP CerMeHT/Iapuaa OpeHJ OOMIKAPYBM TAXJIWIH, MyaMMOJIapH
Ba yjaapHu Oaprapad »>tum iyuapw». TaakukoT oObekTIapu Oynrax
pagvoKaHalap Ba 3JEKTPOH Meauanap 0030p CErMEHTIapH HUIITHPOKYWIapU
daonuaT TaXJWI OTWIIM, YJAapHUHT OpeHa cudaruga 0o3opaard  YpHH
Oaxonanau, OpeHn OomKapyBH Oyiinya amanra OIIMPHILI COXACHIArd MaBXyH
MyaMMOJIAp AaHUKJIAHWO, yJapHU Xajd JTUIl Oyiimua wuiMui Takiaudiaap Ba
TaBcusIap acocnad Gepuiras.

bo3zop xonatu TaxiauiM HaTWXKalaph, SKCIEpT Oaxoniaml Ba SKCIEpTiap
OuslaH YTKa3WIraH COLMOJIOTUK CYPOBHOMA acOCHA JIEKTPOH OMMaBUi ax00poT
BOCUTaJIapd coXacujaa KyHuJarn MyamMMmoJap aHUKJIaHTraH: OpeHp OolIKapyBU
OWIaH IIyFyJUIaHAIUTaH MEPCOHATHUHT YEKJIAHTaHJIUTH; peKJlaMa XU3MaTiapuIaH
OJIMHAJUTaH TYIIYMJIAPHUHT KaMJIMTH; MAaKCaJJIu Meauanap OujlaH XaMKOPJIHUK
AJIOKQJIAPUHUHT CYCTJIUTH Ba OomIKasap.

AHUKJIaHraH MyaMMOJIApHU XaJI 3TUII Oyinya Kyiuaaru MOuiap TaBCHS
ATUIITaH:

OpenHa OOILIKapyBH »apa€HWra >kajl0 KWIMHTaH T[EePCOHAIHM Tailépnail Ba
MaJlakaCUHU cu(at KUXaTUAAH OLIUPHILL

MCTUKOOJITM Ba MKTHCOJUN XXKUXATIAaH caMapajay OyiaraH Jionuxaisap yJIyIiu,
KymIlaaH pekiamManap cudaTuHd omupuil. Ymoy kapaéHaa WKTUMOUN
JolKxanapra ajoxuaa ycTyBOpIUK Oepull;

3aMOHaBHi Tanabiaap Ba WIFOP XOPKHUM TaKprUOaHU YBTUOOPTa OJraH X0
AJIIEKTPOH OMMAaBUH axOOpOT BOCUTANapu MaxCyJOTJIApUHM KEeHI Joupana
TapFUOOT TUILIHU amMalira OLIUPHILL;

OOLIKApYB KapaCHUAa TOPU30HTAI (CErMEHTIIAPAPO) XaMKOPJIMKHU MaKCcaiu
Ba caMapai TallKHWJI ATHILL

TypTunun 600 - « Ml oMmmMaBuii aX00poT BocuTAaJapu (ao uATHHI
0axoJIAIIHMHI  yCJOyOMi €EHJAIIYBHHH TAKOMWUIAIUTHPHUIDY. OJIEKTPOH
OMMaBUi axO0oOpOT BOCUTajdapu Ba paJuoKaHaiapAa OpeHI OOoIIKapyBUHU
WKTUMOMM caMapaJopJIMTMHUA OLIMPUIN HyKTau-HazapuaaH yiap (paoausiTHHU
O0axoNIAIHUHT yCIyOMi EHAAIIYBUHM TaKOMIJUIAIITUpUII OVitmua Oaxomaii
KYpcaTKuuaapy TaKiIu( KUIUHTaH.

Meana OGO30pMHMHI PUBOXKJIAHUIIN, MaBXyJ Ba SHTU OMMaBHMi ax0opoT
BOCUTAJapUIaH  JOMMHM  paBulla  SHIWJIAHUIIHK  Ba  (PAOJUSATHH

17 «Vodiy Sadosi», «OpuaT 10HO», «Y30€ruM TapOHACH» KaOu PaaHOKaHAJLIAP/1a JKOPUii KUIHHTaH.
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TAaKOMWIIAIITAPUO OOpHUIIHK Tanad KWwiaad, 3€po Y3 BakTHAAa KUIUHTaH
OOILIKApyB KapopJapy OpeHJ Aapa)KaCUHUHT OIIMPUJIMIINIA Ba MEJIMAHUHT
JapoMaJi OJIMIIUTA XU3MaT KUJIaJIu.

PaguocTtanmusiiap QaonusTd TaxJIMIM HaTHXKacuia Makcaaid MepcoHalra
ouJl Kapopijap KaOyll KWIMII, 3aMOHAaBUM TEXHOJOTHSJIApPHHU Kapa€Hra >xaio
KWIKII Ba SHI KYN THUHIJIAHAWTAH JAaBpJapHU aHMKJIAll HaTWKacuaa SIHTU
SIIMTTHPHUII Ba JIOMUXAJIAPHU KOWIAIITUPUILN Takiaudiaapu Oepuinu Ba OpeHI
OOIIKapyBUHM MaKCaJJIM TAIIKWJI OTUIl Oyiinua paJvoKaHaiap camapaid
OOIIKAPYBUHUHT TAIKWINHA Ty3WJIMAacH acociad Oepuiian.

OmMmaBwuit ax0opoT BOCUTAJIAPUHU OpeHn OOIIKapyBUHU
TaKOMWJUTAIITUPHUIIIA 3aMOHABUH yCYIIapHH KyJUTaliapura 3bTHOOP KapaTuinod
xymnanad, «Vodiy Sadosi» paguocTaHIMSACUHUHT OpEHAWHUA TaHUTHIN YYyH
uiriad YMKWITaH y4 UyHaIWImgard JOoWuXalapuHUHT (SIHTW  Jactypiap,
cenpupoMaNapHUHT KYNAWTUPHUIL HYTu OujaH paguOHUHT SIHTH HMUJDKUHU
SIpaTHUIll, HUPHUK aHXyMaH EKH TaaoupIiapra ax0opoT XaMKOp OVIIMII) SHT MaKOYJIH
acocnab Oepuianu. Onubd OopuiraH KEeHr KaMpOBJIM HUILIap Hatmxacuma «Vodiy
Sadosi» pagnokaHaNIMHUHT THHOJIOBYMIApH coHuHH 2014 wimnma 2013 iinnra
HucOatan 7 ¢ousra Kymaiau Ba paIUOHUHT pekiaMmanaH Tymymu 54 ¢dowusra
omu. (5-pacm).

700 < 4
600
500

400 ‘ | 1 | ‘ d ‘ ‘ {
| 660,9

300 i ‘ ‘ i | i i | i |
| | 427,5 1428,3

200 E410,9‘ ‘408,1 ;:415,7 | : |

100 v | ) | J ‘, | I

2009 2010 2011 2012 2013 2014

5-pacm. 2009-2014 iinnnapaa “Vodiy Sadosi” paguocTaHIUSCHHIHT
peKJIaMagaH 0Jrad TyUIyMH MAKIOPHHH V3rapumm (MJIH. cymaa)'®

bpenn  nmapakacu Ba  caMapaJOpJMTMHM  OaXOJAllHUHT  XalKapo
KYpcaTKA4YIapu acocuja MWUIMKA DJJICKTPOH OMMaBUM axO0opoT BocUTaizapu
OO30pMHUHT  ¥3UTra XOC XYyCYCHUATIApUHU (MUHTaKaBUil  HMXTHCOCIAIIYB,
ayJIUTOPHS, PUBOMIIAHMIN Japa)kacd, camapaopiiiK) YbTUOOpra ojiraH Xojaa
WOKTUMOMI  TapMOKJIapJa YHU OaxOJAalTHUHT TaKOMWJUTAIITUPWITAH THU3UMHU
uiniad ynkuiay (3-xaaBain).

18 «“Vodiy Sadosi” paguoCHHUHT MabIyMOTIapH acoCHa Myaiin( TOMOHUIAH Ty3UITaH.
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HNkTumouii TapMoOKIapaa OpeHIHUHT MaBKEUHH
0axo/1al KYypCATKUYWIAPH TH3UMU

19

3-KaaBal

KonTeHnTra
Bpenn bpenauunr Bpenara
DJIEKTPOH MeAnaiap MAaBIKyJIMTH K3 HRmIT TAPKATHJIMINN | MyHocalatr
(M) jlapazkacu (BT) (Bmun)
(KKD)
Anhor.uz 2013 7500 0,2 25400 0,3
' 2014 14520 0,35 42000 0,4
Darvo Uz 2013 17021 0,4 150222 0,4
yo. 2014 178565 0,85 1785022 0,7
2013 78100 0,4 17300 0,34
Kun.uz
2014 99100 0,5 21000 0,4
BUZines.uz 2013 39850 0,4 2890 0,6
' 2014 41480 0,44 3020 0,68
12news. Lz 2013 9000 0,12 1500 0,4
' 2014 12000 0,1 2300 0,5
by epna:
M = Vt1+Vt2+Vt3...Vin. bynga, M - bpenn maBxynnuru, Vt — OpeHa

caxudacura tampud Oyropral UCTE€bMOJIYY;

KKD = CS +R/TC. bynaa, KKD - KoHTeHTra KU3UK1II 1apa)ac,
CS - ucrepmomumiap TapkarraH KOHTEHTJIap coHM, R —xaBoOnap conu, TC -
KOMJIAIUTUPUIITAH )KAMH KOHTEHT;

BT = L+R. bynaa, BT - bpenauunr rapkaruiuiny, L-ékTupunuiiap coHu,
R- sxaBoOnap coHu;

Bmun = Po/To. Bynaga, Bmun - Bpenara mynocabar, Po-Opena Oyiinua
mwxoouit pukpnap, To- xxamu Gukpiap;

bepunran TtaknuduapHud JKOpuil STUIUINM HaTmxkacuma «Daryo.uz» Beb
caxu(aCMHUHT TaHUKIHIUK gapaxacu 30 ¢owusra, «Anhor.uz» Bed caxudacuHuHT
TAaHWJIMII Japaxacu aca 18 Qowusra opTau. DJIEKTpOH OMMaBUM axO0poT
BOCUTAJIapU CErMEHTHMHMHI yMYMHUH MaBKeM XaM Ce3Wjapiu Japaxana
MycTtaxkamianau. Onub Oopwiaran TagkukKoTiap HaTwxkacuaa «Daryo.uz» Be6-
caiitura Tampud OyOpYBUWJIAPHUHT COHM 3 MapTTa Kymaiad Ba CalT
V36eKNCTORHMHT SHT Ky YKUIAAUraH caiTira aiinanan?’.

1 Myannud ToMOHMAAH UIIIA0 YMKUITaH Ba XUCOOIAHTaH.
20 http://www.uz/ru/res/visitor/index?id=30377
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XVJIOCAJIAP

“V36ekucton PecryGnukacn oMMaBHil axGOpOT BOCHTAIapu OpeH[
OoILIKApyBHU ycinyOuil EHIATYBUHU TAKOMWUIAIITUPUIL MaB3yCHJIard JOKTOPJIUK
auccepranusicu Oyinya, oaud OopwiiraH TaIKUKOTJIAp HaTWXKacuaa Kyluaaru
XyJiocajap TaKIuM dTHIIJIN:

1. OmMmaBuii ax60poT BocUTaNapu 0030pH, KyMIIaJaH, JIEKTPOH OMMAaBHA
ax0opoT BOCHTallapu Ba paJMOKaHAJUIap CErMEHTHUIAru IOKOpH pakoOaT, 0030p
UINTUPOKYMIIAPUIAH TOMMUN paBuIifa ¥3 (HAONUATHHU TAKOMUJUIAIITHPHUIN Ba
camapany OOIIKAPYB MHCTPYMEHTJIAPMHU SKOPUN KWJIHMIIHA Tako30 JTajH.
Mynapnan 6upu OpeHn OomkapyBu OYiIMO YHUHT KOPUWA KWIMHMINU TAIIKUAJIOT
PUBOKJIAHUIIIA Y9YH MYXUM Ba Makcaara MyBO(QUKIup.

2. KaxoH ommaBuii ax0opoT BOCHUTANApU OO30PUHUHT PHUBOMKIAHUII
TeHJIeHIUsIcK Oemr Oockuura 0ynuo ypranuiran: 6ocMa Meauanap JaBpu, OBO3JIH
Meauanap JaBpy, BUAECO Ba CypaT/id Meauanap JaBpH, TEIEBUACHUE IaBpH, FOKOPU
ax0opoT TexHoJorusiap naaBpu. Memaua Oo3opuHuHT puBoxcianummaa AKII,
Snonus Ba EBpona UtTndoku MamakaTiapu eTak4mIMKHU V3 KYIUra ojirat, 1y
Oowran O6upra Xwutoh Xank PecnyOnukacu, bpasunus, Poccuss denepanusicu,
Xunauctod, Mekcuka, Kanyouih Adpuxa PecrmyOnukacu Ba ApreHTuHa kabu
MaMJIaKaTJIapHUHT Meaua 0030pnapu Oapkapop cypbatiapaa
PUBOKJIAHAETTAHJIMTUHN QJIOXUJa TabKUIa0 YTUIIMMU3 3apyp. Yoy 0030p
WIITUPOKYMTIAPH JTAPOMAJMHHUHI YpTaya HWUIMK YcUIl cypbaTiapu 6 QousHw,
KyMJIaJlaH, paauo CceKTopu Oyimya ypraya 2-4 (QOU3HHU, DIIEKTPOH OMMAaBHMA
ax0opoT BocuTanapuaa 3ca 6apkapop 10-12 dhousHu Tamkuia 3TMOKIA.

3. MawmyakatumMu3zia JOMMO OMMaBHH axOOpOT BOCHTAIAPUHU KYyJIa0-
KyBBaTJjaIra karra 3Tudop oepuiamoxaa (macanan 2008-2014 finmiap gaBoMua
pecnyOnuka Oro/pkeTH Ba OomIKa Typid MmaHOamap xucobunman 13 mapa. cym
MalJIaF COXaHW PUBOKIIAHUIIUTA HyHaANITUpWIran). JlaBaaT TOMOHHIaH sIpaTUiITaH
mIapT-1IapouTiIap HaTWXKacuaa, Meana 0030pu MIITHpOKuYMiIapu coHu 3.3 kappa
optu0, x03upru kynra 1395ra etau.

4, Memua 0030pH KaAaMUSITHUHT WXKTUMOWM, HMKTHCOAWNM Ba MabHAaBUU
XOJlaTUTa KaTTa TabCUp Kypcartamu. MenuamapHuHT (aoNHSATHHU camapaiu
TAlIKWAJ OTULIAA Ba PUBOXKIAHMIIKAA OpeHa OOlKapyBU aloxXujaa YpuH
rajiaiiii, 3epo TYFPU TAIUKWI 3TUIATaH OpeH] OOIKapyBM OMMaBHil axOopoT
BOCUTACHUHUHT ayJUTOPUSCUHM KEHTaWWIIUIra Ba JapOMaJJIApHUHT KYTaWUIINUra
3aMUH SIpaTaJiu.

5. MamnakatuMu3aa amMajira OHIUPWIAETIaH  MKTUMOUN-UKTUCOIUN
UCJIOXAaTJap, JaBilaT TOMOHHMJAH KHYMK OW3HEC Ba XYyCYCHUH TaJaOUPKOPIIUK
PUBOKHMHUHT KYJUTa0-KyBBaTJIaHMUIIUTA OYiraH 3bTHOOp HaTHXKacuia XyCycui
CEeKTOpJard MeIuallap COHM XaM JKaJal cypbariapia YCAU Ba YJIApHUHT
CaJIMOFVHU OLIMPUIUIIN TabMUHIAHIU, xymianan 2008-2014 iwmnapna xamu
oMMaBUl axOOpPOT BOCHTANapy yJylHujaa HomaBmat meauanap 34 ¢dowusra omau.
AXO0pOT-KOMMYHHUKAITMOH TEXHOJIOTHSUIAPHUHT KEHT KYyJIamJia )OpUi KUJIMHUIIN
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OMMaBHM  axOOpOT  BOCHTalapu, HKyMJIaJaH dJJEKTPOH  MeJUalapHUHT
PUBOXIIAHUILINTA KYyJIail 3aMUH SpaTMOK/A.

6. TaakukoT poupacuma Takiaud HTuiaraH OpeHa OOMIKApPYBH TaITKHIIAM
TYy3WJIMAaCHUHU aMajra >KOpHUi 3TUII paJuoKaHaiiap (paonusiTu, Aapomaiiiapu Ba
WKTUMOUM-UKTUCOIUNA caMapaJopJIMTUHU OLIMPWINIINATA XU3MaT Kujaau. bpenn
OOILIKApyBU OWJIAH IIYFyJUIaHAJWraH XOJUMHHUHT KOPXOHaJa MaBXyJll OYynuiimy,
KOPXOHAHUHT YOy coxanard (GaoNusITHHH XMW Hynra KYWWIUIIWra 3aMHUH
apataad. TaAKUKOT Aoupacuja ymly mTaT OUpIUrd >KOpUH KUJIMHTAaH OMMaBHA
ax0opOoT BOCHTANIapUa JapOMaJJIaPHUHT OLIUIIN Ky3aTHUJITaH.

7. OmMmaBuii  axOopoT BocuUTanapu  OO30pPUHUHT  (PAOTUATH  Ba
TEeHACHIMSJIApUra acocaH, Kenrycuaa Oosopmarm Oocma Meauanap Kamaitnb
Oopumiy, OyHra HOMYTOHOCHO Tap3la OdJIEKTPOH OMMaBHid  axOopoT
BOCUTAJAPUHHUHI IOKOpU TEMIUIApJa PHUBOKJIAHUIIM, PAAHMOKaHAJUIAPHUHL 3Ca
ayuTopus TanabiapuiaH Keaud YMKUO UXTUCOCTANYBH KYyTUIMOK/IA.

8. OMMaBuii ax0opoT BocuTanapu (HaoJIMATUHU PUBOKIAHMILY KapaéHUAA
yJIapHUHT  KOHTEHTHMHM  Oomkapum  Oyiinuya  ycnyOud — €HJAIIyBHU
TAaKOMWUIAIITUPUIL  3apypuaTd MaBxkylA. YmoOy xapa€HHU OoLIKapuIIa
TaJAKUKOT/AA TakiIuQ >3TUIa€TraH «OMMaBUN axOOpOT BOCHTACHIA MKTUMOMM—
UKTUCOIUN KOHTEHT» Ba «cuécuil (aommuk» KodhPULIEHTIapUHUA KYILIall
Makcaara MyBoQUK.

['mobannanryB xapa€Hu Ba WXKTUMOHMM TapMOKJIApPHUHI  IIMIJATIH
PUBOXKITAHUILIN MUJLTAN OMMAaBHUU axoopoT BOCUTAJIAPUIA yiioy
MHCTpYMEHTIapAaH (QoHAalaHuIIHK Tanad »taau. VokTumowii TapMmoKiIap
OMMaBHUI axOOpOT BocuTaiapu (aosMSITHHHA OaxoJall Ba OOIIKapyB KapopjIapHHH
KaOyJ Kuiuiiia katta €pjiaM OepuIid MyMKUH. Y110y MakOHJa MEIMaHUHT OpeH/T
OomKapyBUHU OaxoJail Oyiinya, TaAKUKOTAA Takiaud sTuirad, Kyiuaaru «bpesn
MaBXKymIuruny, «KOHTEHTra KH3WKHII Japaxkacu», «BpeHTHUHT TapKaTWIUII
napaxxacu» Ba «bpenara myHocabat» KypcaTkuwiapAaH (oiiamaHUIIHU TaBCHUS
STUIIAMMN.

9. OmmaBumii ax00poT BocHTaapu OpeHna OOUIKapyBHHU camapalid amalira
OLUMPUII YUyH KyWHJAru TaBCHSUIAPHU KOPUU 3THULI MakcaJra MyBOPHK: OpeH.
OomKapyBHU jkapa€HHra >kajnd KWIMHraH TEepCOHAIHU Tallépiall Ba MajaKacuHU
JOVMHUN paBUIAa OLIMPHIL; HCTUKOOIM Ba MKTHCOAMM XHUXaTAaH camMapaiu
OyJsran noMuxanap yiaylIIMHU OMIUPUIIL. YOy kapaéHaa WKTUMOUHN Joluxaiapra
aNoxuaa yCTyBOPJUK OepHIll; 3aMOHaBUM Tanaldiaap Ba WIFOP XOPHKHUI TaxKpruOaHU
nHOOATra OJIraH XoJiJa JIEKTPOH OMMaBHil ax00pOT BOCUTaIapU MaxCylOTIapUHU
KeHr goupaza PR - TapruboTuHM amanra OIIMpPHIN;, OOIIKapyB kapaéHuia
TOPU30HTAN (CErMEHTJIApAapO) XAMKOPJIMKHM MaKCayIi Ba caMapaid TallKWI
ATUIIL.

10. Mwummit  97EKTpOH  OMMaBH ~ axOOpOT  BOCHUTalapu  Ba
pagvoKaHA/UNIApHUHT  OpeHn  OomkapyBu  (AONUATHHH  TaKOMUJUIAIITHPHIIL
Makcajuaa, WKTHCOAUW Ba IWKTUMOWW  caMapaJopJiMKHUA  TabMUHJIAIITa
KapaTWiraH 4Yopa-TaaOupiap, WIMHANA Ba aMaliiidi TaBCHUsUIap HATKacuua: Oup
KaTop paJvoKaHaUIapAa SHTH TAIIKWIMKA-O0O0IIKApYB TH3UMHU >KOPUH STUJIIN Ba

23



MKOOWI HaTWKajmapra SPUIIMIIN, PAAUOHUHT pekiaamazaH Tymymu 54 Qowmsra,
TUHTJIOBYMIAp cOHU 3ca 7 (omsra omau («Vodiy Sadosin); slIeKTpoH mMeauanap
daomuATHHN Ba OpEH] TaHWUKIWIMK JapaKaCHHU OIIMPHUIN Oyiindya KWIMHTaH
UIUIap HaTWKacuaa, CAMTHUHT (oiimamaHyBUMIapd COHHM 3 Kappa ONIA Ba
CATHUHT TAaHUKJIWJIVK JapaKaCHHU OIIMPIIIMIIHTA 3aMUH sipatau («Daryo.uzy).
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JokTopckass gmccepTamsl  BBIIONHEHa B TamIKeHTCKOM TOCYAapCTBEHHOM  SKOHOMHYECKOM
YHHUBEPCHUTETE.

ABtopedepar auccepTaluu Ha Tpex s3bIKax (pycckuil, y30ekckuil, aHrnuiickuil) pasmelneH Ha BeO-
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Hay4unbrit Baxa0os Aymmep Bacukopu4
KOHCYJIbTAHT: JOKTOpP 3KOHOMUYECKHX HayK, Ipodeccop
Odnuuanbubie IOanames Hypupaun KypooHosuu
ONIIOHEHTHI: JOKTOpP 3KOHOMUYECKHX HayK, Ipodeccop

PaxumoBa Iniadyza Hurmarosna
JOKTOP 3KOHOMHUYECKHX HayK, Ipogeccop

XammnmoB Axkpam AGaueBUY
JIOKTOP SKOHOMHUYECKUX HayK, mpodeccop
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TalkeHTCKOM TOCYJapCTBEHHOM SKOHOMMYECKOM yHuUBepcuteTe mo azapecy: 100000, r. TamkesrT,
Yumauzapckuil paiion, yir. Ysoekucranckas, 49. Tei.: (99871) 239-28-27; daxc: (998971) 239-28-27; e-mail:
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TamkeHTCKOro ToCyIapCTBEHHOTO 3KOHOMHUYECKOM YHUBEpCUTeTa (3aperucTpupoBaHa 3a Ne ). Anpec:
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BBEJEHMUME (anHOTAIMSI AOKTOPCKOi TMCCEPTALHN)

AKTYaJlbHOCTh M He00XOAMMOCTH TeMbl Aucceprauuu. B ycrnoBusix
yrayOneHus r1o0aau3alMOHHBIX MPOIIECCOB B MUPE 3HAUMMOCTH MHGOpPMAIUU B
KaueCTBE HKOHOMHMYECKOIO0, a TaKKe COLHMAIBHOIO pecypca IMOCTOSHHO
yBenuuuBaeTcs. Ha ceromHsIIHUNA JI€Hb 1O BCEMY MHPY THICSIYM IE€YATHBIX H
AJIEKTPOHHBIX Macc-MeJua, Telle MW paJUOKaHAJIOB aKTUBHO BEAYT CBOIO
UH(OPMAITMOHHYIO JI€ATEIbHOCTh, TEM CaMbIM, 3aHMMas BEAYLIYIO0 TO3UIUIO B
COIIMAIbHO-DKOHOMHYECKOW  KM3HM  MHpOBOro  coodmectBa.  CoryiacHo
CTaTUCTHUYECKUM JaHHbIM, «B 2014 romy oObeM TOJIOBOTO J0XO0/la CPEJACTB
MaccoBoil uHpopmanuu pasusuics 1,8 TpaH. gomutapoB CHIA, yto coctaBuio 1,1
nporieata BBII Bceit mupoBoit skoHomuKu. B aTol cdepe ceromns Tpyasarcs
Gosee 48 MIJTHOHOB YETOBEK»?.,

3a roabl HE3aBUCUMOCTH JAESATENBHOCTh CPEJACTB MAacCOBOM HWH(pOpManuu
npuoOpena Ba)XHOE€ 3HAY€HUE [UIsl Pa3BUTHS HAIIEro TOCyJapcTBa, €ro
MOJIUTUYECKOW M COLIMAJIBHOM KU3HH, a TaK’Ke€ SKOHOMUYECKOIro pocTa. B Hamien
cTpaHe «0e3 obecreueHust THHOPMaIIMOHHOU CBOOO/IbI, 0€3 MPEeBpallEHUs CPEICTB
MaccoBoi MH(pOpMaMK B apeHy, IJe JJd MOTYT CBOOOJHO BBIpaXaTh CBOHU
MBICIM M WJIEH, MO3UIMU U OTHOLUEHUE K MPOUCXOIALIUM COOBITHUSAM, HEIb3s
TOBOPUTH 00 yriyOJeHUM EMOKPATHUH, NOJUTHYECKONH aKTUBHOCTH HACEIEHUS, O
€ro pearbHOM y4aCTHH B IOJUTUYECKON U OOIECTBEHHOM KNU3HU CTPaHbD». %

PeiHok  cpenctB  mMaccoBod  mHbopmaruu  PecnyOnmuku  Y30ekucraH
pa3BuBaeTCid CTaOWIbHBIMM Temnamu. Tak, 3a mnociegHue 25 ner obmiee
KOJIMYECTBO CPEICTB MacCOBOM MH(OpMaLMU B Hallell cTpaHe BeIpocyo B 3,3 pasa,
u cerogHss  coctaBwio 1395, Bximouas 689 razer, 283 xypnama, 100 Tene- u
paanokaHanos, 304 BeG-caliTOB, a TaKXXe IPYTUX CPEACTB MACCOBOM MH(POPMALIHH.

B otinuune ot Apyrux pazaudyHbIX 00BEKTOB cepbl 00CTYKHUBaHUs, CPEIICTBA
MaccoBol HMH(OpPMAlMK  OCYIIECTBISIIOT  CBOKO  JEATEIBHOCTh B  JABYX
HaIpaBJIEHUSAX: C OJHOW CTOPOHBI, OHU XOTSAT JOHECTH CBOM MPOIYKT, TO €CTh
uH(popManuio, A0 NOTPEOUTENS] U, TEM CaMbIM YBEIMYUTh O0OBEMBI MPOJAXK, & C
OPYrol CTOPOHBI, MOMOTalT PEKIAMOJATENSIM O3HAKOMHUTb ayJUTOPHUIO C
MPOJIYKUHUEH Apyrux mnpeanpudatuii. OPpQPekTuBHbIM 00pa3oM OpPraHMW30BaAHHOE
ympaBiieHHe OpeHI0M 00ecTeurnBaeT OCHOBY IS BBIOOpa MOTpEeOUTEIeM TAaHHOTO
cpenctBa  MaccoBoit  uHopmanuu. [lo aToli  mpuumHe 3¢ GHEKTHUBHO
OpraHMU30BaHHOE YyIpaBieHue OpeHaamu Qopmupyer 06a3zy ISl JOCTHKCHHS
MOJIOKUTENBHBIX PE3YJIHTATOB B 000MX HAMPABICHUSX.

Kak mnoka3piBaeT aHanu3, HEOOXOJUMO peajln30BaThb COOTBETCTBYIOLIHUE
WCCJIEIOBaHUsI B OOJACTH COBEPIICHCTBOBAHMS METOJOJIOIMYECKUX IOAXO0I0B
yhnpaBiieHUsT OpeHJaMu CpEeACTB MacCoBOM HH(OpMalMM, B YAaCTHOCTH B
CIIeNYIOIMX HaNpaBlICHUSIX: HaydyHOe OOOCHOBAaHUE YIpaBJICHUS OpeHIaMH H

2l Tlo gaunsiM koMnanuu Pricewaterhouse Coopers
22 Kapumo M.A. Kouuenuus jgaibHeiliiero yriay6ieHus aeMoKpaTuueckux pedopM U (QOpMHUpOBaHUS
rpaxaanckoro obmiectBa B crapane: Jokman Ilpesmmenra Pecrybnukn Ys6ekucran HMcenama KapumoBa Ha
COBMECTHOM 3aceflannm 3akoHojarenbHoW mamathl u Cenata Omuit Maxnmca Pecrybnukn Y3o6ekuctan. T.:
V36ekucran, 2010. - 28 c.
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BHEJIPEHUE WX B YMPABICHYECKYIO CHCTEMY, BHEIPEHHE HOBBIX KOHTEHTOB WU
MIPOEKTOB C YYETOM «prime-time» (IMUKOBBIX) IMEPHUOJI0B, COBEPIICHCTBOBAHUE
KJIacCU(UKAIIMU HAIMOHAIBHBIX OpEHJOB CpPEICTB MaccoBOM WHpopMmammu Ha
OCHOBE COOTBETCTBYIOIIETO CETMEHTA, COBEPIICHCTBOBAHUEC MEKIYHAPOTHBIX
noka3aTesield MeXaHu3Ma NPUHATHS YIPABICHYECKUX PEIICHUH, OIICHKH CTEIEHH
addexkTuBHOCTH OpeHna, cosnanue A(HPEKTUBHOTO YIIPABICHHS AJICKTPOHHBIMU
CpeICTBAaMU MAacCOBOW HMH(OPMAIMH, OTBEUAIONIETO COIMAIBLHBIM U PBIHOYHBIM
TpeOOBAHMM, TIOJITBEPKIAACT aAKTYaTbHOCTh TEMBI JUCCEPTAIIHH.

JlanHass nmccepranys B OINPEACICHHOW CTETICHHM MOXKET CIIOCOOCTBOBATH
pelIeHHUIO 3a/1a4, onpeesieHHbIX 3akoHoM Pecniybnuku Y306ekucran «O cpencTBax
MaccoBoi  wHpOpMamuKM», a TaKKE JPYTMMH  HOPMATHBHO-TIPABOBBIMU
JOKyMEHTAaMHM, IPUHATLIME B JaHHOH cdepe.?

CooTBeTCcTBHE HCCJIEI0BAHUS MPUOPUTETHBIM HANPABJIEHUSIM Pa3BUTHS
HAYKM M TexHoJsoruil. Hacrosimas nuccepraius COOTBETCTBYET MPUOPUTETHOMY
HAINPaBJICHUIO pa3BUTUSL HAYKHM U TEXHOJOTHWH: “JlyXOBHO-HpPABCTBEHHOE U
KyJIbTYpHOE  pa3BUTHE  JIEMOKPATHUYECKOr0O U  MPaBOBOTO  OOIIECTBA,
COBEPILIEHCTBOBAHNE NMHHOBAIIMOHHON YKOHOMUKHU .

0030p 3apy0e:KHBIX HAYYHBIX HCCJIEAOBAHMI 10 TeMe JUCCEPTALNH.

B 1mensix ycoBepIICHCTBOBaHUSI METOJIOJIOTHU YIIpaBlieHUsT OpeHIaMHu B
BEYIIUX MUPOBBIX HAYYHO-UCCIIEAOBATEIHLCKUX IIEHTPAX U YHUBEPCUTETAX, TAKHX
kak, Nicholson School of Communication (CIIIA), University Northwestern
University(CIIIA), New Jersey University (CIIA), University of San Francisco
(CIIA), Pretoria University (FOxno-Adpuxkanckas Pecnybnuka), Lappeenranta
University of Technology (®uunsunus), University of Mainz (I'epmanus),
Institute of Mass Communication and Media Research (IlIBefinapusi) Bemyrtcs
Hay4JHBIC UCCIICTOBAHMUS.

JlaHHble  Hay4dHBIE  WCCIICIOBAHWS  TIO3BOJIJIM  TOJYYUTh  BAKHBIC
TEOPETUYECKHE W TPAKTUUYECKUE PEe3YyJIbTaThl. OCYIIECTBIICHA OIICHKA Ba)KHOCTU
UCIIOJIb30BAaHUSI BHYTPEHHUX W BHEIIHMX (AKTOPOB JUIsl PACIPOCTPAHEHUS U
JOCTH)KEHUSI ©3BECTHOCTU COOCTBEHHBIX OPEHJIOB CPENICTB MAcCOBOM MH(MOpMAIuu
(Institute of Mass Communication and Media Research); BeisBieHBI TEHICHIIUN
MU3MEHEHHSI OTHOIICHHUS TOTPEOUTENs K CpeACTBaM MacCcoBOM HHGOpMalvu B
pe3yabTaTe M3MEHEHHWs mporiecca ymnpasienus openmom (University of Mainz);
OBLIO PAaCCMOTPEHO U MOATBEPKACHO Oosiee OBICTPOE 3aBOCBAHME CBOUX TMO3UIIUI
Ha PBIHKE JJICKTPOHHBIMHU CPEACTBAMU MH(POPMAIIMH TT0 CPAaBHEHUIO C TICYaTHBIMU
CMMU. (Pretoria University).

Ha mMupoBOM ypoBHE MPOBOIATCS HCCICAOBAHHS B OOJACTH COBPEMEHHBIX
TEXHOJIOTUH YIMpaBIICHUS OPEHIOM, pEIICHHUS OpPTraHW3aIllMOHHBIX BOIPOCOB C
TTOMOIIBIO COIMATIBHBIX CEeTeH, HOBBIX TEXHOJIOTHUM, TTOBBIIICHHUS YPOBHS YBaXKCHUS
K OpeHIy C MOMOIIBIO OKa3aHHs YCIYyT MOTPEOUTENSIM MOCPEICTBOM MOOUIIBHBIX
Tene(OHOB U IPYTUM aHAJIOTUYHBIM HAMPABIICHUSIM.

23 3akon PecnyOnuku Y36ekuctan «O NpMHIMIAX M FApaHTHAX cBoGobl MHpopManun» (12.12.2002 r.), 3akon «O
rapaHTUsx U cBOOOIBI MoTydeHust nHpopmanum» (24.04.1997 r.) u npyrue.
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Crenenb wu3y4eHHOCTH mPpolJaeMbl. Bompockl opranuzanuu mpoiiecca
yopaBiaeHuss ~ OpeHJaMu  CpeJICTB  MaccoBOM  uH(opMammu U €ro
COBEPIIICHCTBOBAHUS HE OBLIIM M3YYEHBI B JOCTATOUHON CTETICHU B SKOHOMHYECKOMN
autepatype. B paborax KpymHBIX 3apyOeXHBIX YUYEHBIX, B yacTHOocTH M. Jlayana,
®. Komnepa, O. KyiiBanaitnena, X. Huencrerna, M. Otca, JI. PeitHonbaa, A.
Tapkuanena, M. Tanreiita, ®. Xa66ana, I'. Illurepra, X. Dmnonena®* Obina
u3ydeHa o0Ias XapakTepUCTHKa YIPaBICHUS OpeHAaMM, OJHAKO HMCCIICIOBaHUS
Ha MpUMEpPEe KOHKPETHBIX CPEICTB MAacCOBOM HWH(OpMalMu HE MNPOBOJUIIUCH.
HekoTopsle acrekTsl, CBSI3aHHBIE C BOIIPOCAaMK OpEHINHTA, MOYKHO YBUACTh TAKKE
B pabotax yuenbix ctpad CHI', takux kak I'. barues, P. baprt, E. 'onyOkoB. Psn
aCIEeKTOB TMPEACTABICHHOW TMpOOJEeMbl HAILIA CBOE OTpPaXeHHWe B padoTax
OTEUECTBEHHBIX aBTOpOB: b. AxmenoBa, I'. Axynomoii, A. Baxo6oma, M.
HNkpamosa, M. MaxkamoBoi, /1. PaxumoBoii, A. Camasnosa, I1I. DpramxomxaeBou,
H. YOnnamesa u M. KocumoBoi®,

B wuccnenoBanusx, NpoBOJAMMBIX B Hallle CTpaHe, HAYYHO-TCOPETUYECKHUE
BOIIPOCHI YIIPABJICHUS OpPEHIOM, B OCHOBHOM, pacCMaTpPUBAIUCh Ha IPUMEPE
chepbl MaTepUaILHOTO MPOM3BOJCTBA TOBAPOB, IIPH 3TOM AKTyaJIbHBIM SIBIISICTCS
TaKKe U3ydeHHE yIpaBieHus OpeHIoM B cpepe yCayr U TyXOBHBIX IIEHHOCTEH.

CnennanbHbIX HAYYHBIX MCCICIOBAHUMN IO JEATEILHOCTH CPEACTB MacCOBOM
uH(popMaIK, METOAOJOTHYECKUM OCHOBaM yIIpaBlieHUs OpEHJIOM y4acTHHUKaMU
pBIHKA, CTPYKTYpPE, IMHAMUKE U TEHJEHIIUSIM Pa3BUTHUS PhIHKA HE MPOBOAUIOCH.

CBa3b  IMCCEPTAIIMOHHOIO  MCCJAEI0OBAHUST € IJIAHAMH  HAY4HO-
Hcciaen0BaTeabcKux pador. Tema aucceprainuu ObUla BKJIIOYEHA B TUIaH HAy4YHO-
HCCIIEIOBATENIbCKUX PalO0T, BBINOJHAIACH B paMKax HAyYHO-MPAKTHYECKOTO
mpoeKkTa moa HoMepoM A-2-32 Ha Temy: “Pa3Butme sxoHOMuKH Y30ekucTraHa Ha
ocHOBe  (OpMHUPOBaHUS  HAIUOHAIBHBIX OpeHJOB” B  COOTBETCTBUU C
['ocynapcTBeHHOM HaydYHO-TEXHUYECKOM nmporpammoit (Ha 2015-2017 rr.).

Hear wuccaenoBaHusi COCTOMT B BBIPAaOOTKE  MPEMIOKEHHH 1O
3 (PEeKTUBHOMY YIIPABIICHUIO HAIMOHAJIBHBIMH JJICKTPOHHBIMU  CPEACTBAMH
MaccoBoi MH(OpMaIMK U paJroKaHaJaMd Ha OCHOBE COITMAJBHBIX W PHIHOYHBIX
TpeOOBaHMI W  pa3paboTKe  KiIacCH(pUKAIMK  HAIMOHAIBHBIX  OPEHIOB,

24 Barues I'.JI Mapkerunr: ydeOHUK [JIs By30B. 2-¢ u3faHue. - M.: Dkonomuka, 2001. - .718 c.; Tony6xos E.IT.
Mapketunr. — M.:®unnpece, 2001. - 688c.; Mcdowell W. // I1ssues in marketing and branding. Handbook of media
management and economics. — 2006, no. 4, pp. 34-39, Armstrong G., Kotler P. Principles of Marketing. Prentice
Hall, 12 edition, 2006. — 613 p.; Tarkiainen A., Ellonen. H., Kuivalainen O. Magazine Online Brand Extensions: Do
They Really Affect Brand Loyalty// Media brands and branding. — 2008. Nel, pp. 53—79.; Habann F., Nienstedt. H.,
Reinelt J. Success Factors in Brand Extension in the Newspaper Industry: An Empirical Analysis// Media brands
and branding. — 2008. Nel, pp. 29-52; Tungate.M. Media Monoliths: How Great Media Brands Thrive and Survive.
Kogan Page 2006. — 272 p.; Ots M. Media and brands: new ground to explore. // Media brands and branding. —
2008. Nel, pp. 1-10; Siegert G. Self Promotion: Pole Position in Media Brand Management// Media brands and
branding. — 2008. Nel, pp. 11-28.

% AxmenoB B.M. u np. OcHOBHI cucTeMbl MeHekMeHTa KadectBa.-T.. UIIT «VY36ekucran», 2009.-208 c;
AxyHosa I'., Uyngomes H. Mkrucomuér Ba MeHexment. — Japemuk. - T.: “Ukrucon-momus”, 2005., 174 6.;
P'IynaomeB H.K. Crpareruk menexxment. — T.:Mktucomgum, 2011. — 450 6.; KocumoBa M., IOcymos M.,
Opranxomkaes 1. Mapkerunr — T..: TNV, 2010. 263 6.; Vakhabov A.V., Sharifkhodjaev U.U. Tourism as a vital
part of national branding. // Development of tourism infrastructure and increase of a role of ecotourism in the
conditions modernizations of economy(international scientific-practical conference). — Tomkenr, TANY, 2013. —
b.13-15.
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000CHOBaHME OPraHU3AIMOHHON CUCTeMbI 3((EKTUBHOTO YIpaBICHUS OpEeHI0M, a
TAaK)K€  COBEPLUCHCTBOBAHMSI  CHCTEMbI  IIOKa3aTeled  OLEHKU  CTENEHU
s ekTuBHOCTH OpeHa.

3agaum uccJIe10BaHNUA:

aHaJu3 OOIIeW XapaKTepUCTHKU, BUIOB M KIACCHU(PUKAIMM KaTErOpUU
OpeHza, U BEIpaOOTKA aBTOPCKON TOUKU 3pEHUS B X OTHOIICHUU;

U3y4YE€HUE TEOPETUYECKUX OCHOB OpraHu3aluu Ipolecca YIpaBJICHUs
OpeHa0M, BhIsSIBICHHE (PaKTOPOB, OKA3bIBAIOIINX HA HETO BIUSHUE;

M3y4YCHHE W aHajJU3 3TalloOB 3BOJIONUHN Pa3BUTHS MUPOBOTO PBIHKA CPEICTB
MaccoBod MH(OpMalMK, a TaKKe BBIIBICHHE MNPUCYIIUX UM OCOOCHHOCTEH U
MEPCTIEKTHB Pa3BUTHUSA;

M3y4YeHHE HOPMATUBHO-TIPABOBBIX OCHOB JIEATEIHHOCTH CPEICTB MAacCOBOM
uHpopmanuu B Pecniybnuke Y30ekucTan;

OlLICHKAa OTHONICHUs pEKJIaMojaTeseil u nmorpeduteneld Kk OpeHmaM MECTHBIX
CPEICTB MacCOBOW MH(OpPMAIMU U ONpEIENICHNE HAMOHAIBHBIX OCOOEHHOCTEN
npolecca ynpaBieHus: OpeHaamu;

U3y4YE€HUE COCTOSHUS OpraHM3alliM Ipoliecca yMpaBieHUs OpeHaamu
y4aCTHUKaMHU pPBhIHKA 3JIEKTPOHHBIX CPEACTB MAacCOBOM MH()OPMALIUU U BBISBICHUE
npobsieM, a Takke BbIpAaOOTKAa HAyYHBIX MPENJIOKEHUH M MPaKTUYECKUX
PEKOMEHIallui 17151 UX PELLCHUs;

COBEPILIEHCTBOBAHME yTIpaBJICHHUS Openmamu paaroCTaHIINN U
dopMupoBaHHE HAYYHBIX TMPEIOKCHUA W TPAKTHYECKUX PEKOMEHAAUN TI0
MOBBIIICHUIO X SKOHOMUYECKOH 3P(HEKTUBHOCTH;

BbIPa0OTKA MPOTHO30B PAa3BUTHs yIpaBieHUs OpeHIaMu CPEJICTB MacCOBOM
nH(GOpPMaIIMK B MEPCIEKTUBE HA OCHOBE aIbTEPHATUBHBIX CIEHAPUEB C MOMOIIBIO
MCIIOJIb30BaHMUs IKOHOMUYECKUX MaTEeMaTHIYECKUX MOJIEIeH B €r0 OpraHu3allii;

BbIpa0OTKA METOAOJIOTMH YIpPaBJICHUS OpeHJaMU JJIEKTPOHHBIX CPE/ICTB
MaccoBOM MH(POpPMAIMH NPU TTOMOIIN COBPEMEHHBIX COLIUATIbHBIX CETEH;

O0bekTOoM  HcciaenoBaHMs ObUIM  BBIOpaHBI  CPEICTBA  MacCOBOM
MH(pOpMaIUH, OCYLIECTBIISIIOIINE CBOIO JESATENIbHOCTh Ha TeppuTOopuu PecnyOnuku
V30ekucraH, B TOM UHCJE MPOLECC YNpaBiICHHUs B CErMEHTE PaJUOCTaHLMNA U
AJIEKTPOHHBIX CPEACTB MAacCOBOM MH(OPMALIUY.

IIpenmeroM wuccje0BaHUs  SBIISETCS COBOKYMHOCTh 3KOHOMMUYECKHUX
OTHOIICHUH pPaTUOKAHAIOB M JJIEKTPOHHBIX CPEICTB MAcCOBOW HH(pOpMAIMHU B
MpOILIECCE CO3/IaHUs U COBEPILIEHCTBOBAHUS YIIPABICHUS OpEHIaMH.

Metoabl wuccienoBanus. B Xone  OCylecTBIEHUsS — HCCIIEIOBaHUS
MCTIONB30BAIMCHh METOIBI 0000IIEHNS, aHATN3a U CUHTE3a, HHIYKIIUU U JEAYKIIUH,
CUCTEMHBIN TOJXOA, AKOHOMHKO-MaTEMaTHUYECKH METOJl, MPOTHO3WPOBAHUE,
MIPOBEICHHUE COIMOJIOTHIECKOTO OTPOCa U U3YYCHHE CTATUCTUUECKUX JTaHHBIX.

B nensix u3yueHus nmpakTUKH, UMEIOIIEH OTHOIICHHWE K TeMe AMCCEpTallHH,
aBTOpPOM OBLTM TIPOBENEHBI ONMpochl ¢ ydactuem Oosee 1000 morpebuteneid, a
TaKXK€ COTPYAHMKOB KPYMHBIX OTEUECTBEHHBIX KOMITAHUN, pa3MEelaloNInX
peximamy B CMI.
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Hay4nasi HOBU3HA Pe3yJbTATOB MCCJIEI0BAHUSA BKIIIOYAET CIEAYIOIICE:

BIIEpBbIE pa3paboTaHa KiacCU(UKAIMS COOTBETCTBYIOIIMX CETMEHTHBIX
NPU3HAKOB  OpEHIOB  HAIMOHAIBHBIX  CPEACTB  MaccoBol  uHdoOpmaiuw,
palMOKaHAJIOB U 3JICKTPOHHBIX Menua (BHJ COOCTBEHHOCTH, 30HA OXBaTa, BHUJ
JESITeIbHOCTH, CETMEHTHI PBIHKA, COILMAJIbHAs OPUEHTHUPOBAHHOCTDH, IIEJIEBBIC
ayJMTOPUH, COJICP)KaHUE KOHTEHTA);

HA OCHOBE IIEJIEBOTO yINpapiieHUus OpeHnamu co3fnaHa ddQexTuBHas
OpraHU3alMOHHAs CHUCTEMA YIIPABJICHHS paJuOKaHAIOM(AMH);

00OCHOBaHBI TPEIJIOKEHUS IO BHEIPEHUIO HKOHOMUYECKH S(H(PEKTUBHBIX
HOBBIX KOHTEHTOB U MPOEKTOB HAa OCHOBE MPUHSATHUS IEJIEBBIX YNPABICHYECKHUX
peIIeHNH, BHEAPEHUS COBPEMEHHBIX TEXHOJIOTHH W YCTaHOBJICHHS «prime-timey
(TUKOBBIX) IEPUOJIOB,

Ha OCHOBE MEXIYyHApOJHBIX TOKa3aTesel oleHKd 3PGEeKTUBHOCTH OpeHaa ¢
y4eToM crhenupuyecknux OCOOECHHOCTEM HalMOHAIBHOTO PBIHKA 3JIEKTPOHHBIX
CpelncTB MaccoBoil mHboOpMaImu (peruoHanbHas crienuduka, 1eIeBOd CEerMeHT,
YPOBEHb Pa3BUTOCTH, 3(G(HEKTUBHOCTH) B COIMAIBHBIX MeJaua pazpadoTaHa
YCOBEPIIIEHCTBOBAHHAS CHCTEMa OLIEHKH er0 3((HEeKTUBHOCTH,

C Y4Y4E€TOM  pe3yJbTaTUBHOCTH, CETMEHTA  pbIHKA, TOPU30HTAIBHO-
BEPTUKAIbHBIX OTHOUIEHWW B YIPAaBICHUHM W LIEJIIEBOM AyJUTOPUHU, a TAKKE Ha
OCHOBE COLIMAJIBHBIX U PBIHOYHBIX TPeOOBaHUI OOOCHOBAHBI MPEJIOKEHHUS IO
opranu3anuu 3(p(PEKTUBHOTO YNPABIECHUS AJIEKTPOHHBIMU CPEICTBAMH MacCOBOM
uH(popmanuu.

IIpakTH4yeckue pe3ybTaThl Mccjeq0BaHusl. B pe3ynbTaTe HccienoBaHus
CEerMEHTa OJJIEKTPOHHBIX CPEICTB MAacCOBOM HH(OpMaNMM M Ppaauo pbIHKA
PecniyOnuku Y30ekucran 4ywcio ciuymatenei paawoctaniuu «Vodiy Sadosi»
YBEJIMYMIIOCH HAa 7 MPOLEHTOB, MOCTYIJIEHUE OT peKjaMbl — Ha 54 MpOIEHTa,
CTENEHb U3BECTHOCTH OpeHa paanoctaniiuu — Ha 10 mporienToB. Hapsimy ¢ atum
B pe3yJbTaTe BHEAPECHHUS B TPAKTUKY MPEIJIOKEHUN, BBIPAOOTAHHBIX IS
AIIEKTPOHHBIX CPEACTB MAacCOBOM MH(OpMAIMKU, YUCIIO MOJIb30BaTeeii Beb-caiita
«Daryo.uz» BO3pOCJIO B TpPU pas3a, U OH MNPEBPATWICS B CAMBIA MOCENIAEMbIN
HAIMOHAIBHBIN caiiT. BeipaboTaHHbIE B pe3ysbTaTe UCCIEIOBAHUS U BHEAPEHHBIC
B TMPAKTUKy TMPEMIOKEHUS T[I0 YIPABJICHUIO OpeHJaMH CPEeACTB MacCOBOM
uH(bOpPMAIIUK TIOMOTJIM TPEACTABUTENIIM MacC-MeIua pPEIIUTh MPOOJEMBbI, C
KOTOPBIMU OHM CTaJKMBAIOTCS B CBOEH JIESITEIBHOCTH Ha PBIHKE, MOBBICUTH
JoBepue K UX OpeHJaM, YBEJIMYMTh YUCIO MOTpeOUTENell U peknamoaaTesieil B
KOHEYHOM HTOT€, YBETUYUTh pa3Mephl J0X0/4a U OCYIIECTBUTh AUBEPCUPUKALINIO
HMCTOYHUKOB.

JlocTOBEpHOCTHh Pe3yJIbTATOB HMCCAeA0BaHUs. /[OCTOBEpHOCTh BBIBOJIOB,
NOJIYYCHHBIX ~Ha  OCHOBE  pe3yJbTaTOB  MPOBEJECHHOTO  HCCIEAOBaHUS,
JOKa3bIBAIOTCS  11€JIECOO0PA3HOCThI0O NMPUMEHEHHOIO IMOAXO0Ja W METOJIOB
WCCICIOBAHMs, a TakKe TEM, YTO B KadyecTBEe WMH(POPMAIMOHHON 0a3bl
paccMaTpuBaInuCh  O(UIMATBHBIE HWCTOYHUKHA, COIMOJOTHYECKHE  OIMPOCHI
OCHOBBIBAJIUCh Ha BHUJIAX AHKETUPOBAHUS, WHTEPBBIO U JKCIEPTHHIX OIPOCOB,
3aKIIIOUYCHUS, TMPEMIOKEHUS U PEKOMEHJAIMM  MOPOLLIM  MPAKTHYECKYIO
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ampoOaruio, TOJYYCHHBIC PE3yJNbTaThl OBLIM TOATBEPKIACHBI TOJIHOMOYHBIMHU
CTPYKTYypamu.

HayuyHasi u npakTuyeckasi 3HAYMMOCTD Pe3yJbTATOB HCCJIEI0BAHUSA.

HaydHnast 3Ha4YMMOCTbh JUCCEPTAIMOHHONW pPabOThl COCTOMT B TOM, YTO
TEOPETUYECKHE BBIBOJABI W PEKOMEHAAIMM JIaHHOM paboThl MOTYT OBITh
UCIIOJIb30BaHbl IS CO3JaHUSl M YCOBEPILIEHCTBOBAHMS HOPMAaTHUBHO-TPABOBOM
0a3bl, KOHIIENTYaJbHBIX OCHOB COBEPIICHCTBOBAHMS YIIPABJICHUS OpPEHIIOM,
YIYUYIIECHUS TPAKTUKU UX TPUMEHEHUS, a TAKKE B paMKax JAPYTUX UCCIEI0BaHUN B
JaHHOW oTpacnu. Pe3ynmpTaThl AuMccepTallMOHHOW  pabOTBI  MOTYT  OBITh
WCTIOJB30BaHbl MPU  MOATOTOBKE T'OCYJIAPCTBEHHBIX MPOrpamMM MOIIAEPKKU
yIpaBJIeHUS OpeHIaMu CPEICTB MacCOBON MH(MOPMAITHIH.

[IpakTryeckass 3HAYMMOCTh JUCCEPTALMM COCTOMT B TOM, 4YTO HJAEU U
MaTepHuabl UCMOJIB3YIOTCS B yA4€OHOM IIPOIIecce Mo CreruanbHOCTIM “bpennuar”,
“Yupasnenune Openaom”, “MenemkmMeHT” B “CTpaTermuecKuii MEHEKMEHT, a
TaK>Ke MPH MOJITOTOBKE YUYECOHBIX U METOJIMYECKUX TTOCOOUH.

Buenpenue pe3yabTaroB mucciaenoBanusi. [lo pesynbraram Hay4dHOTO
UCCJICIOBAHUS JICSITEIbHOCTU IO YMPABICHUIO OPEHJIaMU 3JIEKTPOHHBIX CPEICTB
MacCOBOM MH(POPMAIIUU U PAJMOKAHAJIOB!

paspabotanHas KjaccU(UKAIMs HAIMOHAIBHBIX OpEHJOB BHEApPEHA B
MPAKTUYECKYIO JACSATEIBHOCTh Y30E€KCKOro areHTCTBa Mo nevyatu U uHbopmaiuu
(cripaBka Y30eKCKOTO areHTcTBa 1o medatn W uHpopMmaruu Ne05-2563 ot 23
HOsiOpst 2015 roma). B pesynbraTe mnpuMeHeHUs KiaccupUKaUu B padoTe
areHTCTBA COBEPIICHCTBOBAH Mpoliecc kiaccuukaruu (HopM U HampaBiIeHUMN
NEATEeIbHOCTU OTKPBIBAIOIIUXCS MEJIUA-CPE/ICTB;

npejjiaraemMasl  OpraHu3allMOHHAasl  CTPYKTypa  yhpaBjieHus OpeHaamu
panuokanana(oB) omoOpeHa Y30e€KCKHM areHTCTBOM IO TIeYaTH U WHGOpPMAIIHH, B
TOM 4YHCJC BHEApEHa B JEATCNIbHOCTh pamuokaHana «Vodiy Sadosi» (cnpaBka
VY306ekckoro arenrcTsa no nevyaru U uaopmaruu Ne01-1112 ot 27.05.2015 r.). B
pe3ynbTaTe BHEIPEHUS OPTraHU3AIMOHHOW CTPYKTYpPHl YIPABJICHHUS OpeHIIaMu,
paboThl C T1I€JIEBOM ayJAWTOPUEH U TPUBJICUCHUS pPEKIaMOJATENeH JT0XOIbI
paauoKaHaia BO3pOCiu Ha 54 MpouUEeHTa, a KOJIMYECTBO CIYIIATENIeH paguoKaHaa
Ha 7 MPOILICHTOB;

MPEMIOKEHHSI 10 OpraHu3anuu 3(PGEKTUBHOTO YIPABICHUS SJIEKTPOHHBIX
CpeACTB MaccoBOM uMHGOpMaLUU 0JJ00pEeHbl Y30EKCKUM areHTCTBOM IO Te4YaTu U
nHpopMaluy, B TOM YHUCJE BHEIPEHA B JEATEIBLHOCTh JJIEKTPOHHOIO Meaua-
cpeactBa “Daryo.uz” (cnpaBka Y30€KCKOro areHTCTBa Mo rnevyatu U uHdopMauu
Ne01-1943 03.09.2015 1.). B pesynbTare peanu3aiuu MpakTHYECKUX JeHCTBUHN MO
O3HAKOMJICHUIO C OpEHJAOM B COLMAIBHBIX CETAX, YKPEIUICHUS CBS3ed U
COTpYJHHUYECTBA C  MPEJACTABUTEISIMU  JPYTUX  CETMEHTOB  KOJUYECTBO
MOJIh30BaTENEeH BeO-CaliTOB BO3POCIO B 3 pa3a, UTO CTajI0 MPUYNHON TOBBIIICHUS
WHTEPHET - PEUTUHTA JaHHBIX JIEKTPOHHBIX CPEJICTB MACCOBOW MH(POPMAIIUH.

Anpofanusi pe3yJbTaTOB HcCCJHeN0BaHUsA. Pe3ynbTaThl HCCleI0OBaHUs
MPOILIN anpoOanuio YW TPENCTAaBICHbl B KauecTBE JOKIAJ0B Ha 6 HaydHO-
npakTuyeckux popymax, B Tom uucie «Development of tourism infrastructure and
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increase of a role of ecotourism in the conditions modernizations of economy»
(Tamxkent, 2013), «IlepcriekTuBHBIC HAINpaBJICHUS NMPUMEHEHUS WHHOBAIIMOHHBIX
TEXHOJIOTUH B HalMOHaJIbHOM 3KoHOMUKe» (Tamkent, 2014), «Hacy1nsie
BOIIPOCHI ~ Pa3BUTHUSI  JCSATEIBHOCTH  CYOBEKTOB  Majioro  Ou3zHeca W
OpeANnpUHUMATEIBCTBA B YCJIOBHUSX JUBEpCUPUKAIUUA SKOHOMUKH» (TamikeHrT,
2014), «/HHOBaIIMOHHOE pa3BUTHE OSKOHOMHKM Y30€KHCTaHa Ha OCHOBE
dbopmMupoBaHus HalUOHAIBHBIX OpeHmoB» (Tamkent, 2014), «Hayka wu
oOpazoBaHue: npodiembl U nepcnekTuBb» (Mocksa, 2014), «IloBsilieHre poau
(UHAHCOBOTO CEKTOpa B Y30€KMCTaHE M HCIOJIb30BAHHE B €ro JEATEIbHOCTH
nepeaoBoro 3apyoexxkHoro ombiTay (Tamkent, 2015), pecmyOnMKaHCKHX U
MEXIYHAPOTHBIX HAYYHO-TIPAKTHICCKUX KOH(PEPECHITHIX.

I[yOonukauuss pe3yJbTaToB mHcciaenoBanus. Ilo TeMe auccepraiuu
onyOnrKoBaHO 19 HayyHBIX paboT, B TOM YHCIE, B HalMOHAJIBHBIX JKypHaJax §,
3apyOeKHBIX JKypHaJIax 3 Hay4yHbIE CTaThbH, a TakKe 7 JOKJIAI0B U TE3UCOB B
HAy4YHBbIX KOHpepeHusx u 1 MoHorpadus.

Crpykrypa u 00beM auccepraunmu. O0beM U CTPYKTypa HaydyHOM pabOTHI
COOTBETCTBYIOT €€ LIeNM U 3a7avyaM. J(uccepraiusi COCTOUT U3 BBEIACHUS, YETHIPEX
rJIaB, BKIIOYAIOMIMX B ce0s JABeHaANaTh mnaparpadoB, 3akiIIOYeHHUs, CIHUCKa
UCIIOJIb30BAaHHOM JUTEpaTyphl U npuioxkeHud. O0weM padotsl - 200 ctpanui. B
pabote wucnonb3oBaHo 112 wuctounukoB u myonuxanui. [lpunoxenus - 35
CTpaHHMII.

OCHOBHOE COJEPKAHUE JUCCEPTALIUUA

B  Bemenum  00OCHOBaHBI  aKTyaJbHOCTb  HCCIICIOBAHHS W €rO
11e7ec000pa3HOCTh, PACKPHITHI LIEJIM U 3a7a4d, OOBEKT U MPEaMET UCCIICIOBAHMS,
COOTBETCTBHE BEAYIIMM HAMNpaBJICHUSIM pa3BUTHUS HAYKM W TEXHOJIOTUH
pecryOirKU, HOBHM3HA U MPAKTHUUYECKOE MPUMEHEHUE, HAyYHOE M MPAKTUYECKOE
3Ha4YCHUE TMOJYYEHHBIX PE3yJIbTaTOB UCCIEIOBAHUSI, JAaHHBIC MO MPAKTUYECKOMY
MIPUMEHEHUIO PE3yJIbTaTOB UCCIICI0BaHUS.

B nepBoii rnaBe muccepranmu “TeopeTHKO-MeTOd0J0TMYeCKHE OCHOBBI
OPraHu3anuu JesiTeJIbHOCTH M MHPOBOI ONBIT MO yNPaBJIeHUI0 OpeHAaMH
CpeacTB  MaccoBOM  MHpopMamuM”  PacCMOTPEHO  COOTBETCTBYIOIIEE
HalnpaBJICHUE WCCJIEAOBaHUsA, B HEW BCECTOPOHHE HCCIEIYETCS CaMO TOHSITHE
«OpeHI» ¢ COIMaIbHO-PKOHOMHUYECKOW TO4YkM 3peHus. IloHarme «OpeHm»
OTpeNIeNIICTCS aBTOPOM KakK co37aTelb OIpeaeiIecHHOro olpa3a B CO3HAHUHU
MOTpeOUTENS, KOTOPBIM MOXKET YIAOBJICTBOPUTH TMOTPEOHOCTHU, TOBAP WU BU]I
yCIIyT, 00JIaIat0IINA U3BECTHBIM HMEHEM M BHEIITHUM BHJIOM.

[IpoaHaM3upoOBaHbl COCTOSTHUE PA3BUTHS, UICTOPHUS U TECHIACHIIMH MUPOBOIO
pPBIHKA CPEACTB MaccoBOil mHMOpMaIuu, 000CHOBaHBI HAy4yHBIE 3aKitoueHus. B
COOTBETCTBUM C ATUM, MEIUA-PBIHOK HCCIIEAYETCS aBTOPOM C BBIJICJICHUEM MSTH
9TanoB (MEpUoOJa TEYaTHBIX, TOJOCOBBIX, BUAEO U (HOTO, TeiaeMeaua, MEpHo
BBICOKMX MH(OPMAlIMOHHBIX TexHojorui). OnpeaeneHo, 4T0 HA COBPEMEHHOM
JTare Meaua IMepexoAsT K Iojade CBOMM MOTpeOuTessiM  uHbOpMaIuu
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MOCPEJICTBOM COBPEMEHHBIX TEXHOJOTUH (MHTEpHET, MOOWIBHBIN TenedoH,
cMapT(dOH, pa3InUHbIE TPOrPaMMHbBIE OOECIICUEHHUS).

Ycra"oBneHo, yTo oOmui goxoa meauapbinka B 2014 rogy B oobeme 1.8
TpiH. fposmapoB CIIA AoCTUTHYT B OCHOBHOM 3a CUET aJpecHOM M IIeJIEBOM
OpraHu3allui JIESITeIbHOCTH, a TakKKe 3a CYET BBICOKOJOXOJHBIX IPOEKTOB.
Heob6xoaumo 0co00 OTMETHTb, YTO B Kauye€CTBEHHOM COBEPIICHCTBOBAHUU
MeJuapblHKa 0COOYIO0 TO3UIIMIO 3aHUMAIOT BBICOKOPA3BUTHIC, C SKOHOMUYECKON
touku 3penus crpanbl (CIIA, Aurmus, ['epmanus, @panuus, Anonus). CIIA B
TEUCHHE JOJITUX JIET SIBISAETCA JIUJEPOM MHPOBOTO PBIHKE CPEICTB MAacCOBOM
uHpopmanuu, «B 2014 rogy ux 075 B MUPOBOM PBIHKE AOCTUTIIO 30 MPOIIEHTOB.
CpenctBa maccoBoii uapopmaruu Kuraiickoit Hapoanoii Peciyonuku, bpazunmu,
WNuann, Mekcuku, FOxuoadpukanckoit PecriyOnuku 1 ApreHTUHBI PEACTABIISAIOT
co00l CTPEMHTENLHO Pa3BUBAIOIIUICS PHIHOK CPEICTB MAacCcOBOM MH(popMamun®
B kauectBe mpumepa TI00ANBHBIX MeIWa, B KOTOPBIX YIMpaBlIeHHE OpeHIaMu
yCIIelHo, mpeacTaBieHsl kommanwu FOX, Time Warner, Sky, ESPN BBC,
Thompson Reuters, MTV. [Ilo nporsosam, B cieaymomue 2-3 rojga pa3BUTHE
MHUPOBBIX CPEJICTB MaccOBOM HHGpopManuu npoaonkures u Kk 2017 roxy obiiue
JI0XO/Ibl MUPOBOTO MeJua pbIHKa AOCTUTHYT 2,15 TpnH. mommapos CIUIA, B ToM
gycIIe J0X0abl SIeKTpoHHEIX CMU - 665 mupa. noinapos CLIA»?

B  pamkax  wuccienoBaHuss — BIOEpBBbIE  MpOBeAcHA  KiaccUUKAIUS
COOTBETCTBYIOIIUX CETMEHTHBIX TPU3HAKOB (BHI COOCTBEHHOCTH, 30HA OXBaTa,
BHJT IEATEILHOCTH, CETMEHTHI PBIHKA, COIMAIbHAS OPUCHTUPOBAHHOCTH, IICJICBBIC
ayJUTOPUH, COJCPIKaHUE KOHTEHTA) OPSHIOB HAIMOHAIBHBIX CPEJICTB MAacCOBOU
uH(pOpMaIlMK, B YAaCTHOCTH, PAJAMOKAHAJIOB U JJIEKTPOHHBIX CPEIICTB MAacCCOBOM
uHpopmanuu (1-puc).

ITo cepe ITo popme ITo Bo3pacTy L
AesITeIbHOCTH COOCTBEHHOCTH norpeoéuresiei TEPPUTOPHAIBLHOMY

’ XBa
L l L o TV

'S ™ - ™ )
Bpenabl newatnbix I'ocynapcrBennbie Meaua 11 MOJIOAEKH I'noGanbHbIe GpEeHIBI
mMeaua OpeHibl
. - J U . - J U - J
G D & g D 4 ™
BpeHbl 3JIeKTPOHHBIX CoGeTBenHbIE GPeHIb] Menua nns cpeanero HainmoHanbHbIe
Meaua TIOKOJICHUSI Gpenp!

. . J o - - J U - J
s N e N\ N
BpeH bl TeJeBUAeH S Menna s crapiiero Pernonanpubie GpeHab!

TMOKOJICHUS
" I ” ~ 7\ . J
e R s N
Bpennbsl paguo JlokanbsHbIe OpeHbI
. J . J

1-puc. Knacenpukauus 6penioB macc-mMenua Y3oexkucrana’s

%6 ga ocHoBaHMM JaHHBIX KoMmmaHuu Pricewaterhouse Coopers
2" ga ocHOBaHMH JAHHBIX KoMmmaHuu Pricewaterhouse Coopers
28 Pa3paboTaHo aBTOPOM MCCJIE[0BaHMS.
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B nuccepranimoHHOM WCCIIEIOBAaHUM  CHCTEMATH3WPOBAHBI PE3YJIbTATHI
aHaJIM3a Ppa3UYHBIX HMCTOYHHUKOB, a Tak)Ke C yYETOM TEpPCHEKTUBHBIX 3aaad
COIMAJIbHO-PKOHOMHYECKHUE (DAKTOPHI BO3/IEUCTBYIONINE HA ACSTEIBHOCTh CPEJCTB
MaccoBoit mHpopmaruu. Ha ocHoBaHuM KjiaccuduUKaluu, U3y4eHbl B OCHOBHOM
JIBE TpyNIbl (PaKTOPOB yrpaBiieHUs OPEHIOM CPelICTB MaccOBOM MH(pOpMAIU —
pelaKkIMoHHbIE (MHPOBBIC COOBITHS, COLMANIbHOE MoJjiokeHue, PR, mcrounumku
uHpopmanuu) U KOMMEpUYECKHEe (PKOHOMHUYECKAsl TMOJUTHKA Yy4peauTesiei,
WHBECTOPOB M COOCTBEHHO MENHa); CACIAaHBl COOTBETCTBYIONIME 3aKIIOUCHUS.
Taxke, B MeNAX YKpEIUICHUS TO3WIMNA, M3BECTHOCTH M 3HAYUMOCTH OpEHIIOB
HAIlMOHAIBHBIX CPEACTB MaccoBOM HWH(OpMaImu 0OOCHOBaHA HEOOXOIUMOCTh
MMOCTOSTHHOTO MOHHUTOPHHTA 32 U3MCHECHHUSIMU U BIUSHUSMH JTaHHBIX (PaKTOPOB, U
P HEOOXOIUMOCTH, IPUHSTHS TI0 HUM peIieHus (2-puc).

HNudopmanus ¥ HOBOCTH

IlonuTH4yeckas cpena
KoukypeHnTHas cpena
ConmanbHas cpena e :
3aKOHOAATEIHCTBO

Penaxnus Kommeprus

TexHOonoruueckas cpena

Penakxtopckue pemeHus VYnpaBneHuecKkue pemeHus
JXypHanucTcKoe HampaBJICHHE PriHOYHOE HampaBieHHE
IMo3unus 6peHna
O06beM U Kag9ecTBO HOBOCTEH
Nmumx megua 6pena

2-puc. ®aKTOpHI BIMSAIOIINE HA AeATEILHOCTH Macc-Meaua’

JInsi COBEpIIEHCTBOBAHUS METOAUKH OLICHKH MOJUTHYECKOW, COLUAIIBHO-
SKOHOMHMYECKON AaKTMBHOCTH HACEJEHHSI C TMOMOIIbI CpPEICTB MacCOBOMU
nHpopmaruu  pa3paboTaHbl  HIDKECJIEAYIOIME  TOKa3aTeld, a  HMMEHHO:
KO3 GUIIMEHT COIMaTbHO-OPKOHOMUYECKOTO KOHTEHTa B CPEJICTBAX MacCOBOM

2 Siegert G., Gerth M.A., Rademacher P.// Brand identity-driven decision making by journalists and media
managers. The international journal of media management — 2011, Vol. 13, no 1. p.53
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uapopmaruu S = TCs/TC (3aech S - K03hHUIMEHT CONMATBHO- S KOHOMUYECKOTO
KOHTEHTa B cpeAcTBax MaccoBoit uHpopmanuu, TCs — connanbhubiii KOHTEHT, TC —
oOmMii  KOHTEHT) W KO3(POUIMEHT MOJIUTHYECKOH aKTUBHOCTU HACCICHUS
PA = Gs/TG (3mecb PA —kosdpduiment nonautudeckoit aktTuBHOCTH, GS —
ayJIuTOpHsl COlMaIbHOTrO KOHTeHTa, TG — oOmas ayauTopus.), Takke € HX
MOMOIIBIO CPOPMYJIUPOBAHBI HAYYHBIC 3aKITIOUCHUS.

Bo BTOPOU rjiaBe “ConuajJIbHO-)KOHOMHYECKOe MOJIOKEHHEe
PAIMOKAHAJOB M  HAINUOHAJBHBIX JJIEKTPOHHBIX CPeIACTB MAaCCOBOM
HH(OPMALMHU U CTeNeHb UX YIPaBJeHus1”, MPOBEJCH aHATN3 CETMEHTOB PhIHKA
ANIEKTPOHHBIX MeAWa W PAJAMOKAHAIIOB, a TaKke (PMHAHCOBO-DKOHOMHYECKAs W
MIPOTPaMMHO-KOHTCHTHAS JIeATEILHOCTh. B pamMkax WHCCIeIoBaHUsS TIPOBEICH
PETPOCIIEKTUBHBIA aHAIM3 WCTOPHHM Pa3BUTHS OTEYECTBEHHOTO Meua-phIHKA,
MCCJICIOBAHBl COIMATbHO-3KOHOMUYECKOE TMIOJI0KEHNE W TCHICHIIMH pPa3BUTHSA
CErMEHTOB JJIGKTPOHHBIX MEIHa M PaJuOKaHAJIOB, COCTOSHHUE (HOPMUPOBAHUS
yIPABJICHUYECKUX CTPYKTYP.

1- Tabauna
JAMHaMuKa U3MEeHEeHUs CPeCTB MaccoBOi NHGopMauu padoTaOIUX
HA HAHOHAJILHOM pPhIHKe™

Ne Ha3Banue Teppuropun 2009 | 2010 | 2011 | 2012 | 2013 | 2014
1. Ientpansueie CMU 464 503 531 587 624 651
2. Pecny6iimka Kapakanmakcran 50 52 54 54 55 57
3. I'opon TamkeHT 102 102 102 103 104 101
4. TamikenTckast 00J1aCTh 58 60 65 69 68 67
5. AHnnxanckas 001acTh 43 40 41 41 42 42
6. Byxapckas o0nactp 40 41 42 41 44 42
7. Jlxu3akckast 00J1acTh 26 29 29 30 30 30
8. Hesounnckas 0061acTh 41 42 41 43 48 45
9. Hamanranckas o6iacTs 47 48 47 49 51 51
10. | Camapkanjckas 0061acThb 54 58 59 59 55 55
11. | CeippappuHckas 00JacTb 27 24 26 29 28 28
12. | CypxaHgapbuHCKas 00JacTb 39 41 39 41 40 40
13. | depranckas 06sacTb 87 94 94 94 100 101
14. | Xope3mckast 061acTh 32 32 32 36 34 33
15. | Kamkanappunckas o01acTb 46 51 52 50 49 52
Hroro 1156 | 1217 | 1254 | 1326 | 1372 | 1395

DKOHOMHMYECKHH  POCT, oOOecrneuyuBaeMblii B  CTpaHe,  yJIydlIeHHE
HSKOHOMHUYECKOTO OJaroCOCTOSIHUSI HACENEHHUs, CO3/1aBaeMble OJaronpusiTHbIC
HSKOHOMHUYECKHE, TPABOBbIC, COIMAIbHBIE U JpPYyrUe VYCIOBHS IJs pocTa
NpeIpUHUMATENIBCTBA OKA3bIBAIOT CBOE TIOJIOXKUTEIIbHOE BO3JCUCTBHE U Ha
OTpaciib cpeacTB MaccoBoil nHpopmanmu. Ecinu B 1991 roay oOiee KOIMYECTBO
CpeACTB MaccoBOM MH(popMaIuu coctasiisiio 392 enunuiisl, B 2014 ronxy naHHBIN
nokazareiab coctaBmwi 1395 emmuuny (336 TPOICHTOB), TaKXKE MEHSCTCS UX
peruoHanbHbIi coctaB (1-Tabnuna, 3-puc).

%0 Pa3paboTaHo aBTOPOM HA OCHOBE JIBHHBIX Y30€KCKOI0 areHcTBa MevaTi M MHpopMaluu.
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. Anmxanckas o6macTe

. Byxapckas obmacts

. Jbku3akckas o0aacTh
HaBounckas ob6macTs
Hamanranckas o6macTs
Camapkanzckas o6mactb
CeipnapbuHCKas 001acTb

R

8. CypxanmapbuHCKas 001acTh
9. TamkeHTckas obnacts

10. ropox TamkeHT

11. ®epranckas obnactb

12. Xope3Mmckas o6nacTb

13. KamkagapsuHCcKas 001acTh
14. Peciybnuka Kapakanmakcran

3-puc. HanmoHasbHbIe 3JIEKTPOHHBIE CPecTBA MAaccOBOM MHGOPpMAIIUN U
PAAMOKAHAIBI B pa3pe3e pernoHos>!

Y36erum tapoHacu 9x0 [lonunHbl Ewnap Mawban paHg Lpyrue

4- puc. YYaCTHHKH PaJHO PHIHKA 110 NOMY/IAPHOCTH CPeIH
norpeduresei

31 PazpaboTaHo aBOPOM HCCIIE0BAHNUS
32 Pa3pa6oTaHo aBOPOM HCCIIEOBAHMS HA OCHOBE COIIMONIOTUYECKOTO OMpOCa.
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HecMmoTps Ha TO, YTO PBIHOK AJIEKTPOHHBIX CPEIICTB MAacCOBOW MH(OpPMAIIUU
SIBJSIETCS OTHOCUTEIIbHO HOBBIM CETMEHTOM DBIHKA, B OOIEM MMEET TCHICHIUIO
obictporo pasButus (B cpengHeM 20 TPOIIGHTOB €XKErOJHOTO pPOCTa), W
MPE/ICTABISET AyJUTOPUH PA3JIMYHBIC COIMATbHO-IKOHOMHUYECKHE MaTepHalbl, a
TaKkKe IeJieBble KOHTeHTh. C y4eToM ypoBHsI OpeHIa CyObeKTa Meaua pbIHKa,
COOTBETCTBYIOIIMX PEHTUHTOB W 9SKOHOMHYECKHX IOKa3aTejeld pa3padoTaH
PEUTHHT YYaCTHUKOB PBIHKA DJICKTPOHHBIX CPEICTB MaccoBod mH(popmanuu. [lo
pe3yabTaTaM JaHHOTO PEUTHHTa Takue pecypchl kak «Daryo.uzy», «Anhor.uzy,
«Kun.uz», «Uza.uz» OTMEYEHBI B KA4E€CTBE BEAYLIUX YYJACTHUKOB MEMa PhIHKa.>S,
B pesymbraTe wu3yueHHWs] OCHOBHBIX OpEHIOB pagHOpPbIHKA B CETMEHTE
paIMOCTaHIIMA, B KA4eCTBE OCHOBHBIX OPEHIOB JaHHOTO DPBIHKA OIPEISICHBI
«Vodiy Sadosi» n «Ozbegim taronasi», ypoBeHb y3HaBa€MOCTH JaHHBIX OPCHJIOB
coctaBun 38 u 31 MPOLEHT COOTBETCTBEHHO. JlaHHbIe OpeHIBl B CO3HAHUU
noTpeOuTeNneil acCOUUPYIOTCS B KauyecTBE JOCTOBEPHBIX, 3aHHUMATEIbHBIX H
COZIePIKATEIBHBIX KOHTEHTOB. (4-puc).

C 1enpl0 MOATOTOBKH COOTBETCTBYIOIIMX MPEIOKEHUN M0 YIPaBICHUIO
OpeHIaMu W ONpeIeNieHUs] TMEePCIEKTUB OJICKTPOHHBIX CPEICTB MacCOBOMU
uHpOpMAlUM U PAJUOKAHAIIOB, a TAKKe JJISi YTOYHEHHS TEHACHIMA pa3BUTHS
JaHHBIX CETMEHTOB PBIHKA WX ACATEIBHOCTh OIICHEHA C MOMOINBI0 ypaBHEHHS
perpeccuu, KOppessauuu 1 KodPPUIMEHTaMH YTaCTUIHOCTH.

Jlnst ompeneneHnuss KOPPENAIUU CETMEHTa 3JICKTPOHHBIX CPEICTB MacCOBOU
HHPOpPMAIIMK KO BCEMY PBIHKY pa3padoTaHbl COOTBETCTBYIOIIUE aITOPUTMBI H TIO
UX pe3ybTaTaM IMPOU3BEICHBI PACUECTHI.

YT 7568 22 1035
= ” :T:-IQGLSS y= =) :T:1725
E:j‘“!jﬂll. “ Arar
T — el S 134—éd3u — 99408917

3 :J‘.':'? a ==t 2 .

S%x)= E.E,_ — 72 =502 1961337 = 8270.22
y P 3
$2y) = — 7 =20~ 172,57 = 5461.92

~ .
Sim)=\/S%z)=V8270.22=90.941  S(y)=\/S%y)=/5461.92 = 73.905
a =7 —bx =172.5—0.7871-1261.33 = — 820.2459

cov(TY) =Ty —T-§ = 224089.17 — 1261.33 - 172.5 = 6509.17

Six -
2(T) 90.941
=0. =(.968
S(y) 0 ?gTﬁ,D{]ﬁ 0968

Try— b

33 http://www.uz/ru/stat/visitors/ratings?cat_id=0
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Ycranosneno, uro no mkane Yenmoka (Chedoke) koppemsiius 371€KTPOHHBIX
CPEICTB MaccOBOM MH(OpMAIMK KO BCEM MeAHa CPEICTBaM COCTABIISICT BHICOKHI
ko3pdunment (0,96). DTo maeT OCHOBaHHE TNPEANOJIOKHUTH, YTO B OYAyIIeM
pa3BHUTHE PhIHKA OYJET WATH MapauIebHO C MPOIIECCOM YBEIIMUYCHUS YIaCTHUKOB
JaHHOTO cerMeHTa. [lo maHHBIM 3aKITFOYEHUSIM, BO-TIEPBBIX, IPOTHOZUPYETCS €IS
OoJpIlIee YBETMUEHUE DIICKTPOHHBIX CPEACTB MacCOBOM MH(OpMAIIMU B CPEAHEM B
7Ba paza 3a Omrpkalme TATh JieT. Bo-BTOphIX, Ha OCHOBAaHWUU COITMAIBHO-
HSKOHOMUYECKUX TEPCHEKTUB pHIHKA PaJWOCTAHIIUA W CHpoca MOTpeOuTenei
(s3BIK, JKaHP MY3BIKH U TIO JPYTUM HAIPaBICHUSIM) 0OOCHOBaHBI CPEIHECPOUYHBIC
MIPOTHO3HBIE TIOKA3aTeNM, B TOM YHCJIE CTETICHb UX CIICHUaIN3aIii B OyIyIIeM.

2-Tabauna
BHenpeHne opraHu3aliMOHHO-yNPABJEHYECKOI CTPYKTYPbI B IeATEIbHOCTH
paanocTaHImii>
Bueapenne B
Jlestenue ayuTopHH OpraHU3alMOHHO-
Hoas 1o BO3pacTy yIpaBJIeHYECKYI0
Ne | HasBanme pagmo | 00 (mpouenr) CprnggﬂmmTa
(npouenr) yIpaBJIs IO i
18 | 31 41 55 1 3
30 | 40 55 +
1 | Vodiy Sadosi 26 4313715 | 5 | F | + | 54%
2 | Ozbegim Taronasi 14 68123 8 |1 | F | + | 4%
3 | GRANDE 11 71125 2 | 2| F| + | 1%
4 | Navro‘z 6 49 1301 13 | 8 | F + 1%
5 | Poytaxt 8 15152 21 |12 | S - X
6 | Moitraxt nadopm 4 9 |53 23 |15 S - X
7 | ORIAT FM 5 1827|133 |22 F | + | 7%
g | ORIAT DONO 7 17 127129 [ 27| F | + | 11%
9 | MAXIMA 2 14 137133 |16 S | + | 1%
10 | HAMROH 2 59 133| 5 |3 |S| + | -2%
11 | CLASSIC FM 2 49| 36 |10 S| -
12 | Nukus FM 1 X X X | S - X
13 | NRT-To'rtko’l 1 X | X X X | S - X
14 | Muiimop FM 3 25129 34 |12| S| - X
15 | NRT Buxoro 1 X | X X X | S - X
16 | Hpyrue (14 ta) 7 X | X X X | S - X

[Ipumeuanue: 1-IloTpeOHOCTD pagrocTaHIINK B YCHIICHUH OpeHpa; F-iepBuuHas, S-BropudHasi,
2- HaznaueHune paOOTHHKaA OTBETCTBEHHOTO 3a OpeHa yrnpasieHue; 3— Poct npudsuin.

34 Pa3paboTaHo aBTOPOM MCCJIE[0OBaHMS.
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YBenuueHue KOJIMYECTBA DJIEKTPOHHBIX CPEJCTB MacCOBOW HHGOpMAIUH
OOBSCHSIETCSI HEHACBIILIEHHOCTHIO PHIHKA, BHICOKMM YPOBHEM JOJIU MOJIOJIEKHU B
COCTaBE HACEJICHUS U HAJIMYUEM HOPMATHUBHO-TIPABOBOW 0a3bl, HAMpPABICHHON Ha
pa3BuTHE OTpacid. B pa3ButuM Meaua pbhlHKa HYKHO 0COOO OTMETHUTH POJib
rocyJapcrBa, OCOOCHHO «3a TIOcClIeqHUE / JIeT Ha pa3BuTUe cdepbl u3
rocyJapcTBeHHOro OrojkeTa ObLIO BbIAENIEHO OKOoJI0 13 MuIMapiaoB CyMOB B
BHJE KpPEIWTOB, COLMAILHBIX 3aKa30B M TOCYJapCTBEHHBIX TPAHTOB»> Ha
pa3sBUTHE TaHHOW OTPACIIH.

Ha ocHoBe aHanmm3a COCTOSHHS YIIpaBJICHUS DPaJMOKAHAIOB pPa3pabOTaHBI
COOTBETCTBYIOIIME PEKOMEHIAIMHN IO IIEJIEBOMY OCYIIECTBICHHIO PYKOBOJCTBA
HaJ COCTaBOM CIEI[MAJMCTOB, OTBEYAIOIIMX 3a YIOpaBlieHHe OpeHaoM B
pPaaMOCTaHIMSIX CTpaHbl. VMIMEHHO C ydeToM MO3WIMH W pelTHHTa OpeHa,
JTATBHEHUIIIETO Pa3BUTHSA paJUOKaHada, OCOOCHHO IOBBIIMICHUS SKOHOMHUYECKOTO
MOTEHIINAIa, JOXO0JI0OB, YBEIMYEHHUS KOJUYECTBA MOTECHIIMAJIBHBIX MOTpeOUTeNneH,
OpraHu3allMOHHAs  CTPYKTypa dS(PQPEeKTUBHOTO  yHpaBieHUS  PaJUOKaHAIOM
pa3paboTaHa Ha OCHOBE II€JICBOM OpraHu3anuu ympasieHus Opengom. I[lpu
BHEJIPCHUN OPTraHU3aIMOHHOM CTPYKTYPHI OIpPEACNCHbI IeJIeBble ayIUTOPUH
KOKJIOTO pajJudoKaHajga B MacmTabax pecnyOiauKkd, JaHHAs —ayJIuTOpHs
aHAJIM3MpPOBaHa Pa3/IEJbHO MO YETHIPEM YCIOBHO-BO3PACTHBIM TIPYIIIIaM, TO €CTh
«18-30 mer», «31-40 ner», «41-55 nmer», «55 wu BbIIE», W BHEAPCHBI
COOTBETCTBYIOIIME IPOCKTHI B JEATEIBHOCTh paauocTanmuu «Vodiy Sadosi»
(2-Tabnmma).

B Ttperpeii rnaBe «AHaau3, NMpodjeMbl W NYTH HX YCTPAHEHHS B
ylpaBjieHUH OpeHJAaMH HAIUOHAJBHBIX JJIeKTPOHHBIX CPeACTB MACCOBOW
HHpOpMAIMU» JaeTCSd aHajdu3 JACSITCIBHOCTH YYaCTHHKOB pBIHKA CETMEHTa
paZiMoOKaHAJIOB M JJCKTPOHHBIX MEAHWa CPENCTB, OMPENCNSIeTCs HX MECTO B
KauecTBe OpeH/a, BBIMOJIHEHHass paboTa MO YNpaBlIEHUIO OpPEHIOM, a TaKKe
BBISIBIISIFOTCST CYIIECTBYIOIIME TPOOIEMBbI U (DOPMUPYIOTCS TIPEITIOKEHHS M0 UX
YCTPAHEHUIO.

B pesympraTte aHanmuza COCTOSIHMSL DPBIHKA, OKCIEPTHOMW OLIEHKU U
IIPOBEJICHHOTO OIPOCa COBMECTHO C JKCIEPTaMHU IO AJIEKTPOHHBIM CPEACTBAM
MacCcoBOM WH(OPMAIIMU BBISBICHBI CJIEAYIONIME MPOOJIEMbl: HEIOCTATOYHOCTH
npo(ecCHOHaNbHOTO TepCcoHaga MO YNPaBICHUIO OpeHJAaMH; HU3KHUH YpPOBEHB
JI0XOJIOB TIO PEKJIAMHBIM yCITyTraM; CJIa0blii YPOBEHb COTPYIHUYECTBA C 1EICBBIMU
MeJra CpeICTBaMH U JIp.

JIiss  yCTpaHEHHMS  BBISIBJICHHBIX ~ HEJOCTATKOB  JaHBI  CJCAYIOIINC
PEKOMEHIAINU:

MOJITOTOBKA TEpPCOHaa, MPUBICYCHHOTO (TIPUBIEKAEMOT0) K YIPABIICHUIO
OpeHIaM1 ¥ YCKOPEHHOE TTOBBIIICHHUE €r0 KBaTU(UKAIIHH,

YBEJIMYCHHE JIOJH MEPCIEKTUBHBIX U SKOHOMUYECKU BBITOJIHBIX MPOEKTOB, B
TOM 4YHCJIE€ peKjamMbl. B 1maHHOM mporiecce HEoOXoaumMo oOpaTuTh 0coboe
BHUMAHHE Ha COIUATBHBIC MPOCKTHI;

35 Kapumos U. A. Tosnpasnenne «Ko AHIO edyaTu u cpeacTs MaccoBoii uadopmanuu” 26.06.2015r.
(http://press-service.uz/uz/news/5135/
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ocyuiectBieHue PR HpoayKuMM  3JEKTPOHHBIX  CPEACTB  MacCOBOM
uH(pOpMAIIMU C YYETOM COBPEMEHHBIX TPEOOBaHUN U MEPEAOBOro 3apyO0eixHOTro
OTIBITA;

neneBast U dPQpexkTuBHAs OpraHU3alMs TOPU3OHTAIBHOIO (MEKCETMEHTHOTO)
COTpYIHHYECTBA.

B uetBeproii rnaBe nuccepranuu «CoBeplIeHCTBOBAHHE METOH0JIOTHHU
OLICHKH yNpaBJieHUs1 OpeHIaMHM  CpeACTB  MaccoBOid  HMH(pOpMaUMH
¥Y30exkucrana» NnpeAcTaBiIeHbl MOKA3aTed MO METOJOJIOTMYECKOMY MOJIXOAY B
OLICHKE MX JEATEIbHOCTH C TOYKH 3pEHHUS TOBBIMICHUS 3(PGEKTUBHOCTH
yrOpaBieHUus: OpeHIOM B  JJIEKTPOHHBIX CPEJICTBAX MaccOBOW HHQPOpMAIUU U
paaroKaHaIax.

Pa3Butne menua pbeiHKa TpeOyeT OT CYHIECTBYIOUIMX M HOBBIX CpEJICTB
MaccoBOi HWHGOPMAIMKM TMOCTOSTHHOTO OOHOBJICHWSI W  COBEPIICHCTBOBAHUS
JESITeIbBHOCTH, MO0 CBOEBPEMEHHO MPHUHATOE YIPABICHUECKOE peuieHue Oynaer
CJIy>KUTb MTOBBILLIEHUIO 3HAYUMOCTH OpEH/1a U YBEIMYEHUIO 10XO0B.

[To pe3ynapTaTam AESITEIBHOCTH PagUOCTAHIUN OBUIM  c(HOPMUPOBAHBI
OPEMJIOKEHHUST IO IPUHATUIO PEIICHWH OTHOCUTENBHO IIEJIEBOTO IIEPCOHAIA,
IPUBJICYECHHUS] COBPEMEHHBIX TEXHOJIOTMHA B IPOLIECC M C YYETOM ONPENEICHUS
NUKOBBIX IEPUOJOB 3allyCKaTh HOBBIE MEPEIaYu U MPOEKTHI, a TaKKe 000CHOBaHA
OpraHu3allMOHHAs  CTPYKTypa pPaJAMOKaHAJIOB IO ILEJEBOM  OpraHu3aluu
yIpaBJIeHUS] OPEHIOM.

Oco0oe 3HaueHHWe MPUAABAIOCh IMPUMEHEHHI0 COBPEMEHHBIX METO/OB
COBEPILEHCTBOBAHMS YIPABIICHUsI OpEHaMU, B TOM YMCIIe ObUTU MPEAJIOKEHBI TPU
HaIlpaBJEHUSl HAalleJICHHbIE Ha 3((EKTUBHYIO pacKpyTKy OpeHaa pajauoCTaHLUUU
«Vodiy Sadosi» (HOBBIE MPOrpaMMBbI, CO3JaHHE HOBOTO HMMHUKA PAJHO ITyTeM
yBeIMYEeHUsS cendrnpomMo, MHPOpMaMOHHAS MNOIJEPKKA KPYMHBIX (OpYMOB U
MEpOIIPUATHIA), M3 KOTOPBIX, OBUIM BBIOpaHBI ONTUMAalIbHBIC. B pesynbrare
KPYITHOMACIITAaOHBIX PabOT KOJUYECTBO clymarencit paauoctanmuu «Vodiy
Sadosi» B 2014 roay no otHomieHuto K 2013 romy yBeIWYHIOCh Ha 7 IPOIICHTOB, a
CyMMa JIOXOJIOB OT peKjIaMbl YBEIUYHIOCh Ha 54 mporeHTta (Puc. 5).

800

600

400 TG fine _; ,‘ , é
410,9 408,1 415,7 427,5 428,3

1660,9
200

2009 2010 2011 2012 2013 2014

5-puc. /lunamMuka nocrymienus paauocraniuu «Vodiy Sadosi»
B 2009-2014 rr. (Man. cym)*®

36 PazpaboTano aBTOpOM, cornacHo uadopmarnuu paguo “Vodiy Sadosi”
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Pa3zpaborana cucrema COBEPIIIEHCTBOBAHHUS OTICHKH CTETICHU
3¢ (heKTUBHOCTH OpeHJa Ha OCHOBE MEXAYHApOIHBIX MOKa3aTeled M C Y4eTOM
crenupUIecKnX OCOOCHHOCTEH HAIMOJIHATIBHOTO PBIHKA AJIEKTPOHHBIX CPEACTB
MaccoBoi mMHGopMaIuu (peruoHanbHas crenrduka, 1eJeBoi CerMeHT, YPOBEHb
pa3BUTOCTH U 3G(HEKTUBHOCTD AEATEILHOCTH) (3-TabnHIa).

3-Tadauna
Cucrema nokasareJieii OleHKH yPOBHsI OPeH/Ia B COMMAIBLHBIX Meaua®’,

Hanuuue Crenens Pacnpocrpo- Otnome-
nHTepeca K p p HHE K
DJIeKTPOHHBIE MeIna OpeHaa KOHTEHT HeHHue OpeHaa Gpen
(M) (KKD) ' (BT) (é)m unn);
Anhor.uz 2013 7500 0,2 25400 0,3
' 2014 14520 0,35 42000 0,4
Darvo.uz 2013 17021 0,4 150222 0,4
yo. 2014 178565 0,85 1785022 0,7
KUn.uz 2013 78100 0,4 17300 0,34
' 2014 99100 0,5 21000 0,4
BUZines.Uz 2013 39850 0,4 2890 0,6
' 2014 41480 0,44 3020 0,68
19news.uz 2013 9000 0,12 1500 0,4
' 2014 12000 0,1 2300 0,5

M = Vt1+Vt2+Vt3...Vtn. 3necs, M - Hanuune Openna, Vt — norpeburenu
MMOCETUBLINE CTPAHUUYKY OpEHJIa;

KKD = CS +R/TC. 3neck, KKD - Ctenenp natepeca K KOHTEHTY,

CS - KOJIMYECTBO KOHTEHTA PACIPACTPOHEHHOE MOTPEOUTENIMHU, R — KOIMUeCcTBO
oTBeTOB, TC - 00I1I€€ KOITUUECTBO KOHTEHTA,

BT = L+R. 3necs, BT - Pacnipoctponenue 6penna, L- konuuecTBo JaiikoB,
R- xonn4yecTBO OTBETOB;

Bmun = Po/To. 3aecs, Bmun - OtHorienne k 6penay, PO- monoXuTenbHbIe
OT30BHI 0 OpeHjie, T0- BCe OT30BHI;

B pesynbTaTe OCylIECTBICHUS PEKOMEHAOBAHHBIX MEPOIPUSATUIN, YPOBEHb
y3HaBaeMocTH BeO-caiita «Daryo.uz» yBenuuwioch Ha 30 mpoleHTOB, a BeO-
cTpanuibl «Anhor.uz» - Ha 18 mpoLEHTOB. 3aMETHO yKpemnuiaach o0mas no3uuus
CEerMEHTa JJIEKTPOHHBIX CpPEJICTB MaccoBol uHpopmauuu. B  pesynbrare
IIPOBEJICHHBIX MCCIIEIOBAHUNA M BHEIPEHUS MPEMAJIOKEHUH, YUCIIO MOJIb30BaTENeH
BeO-caiita «Daryo.uz» yBenuuymwioch B 3 pa3a U CalT NpPEBpPaTUIICS B CaMbIi

YUTaeMbIi BeO-CaliT HalIeH cTpaHbIS,

37 PaccunraHo u pa3paboTaHO aBTOPOM.
38 http://www.uz/ru/res/visitor/index?id=30377
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3AKJIIOYEHUA

Ha  ocHOBaHMM  [HCCEPTALMOHHOIO  MCCJIEAOBAaHUA  Ha  TEMY
«CoBepIIeHCTBOBAaHUE METOAOJOTUYECKUX TOJIXO0J0B YIpaBieHUs OpeHaamu
cpenctB MaccoBoid uHpopmanuu PecnyOnuku  Y30ekucTaH» MpeAcTaBICHbBI
CIEAYIOIINE BBIBOBI:

1. Bpicokuii ypoBeHb KOHKYPEHIIMM Ha pPBIHKE CPEACTB MacCOBOM
uH(pOpMallK, OCOOCHHO JJIEKTPOHHBIX CPEACTB MAacCOBOW HH(OpMAIMH U
paauoKaHaIOB, TPEOYET OT YYaCTHUKOB PhIHKA MOCTOSTHHOT'O COBEPIICHCTBOBAHUS
CBOCU JIEATEIIbHOCTH, BHEJIPEHUS BCE HOBBIX MHCTPYMEHTOB YMPABJICHUSA, CPEIU
JTAHHBIX MHCTPYMEHTOB YIIpaBJICHHE OpPEHJOM HMEET 0co00€ 3HAYEHHUE U €ro
BHEJIPEHUE SBISIETCS 11eIeCO00pa3HBIM.

2. MupoBoil pPBIHOK CpPEICTB MaccoBoW HH(MOpManuu ObUT H3YYEH C
pa3ielieHueM Ha 5 UCTOPUYECKUX 30X, a UMEHHO: 3moxa neyatueix CMU, snoxa
roocoBbix CMMUM, »smoxa CMM wucnonp3oBaBIIUX BUJeO U (OTO, 3Moxa
TEJICBUCHUS, 3110Xa BHICOKMX MH(GOPMAIIMOHHBIX TEXHOJOTUH. Y CTaHOBJIEHO,
yto Meaua pbiHOK CIIIA, fnoHun u crtpan EBpomeickoro coros3a sBISETCA
Pa3BUTBIM, BMECTE C TEM, YCKOPEHHO Pa3BUBAIOTCA MEAHA PBIHKUM TaKUX CTPaH,
kak Kwuraiickas Haponnas PecnyOnuka, bpasunusi, Poccuiickas deneparnus,
Nunus, Mekcuka, HOxHoadpukanckas pecnybnuka, AprentuHa. JluHamuka
€XKEroTHOr0 poCTa JOXOJOB MENHa PhIHKA COCTABISIET B CPEIHEM O IPOLIEHTOB,
CEeKTOpa paauo B cpeaHeM 2-4 MpoIleHTa, a JOXOJbl CErMEHTa 3JIEKTPOHHBIX
CPEICTB MacCOBOW MH(MOPMAITUH UMEIOT CTa0MIBHBINA pocT B 10-12 mporieHToB.

3. B Hamieli ctpane, MMOCTOSIHHO yAeNIseTcss 0co00e BHUMAHHE IOAICPKKE
cpenctB MaccoBoi mHGopmanuu (Hanmpumep B mepuoa ¢ 2008 mo 2014 roma Ha
pa3BUTHUE [IaHHOW OTpaciu 3a CUeT PECHyOJMKAHCKOTO O/KeTa W JPYyTHX
HMCTOYHUKOB HAampaBjieHa cyMMma, paBHas 13 mipa. cym). brnaronaps ycioBusim,
CO3JIJaHHBIM T'OCYJIapCTBOM, KOJIMYECTBO YYACTHHKOB OTEYECTBEHHOTO MeEaua
PBIHKA YBEJIMUUIIOCH B 3,3 pasa, u ceronus coctasisieT 1395 cyorekroB CMU.

4. MeauapblHOK OKa3blBa€T OrPOMHOE BJIMSHHUE HAa COLHUAIBHOE,
HSKOHOMHUYECKOE U JIyXOBHOE COCTOSIHME 0O0IIecTBa. YTpaBieHHE OpeHIoM
3aHUMAaeT 0co00e MecTO B d(PGHEKTUBHOM OpraHU3alUuyd M JAJbHEUIIIEM pa3BUTUU
Meqa CyObEeKTOB, TaK KaK, ONTUMAaJIbHO OpPraHW30BAaHHBIA OpPEHJ MEHEIKMEHT
CIOCOOCTBYET MPUBJICUEHUIO U PACHIMPEHUIO ayJIUTOPUU, & TAKKE YBEIUUYCHUIO
MPUOBLIH.

5. ConuanbHO-?KOHOMHUYECKHE pedopMbl MPOBOAUMEIE B Halllell CTpaHe,
BHUMAaHUE U TMOJCP)KKA yaesisieMas roCy1apCTBOM Pa3BUTHIO MaJIOro Ou3Heca U
YaCTHOT'O MPEANPUHUMATEILCTBA, ClIOCOOCTBYeT U pocTy CMMU yacTHOTO CekTOpa,
HaIpUMep 2008-2014 romax oOmass 107 HETOCYAapCTBEHHBIX Meaua
yBenuumiack Ha 34 mporenta.  [llupokoe BHempeHue uHPOPMAITMOHHBIX
TEXHOJIOTUNA CO37aeT OJArompusTHYIO TOYBY JUISI TOCTEAYIOIMIETO Pa3BUTHS
CpelcTB MaccoBor nHMOpMaIu, 0COOEHHO AMeKTpoHHbIX CMU.

6. [IpenyioxkeHHas B paMKax MCCIEAOBAHHS OpPraHU3AIMOHHASA CTPYKTypa IO
VOpaBJICHUIO OpEHJOM OKa3bIBaeT CYIIECTBEHHOE BIUSHUWE Ha COIMAIBHO-
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HKOHOMUYECKYIO JAESITeIbHOCTh, 3((HEKTUBHOCTh M JOXOAHOCTh PAJMOCTAHLIUH.
Hanuuue Ha npeanpusTUU COTPYAHUKA, 3aHSATOTO YIPaBICHUEM OPEHIOM CO3/1aeT
yCIIOBUS JUIsl YIIYYILIEHHs] aKTUBHOCTH TMpeAnpusiTis B AaHHOU cdepe. B pamkax
UCCJIeIOBAHUSI OTMEUEHO YBEIIMYEHHE JJOXOA0B CPEJCTB MacCOBOM MH(pOpMaIuu, B
KOTOPBIX BBEJICH COOTBETCTBYIOLIUHN IITAT.

7. Ucxong U3 AEsATENbHOCTA U TEHJCHIIMSIM Pa3BUTHUSL CPEJICTB MacCOBOM
uH(pOopMaIK, B CIEIYIOUIME TO/Ibl OXKUAACTCS CHIDKEHHE pblHKA nedaTHbix CMU,
B TO BpeMs KaK PHIHOK DJIEKTPOHHBIX Meaua OyJIeT pacTH BHICOKMMH TEMIIaMU, a
PBIHOK PaIUOCTAHIINN (POPMUPOBATHCS IO HHTEPECAM ayAUTOPHUH.

8. B mporecce pa3BUTHS EATEIBHOCTH CPEACTB MAcCOBOW HH(POpMAIUH
CYILLIECTBYET HEOOXOJMMOCTh COBEPIICHCTBOBAHUS METOJIOJIOTMYECKUX IMMOIXO00B
no ynparieHuto koHTeHTamu CMWM. B ynpaBiaeHun 3Toro mpoiecca
1e1eco00pa3HoO UCMOIb30BaHUE, MPEIJIOKEHHBIX B UCCIETOBAaHUH, KOOPPUIINCHTA
«COLMATLHO-2KOHOMUYECKOTO0 KOHTEHTA B CPEJICTBaX MAacCOBOW MHGMOpMAIUN U
kodduIMeHTa «IMOIUTHYECKON akTuBHOCTWY. [Iporecc riobanuzanuu u OypHoe
Pa3BUTHE COLMAJIBHBIX CETe NPHUBOJUT K HEOOXOIUMOCTH HCIOIb30BAHUS
JTAHHBIX UHCTPYMEHTOB MPEJCTABUTEISIMU Meiua phiHKa. CollMaibHbIe CETH MOTYT
OKa3aTh COJICHCTBUE B OLICHKE JEATEIbHOCTH W NPUHITHH YIPABICHYECKUX
pelieHnii cpeacTBaM MaccoBod uHpopManuu. B uccnenoBaHumM mpesiaraercs
UCroJib30BaHue Tokazareneit «Hamuume Opennma», «CTeneHb UHTEpeca K
KOHTEHTY», «PacnpocTtpanenue OpeHna» u «OTHOIIEHHE K OpeHay» ISl OLICHKU
yYIpaBJIeHUS] OPEHIOM.

9. Paspaboranbl cieaylonye MNPEAJIOKEHUsS IO YIpaBICHUIO OpeHmaaMu
CMMU: noaroroBka NepcoHaja, MPUBICYEHHOTO K YOPaBJICHHIO OpeHaaMu H
CUCTEMAaTUYECKOE  TOBBIIIEHUWE €ro  KBaIM(UKALMHM, YBEJIUYEHUE O
MEPCIEKTUBHBIX M SKOHOMHYECKHM BBITOJHBIX IPOEKTOB. B maHHOM mporecce
HEOOX0aUMO  Oo0paTuTh 0CcO0OC BHHUMAaHHME Ha  COLMAIBHBIE  TPOCKTHI;
OCYIIECTBJICHUE TTHapa MPOIYKIIUU dIEKTPOHHBIX CPEACTB MACCOBOM MH(MOpMAITUN
B IIMPOKOM MacmiTabe ¢ ydeToM COBPEMEHHBIX TpeOOBaHUN U IEpPEOBOTO
3apyOeKHOTO OIbITa; 1eneBas W A(PGEKTHUBHAS OpPTaHMU3aIUsl TOPU30HTAIHLHOTO
(MEXCErMEeHTHOIr0) COTPYIHUYECTBA B MPOLECCE YIIPABIICHHUS.

10. B pesynbTaTe BhIpabaTaHHBIX HAYYHBIX M MPAKTUYECKUX MPEJIOKEH,
MEp W MEpPONPHUATHH Uil oOecCredeHUs HSKOHOMHUYECKOW ¢ COIMaIbHOMN
3¢ (pexTUBHOCTH Tpoliecca YNpaBieHUss OpPEeHJAOM HAIMOHAIBHBIX 3JEKTPOHHBIX
CpeACTBa MacCOBOM MH(POpPMAIINU U PAAUOKAHAIIOB ObUIH JOCTUTHYTHI CIETYIOLINE
pe3ynbTaThl: B psAlie paAUMOCTaHLIMKA OblJIa BHEJpEHA OpraHU3allMOHHAs CTPYKTypa
yhOpaBiieHUs OpeHJaMu, KoTopas IpuBejJa K YBEJIMYEHUIO JOXOJOB, Ha
54 mpoueHTa, a KOJMYECTBO CIylIaTesie yBEJIMYWIOCh Ha 7 TMPOLIEHTOB
(«Vodiy Sadosi»); mpemiokeHHs MO opraHu3anuy 3(PQPEKTUBHOTO YIIpaBICHHUS
AIIEKTPOHHBIX CPEJCTB MACCOBOM HH(pOpPMAIUM, A0 BO3MOXHOCTH YBEIUYUTH
KOJIMYECTBO MOJb30BaTENell B 3 pa3a W pOCTY IOIYJIIPHOCTH pecypca B Y3HETe
(«Daryo.uz»).
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INTRODUCTION (abstract of the doctoral dissertation)

Topicality and demand of the theme of the dissertation. In the context of
deepening of economic globalization process in the world, the importance of
information as an economic and social resource is increasing. Carrying out their
activity, thousands of print and electronic media, TV and radio channels emerged
throughout the world to date and play an important role in the socio-economic life.
Based on data, “in 2014 the annual income of the world’s media equalled to
1.8 trillion US dollars, which is 1.1 per cent of gross domestic product in the
world. Over 48 million workers are engaged in the field”.

The media have played a special role in the political life and economic
development of our country in the years of independence. ‘Without ensuring
freedom of information, and turning the media outlets into an arena where people
can freely express their thoughts and ideas, positions and attitudes towards the
events, one cannot speak about deepening democracy, population's political
activity, about its real participation in political and public life .

Media market in Uzbekistan is a rapidly developing. It is notably,, that over
the last 25 years the total number of media in our country has increased 3,3 times
and totals 1395, including 689 newspapers, 283 magazines, 100 television and
radio channels, 304 web sites registered as mass media, and others.

Unlike other various service facilities, the media operate in two ways: on the
one hand, they want to bring the products, that is, information to consumers and
thus to increase sales, but on the other hand, they help the advertisers to introduce
the audience with the products of other companies. Effective brand management
will create a fertile soil for achieving beneficial effects in both the ways.

The analysis of situation in Uzbekistan showed that improvement of the
methodology of the media brand management requires carrying out a number of
research projects, including implementation of relevant research in the following
areas: scientific substantiation of brand management organization; an effective
organizational structure; introducing a new cost-effective content and projects
based on prime-time (peak) periods; development of the national classification of
national media brands based on relevant segments; improvement of mechanisms of
making management decisions and international level indicators, and evaluation of
brand performance; motivation for proposals on the organization of effective
management of electronic media brands in accordance with the social and market
requirements.

This dissertation research to some extent contributes to implementation of the
objectives of the Law of the Republic of Uzbekistan ‘On the Mass Media’ and
other relevant legal acts relating to the media activities*.

39 As reported by Pricewaterhouse Coopers.
40 |.A. Karimov Concept of further deepening democratic reforms and formation of civil society in the country:
Report of the President of the Republic of Uzbekistan Islam Karimov at the joint session of the Legislative Chamber
and Senate of the Oliy Majlis of the Republic of Uzbekistan. T.: Uzbekistan, 2010. - 28 p.
4l The Law of the Republic of Uzbekistan ‘On Principles and Guarantees of Freedom of Information’ (12 December
2002), the Law of the Republic of Uzbekistan ‘On Guarantees and Freedom of Access to Information’ (24 April
1997), etc.
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Conformity of the research study directions of development of science
and technologies. This research corresponds to the priority direction of science
and technologies of the Republic of Uzbekistan: “The spiritual, moral and cultural
development of democratic and law-based society and improving the innovational
economy’’.

A review of foreign research on the theme of the dissertation. To
improve the brand management methodology, research studies are being conducted
at the leading research centers and universities, including Nicholson School of
Communication (USA), University Northwestern University (USA), New Jersey
University (USA), University of San Francisco (USA) Pretoria University
(Republic of South Africa), Lappeenranta University of Technology (Finland),
University of Mainz (Germany), Institute of Mass Communication and Media
Research (Switzerland).

A number of research projects carried out in the field of the media brand
management on a global scale provided important theoretical and practical results,
including the following: the relationship between internal and external factors in
the media brand extension and raising their prestige was clarified (Institute of Mass
Communications and Media Research); trends in the current attitude to the media
brands as a result of improving the brand management, taking into account
consumers’ attitude, economic conditions and other specific features were
identified (University of Mainz); methodology to increase the number of
advertisers, placing their advertisements in the print media, as a good way of brand
management was developed and effective mechanisms were grounded (Nicholson
School of Communication); the advantages of electronic media in a faster
penetration the market compared to the print media were grounded, the economic
aspects were justified (Pretoria University).

At the global level, there are studies conducted in the field of modern
technologies of brand management, organizational issues that may be solved
through social networks, new technologies, enhancing respect for the brand
through the provision of services to consumers via mobile phones, and other
similar areas.

Degree of scrunity of the problem. The issues of organization of media
brand management and its improvement have not been studied sufficiently in
economic literature. The works of prominent foreign scholars such as T. Amber, R.
Barthes, M. Dowell, Ph. Kotler, O. Kuivalainen, H. Nienstedt, M. Ots, J. Reinelt,
A. Tarkianen, M. Tungate, F. Habban, G. Siegert, and H. Ellonen*? dealt with

42 Barues I'.JI Mapkerunr: y4eOHUK [y By30B. 2-¢ u3ianue. - M.: Dkonomuka, 2001. - .718 c.; Tony6ros E.IT.
Mapketunr. — M.:®@unnpece, 2001. - 688c.; Mcdowell W. // I1ssues in marketing and branding. Handbook of media
management and economics. — 2006, no. 4, pp. 34-39, Armstrong G., Kotler P. Principles of Marketing. Prentice
Hall, 12 edition, 2006. — 613 p.; Tarkiainen A., Ellonen. H., Kuivalainen O. Magazine Online Brand Extensions: Do
They Really Affect Brand Loyalty// Media brands and branding. — 2008. Nel, pp. 53—79.; Habann F., Nienstedt. H.,
Reinelt J. Success Factors in Brand Extension in the Newspaper Industry: An Empirical Analysis// Media brands
and branding. — 2008. Nel, pp. 29-52; Tungate.M. Media Monoliths: How Great Media Brands Thrive and Survive.
Kogan Page 2006. — 272 p.; Ots M. Media and brands: new ground to explore. // Media brands and branding. —
2008. Nel, pp. 1-10; Siegert G. Self Promotion: Pole Position in Media Brand Management// Media brands and
branding. — 2008. Nel, pp. 11-28.
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general characteristics of brand management; however, no studies have been
carried out by the example of the media. This problem has also been studied
abroad and in the CIS countries by such scholars as G. Bagiev, R. Barta and E.
Golubkov. In our country, some aspects of the problem presented have been
mentioned in the works of B. Akhmedov, G. Akhunova, A.Vakhobov, M.
Ikramov, M. Mahkamova, D. Rakhimova, A. Samadov, Sh. Ergashkhodjaeva, N.
Yuldashev, and M. Kasimova®,

In the studies, conducted in our country, the scientific and theoretical aspects
of brand management, in most cases, were considered on the example of a network
of manufacturers of tangible goods, and we consider it to be appropriate to conduct
research in the field of brand management for entities producing services and
spiritual products.

The activities of the media, the methodological foundations of brand
management of market participants and the composition and dynamics of the
market, trends in the development have not been studied.

Connection of the dissertation research with the thematic plan of
scientific-research works. The doctoral dissertation was included in the plan of
scientific research of Tashkent State University of Economics and carried out
within the framework of the scientific and practical project under the State
Scientific and Technical Program No.A-2-32 “Development of the Economy of
Uzbekistan through the Development of National Brands” (for the years 2015 to
2017).

The purpose of the research study is to develop proposals for organization
of effective brand management on the basis of social and market requirements for
the national electronic media and radio channels, draw up a classification of
national brands, create the organizational structure for effective brand
management, and develop a system of indicators to assess brand level and
efficiency.

To achieve the aforesaid purpose, the following research objectives were
specified:

study of general description of the brand category, types and classification as
well as development of the author’s standpoint in this regard;

study of the theoretical foundations of the brand management organization
and identification of the factors influencing on it;

study and analysis of the levels of development of the global media market,
as well as identifying their features;

based on analysis of the levels of development of the domestic media
market, identifying the market development in the long term;

43 B.M. Akhmedov and colleagues Basics of the quality system management.-T.: IPTD Uzbekistan, 2009.- 208 p.,
G. Akhunova, N. Yuldoshev Economics and management. Textbook T.: Economics and Finance, 2005, 174 p.,
N.K.Yuldoshev Strategic management. - T.. Economist, 2011. - 450 p., M. Kasimova, M. Yusupov, Sh.
Ergashkhodjaev Marketing - T.: TDIU, 2010, 263 p., A.V. Vakhabov, U.U.Sharifkhodjaev Tourism as a vital part of
national branding. // Development of tourism infrastructure and increase of a role of ecotourism in the conditions
modernizations of economy (international scientific-practical conference). - Tashkent, TDIU, 2013. — pp.13-15
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study of the regulatory and legal framework for the media activity in the
Republic of Uzbekistan;

analysis of the existing relations of consumers and advertisers with local
media, identifying national characteristics of brand management;

study of current conditions of organization of the brand management of the
electronic media market participants and identifying problems in the management,
as well as generating science-based proposals and practical recommendations to
address the problems;

improvement of the radio stations brand management and development of
science-based proposals and practical recommendations to ensure their economic
efficiency;

generating the forecasts of development based on alternative scenarios using
economic and mathematical models in the organization of the media brand
management;

developing the methodology of management of the electronic media brands
by means of contemporary social networks;

The media running their activities in the territory of the Republic of
Uzbekistan, in particular, the process of radio stations and electronic media brand
management, were chosen as the object of the research.

As the subject of the research is considered, the economic relations
established between the radio channel and electronic media in the process of
organization of brand management.

Research methods. In the course of the research study, methods of
generalization, analysis, synthesis, induction and deduction, systematic approach,
economic and mathematical methods, forecasting, surveys, interviews and study
the statistics were used.

With the purpose of the study the practice relevant to the theme of the
dissertation, the author of the research conducted surveys with participation of
more than a thousand consumers and employees of large domestic companies
running their advertisement in the mass media.

Scientific novelty of the research is as follows:

a national classification of the media brands, particularly radio channels and
electronic media has been developed for the first time in accordance with the
segmental features (ownership, regional activities, type of activity, market
segments, social orientation, target audience and content etc.);

an effective organizational structure of the radio channels management was
established based on the targeted organization of brand management;

making targeted managerial decisions, introduction of modern technologies
and new cost-effective content and projects bases on specifying prime-time (peak)
periods have been developed;

developed an improved system of evaluation of social networks based on
global indicators to measure the level of a brand and its effectiveness, as well as
taking into account the specific characteristics of the national market of electronic
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media (regional specialization, target segment, level of development, efficiency,
etc.);

eventually, proposals for organization of effective brand management, taking
into account the market segment, management horizontal and vertical
communication and target audience have been developed based on social and
market requirements for the electronic media.

Practical results of the research. Due to the study of the electronic media
and radio segment of the media market of the Republic of Uzbekistan, the number
of listeners of the “Vodiy Sadosi” Radio Station has increased by 7% and
advertising revenue — by 54%, degree of familiarity with the radio station brand
has increased by 10%. In addition, because of putting into practice the proposals
developed for the electronic media, the number of readers of the website
“Daryo.uz” increased by 3 times and turned into most visited website in the
country. In the results of the research, developed and recommended proposals on
media brand management have helped to solve the problems they may face in the
market, increase the credibility of their brands, the number of consumers and
advertisers and, ultimately, increase the size of the income and carry out
diversification.

Reliability of the research results. The reliability of the research results is
justified by the relevance of research approaches and methods used in the work to
the purpose of the study, obtaining a database from official information sources,
the questionnaires of the surveys conducted and interviews of experts; moreover,
the conclusions, suggestions and recommendations have been tested in practice,
and the results obtained have been confirmed by relevant authorities.

Scientific and practical significance of the research study results.

Theoretical conclusions and recommendations of the thesis can be used to
improve the basic norms covering the brand and brand management, developing
their usage, in the educational process for “Branding”, “Brand Management”,
“Management” and ‘“Strategic Management” specialties, in the preparation of
textbooks and study guides, as well as in other studies in this field.

The practical importance of the research includes the possibility of using the
brand management methodology in practice as well as the practical application of
the proposals for the national brand classification, forming the organization
structure of radio channel(s) brand management, and for organizing effective
management of electronic media brands, and use of the theoretical and
methodological results obtained in the course of the thesis research in academic
activity.

Implementation of the research results. As the results of this research work
in the field of brand management of electronic media and radio channels:

the developed classification of national brands was implemented in the
practice of the Uzbek Agency for Press and Information (Certificate of the Uzbek
Agency for Press and Information No. 05-2563 dated November 23, 2015). As a
result of applying the classification to the Agency, improved the process of
classification of the forms and activity areas of newly established media;
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the proposed organizational structure of the radio channel(s) brand
management approved by the Uzbek Agency for Press and Information was
introduced in the practice of the “Vodiy Sadosi” Radio Station included in the
system (Certificate of the Uzbek Agency for Press and Information No. 01-1112
dated May 27, 2015). Introducing the organizational structure in the process of
brand management, work with the target audience and attracting advertisers
allowed a rise of the radio station income station by 54% and increase in the
number of students by 7%;

proposals for effective management organization of electronic media
approved by the Uzbek Agency for Press and Information were introduced into the
practice of the electronic media “Daryo.uz” (Certificate of the Uzbek Agency for
Press and Information No. 01-1943 dated September 3, 2015). The work carried
out in social networks to acquaint population with the brand and strengthen
cooperation with other segments have resulted in increase of the number of users
of the website by 3 times, the rating of the electronic media in the Internet has
reached high levels.

Evaluation of the research results. The results of research study evaluated at
6 scientific and practical forums like ‘Development of tourism infrastructure and
increase of a role of ecotourism in the conditions modernizations of economy’
(Tashkent, 2013), ‘The promising areas of application of innovative technologies
in the national economy’ ( Tashkent, 2014), ‘Current issues in the development
activities of small businesses and business entities in the context of economic
diversification’ (Tashkent, 2014), ‘Innovative development of the economy of
Uzbekistan through the development of national brands’ (Tashkent, 2014),
‘Science and Education: Challenges and Prospects’ (Moscow, 2014), ‘Enhancing
the role of the financial sector in Uzbekistan and the use of advanced foreign
experience in its activity’ (Tashkent, 2015), and other national and international
scientific conferences.

Publication of the research results. 19 scientific papers, including 8 articles
in national journals and 3 papers in recognized foreign journals, and also 7 reports
and abstracts in scientific conferences and 1 monograph have been published on
the theme of the dissertation.

Structure and volume of the dissertation. The volume and structure of the
research work is consistent with its purpose and objectives. The dissertation
consists of an introduction, four chapters with twelve sections, a conclusion,
bibliography and appendices. The volume of the thesis is 200 pages. The list of
references contains 112 sources and publications. There are 35 pages of
Appendices.

THE MAIN COTENT OF THE RESEARCH PAPER

In the introduction of the dissertation (abstract of the doctoral dissertation)
are explained the significance and necessity of the research theme, its relation to
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the major priority areas of science and technology of the country. The Introduction
also contains information about the international scientific sources, relating to
theme of the dissertation, the level of scientific development of the research study
problem, the dissertation theme relation to the research work carried out at the
university in which the dissertation was written, the purpose and objectives, object
and subject of the research, its methods, scientific novelty and the practical results
of the research, the reliability of the research study results, the scientific and
practical significance of the research results and their implementation, evaluation
of the research results, the publication of the results, as well as the volume and
structure of the dissertation.

On the subject of the first chapter ‘Scientific and methodological
foundations and the global experience of the organization of the media brand
management’, analysis was conducted in the direction corresponding to the
study, the concept of “brand” was interpreted in terms of brand management,
socio-economic aspects, and defined by the author as “the creator of a specific
image in the mind of the consumer that can meet his or her needs, the product or
type of service, which has a certain name or appearance”.

Based on the analysis of development of the global media market, relevant
conclusions were made. According to the conclusions, the history of the global
media market should be studied with division into five stages (era of the print
media, era of the audio media, era of the video and photomedia, era of television,
and, finally, era of high information technologies). It was revealed that today’s
media feed their consumers with information by means of modern technologies
(Internet, mobile phone, smartphone, software).

According to available information, in 2014 the income of the international
media market totaled 1.8 trillion US dollars, where mainly addressed and targered
creation of projects and economic aspects of profitable projects were taken into
account. It should be noted that the aspect of quality in the development of the
media market in developed countries (the USA, the UK, Germany, France, Japan)
occupies a special place; and over the years the United States has been the absolute
leader in the global media market, ‘in 2014, its share in the global market
constituted 30 percent. Media markets in the People’s Republic of China, Brazil,
India, Mexico, South Africa, Argentina and Indonesia form the market of rapidly
developing countries. Fox, Time Warner, Sky, ESPN, BBC, Reuters Thompson,
MTYV, etc was recognized to be the global media with well-organized brand
management. According to the forecast, in the next 4-5 years, the global media
market will continue its development and by 2017 the total revenue will have
amounted 2.15 trillion US dollars, the income of electronic media is expected to
make 665 billion US dollars™*.

In the framework of the research study, a classification of the national media,
particularly, radio channels and electronic media was developed for the first time
on the basis of ownership, regional activities, and type of activity, market
segments, social orientation, target audience, content, and other criteria (Figure 1).

4As reported by Pricewaterhouse.
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Figure 1. Classification brand in the mass media of Uzbekistan 4

In the dissertation, the results of analysis of different sources in the given
field, as well as socio-economic factors that influence the media activities were
structured around long-range objectives. Based on the classification, two main
groups, namely the influence of factors that have an editorial (world events, social
status, PR, information sources, etc.) and commercial (founders and investors and
the media’s economic policy) nature were studied in the process of the media
brand management, appropriate conclusions were made. In addition, based on
relevant internal and external factors, the change and impact of the factors on
making the media brand well-known and expanding its position were studied, and
the need for making a relevant decision was justified (see Figure 2).

To evaluate the political, social and economic activity of the population
carried out with the help of the media, on the basis of methodological studies to
improve assessment methodologies two indicators were developed, the ratio of the
media social and economic content (S = TCs / TC) and the coefficient of the
political activity of the population (PA = Gs / TG), and they formed the basis for
making possible conclusions.

45 Prepared by author
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Figure 2. Factors influencing to brand management 4

In the second chapter “The socio-economic state of the national electronic
media and radio stations and their management level’, market segments of
electronic media and radio channels, their financial, economic and program and
content activities were analyzed. As part of the work performed, the media
development in retrospect, in particular socio-economic state and development
trends of the segments of the electronic media and radio channels, state of the
formed management structure were analyzed.

The ensure economic growth of the country, improving people’s living
standards, favorable economic, legal, social and other conditions for the
establishment of entrepreneurship in all areas, including in the field of media and
its positive effect were demonstrated. If, in 1991, the total number of media in our

% Siegert G., Gerth M.A., Rademacher P.// Brand identity-driven decision making by journalists and media
managers. The international journal of media management — 2011, Vol. 13, no 1. p.53
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country was 392, in 2014 this constituted as 1,395 (336%) and their development
in the regions ensured (Table 1, Figure 3).
Table 1.
Dynamics of changing the number of mass media working in the
national market*’

Ne Territory 2009 | 2010 | 2011 | 2012 | 2013 | 2014
1 | Central media 464 503 531 587 624 651
2 | Republic of Karakalpakstan 50 52 54 54 55 57
3 | Tashkent city 102 102 102 103 104 101
4 | Tashkent Region 58 60 65 69 68 67
5 | Andijan Region 43 40 41 41 42 42
6 | Bukhara Region 40 41 42 41 44 42
7 | Jizzakh Region 26 29 29 30 30 30
8 | Navoiy Region 41 42 41 43 48 45
9 | Namangan Region 47 48 47 49 51 51
10 | Samargand Region 54 58 59 59 55 55
11 | Sirdaryo Region 27 24 26 29 28 28
12 | Surxondaryo Region 39 41 39 41 40 40
13 | Fergana Region 87 94 94 94 100 101
14 | Xorazm Region 32 32 32 36 34 33
15 | Qashgadaryo Region 46 51 52 50 49 52
Total 1156 | 1217 | 1254 | 1326 | 1372 | 1395

Despite the fact that electronic media are a relatively new market segment,
there is a trend of rapid growth (average annual growth rate is 20 percent), they
also provide the audience with various socio-economic materials and targeted
content. The brand level of the media market subject, taking into account the
relevant ratings and economic indicators, a ranking of the electronic media market
participants was developed . According to the ranking results, Daryo.uz, Anhor.uz,
Kun.uz, UzA.uz etc. were considered the leaders of the media market.

In the segment of radio stations, as a result of studying the main brands of the
radio market, “Vodiy Sadosi” and “O’zbegim Taronasi” were considered the most
popular. The degree of popularity of these brands was 38% and 31% respectively.
consumers consider them reliable, interesting brands with meaningful content
(Figure 4).

On the basis of the proposals for brand management, the perspectives
electronic media and radio channels, performing market activities were specified,;
in order to determine trends in the future development of this segment as a whole
regression equation of their activities with the use of correlation coefficients and
elasticity was composed.

47 Prepared by author according to data of Agency for Press and Information of Uzbekistan
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Figure 3. The national media in the context of the country’s regions*

Ozbegim Taronasi Echo of Valley Yoshlar Mashal Grand Others

Figure 4. Leaders of radio segment in Republic of Uzbekistan*®

8 Prepared by author according to data of Agency for Press and Information of Uzbekistan
4% Prepared by author according to the survey

57



In order to determine the correlation of the electronic media segment as
compared to the market in general, the corresponding algorithms were developed,
and calculations were preformed on the basis of the results.

ST 7568 2 1035
1 =5 =10 =1%133 j=" =12 =1725
E:j‘“!jﬂll. 4 AEaE
T] = el S 134—éd3u — 99408917
:J‘.'z =4 = .

S?x)= Z.f,. L x4 = 9”9335'2 —1261.332 = 8270.22

. 7 ,
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fcs .
Six)=1/S%x)=V8270.22=90.941 Sy =1/S%y)=1/5461.92 =73.905
a =7 —bx =172.5—0.7871-1261.33 = — 820.2459

cov(TY)=T-§—T-§ = 224089.17 — 1261.33 - 172.5 = 6509.17

S(x) 90.941
Siy) 0.79:2 505 = 0-9%6

Try— b

Based on the Chedoke, the correlation of the electronic media segment in the
total media (0.96) was found and recognized correct. Thus created the basis for a
conclusion about the future development of this market segment with a parallel
increase in the number of its participants. In addition, on the basis of, first, the
forecast for further increase in the number of electronic media in the next 5 years
was justified and it will double, and secondly, estimated figures were developed
based on socio-economic prospects for the radio stations market segment and
consumer demand (such areas as language, music genre), including the assessment
of the level of specialization in the future.

Increasing the number of electronic media is due to insufficient market
saturation, a high proportion of young people in the population and the existence of
the regulatory framework for the sector development. Of particular note is the role
of the government in the media market development, including ‘over the last 7
years the budget of the Republic has received 13 billion UZS through a variety of
loans, social service commissioning and state grants invested in the development
of the industry.”*®

On the basis of the analysis of the radio channels management structure in the
country, appropriate conclusions were made about the composition of target
management of professionals engaged in radio stations brand management in our
country. This, in particular, further enhances of the image and extending the

%0 |.A. Karimov Welcoming address “To the workers of press and media” June 26, 2015 (http://www.press-
service.uz/uz/news/5135/)
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position of the channel brand, increase in economic capacity and in revenues, as
well as taking into account an increase in the number of potential listeners; the
organizational structure of the radio channel effective management was developed
on the basis of the target organization of brand management. Introducing the
organizational structure of each channel, specifying a nationwide audience, and
dividing the audience into four main groups, namely 18-30 years old, 31-40 years
old, 41-55 years old, and 55+ release analysis was conducted and according to it
relevant projects were implemented (Table 2).

Table 2
Implementation of the organizational and administrative structure in the
work stations®!

The introduction of
brand manager
Age of auditory position to
No Radio ﬁ?t‘g]ee?: (%) organizational and
= (%) management
structure
18 | 31 41 55
30 |40 | 55 | + |1 3
1 | Vodiy Sadosi 26 4313715 | 5 | F + | 54%
2 | O’zbegim Taronasi 14 68 | 23| 8 1| F + 4%
3 | GRANDE 11 71125 2 | 2| F| + | 1%
4 | Navro‘z 6 49 1301 13 | 8 | F + 1%
5 | Poytaxt 8 15152 21 |12 | S - X
6 | Poytaxtinform 4 9 |53] 23 |15 S - X
7 | ORIAT FM 5 1827|133 |22 F | + | 7%
g | ORIAT DONO 7 17 127|129 [ 27| F | + | 11%
9 | MAXIMA 2 14 137133 |16 S | + | 1%
10 | HAMROH 2 59133 5 | 3 |S| + | -2%
11 | CLASSIC FM 2 5149|136 |10| S | - X
12 | Nukus FM 1 X X X | S - X
13 | NRT-To'rtko’l 1 X | X X | S| - X
14 | Diydor FM 3 25129 34 |12| S - X
15 | NRT Buxoro 1 X | x| x | x| S - X
16 | Others (14) 7 X | X X X | S - X

Note: 1-The needs to strengthen the brand channel; F- preliminary, S- secondary,
2-Appointment of the employee for responsibility of a brand management; 3—income rate;

51 Prepared by author
59



In the third chapter ‘Analysis of brand management in the segments of the
national electronic media and radio channels, problems and ways of their
solution’, the activity of the participants in the radio channels and electronic
media market segments, their place in the market as a brand, implementation of
brand management were chosen as the objects of the study, and upon identifying
problems, proposals for solving the problems were justified.

The results of analysis of the market situation, as well as peer review and
results of interviews conducted with experts, the following issues were identified
for electronic media: the limited number of personnel involved in brand
management; the low level of revenue from the sale of advertising services; poorly
developed cooperation with target media, and others.

In order to solve the identified problems the following actions have been
proposed:

expand training and retraining of personnel for participation in the process of
brand management (if necessary);

increase the proportion of projects that are most promising and cost-effective,
including the level of advertising. In this process, paying particular attention to
social projects;

taking into account modern requirements and international best practices to
carry out a large-scale PR of electronic media production;

in the process of management, targeted and teffective organization of
horizontal cooperation (by segments).

In the fourth chapter ‘Improving the methodological approach to the
evaluation of the national media,” electronic media and radio channels were
analyzed from a social point of view, performance measures were proposed for
evaluation of the effectiveness of brand management to develope methodological
approach to the evaluation of the national media performance assessment.

The development of the media market requires constant updating of existing
and new media and improvement of their performance, in this timely management
decisions will serve to improve the media brand level and income level.

As a result of analysis of radio stations activity, decision-making on a
special personnel, engaging modern technology and through specifying the time of
the greatest number of listeners (peak period), proposals for placement of new
programs and projects were made, the organizational structure of effective channel
management for the target organization of brand management was justified.

A particular attention was given to implementing of the modern methods of
improving brand management, including three directions (new programs,
increasing the number of ways of selfpromo, creating a new image of the radio
station, being a partner in covering major conferences or events), which are aimed
on an effective promoting the “Vodiy Sadosi” Radio Station brand. The most
suitable of these directions were identified. As a result of great work, a number of
listeners of the “Vodiy Sadosi” Station was increased by 7% compared with 2013,
advertising revenues increased by 54% (Figure 5).
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A system for improving the assessment of the effectiveness of the brand was
developed on the basis of international indicators and taking into account the
specific characteristics of the national market of electronic media (regional
specificity, the target segment, the level of sophistication and performance).

(Table 2).
Table 3
The system of indicators to measure the level of the brand in social media®3.
Level of .
. . Brand interest to Distribution of Adttitude
Electronic media existence to the
content brand (BT)
M) (KKD) brand
(Bmun)
Anhor.uz 2013 7500 0,2 25400 0,3
' 2014 14520 0,35 42000 0,4
Darvo.uz 2013 17021 0,4 150222 0,4
yo. 2014 178565 0,85 1785022 0,7
KUn.uz 2013 78100 0,4 17300 0,34
' 2014 99100 0,5 21000 0,4
BUZines.Uz 2013 39850 0,4 2890 0,6
' 2014 41480 0,44 3020 0,68
12neWs. Uz 2013 9000 0,12 1500 0,4
' 2014 12000 0,1 2300 0,5

M = Vtl+Vt2+Vt3...Vin. Here, M - Brand existence,
visited the brand’s page;

52 Prepared by author according to data of “Vodiy Sadosi” radio
53 Prepared and calculated by author
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KKD = CS +R/TC. Here, KKD - Level of interest to content, CS - the
amount of content spreaded by consumers, R — number of replies, TC - the total
amount of content;

BT = L+R. Here, BT - Distribution of brand, L- the number of likes, R-
number of replies;

Bmun = Po/To. Here, Bmun - Attitude to the brand, Po- positive feedback
about the brand, To- all reviews;

As a result of implementing these proposals, the degree of Daryo.uz website
awareness increased by 30%, the degree of Anhor.uz website awareness increased
by 18 percent. The positions of the electronic media segment were significantly
strengthened. As a result of the research carried out, the number of visitors to the
site Daryo.uz three-fold increased, and the site has become the most widely read in
Uzbekistan.>

54 http://www.uz/ru/res/visitor/index?id=30377
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CONCLUSIONS

The doctoral dissertation on the theme " Improvement methodological
approaches of mass media brand management in the Republic of Uzbekistan *
allows concluding as follows:

1. The high level of competition in the market of mass media, especially the
electronic media and radio channels, market participants are constantly improving,
creating the need for the introduction of new management tools, among these tools,
brand management is particular importance and it is appropriate for for the purpose
of implementation in the sector enterprises.

2. The history of the world media market can be divided into five main
stages, i.e. the era of the print media, era of audio media, era of photos and video
media, era of television, and the era of modern technologies. Today’s media reach
their customers by means of modern technologies. It was found that the media
market is the United States, Japan and European Union countries is developed
while the media markets of China, Brazil, Russia, India, Mexico, South Africa,
Argentina are rapidly developing. The dynamics of income growth of the media
market is on average 6%, including newspapers, radio and television sector by an
average of 2-4% of revenue, revenue from online media has the steady growth of
10-12 percent.

3. In Uzbekistan, always pays special attention to support of the mass media
(for example, in the period from 2008 to 2014 on the development of the sector
from the national budget and other sources spent amount equal to 13 bin. sums).
Due to the conditions created by the state, the number of participants in the
domestic media market increased by 3.3 times, and today it makes 1395 media
entities.

4. The media market has huge impact on a social, economic and spiritual
condition of society. Brand management has a special place in the efficient
organization and further development of media entities, as optimally organized
brand management helps to attract and audience, as well as an increase in profit.

5. The social and economic reforms which are carried out in our country,
attention and the support given by the state to development of small business and
private business promotes also growth of mass media of the private sector, for
example 2008-2014 the general share of non-state media increased by 34 percent.
The widespread adoption of information technologies creates favorable
circumstances for the subsequent development of mass media, especially electronic
mass media.

6. Proposed the organizational structure within research on brand
management has essential impact on socio-economic activities, the effectiveness
and profitability of radio stations. Availability of the employees working brand
management creates the conditions for improving the activity of the company in
this area. The study noted an increase in revenues of mass media in which to enter
the appropriate stuff.

63



7. Proceeding from activities and trends in the development of the media in
the next few years is expected to decline of print media, while electronic media
market will grow rapidly, and the market is shaped by the interests of the radio
audience.

8. In development of activity of mass media there is a need to improve the
methodological approaches on management of media contents. In the management
of this process, it is advisable to use proposed in the study, the coefficient of
"social and economic content in the media" and the coefficient "political activity".
Process of globalization and rapid development of social networks results in need
of use of these tools by representatives of media of the market. Social networks can
assist in evaluating the performance and management decisions to the media. The
study proposes the use of indicators "Existence of a brand", "Degree of interest in
content", "Distribution of a brand" and "The relationship with the brand" for the
evaluation of brand management.

9. Based on the results of the study developed the following proposals to the
media brand management: preparation of the personnel involved in brand
management and systematic increase of their qualifications; increase in a share of
perspective and economic projects. In this process, it is necessary to pay special
attention to social projects; implementation of public relations production of
electronic mass media on a large scale to meet modern requirements and advanced
foreign practices; targeted and effective organization of horizontal (inter-segment)
cooperation in the management process.

10. As a result of the developed scientific and practical offers, measures and
actions to ensure the economic and social efficiency of brand management of
national electronic media and radio channels the following results were achieved:
in a number of radio stations has been implemented organizational structure of
brand management, which led to increase in income, such as radio channel of
“Vodiy Sadosi” for 54 percent and the number of listeners increased by 7 percent;
proposals for the organization of effective management of electronic mass media
made it possible to increase the number of users of “Daryo.uz” by 3 times, and the
growth of popularity of a resource in Uznet.
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