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HNBatoB U. MeHem:kmeHT pecTopaHa. YueOHoe mocodue. -T.: TI'IY,
2009.- 145 c.

B yuebGHOM mocoOMHM TpEACTaBICHB COBPEMEHHBIC KOHIEHIIMH, METOABl H
NOIXOAbl YMPAaBICHHUS  PECTOPAHHOTO XO3SICTBA Ha pBIHKE c(epbl yCIyT.
PaccMoTpeHbl BHEIIHHWE W BHYTPEHHHE (DAKTOpHI, OKa3blBAIOIME  BIUSHHE HA
noBefeHue mnotrpeoutenei. OLEHUBAIOTCS BO3MOXKHOCTH WX HCIOJb30BAaHUSA B
NpaKTUKE  TMPEANpHsITHA.  3HAYUTEIbHOC  BHUMAHHE  YJACJICHO  COIMAIBHO-
IICUXOJIOTUYECKUM acleKTaM paboThl ¢ MOTPEOUTENIEM, YTO JeJIaeT KHUTY HHTEPEeCHOU
JUI TEOPETHUKOB M TPAKTUKOB MEHEIKMEHTa, MCCIeNoBaTeNeii, mpernogaBaTeneii,
ACIUPAHTOB U CTYJIEHTOB, MEHEI)KEPOB U BCEX CIIyKO MO paboTe ¢ MOTPEOUTENIMHU.

Martepuan KHUTH OTpa)xkaeT JUCHUIUIMHY «MEHEIKMEHT Typu3Ma» H
COCTaBJE€H B COOTBETCTBHU C TpeOOBaHMAMH [ 0CyaapCTBEHHOIo 0Opa3oBaTEIbLHOTO
CTaHJapTa BBICIIETO 00pa30BaHUA, YTBEPKICHHOTO MUHHUCTEPCTBOM OOpa30BaHUS
PecnyGnuku Y30ekucrtaH.

VKkyB Ky/IUITaHMaza XWM3MaT KypcaTHII GO30pPH PECTOPAaH Xy KaTHTMHHUHT
XO3UPrd 3aMOH KOHIICTIIMSICH, YCYJUIapyu Ba OOIIKapHI >apa€HiIapu EpUTHITaH.
Hctebmonmuuiap xapakaTura TabCUp KWJIYBYM TalllKd Ba MYKU OMWJUIAP YpraHWIraH
Ba yJap/JaH KOpXoHa aManuéTuaa (oiiiagaHuill MIMKOHUATIApH 6axonaHrad. AHUKCA
UCTEHMOTUMIIAP OWJIaH WIUIAIN JKapaHUAa WKTUMOUN-UKTUCOINI KuXaTiapra Karra
9pTHOOp Oepuiran Ba Oy MEHEKMEHT Ha3apusCH Ba aMaTUETUWIAp, TaIAKUKOTUHIAP
VKATYyBUYWJIAp, AaclHMpaHTIap Ba Tajabanap, WIYHUHTAEK HWCTEbMONYWIAp OuiiaH
UIIOBYM MEHEXKepiap Ba OOIlIKa Xu3MaT JoWpacujaruiap ydyyH VyTa MyXuM
axaMuTAra rajiup.

Kurobmarn marepuamnap “Typusm meHexmeHTH” (aHuHu udoaamaign Ba
V36exucron PecryGmukac Onuii TabiuM Ba3UPINTH TOMOHHIAH TACHMKIAHTAH.
Onwuit TapauMHUHT [laBnat crangapTiapu Tajgadiapu 1oupacu/a UIiad YuKUIraH.

In the manual modern concepts, methods and approaches of management of a
restaurant facilities in the market of sphere of services are presented. The external and
internal factors influencing behaviour of consumers are considered. Opportunities of
their use in practice of the enterprise are appreciated. The significant attention is given
to socially-psychological aspects of work with the consumer that makes the book
interesting to theorists and experts of management, researchers, teachers, post-graduate
students and students, managers and all services on work with consumers.

The material of the book reflects discipline « Management of tourism » and is
made according to requirements of the State educational standard of the higher
education approved by the Ministry of Education of Republic Uzbekistan.
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