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B MarvucTepckoi AuccepTaLMoHHO paboTe U3yuyeHbl TEOPETUYECKME OCHOBbI Pa3BUTMS
MHHOBALIMOHHOTO MapKEeTUHra, XapaKTepHble 0COGEeHHOCTW GaHKOBCKOW MPOAYKUUW W YCIyru,
Tpe6oBaHWS K pa3paboTKe CTpaTern  MHHOBALMOHHOTO  MapKeTWHra,  MCCNefoBaHbI
3KOHOMUYECKME TMOKasaTenn passutna YAB «TpacT6aHK», MpoaHanu3vpoBaHO COCTOSHME
CMOMb30BaHMS CTPATErnii MHHOBALMOHHOTO MapKeTUHra B aKLUMOHEPHbIX KOMMEPYECKNX

6aHKax, 000CHOBaHbl Hay4HO-MpPaKTUYeCKue pekKOMeHAauunm no pa3paboTkKe MapKeTUHIOBOWM
ctpaterun YAB «TpacTb6aHK».

In the master's dissertation, the theoretical bases for the development of innovative
marketing, the characteristic features of banking products and services, the requirements for the
development of innovative marketing strategies, the economic indicators of the development of
CHBB "Trustbank™, the state of innovative marketing strategies in joint-stock commercial banks,

the scientific and practical recommendations on development of the marketing strategy of CHAB
"Trustbank".
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