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Oncceptauma  uvwmga  Twkopatr  bGaHknapu  pakob6atbapowinruHu
OWMPULLHMHT  MapKeTUHr KoHuenuuanapngaH qonjanaHUWHWUHE Ha3apuil Ba
ycnyouin acocnapy TafKnK KUIMHraH. TOLWKeHT waxpu "OpueHT duHaHc" XATH
6aHK Mapkasuii amanuéT (UAnanMHUHE MapKeTUHT Ba pakobaTbapAoLwInK
Xonatn Taxninu GepunraH, 6aHKAa 3aMOHaBMWA  MapKeTUMHI KOHUenuuanapmaaH
(horiganaHnL 6yrnya amanuii TaBcuanap uwnab YNKuIraH.

In the dissertation theoretical and methodological bases of the use of
marketing concepts of increasing the competitiveness of commercial banks were
studied. An analysis of marketing and competitiveness analysis of the Central
Business Branch of the Central Bank of Orient Finans of Tashkent city was
provided, and the Bank developed practical recommendations for the use of
modern marketing concepts.

Ancceptauma nwn "MapkeTuHr™ KadegpacugaH gactnabkm xumosgaH 2018 inn
46" M &u -COHMN 6aéHHOMa 6unaH yTraH.
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