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AvccepTaumns mwnga mwnad Ymkapull KOPXOHanapuHu PUBOXIAHTMPULL,
3aMOHaBUA  MapKeTUHI  KoHuenuusanapugaH GoifanaHUWHUHE  Hasapuin 1
ycnybuin acocnapy ypraHunraH Ba “dai3” MacbynMATU YeKnaHraH >amu)
WakImgary Kylwma KOPXOHaHUHI X03Mpru xonatura 6axo 6epunraH, mapketu!
haonuAaTn Taxamn KuauvHrad.  LWWyHuHrgek, “®ain3” macbynuMaTu  Yeknadra
XaMUAT — Waknuparn  KywmMa KOpPXOHaHW  pUBOXaHTUpULWIAA — MapkeTu!
KoHUenuusacugaH camapany qorganaHuwl Wynnapu KypcaTuiaraH xampa wuna
YMKAPULL KOpXOHacuaa 3amMOHaBWiA MapKeTUHI KoHuenuusicmpaH onganaHLL
6yinya amanunin TaBcusinap Mwwnab YNKUIraH.

In the dissertation theoretical and methodological bases of the use of modell
marketing concepts were studied and the current status of the joint venture "FayZ
was analyzed and analysis of marketing activity was carried out. Also there a«
ways to effectively use the concept of marketing in the development of the ]Jo$

venture "Fayz", and practical recommendations on the use of modern marketifli
concepts in the production enterprise have been developed.

Auncceptaumsa nwm "MapkeTuHr" KagegpacugaH factnabkum xumosgaH
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