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B marmctepckoin amccepTauuoHHOW paboTe M3y4yeHbl TeopeTMYecKue
acnekTbl WCMOMb30BaHWS 3/1EMEHTOB MapKeTWHra, KaK WHCTPYMEHT 6u3Hec-
cTpaternii B [AeSTeNbHOCTVM NpeanpusiTUiA, WUCCNef0BaHbl OCHOBHbIE  METOAbI
MOLENN MapKETUHI - MWKCa B [eATeNIbHOCTW NPeAnpuaTUS  Ha  PbIHKe,
MpoaHa/M3MpPOBaHbl  MCMO/b30BaHNS MapKeTUHIOBbIX 3/1EMEHTOB B OTpac/u
arporpoMblILLNEHHON U CeNbCKOXO3AWCTBEHHON cepbl M 060CHOBAHbI Hay4HO-
MPaKTMYeCKMe PeKOMeHAALMN MO MOBbILEHNIO 3((EKTUBHOCTU MCMNO/b30BaHMS
MapKETUHIOBOV KOMMYHMWKALMOHHOW MOMUTUKA B AEATENbHOCTU NPeaAnpusaTus.

The theoretical aspects of the use of marketing elements as an instrument of
business strategies in the activity of enterprises were studied in the master's thesis,
the basic methods of the marketing mix model in the activity of the enterprise in
the market were analyzed, the use of marketing elements in the agroindustrial and
agricultural sectors was analyzed and the scientific and practical recommendations

on increase the effectiveness of the use of marketing communications policy in the
activities of the enterprise.
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