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Ywby pguccepTaums uwmpa cyrypta KOMNaHusinapuja MapKEeTUHTHUHT  Hasapuid-
ycnyouin acocnapyv TaAKWK 3TUANG, CyFypTa MapKeTUHTMHWHI Y3ura Xoc XycycusTnapwu
aHVKNaWwTMpWAraH; cyrypta KomnaHuanapuga pako6atoapfolwiMKHN OWKpULL JacTypu nwnab
UMKUNraH; CyFypTa 6030puga MapKeTUHr PaoNUATUHU TaKOMWUANALWTMPULL Ba YHU aMannéTtra
TaToMK aTUW O6Yyinuya amanuii Taknug Ba TaBcuanap Oepwunran; cyrypta KomnaHusnapu
MapKeTUHI (haonmAT camapagopiIUrnuHi owupuiga axo6opoT TusMMaapugaH ¢oiganaHnwHW
TaKOMUINAWTUPULW Mynnapu o4mb GepunraH.

The results obtained and their novelty: the theoretical and methodological bases of
marketing activity and specific features of insurance company’s marketing were studied; the

concept of improvement of insurance company’s competitive ability has been proposed; ways of

development usage of information communication systems for rating efficiency of marketing
activity has been proposed.

Ancceptauma nwn “MapkeTUHT” Kadegpacuga factnabkm XumosgaH yTau
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