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B maructepckoi guccepTaunMoHHON paboTe U3y4veHbl TEOPETUYECKME OCHOBbI peanm3aunmu
Mojenen ynpaBfieHUs B3aMMOOTHOLUEHUAMWU C  KAMEHTaMK, XapakKTepHble 0COGEHHOCTU
0aHKOBCKOM NpPOAYKUMM W ycnyru, TpeboBaHMA K pa3paboTKe KOHKPeTHbIX Tpe6oBaHMi no
BbIMOMIHEHMIO Knaccudmkaumm cdepbl ycnyr, (hopMuMpoBaH OpraHu3alMOHHO-MapKeTUHIOBas
ctnaterns AKB  «Kuwiok w/munuut  6aHk» NSBNAGOTAH NMENMNOXeHWe M0 MOBbILLIEHNIO
39KOHOMMYECKON athdhekTUBHOCTN Mofenein B2C B chepe 6aHKOBCKOr0 MapKeTUHTra.

In the master’s thesis the theoretical basis for the implementation of models of customer
relationship management, the characteristics of banking products and services, the requirements
for the development of specific requirements for the implementation of the classification of
services, formed the organizational and marketing strategy of ATB "Kishlok kurilish Bank",
developed a proposal to improve the economic
efficiency of B2C models in the field of banking marketing.

Marucrepckas AuccepraLnoHHas paboTta npolusia npefBapuTensHYo 3alyuTy Ha Kadegpe
«MapKeTUHr»
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