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Ywo6y aucceptaums uwnga TagovpKopank haonnsaTUHU pUBOXIanTUPULLLA MapKeTUHT
TaAKUKOTNapuaaH  (PonJanaHULWIHUHE  Has3apuid  acocnapy  épuTtunraH,  TafbuMpKopnK
(haoNMATUHN PUBOXNAUTUPULLLA MAPKETUHI TaakMKoTnapugaH onganaHuw xonatun Taxanmn
KWIMHIaH Ba Tax/IM1  HaTWXKanapura acocnaHrav xonga TafOupKoOpAuK  (aonusaTuHu

PUBOXMAUTUPULLAR MApPKETUHT TagkMKOTNapuaaH (oinganaHuwHY  TakoOMUANaWTUpmW Ba
caMapafopAUrH OLIMPULL Mynnapn Kypcatnb Gepwaran.

In this dissertation thesis describes the theoretical foundations of the use of marketing
research in the development of entrepreneurship, analysis of the use of marketing research in

entrepreneurial activity, and ways to improve the effectiveness of marketing research in
entrepreneurial activity, based on the analysis results.

Ancceptauma nwm “MapKeTUHr” Kacbeapacuaa gactnabku xumosgaH yTau
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