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in the dissertation theoretical and methodological Ibundations o f the study o f the food market situation were studied and the current status of the holding company "Uzbekoziqovkatkholding" was analyzed, marketing activity was analyzed. There are ways to improve the analysis of the food market situation in the context of fundamental structural changes in me country, and practical recommendations have been developed on the use of marketing elements in the analysis of the food market situation at the company's system.
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